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SNOW TOP Precipitated Calcium Carbonate U.S. P. is used in the manu- 
facture of and as a vehicle for penicillin, streptomycin and similar antibiotics 


because of its unvarying high physica! properties. 


More and more drug and cosmetic manufacturers are specifying SNOW TOP, 
the finer, whiter, American-made precipitated calcium carbonate. And 
besides, technical men prefer SNOW TOP because it is available in five 
grades to meet their individual formulae. Write for a sample mentioning 
the purpose for which it is intended and we will send the grade best suited 


to fit your requirements. 


es SPECIFICATION RANGES FOR SNOW TOP 

According Rattle Flow* 2-Hour Final** Drop Density *** 
to Density cc. ce. cc. cc. g/cc. Ibs. /ft. 
Super Light 30-38 40-48 70-90 55-65 .400-0.300 25.0-18.7 
Light 20-30 27-40 45-70 40-55 .550-0.475 34.3-29.6 
Medium 17-23 19-27 25-45 24-40 .675-0.550 42.1-34.3 
Heav 15-17 15-19 20-25 19-24 .800-0.675 49.9-42.1 
Extra = 11-15 11-15 15-20 15-19 -950-0.800 59.3-49.6 

* Measure of the absorption ratio ** Measure of wet bulk *** Measure of dry bulk packing density 


Snow Top Precipitated Calcium Carbonate * Caltec Precipitated Calcium Carbonate (technical) * Tallex Abietic Acid 
* Nuchar Activated Carbons . Liquid Caustic Soda * Chiorine * Indulin (Lignin) *  Ligro Crude Tall Oi! 7 
indusoil Distilled Tall Oil o Tallene Tall Oil Pitch * Sulphate Wood Turpentine * Cellulose Products 
c 







INDUSTRIAL CHEMICAL SALES_ 


DIVISION WEST VIRGINIA PULP AND PAPER COMPAN 
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WHATEVER your requirements, when you 
need collapsible tubes specify SHEFFALLOY 
“Sheffield Process’ TUBES. Here you will find 
tube openings such as Nasal Tip, Screw Eye, 
Blind End, Ribbon, Round, Internal Thread 
..caps of varied types including Nasal and 
Eye Tip . . tube sizes from the small nasal and 
eye preparation to the large oversize shaving 
cream tube. Here, too, your product is assured 
of no chemical reaction of ingredients to tube 
metal. For, an exclusive series of more than 
fifty inner coatings is available under our trade 
name “VINICOTE”. If “VINICOTE” Inner 
Coatings and tougher “SHEFFALLOY” Sheffield 
Process Tubes are strangers to you, get ac- 
quainted with them now! Write for information. 


NEW ENGLAND COLLAPSIBLE TUBE CO. 
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Laboratory Jested WHITE OILS 


Standard’s White Oils are absolutely Stanolind Petrolatum Lily White 
Stanolind Petrolatum Cream White 


Stanolind Petrolatum Golden Topaz 


pure and unvarying in quality 


U. S. P. OILS Stanolind Petrolatum Topaz 
Meet or exceed the requirements of Seanolind Petrolatum Amber 
U.S. Pharmacopoeia XII Stanolind Petrolatum Red Veterinary 
Stanolind Liquid Paraffin Heavy Merusol White Mineral Oil Stanolind Petrolatum Dark 
Superla White Mineral Oils Also deodorized base oils for insecticide manutacture 


Saybolt Viscosities ranging from 85 to 345 seconds at 100° F. STANDARD Oil COMPANY 


Superla White Rose Oil Eureka White Oil Extra White Rose Oil 
White Rose Oil Premier White Oil Acme White Oil 
Saybolt Universal Viscosities ranging from 50 to 100 seconds at 100° F. 
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TECHNICAL OILS 
(INDIANA) 


910 South Michigan Avenue, Chicago 80, Illinois 


PETROLATUMS STANDARD 


Stanolene (the premium white petrolatum) SERVICE 
Stanolind Petrolatum Snow White 





Drug and Cosmetic Industry 




























SINCE 1768- 


——-—when Antoine Chiris first advertised the eslablishment of the House of 
Chiris in Grasse, in the French bipes Maritimes, the fram has played a leading 
prarlin the Essential Oil and Horal Absolule industry throughout the world. 

Despite the troubled limes of the last 200 years, the House of Chiris has achieved 

a sloady frrogress. Nowmally employing a laf of 7,000, the frm & now refre- 
sented wherever Essential Oil production plants are bo be found. 

Throughout the years of World War 2, when the American House of Chores 
was complelely cul off fiom tls affiliations in Prance, ct continued, under wartime 
restrictions lo serve its clients in the best hradilion of the House. 

Chervis’ New York laboralowes produce the finest aromatic creations which can 
be supplied under present conditions. The situation és improving rapidly. Not only 
has Chéris, New York, been able lo import a limited number of essential otls and 
floral absolutes from Srance and French empire sources, tal tls aclivilies in this 
county are frrogressing tn line with the improved rac material slualion. 


We look forward lo the fulure with confidence, fully prepared for the resumfpr- 


ton of normal and expanding hade, and are ready wth our experience, knowledge, 
and world-wide ramifications fo serve the hade again as we have done in the past. 












































A Fact-packed Research Report 


Continuing the series of market re- 
ports which began in February with 
a survey of dental adhesives, and 
the report on insecticides in the May 
issue, the June American Druggist 
examines the deodorant market. 
Written by Virginia Meredith, the 
magazine market research director, 
these articles are musts on the read- 
ing list of anyone interested in the 
drug industry. 


Another Independent Research 
Activity—on Hormones! 


Last September, American Druggist 
created wide interest in pharma- 
ceutical circles with the publication 
of ““A Guide To The Endocrines’”’. 
It was the first time all the endocrine 
products had been grouped in an 
easy-to-read, quickly understood 
chart. Acceptance was so great that 
this issue contains a revised, up-to- 
the-minute guide. Reprints will be 
available. 


Encouraging More Volume 
in Drug Stores 


People like to shop in fresh clean 
stores. That’s why each issue of 
American Druggist contains a ““This- 
is-how-to-do-it’’ remodeling article. 
This month the store is Dean’s, in 
Niles, Michigan. Business went up 
47.09 percent after the remodeling. 
Other druggists will see why when 
they read this four page text and 
picture story. 
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AMERICAN DRUGGIST, 572 MADISON AVENUE, NEW YORK 22, N. Y. 





HIGHLIGHTS FROM THE JUNE ISSUE 


THE BUSINESS MAGAZINE WITH PUNCH AND POWER 








ON THE PHARMACY FRONT 


A Plan To Build Prescription Prestige. American Druggist offers 
@ prescription envelope at nominai cost 80 
German Pharmacy, Kaput! Maj. Cortez F. Enloe, M.D., Chief, 
Medical Branch, U. S. Strategic Bombing Survey, reports on what 
happened to Germany's pharmaceutical industry 82 
A Revised Guide To The Endocrines. Due to demand, American 
Druggist asked Joseph A. Lupayne, Ph.G. to revise the Endo- 


crine Guide first published in September 1945 . 85 
Pharmacy and Democracy, by Charlies Hall Evans vvee 146 
ON THE BUSINESS FRONT 

 Boomtime For Deodorants. A full report on the market possibili- 
ties of these products, by Virginia Meredith 70 
Antibiotics, A New Era In Veterinary Medicine, by Frieda S. 
Kaufman, experienced science writer in the animal health field 72 


How To Clean A Soda Fountain. Henry Rudolph, experienced 
fountain manager, shows how it should be done, in text and 


pictures 74 
The Current Confusion In Magazine Distribution 79 
Classroom For Cosmeticians: Summer Cosmetics. Fifth in the 

series by Mona Manet 96 


How To Maintain Your Fluorescent Lighting. Samuel! Eaton, lighting 
engineer, discusses how your lamps can be held to top efficiency 98 
Greater Volume In A Great New Store. The remodeling program 


of Dean's Drug Store, Niles, Michigan 100 
ON MANY FRONTS 

An Old American Custom | Editorial) 69 
Two Years Ago And Today. American Druggist condemned car- 
toon which made fun of Pharmacy in March 1944. Today it soundly 
criticizes the Hatlo cartoon, ‘They'll Do It Every Time 84 
Some Like It Hot. What happens to the skin when people stay in 

the sun too long, by Carolyn Valentine 92 
Mortar, Pestle and Petticoat. A woman pharmacist reviews her 
first year as manager of a retail drug store 94 
A Daylight Saving Time For Druggists. Philedelphie pharmacist 
Louis Devon, presents a plan for shorter hours 104 
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Another in the Growing Line of Services for the Druggist 


Following the series of posters offered the retail Leaps ap in previous 
issues, the June American Druggist contains a new offer to help build 
prescription prestige. An individually imprinted prescription envelope 
is offered at a nominal cost to all druggists. It is another example of 
the constant editorial desire to improve the retailer’s public relations, 
and to build his business effectively and soundly. The story, and the 
illustrated envelope, appear on page 80. 
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“Undercooling” Protects 
Canned Foods 


from Frost Damage 


Sometimes it’s called undercooling. Some- 
times it’s called supercooling. Whichever this 
phenomenon is termed, it is now established 
as a practical safeguard against immediate 
damage to canned fruits and vegetables when 
exposed for short periods to temperatures 
well below their freezing points. 

Findings, based on tests made during the 
war and recently released in a U. S. Depart- 
ment of Agriculture report have a direct 
peacetime application, and will enable can- 
ners, wholesalers, cold storage operators and 
common carriers to handle canned foods in 
freezing weather with greater assurance, 
since they can predict how soon freezing is 
likely to occur. The research, however, 
showed that the true freezing points must be 
taken into consideration whenever storage 
is prolonged. 

Several Types of Food Tested 

Among the commodities tested were apple- 
sauce, asparagus, and various kinds of 
canned beans as well as many other vege- 
tables and fruits, All of the commodities dis- 
played the phenomenon of undercooling 
during the tests, which duplicated commer- 
cial practice as closely as possible. Once the 
undercooling took place, it was relatively 
easy to determine true freezing points. 

Here is what happens when fruit, vege- 
table or animal tissues, or products made 
from them, are held at temperatures below 
their freezing points. Cooling tends to take 
place gradually rather than suddenly at first. 
Prior to actual freezing, the solutions or 
tissues become undercooled, or supercooled. 
After this undercooling occurs, it is often 
terminated by such disturbances as a jar or 
a jolt, which results in crystallization or ice 
formation. 

As temperatures continue to decrease, ice 
crystals will eventually appear whether or 
not the substance is shaken. When ice crys- 
tals do appear, the trend of the temperature 
of the solution or tissue will reverse itself 
and rise suddenly, and may remain fairly 
constant for hours. It will finally resume its 
fall when the surroundings are cold enough. 
The material will freeze solid if the tempera- 
ture drops low enough. 

In the recent tests, the highest temperature 
reached after the end of the undercooling— 
the peak just prior to the resumption of the 
temperature decrease—was regarded as the 
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freezing point of the commodity. 

When ice crystals did not form, under- 
cooling did not harm processed plant or ani- 
mal material of the types tested. An appre- 
ciable interval was shown between the time 
the canned goods reached the freezing point, 
and the time of actual freezing or ice forma- 
tion. When the cans were motionless, under- 
cooling protected the material for a longer 
period than when the cans were jolted. 


Actual Temperatures Determined 

The cooling data were obtained on com- 
mercial cans fitted with thermocouples, 
which gave the actual freezing temperatures 
of the contents, Air temperature also was re- 
corded by a thermocouple, checked against a 
mercury thermometer. The freezing was done 
in a brine-refrigerated room held at the fol- 
lowing temperature ranges: 15 to 18 deg. F., 
9 to 12 deg. F., 7 to 10 deg. F., and —3 to 
—6.6 deg. F. Some of the cans were kept 
motionless. Others were thoroughly jounced 
about, accurately simulating the movement 
of a railroad car. Readings were taken every 
15 minutes. Samples were tested twice, three 
times, or four times. 

At 15 to 18 deg. F., the still cans, on the 
average, undercooled for more than two 
hours, and the jolted cans for an hour. This 
provided a considerable period of protection 
against frost damage. Even in the 7 to 10 deg. 
F. range, it was found that there may be an 
hour’s leeway between freezing temperature 
and actual solid freezing of the can contents. 
Under certain conditions, the can contents 
may undercool nearly 10 deg. without harm 
from frost formation. 

This information is based on an article 
which appeared in Food Industries, April, 
1946, reporting on work done by D. H. Rose, 
division of Fruit and Vegetable Crops and 
Diseases, and H. D. Johnson, Office of Dis- 
tribution, War Food Administration. 

National Can Corporation, makers of tin 
containers for all industries for many years, 
is in a position to inform manufacturers who 
use cans on recent developments in their 
fields ... such developments as undercooling. 
National Can Corporation is also equipped to 
advise on—and handle—your packaging pro- 
cedures: Call on your local National Can 
office today or write direct to the executive 
offices: National Can Corporation, 110 East 
42nd Street, New York 17, N. Y. 1288 
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| Fat Production by Yeast ¢ 


Yeast, exploited as a builder of protein, 
is now receiving further attention as a po- 
tential commercial producer of fat and re- 
lated lipoidal material. Synthesis of fat by 
yeast occurs under conditions of normal 
growth, with the fat appearing as globules 
within the cells. During World War I, it was 
found that fat production could be increased 
under favorable conditions to 44 percent 
of the weight of the yeast cells. Under regu- 
lar manufacturing plant conditions, it was 
possible to achieve 20 percent of lipoidal 
material. The new investigations, important 
by reason of the fat and oil shortage, were 
done with a freshly isolated strain of yeast 
from soil which was found capable of devel- 
oping more than half its weight of lipoid. 
Conversion of sugar to fat is described as 
efficient, and nitrogen requirements for 
growth are not great. The fat is recovered 
by acid hydrolysis rather than by extraction 
with solvents. Inexpensive nutrient materials 
proposed include milk waste, molasses, 
waste sulphite liquor, cellulose waste and 
hydrolized wood. 1289 


Pest Control Data Available 


Abstracts of data collected during the war 
years on the control of rodents and insects 
are now being disseminated. The research 
findings of wartime workers in these fields 
could not be released previously because of 
security considerations, but abstracts of 
their work are now being made available. 

1290 
Fumigating Grain 

A newly patented method of fumigating 
insect infested grain. involves the introduc- 
tion of a volatile fumigant in the top of the 
bin in which the grain is stored. The toxic 
agent employed is a 2.5 to 20 percent solu- 
tion of ethylene bromide in carbon tetra- 
chloride. It is sprinkled or sprayed on the 
surface of the grain. 1291 
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Treats Scabies 


It is reported that benzyl benzoate emul- 
sion has proved superior to sulfur ointment 
for the treatment of scabies. It does not soil 
clothing or have a disagreeable odor, and 
two applications are sufficient to cure over 
90% of the cases treated. The treatment 
consists of applying a 25% water emulsion 
of the concentrate with a paint brush, spray 
gun or cotton swab to the entire skin of the 
patient from the neck down. 1292 


Dry Milk for Ice Cream 


Dry milk of high viscosity, especially 
adapted for making ice cream, is described 
in a recent patent. It is claimed that when 
used to make ice cream this special powder 
improves the whipping quality, emulsifies 
better, permitting the egg yolk content to be 
decreased and allows not less than 25% re- 
duction in stabilizer. 1293 


Antibiotics 
Antibiotics, similar to penicillin, are re- 
ported to be found in green plants such as 
the single cell chlorella and seem to belong 
to the well known group of organic com- 
pounds chemically classified as unsaturated 
fatty acids, commonly used in making soap. 
1294 


Canned Sandwiches 


Success in canning bread paved the way 
for sandwiches in cans. Developed during the 
war, the canned sandwich is expected to be 
popular with hunters, picnickers, fishermen, 
and housewives packing lunch boxes in a 
hurry. Sharp cheese was used in the first 
sandwiches. Sandwiches with other fillings 
are contemplated. 1295 


Pie Apples Firmed with 
Calcium 


Pie baking qualities of Mackintosh apples, 
one of the important commercial varieties, 
are improved by the use of calcium chloride 
as a firming agent at the time the apples are 
canned. The calcium, used in amounts of .03 
to 1.5 percent, prevents the apples from be- 
coming excessively soft or mushy. It reacts 
with pectic acid to form calcium pectate, 
which firms the tissue. 1296 





Technical ‘Topics 


SHARK REPELLENT—Formic acid, cause 
of disagreeable odor in ants, is said to be 
an effective shark repellent. Mixed with 
ground asbestos it may be useful in repell- 
ing sharks from ships or aviators downed 
at sea. 1297 


IMPROVED AMYLASES—It is reported 
that less expensive amylases can stand higher 
temperatures and produce higher sugar 
—_ than the barley amylase heretofore 
used. 1 


LOWERS ALCOHOL COST—It has been 
announced that several new types of bacteria 
have been isolated which will lower the cost 
of commercial alcohol. 1299 


GELATIN EXTRACTION—Lime soaking 
of gelatin stocks is reported to reduce heat- 
ing time for extraction. It is claimed that 
the new method reduces the heating time to 
obtain 50 to 60 percent of the stock in the 
form of gelatin from 15 to 3 hours. 1300 


COCOA EXTRACTION —A patent has 
been assigned for a series-extraction treat- 
ment for obtaining an increased yield of 
cocoa-butter from non-settling soluble, prac- 
tically fat-free cocoa extract. 1301 


OPENING OYSTERS FOR COMMER- 
CIAL USE — Opening of oysters on a com- 
mercial scale is said to be expedited by 
mechanical and chemical shock. After 30 
seconds in a tumbling drum, the oysters can 
be opened readily in chlorinated, carbonated 
water. The physical treatment and the soda 
water relax the shell muscles. 1302 


BENADRYL FOR ALLERGIES —lIt is 
said that benadryl, a pure crystalline com- 
pound which may be taken orally, is proving 
effective in the treatment of allergies. 1303 


HUMIDITY INDICATORS — It is an- 
nounced that a series of silica gels, which by 
changes of color accurately indicate the 
change in relative humidity, have been de- 
veloped. 1304 





Every effort will be made to furnish additional information 
on these articles. Where such information is not obtainable, 
we will refer inquiries to the original source of the article. 
Write to National Can Corporation, 110 East 42nd Street, 
New York 17, N. Y. Please mention the number at end of 


NALIUNE 


article — also name of the magazine you saw it in. 
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IMPROVES VARNISHES — The use of 
cashew nut shell liquid in place of castor oil 
in the production of shellac rosin esters com- 
patible with drying oils is said to give a 
smooth, controllable reaction and to give 
varnishes made from the products excellent 
weathering properties, 1305 


CIGAR ODOR INGREDIENT — Myosi- 
nine, an alkaloid said to be responsible for 
the pleasant odor of cigar smoke, has been 
patented as an ingredient in minute quanti- 
ties in tobacco. Tests show a great preference 
for tobacco containing this alkaloid. 1306 


NEW ADHESIVE COMPOUND — A new 
patent describes the frequent use of soap as 
a standard raw material for adhesive manu- 
facture, especially those soaps containing 
rubber. . 1307 


IMPROVED METHODS FOR EX.- 


|. TRACTING COTTONSEED OIL—New and 


improved methods that extract more oil from 


| cottonseed at less cost were revealed recently. 





These methods should enable commercial 
plants to reduce residual oil in cottonseed 
meal from between 5.5% and 6.25% to be- 
tween 1% and 1.5%. 1308 


CRYSTALLINE NITROGUANIDINE — 
A patent has been awarded for a method of 
producing nitroguanidine and similar sub- 
stances in extremely minute crystalline form. 
This patent covers a method for making 
crystals less than 5 microns thick and less 
than 100 microns long by the addition of 
ethylol dodecyl biguanide acetate to a nitro- 
guanidine solution. 1309 


THREE PLANTS TO PRODUCE ANHY- 
DROUS AMMONIA — Three plants that 
produced anhydrous ammonia for the armed 
forces during the war have been turned to 
civilian production of the critical material, 
needed for fertilizer manufacture, it is an- 
nounced. 1310 
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PRODUCTS OF 
UNIFORM EXCELLENCE 


Allied Manufacturing Laboratories at Suffern, N. Y. 





Your brand and product, when manu- 
factured at the Allied plant, is safe- 
guarded in an atmosphere of proven 
integrity ...and fabricated by hands 
that have been trained in the tradition 
of fine workmanship to serve a distin- 
guished clientele. 
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INC. 30 ROCKEFELLER PLAZA, WN. Y. t 


MAKERS OF THE WORLD'S FINEST COSMETICS AND TOILETRIES—PRIVATE BRANDS EXCLUSIVELY « PLANT AND LABORATOR! ES— SUFFERN, N. ¥. 
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for famous merchandise . 


IN THE PINK, a bath series made by Dorothy Gray, Ltd., offers a new adventure 
in beauty. Artistic packages from the hand of a famous decorator, topped by gay 
closures of Plaskon Molded Color, make this famous merchandise irresistible. 
Plaskon containers and closures will help give your drug trade products eye- 
catching charm and adequate protection. Plaskon can be molded into distinctive 
shapes and designs. Plaskon is available in a wide range of permanent colors. 
Plaskon is impervious to the effects of alcohol, acetone or other organic solvents, 
Plaskon is not affected by oils or fats. Plaskon is odorless, tasteless and inert. 
Your molder, or experienced Plaskon men, will be glad to show you how Plaskon 
Molded Color can be used to “steal the show” for your products, 


PLASKON DIVISION - ussey - OWENS + FORD GLASS CO. PLAS KD Hl 


7. 


750 


21130 Sylvan Avenve + Toledo 6, Ohio Lcnamimmente snanamerd 


Canadian Agent: Canadian Industries, Lid. + Montreal, P.Q. MOLDED COLOR 
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WHO WANTS ALL THE BUSINESS 
IN THE WORLD? 


WE DO BUT WE COULDN’T HANDLE IT! 


Not when we think of the repeat business from our 


LIPSTICKS ... CREAMS... LOTIONS... 
POWDERS... PERFUMES... COLOGNES 
. . DEODORANTS . ... LEG MAKE-UP 


Of course with our modern facilities for line production—our clean up-to- 
| date factories—we could make a try at it, but that would mean substituting 


quantity for quality and that we will never do! 


It has become a habit now (20 years of painstaking, conscientious attention 
to every order, regardless of size, has made the production of each product 
a challenge to perfection) and it’s too late to change the habit. 


So you see . . . though we couldn’t handle all the business in the world. . . 


we will take yours. 


QuaALiry 
wai c 


Servict 





W. F. Zimmerman, Incorporated 


[Two Plants] 
404 Fourth Avenue 601-635 So. 21st St. 


New York 16, N. Y. Irvington, N. J. 
































SERVES THE TRADE EXCLUSIVELY 


WITH QUALITY 


| ROUGE 
LIPSTICKS COMPACTS (eur 
CREAM ROUGES EYE SHADOWS 
EYEBROW PENCILS WATERPROOF MASCARAS 
CREAMS FACE POWDERS 





WE ALSO MANUFACTURE POWDER PUFFS, VANITY PUFFS, LOOSE 
SIFTER POWDER DEVICES AND SPECIAL LAMSDOWNE PUFFS 











PRODUCTS MADE IN CONFORMITY WITH THE PURE FOOD, DRUG AND COSMETIC ACT 
PRODUCTS LIABILITY INSURANCE CARRIED 


OXZYN COMPANY 




















MANUFACTURING 
NEW JERSEY OFFICE fo 6) 4. CANADIAN OFFICE 
ONE PLEASANT AVENUE Codmetich£ of ctuakity, 54 OSLER AVENUE 
CLIFTON p WEST TORONTO, ONTARIO 


SINCE 1877 


AUXILIARY PLANT @ LOWELL, MASS 





When There 1s a Choice— 
| Will You Be Chosen? 


Wars the present scarcity, the buying public 


can’t be too selective. But when supply catches 
up with demand, where will you stand? One way 
of insuring your place among the chosen, is by 
continuing now to maintain quality in your 
products. And in spite of scarcities, where 
quality depends on chemicals, you can obtain 
this insurance by using Hooker Chemicals. 
Chemists in the Drug and Cosmetic industry 


who have been using Hooker Chemicals may 


have been handicapped by not being able to get 
all the chemicals they wanted, but they were 
never handicapped by“poor quality” chemicals. 
Listed below are some of the Hooker Chemicals 
that are being used in your field. If you haven’t 
tried Hooker Chemicals yet, now is a good time 
to see how these quality Chemicals can make it 
easier for you to keep your quality up. Techni- 
cal Data Sheets and samples are available when 


requested on your company letterhead. 


PRODUCT 


(Chemical Formula 
Molecular Weight) 
Aluminum 
Chloride, 
Anhydrous 
AICls; 133.3 


Antimony 
Trichloride, 
Anhydrous 
SbCls; 228.1 


Benzoate of 
Soda — USP 
and Tech. 
CeHsCOONa; 144.0 


Benzoic 
Acid— USP 
and Tech. 

Ce HsCOOH; 122.1 


Benzyl Alco- 
hol, Tech. 
(Phenyl Car- 
binol) 
CeHsCH20H; 108.1 


HOOKER 
SPECIFICATIONS 


Aluminum Chloride 

; 98.5% min. 
Iron 05% max. 
Non sublimables in air at 
950°C 1.5% max. 


Antimony Trichloride ; 


Iron & Arsenic 


Benzoate of Soda. .99% min. 
US.P. grade meets require- 
pete U.S. Pharmacopoeia 


Benzoic Acid. . . .99.3% min. 
Water...........02% max. 
USP. meets require- 
ments of U.S. Pharmacopoeia 


Boiling Range 


Freezing Point. . 


204° to 
. .. 208°C 
. .-16.3°C 


SUGGESTED 
USES 


Catalyst for Friedel- 
Crafts synthesis, 
polymerization, iso- 
merization, halo- 
genation. Derivatives 
essential in producing 
dyes, pharmaceuti- 
cals, etc. 


Catalyst in organic 
synthesis. In the 
manufacture of dyes 
and pharmaceuticals; 
preparation of anti- 
mony salts. 


Antiseptic and pre- 
a a in phar- 
maceutical a 
medicinal - 
tions, in t pastes 
and powders. 


Manufacture per- 
fumes and pharma- 
ceuticals; dyestuff 
intermediate; pre- 
servative for creams, 
lotions; anti F 
dentifrices 


pharmaceuticals. 


Perfume fixative and 
in manufacture of 
umes; organic 
synthesis; pharma- 
ceuticals; solvent for 
resins, Waxes, gums. 


PRODUCT 
(Chemical Formula 
Molecular Weight) 
Benzoyl! 
Chloride 
CeHsCOCl; 140.5 


Phosgene 
(Carbonyl 
Chloride) 
COCI2; 98.9) 


Propionyl 
Chloride 
Ca2HsCOCl, 92.5 


Thionyl 
Chloride 
SOCh; 119.0 








HOOKER 
ELECTROCHEMICAL 


HOOKER 
SPECIFICATIONS 


s 
Freezing Point . .-0.9°C min. 


bbled through 
ution for one-half hour. 
(Test for free chlorine). 


Boiling Range ya 


Specific Gravity. ‘ 
15.5°/16.5°C........1.061 


Technical 
Thiony! Chloride 93% min. 
fined 


Thiony! Chloride 96% min. 


SUGGESTED 
USES 


HOOKER 


COM PANY 


Niagara Falls, New York 


CHEMICALS 


Muriatiec Acid 





13 Forty-seventh St. 


New York, N. Y. . Wilmington, Calif. . Tacoma, Wash. 


Chloride Caustic Soda Ferric Chloride 
Paradichlorbenzene 
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Sodium Sulfhydrate Sodium Sulfide 
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Let's discuss 


BECCO 


PEROXIDES . | 


for use in 


dilantin 


and Cosmetics © 


Hydrogen Peroxide is the most uni- 
versal Bleaching and oxidizing agent 
known. In the manufacture of many 
pharmaceuticals and cosmetics its pu- 
rity and stability are well known. The 
wide variety of applications in this 
industry for “peroxygen” chemicals 
cannot be itemized here, but the fol- 
lowing few sample descriptions are 
typical of the many uses of a wide 
variety of Becco “peroxygen”’ chem- 
icals: 

Becco Hydrogen Peroxide 27.5% by 
weight (100 volume) — 1. for bacte- 
ricidal, germicidal and insecticidal 
applications; 2. as a source of oxy- 
gen gas. 


Becco Sodium Pyrophosphate Perox- 


ide—a mild oxidizing and bleaching 
agent, especially suitable where si- 
multaneous detergent action is re- 
uired, In pharmaceutical products. 
n Cosmetic preparations. In oral 
hygiene for sterilization and cleans- 
ing of dentures. 
Becco Sodium Carbonate Peroxide— 
as an alkaline oxidation and bleach- 
ing agent. In pharmaceutical prod- 
ucts. In cosmetic preparations. In 
oral hygiene for sterilization and 
cleansing of dentures. 
Becco Urea Peroxide—source of 
water-free hydrogen peroxide. In 
harmaceutical products and cosmet- 
ic preparations. 
Becco Metallic Peroxides: Magne- 





sium Peroxide 50%—Calcium Perox- 
ide 60%—Zinc Peroxide 55%. All 
three are used in pharmaceutical 
products; in cosmetic preparations; 
as chemotherapeutic agents ; for food 
processing; for oxidation and other 
reactions at high temperatures. 


Becco Acetyl Peroxide in Dimethyl 
Phthalate — bleaching agent — ger- 
micide— non aqueous source of 
active oxygen. 


Whether your requirements call for 
organic oil-soluble peroxides or in- 
organic water-soluble peroxides, why 
not call on Becco engineers, scientists 
and chemists to recommend the type 
best suited to your particular pur- 
pose. Write to: 


BUFFALO ELECTRO-CHEMICAL CO., Inc. 


Becco Sales Corporation, Sales Agents 
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26 SAWYER AVENUE ° BUFFALO 7, NEW YORK 
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Use SF-CLS to formulate a superior 
shampoo that will really sell! This 
shampoo concentrate contains only 
fine, pure ingredients... makes an 
altogether remarkable shampoo. It 
goes to work efficiently, but gently 
to clean hair and scalp. The result 

.. scalp, clean ... hair, clean, 
soft, lustrous, and manageable. 
Sanitary’s Special Formula Con- 
centrated Liquid Soap is processed 
and controlled by laboratory ex- 
perts. Glass-lined manufacturing 
equipment is used exclusively, in 
suring absolute purity. 


SPARKLING CLEAR LIQUID— 
ODORLESS UNLESS PERFUMED 
TO ORDER 


PACKED IN 55-GALLON DRUMS 












* Completely Refrigerated, Aged, Filtered 


* Extremely High Lathering 
* Never Develops Rancidity 
* Free Rinsing 
* Won't Bleach 
* Castile 
* PH of 8 
* Absolutely Neutral 


ORDERS FILLED AND DELIVERED IMMEDIATELY 





gr% 
atetiey ome 





C AY SOAP COMPANY 


104 RAILROAD AVE. 


Mfrs. of Quality Soaps and Disinfectants Since 1921 


PATERSON 3, N. J. 
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Spans and Tweens: Reg. U. S. Pat Off. 


ATLAS SPANS and TWEENS 


solve many a formula puzzle 


Wier you want to impart some new effectiveness 


to your product — give it some new and unusual lilt 
—are you hampered by the emulsifier at hand? Is 
your first thought, “Can the emulsifier do the job?” 
rather than, “What kind of product do I really want?” 


If so, it’s time to get acquainted with Atlas Spans and 
Tweens. The development of these non-ionic surface 
active agents has made it possible for formulas to be 
fitted together on an entirely new basis—with first 
consideration to effectiveness and to effect. 


Atlas Spans and Tweens are not only compatible with 
each other, but with most surface active agents of 
cationic and anionic types. They can be modified to 
range from complete oil-solubility to complete water- 
solubility. They form emulsions that are stable to 
freezing—stable to electrolytes also. 


ats eae 


: ree 








These are only a few of the reasons why Atlas Spans 
and Tweens give amazing new freedom in formulation. 
For the complete story, write for a copy of “Drug and 
Cosmetic Emulsions.” 


















N. EW comprehensive man- 
ual on the theory and practice 
of drug and cosmetic emulsion 
formulation. Available free to 
recognized technicians. Write for 
@ copy on your company stationery. 
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An Announcement 


DD. Alexander Katz, Founder, former President and Chairman of the Board of Flora- 
synth Laboratories, announces that materials originated by him at Florasynth are at 
present being manufactured at plants directed by him, using improved processes and 


scientific control under the supervision of competent chemists. 


W. announce the ESSENTAROME BRAND #650 line of PERFUME OILS created 
by Dr. Katz in 1916, JADOUCEMENT created at our Los Angeles plant, and form- 
erly marketed by Dr. Katz under the name of Jasdoux Blanc. VERY interesting 


modern notes are offered in our TABUN-PAMIR and TIBET-PAMIR. 


Your inquiries on PERFUME and FLAVORING 


materials will be given prompt attention. 


FSSENTIAL AROMATICS CORP. 


504 East 25rd Street 
New York 10, N. Y. 


DR. ALEXANDER KATZ & CO. 


4641 Hollywood Blvd. 
Les Angeles 27, Calif. 


Dallas New Orleans San Francisco Seattle Minneapolis Les Angeles 
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GENERAL OFFICES 
99-117 North Eleventh St. 


Brooklyn 11, N. Y. 


As further assurance that you may depend on the high- 
est quality and purity of N YQ products, many N YQ 
chemicals now have the added protection of Cel-O-Seal 
bands. Eliminates contamination. Protects against loss of 
contents or tampering. Keeps out air and moisture. 
Specify NY Q and buy with complete confidence. 


Price List on request 


ST. LOUIS DEPOT 
915 Market Street 


St. Lovis 1, Mo 
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THE ANSWER 


to 
Your Hydroxycitronellal Problem 
iS 


HYDRO NO. 10 


ve 


Your Inquiry is Invited 


RENE FORSTER COMPANY, Inc. 
—Sbromalic Chemial and Essential Ods 


494 FOURTH AVENUE NEW YORK 16. N ‘Y 
PHONE MURRAY HILL 5-0250 | 


CABLE ADDRESS “RENFOILS" NEW YORK 











READY TO SOLVE 


LF 
Wy tiff Za, Viola 


tes the war years, our 
laboratories, research and 
manufacturing facilities solved 
many perplexing problems for 
our government. 


Today, as contract manufac- 
turers capable of volume 
production in the fields of 
chemicals and cosmetics, Evans 
Chemetics, Inc. offers a diver- 
gency of experience that as- 
sures accuracy and progress in 
the development of your prod- 
ucts for post-war markets. 


Send for our brochure, “Twen- 
tieth Century Alchemists,” 
which portrays our facilities 
and services. 





EAST 43rd STREET, NEW YORK 17, N. Y. 


In Eng Evor hemicals. Limited 
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Call 


for your CERTIFIED COLORS 
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upon CALCO 


Leading pharmaceutical manufacturers as well as those in the 
textile, leather, paper, paint and other color-using industries have 


long relied upon CALCO for fine colors 


of highest uniform quality. 

CALCO’S 25-year-old, high repu- 
tation in this Certified Color field is 
largely due to these facts: Ist. CALCO 
is basically sound as to raw materials. 
2nd. CALCO’S long-experienced tech- 
nical staff is unusually competent to 
provide advice and guidance on Certi- 
fied Color problems. 


* Helpful Technical Bulletin on 
CALCO CERTIFIED COLORS ... 
sent promptly upon request to 
pharmaceutical and veterinary 
manufacturers. 


— — 


=P 
. 
owe 

-— 


~* * * 


Let CALCO Supply You These 


Bulk Pharmaceuticals 


SULFADIAZINE U.S.P. 

(powder or micro crystal) 

. +. the Sulfa drug of choice 
Sodium Sulfadiazine U.S.P. 
Sulfamerazine 

Sodium Sulfamerazine 
Sulfanilamide U.S.P. 

(powder, crystal and micro crystal) 
Sulfathiazole U.S.P. 

(powder, crystal and micro crystal) 
Sodium Sulfathiazole U.S.P. 
Sulfapyridine U.S.P. 

Sodium Sulfapyridine 
Aminoacetic Acid U.S.P. 
Calcium Pantothenate (Dextro) 
Choline Chloride 

Choline Dihydrogen Citrate 
Cinchophen N.F. 

(and Sodium Salt) 
Neocinchophen U.S.P. 

Mandelic Acid U.S.P. 

(and Calcium Salt) 
Menadione U.S.P. 
Methylene Blue U.S.P. 

(powder or crystals) 

Nicotinic Acid U.S.P. 

Nicotinamide U.S.P. 

Saligenin 

Thiouracil 

Phenothiazine N.F. 
(Regular and Drench grades for 
Veterinary use) 

Certified Colors for Pharmaceutical 

and Cosmetic Use 


rr 


CALCO CHEMICAL DIVISION 


AMERICAN CYANAMID COMPANY 


Bound Brook, New Jersey 


DILLONS CHEMICAL CO., LTD 


410 St. Nicholas St, Montreal 


nroant 
sVUiVilly 
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NDOLINE 


Not a subusivate 
for INDOL but a 
product superior 
in 

LASTING QUALITY 


SWEETNESS and 
PERFUME VALUE 


Please Write for Free Sample 


Norda 


ESSENTIAL OIL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 96TH STREET 


CHICAGO: 325 W. HURON STREET ST. PAUL: 253 E. 4TH STREET 
LOS ANGELES: 2800 E. 11TH STREET HAVANA, CUBA: AMARGURA 160 
ST. LOUIS: 1123 WASHINGTON AVE. CANADA: 119 ADELAIDE ST., W. TORONTO 
FRANCE: PLACE VENDOME, 8, PARIS 135 COMMISSIONERS ST., WEST, MONTREAL 


ENGLAND: 17 CREECHURCH LANE, LEADENHALL ST., LONDON, E. C. 3 
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AS MARBLE IN THE ROUGH 
NEEDS THE HAND OF THE 
SKILLED SCULPTOR..... 


Gums in their crude state 


need 


Wao in the sculptor’s studio or in the laboratory, 
the quality of the finished product is dependent upon 
the skill of the artist or the technician. 

The Penick Control Laboratories, through close step-by- 
step supervision over grading, selecting, blending, and mill- 
ing, “evenize” each batch of crude gum to meet predeter- 
mined standards of performance for that grade gum. 

Penick EVENIZED Gums are accurately processed and 
tested. They are tested three ways... for Color—Viscosity— 
Adhesion ...and checked three times...in the Crude—the 
Milling—the Milled. 

For that uniform and high quality so essential to your 
finished product, BUY PENICK EVENIZED TRAGACANTH- 
KARAYA- ARABIC, 

*Only Penick Evenizes. 
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RESEDA 77-SYNEFLEUR 





A flowery Mignonette Type --- 


Adapted for Extracts. Creams and 
Powders. Sample upon request. 


Pounds, $10.50 


Y EUR SCIENTIFIC LABORATORIES, unc. 


MONTICELLO, WN. Y. 


REG. 


S. PAT. OFF. 


NEW YORK OFFICE — 509 Madison Avenue, New York 22,N. Y. — Eldorado 5-4757 


ATLANTA DETROIT HAVANA MEXICO, D. F. BUENOS AIRES 














764 


Drug and Cosmetic Industry 




































mmo UD OC 2 eV @& 











Build your own 


perfume around 
these stron g 


lasting bases 


In a wide range of odors 


SCHIMMEL & CO... INC. 


6GOl West 26th Street 
New York I, N. Y. 


* 


An indispensable 
specialty of the 
modern trend in 
perfumery, with a 
rare orris...violet... 
leathery character. 


Persistently fresh. 


* 


NAUGATUCK @AROMATICS 


DIVISION OF UNITED STATES RUBBER COMPANY 


254 FOURTH AVENUE e NEW YORK 10, N. Y. 


14.N. FRANKLIN STREET, CHICAGO 6, ILL. @ H.M. ROYAL, Inc., 4814 LOMA VISTA, LOS ANGELES, CALIF. 
NAUGATUCK CHEMICALS LTD., ELMIRA, ONTARIO, CANADA 


Sole Representatives for: BRUNO COURT. S. A., GRASSE, FRANCE c. A. P. P.. CASABLANCA, MOROCCO 
LABORATOIRES LOUIS BORNAND, PARIS, FRANCE 
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QUALITY 
LANOLIN 


for 
BETTER 


CREAMS 


and 
OINTMENTS 











a 

















PRODUCED AT OUR BROOKLYN FACTORY 


CLOVE OPOPONAX 

NUTMEG CELERY PIMENTO 

ORRIS LIQUID, CONC. OLIBANUM 
also 


LINALOOL CITRAL EUGENOL 


RESIN LIQUIDS 


OLIBANUM ORRIS BALSAM PERU 
LABDANUM BALSAM TOLU 
OPOPONAX STYRAX TONKA 


Essential Oils * Aromatic Chemicals * Perfume Materials * Colors 
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Look “J. B."" —I've trained these ants to build my batch tests. 


KEEPING 


POSTED 


Lelong Loses to Lander 


IN THE case of Lucien Lelong vs. Lander Co., a 
decision has been handed down in favor of the de- 
fendant and the case dismissed by Judge Bondy, 
of the U. S. District Court of Southern District of 
New York. Lelong sued Lander charging that the 
cologne bottles used by Lander with globular bases, 
long, narrow cylindrical necks, and labels encircling 
the entire long necks, constituted unfair competi- 
tion because Lelong marketed its colognes in the 
same type of bottles. While Lelong had design 
patents on two bottles of this type, one of these 
patents expired before, and the other about four 
months after the suit was started. Therefore the 
court declared: “The plaintiff having claimed and 
enjoyed the monopoly the design patent granted, 
the shape of the bottle has now been dedicated to 
the public.” The court considered other points of 
possible similarity, as well as the fact that Lel 
colognes “are sold in high priced department an 
drug stores,” while Lander colognes “are sold in 
ten cent stores and other low price stores.” Also 
the Ju stated: “Although not decisive, it may 
be noted that it appears that the plaintiff was un- 
able to find a single instance in which a buyer has 
been misled.” 


U.S.P. XIll in November 


U.S.P. XIII is expected to make its appearance 
next November and become official on April 1, 
1947. In this latest revision there has been a sharp 
trend toward medicines having specific physiologic 
action, as illustrated by the addition of such cardio- 
active drugs as digitoxin, digoxin, and lanatoside 

Also ergot is now restricted to the alkaloids 
ergonovine and ergotamine and their preparations 
which give prompt and definite results. The im- 
portant sulfonamides, including sulfamerazine, 
have been included, as well as penicillin sodium 
and penicillin calcium. A new washable type oint- 
ment base, hydrophilic ointment, is being made 
official. This combines satisfactorily with most of 
the commonly used drugs employed in dermatology 
and provides an effective vehicle for treatment in 
which fatty vehicles are contra-indicated. Another 
new ointment vehicle, hydrophilic petrolatum 
readily absorbs water, forming a water-in-oil type 
of emulsion, lending itself to the incorporation of 
aqueous solutions. 

Another striking change in this new revision is 
that basic drugs and their preparations now follow 
each other in alphabetical order by English titles, 
the Latin titles now being in secondary position 
and no longer establishing the alphabetical order 
of the book. Therefore, digitalis is followed by all 
of its preparations and also by digitoxin and its 

reparations and digoxin and its preparations; 

Iladonna leaf by the extract, fluidextract, and 
tincture ; diethylstilbestrol by its capsules, injection 
and tablets; and so on through the list. 

A greater number of U. 5. P. assays and tests 
are requiring reference standards and the U. S. P. 
is supplying these to those who wish to check them 
against their production lines, and to enforcement 
officials. Reference standards for new products 
which are being investigated are also being made 
available in more instances. Formerly reference 
standards for unofficial products were limited to 
trypsin, calcium pantothenate, and pyridoxine hy- 
drochloride, but reference standards for the amino 
acids are to be available shortly in response to 
urgent requests from investigators in this rapidly 
developing field. The list of reference s 
now available is: vitamins A, D, and D for poultry; 
ascorbic acid; calcium pentothenate; cholic acid; 
diethylstilbestrol dighale: ellecbalae ; ergotoxine 
ethanesulfonate; estrone; melting points (caffeine, 
sulfapyridine, sulfanilamide, acetophenetidin, 
acetanalid, vanillin); ouabain; posterior pituitary; 
pyridoxine hydrochloride ; riboflavin, sulfanilamide ; 
thiamine hydrochloride ; trypsin. 

In addition to these, the following are being pre- 
pared: choline chloride; digitoxin; digoxin; estra- 
diol; estradiol benzoate; heparin; lanatoside C; 
menthyltestos‘erone; nicotinamide; progesterone; 
testosterone propionate. 


Rescue Helicopter for Drug Company 


UNITED-REXALL Drug President Justin W. 
Dart is giving his company many modern touches, 
the latest of which is ase and maintenance of 
a helicopter completely stocked with emergency 
drug — anti-toxins, rescue and aid equip- 
ment, including one of the newly de plastic 
lungs. The first Rexall flying “mercy ship” will be 
based on the roof of the company’s new head- 
quarters building in Los Angeles ready for immed- 
iate take-off in cases of disaster. 
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Now It's “Doctor” Chilson 


WE COULD hardly be- 
lieve it, but it’s a fact, 
Frank Chilson has been 
awarded an honorary 
degree of Doctor of 
Science by Duquesne 
University because “his 
work in applying the en- 
gineering sciences to the 
production and packag- 
ing of pharmaceutical 
products has estab- 
lished pharmaceutical 
engineering as a dis- 
tinctive field of the 





engineering sciences.” 

t will be a long time before we get around to 
calling him “‘doctor,”’ or even “doc.” And with the 
clothing shortage, we wonder how he is going to 
cover his increased chest expansion, not to speak 
of the larger sized hats that he will need. 

However, all who have worked with Frank and 
the large number of people who read his “Produc- 
tion Forum”’ in this magazine are in a good position 
to appreciate the real contribution that he is 
making to this industry. More than any other one 
man, he probably was responsible to a far greater 
degree for the splendid production record of this 
Sellastry during the war years. 


Forty Years of Food and Drug Law 


ON JUNE 30, Food and Drug law in this country 
will be forty years old. To celebrate this anniver- 
sary, a meeting is being held in the meeting hall of 
the Association of the Bar of the City of New 
York, under the auspices of the Section on Food, 
Drug and Cosmetic Law of the New York State 
Bar Association, at which many important speakers 
will appear. These speakers will include: Watson 
B. Miller, Federal Security Administrator; Charles 
Wesley Dunn, Chairman of the Section; Mrs. Har- 
vey W. Wiley, Chairman, Department of Legisla- 
tion, General Federation of Women’s Clubs; Fred 
B. Linton, formerly Business Manager, Food and 
Drug Administration; Dr. Paul B. Dunbar, Com- 
missioner of Foods and Drugs; W. R. M. Wharton, 
Chief, Eastern District, Food and Drug Adminis- 
tration; J. Howard McGrath, Solicitor General of 
the United States; Dr. Thomas Parran, Surgeon 
General, U. S. Public Health Service; Clarence 
Francis, Chairman of Board, General Foods Corpo- 
ration; S. Dewitt Clough, Chairman of Board, 
Abbott Laboratories; James Hill Jr., president, 
Sterling Drug, Inc.; Dr. H. Gregory, Thomas, 
vice-president, Bourjois, Inc.; Mrs. Harold A. 
Stone, first vice-president, National League of 
Women Voters; Dr. Frank G. Boudreau, Chair- 
man, Food and Nutrition Board, National Re- 
search Council; John C. Knox, Senior District 
Judge, U. S. District Court for the Southern Dis- 
trict of New York. 


Salesmen's Union Activities 


INTERESTING is the “Bulletin of the Drug 
Trade Salesmen’s Union,” the organization affi- 
liated with the CIO which has been battling for 
some time now to unionize salesmen in this indus- 
try. The May issue of the Bulletin states that a 
new contract has been reached for the American 
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Druggists Syndicate with the new owners, the 
Greater New York Industries. Some of the new 
features in the contract are listed as: Expenses for 
country salesmen, $125 per month; for city sales- 
men, $100 per month; for city and country sales- 
men, $75 per month; all plus $7 per day for every 
day spent on the road; plus two weeks vacation 
with pay, each man to receive 4 per cent of pre- 
vious year’s earnings during vacation period and 
none of the above amounts are to be charged 
against commissions earned. The Bulletin says: 
“Lots More to Come!” 

The Bulletin also tells of a contract signed with 
Purepac Corporation earlier this year after three 
years of negotiations, features of which are given 
as follows: Retroactive pay, some of the salesmen 
receiving as much as $1,000 back pay; closed shop 
for metropolitan salesmen; increased commission 
rates; territorial security; and a precedent set by 
the union—two weeks’ vacation with pay amount- 
ing to 4 per cent of previous year’s earnings and 
not to be charged against drawing account. 

News of companies whose salesmen are affiliated 
with the union appear throughout the Bulletin. In 
a column addressed to salesmen about what the 
union is trying to accomplish, the names of those 
affiliated are given in the following paragraph: 

“Fellows, come up and meet salesmen you all 
know. Men from Winthrop, ADS, McKesson, 
Spielman, Norwich, Fred. Stearns, and many 
others too numerous to mention.” 

Companies that being worked on are partly re- 
vealed in the following item: 

“Welcome to new groups into the DTSU who 
have taken the bull by the horns and are readying 
themselves to negotiate a contract that will benefit 
both their representatives and the companies they 
work with, the [VC men, and Abbott Laboratories, 
two groups whose companies are international in 
their activities. The membership is solidly behind 
you in your drive for better working conditions.” 

Another paragraph reads: “Schieffelin & Co.'s 
Salesmen’s Petition at NLRB will be heard on 
May 15th. The men are united 100 per cent and 
should anticipate an early settlement of their 
differences with the Schieffelin Co.” 


Bulls'-Eyes or Pure Research? 


THE time and money spent on research has never 
been generally thought to be too great in many 
particular instances, although there are a great 
many executives who fail to see the continuance of 
large research staffs when very little is forthcoming 
over a long period of time. Many of them want 
definite results for a definite period of time or for a 
definite cost. Dr. Roger I. Lee, of Boston, recently 
explored this subject to a considerable extent in an 
address at the graduation exercises of Harvard 
Medical School. The following interesting state- 
ments are taken from this address: 

“A late friend of mine was fond of remarking on 
bulls’-eyes in research. - He felt that he himself had 
never hit a bull’s-eye in research and was prone to 
regard bulls’-eyes as a matter of luck. But execu- 
tive committees, university trustees, and similar 
bodies certainly seem to like results and bulls-eyes. 
Now that this war is over we should have a great 
deal of factual data on the whole subject of di- 
rected research, frontal attacks, results, and bulls’- 
eyes. This government in the war went into re- 
search in a tremendous way. Men have been given 
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almost unlimited funds, abundant equipment and 
adequate assistance in order to solve at once cer- 
tain definite urgent problems. Some, but by no 
means all, of these problems have been solved. 
Regimented scientific brains and 3 billion dollars 
solved atomic energy. The proportion and nature 
of these problems which have been solved will help 
immeasurably in the future organization of re- 
search. But it is helpful to those who recall that 
Pas‘eur did some of his best work in sheds and hen- 
houses and that insulin was developed by a rela- 
tively small cooperative group at the University 
of Toronto. 

“Anyway, have we not been paying too much 
attention to results, to bulls’-eyes? The so-called 
pure scientist rises to remark with many examples 
to prove his case, that the quiet scientist who ad- 
vances the frontiers of science is after all the man 
who makes possible the applications which loom 
so large in the public consciousness. Universities 
are hotbeds for the debate as to the merits of pure 
and applied science. In industry too, one dis- 
covers that there are laboratories sometimes 
whimsically called “Purity Halls,” where research 
of a fundamental nature goes on without pressure 
to produce tangible results with immediate appli- 
cation to the industry. 

“The war was in part responsible for the desire 
of some scientists to leave their Purity Halls for 
the Halls of applied science. The most miserable 
men in the war were the Professors of Classics and 
the Professors of Ecclesiastical History. The Pro- 
fessor of Economics had a job in Washington. The 
Professor of History was in the Office of Facts and 
Figures. The Professor of Philosophy was con- 
cerned with ethics and ideals. The Professor of 
Psychology delved into morale. But there were 
some professors who could not find a place in the 
war effort and were miserable along with the stock- 
broker, gasoline station attendants, automobile 
salesmen and tea tasters.” 


Arden Demonstrator Order Upheld 


ON JUNE 5, the Circuit Court of Appeals for the 
Second Circuit upheld the decision of the Federal 
Trade Commission in which the Commission de- 
cided that Elizabeth Arden had violated subsec- 
tion 2(e) of the Robinson-Patman Act in not 
furnishing demonstrators to all of her retail dis- 
tributors on “proportionately equal terms.” The 
decision points out that Arden sells to only 3,000 
retailers, approximately 725 are department stores, 
25 are women’s specialty shops, and 2,250 are drug 
stores. Arden paid all or part of the compensation 
of about 287 demonstrators in the retail estab- 
lishments of about 265 (less than 10 per cent) of 
their approximately 3,000 customers who pur- 
chased less than 40 per cent of Arden’s total sales, 
at a cost of $250,000 a year. Arden did not furnish 
any demonstrator service to the remaining 90 per 
cent of their-customers who purchased 60 per cent 
of their total sales. 

The decision then states: 

“Petitioners’ terms were designed to be in- 
effectual to enable this Jarge segment of their 
customers to receive the minimum quantity of 
demonstrator service, for petitioners were ‘well 
aware’ when they established them that all but a 
few ‘could not qualify,’ and they ‘tailored’ them to 
accomplish the exclusion. The terms which pre- 
cluded 90 per cent of petitioners’ customers from 











being accorded any demonstration service were the 
ability to ‘cooperate’ satisfactorily with peti- 
tioners by reciprocally furnishing to them the use 
of some indeterminate aggregate of services and 
facilities to promote the resale of Arden cosmetics, 
such as carrying a representative stock, making 
available adequate counter displays, and men- 
tioning Arden cosmetics in fashion shows.” 

The value of demonstrators to retailers is viewed 
in the decision as follows: 

“Customers located in the same city are in com- 
petition with each other in the resale of Arden cos- 
metics to consumers, and in many cities there are 
customers who are furnished demonstrator service 
and customers who are not. Where demonstrators 
are furnished, sales of Arden cosmetics to con- 
sumers by the favored customers are increased, 
somelimes as much as tripled, and at a lessened or 
no cost for sales clerks’ salaries.” (Italics ours). 


Penicillin Outlook Improves 


PENICILLIN production figures have continued 
to soar and now stand at a point at which domestic 
distribution control by the CPA are being lifted. 
Export control will be continued for some time to 
prevent too great a drain on the domestic market 
and also to prevent one foreign country from ob- 
taining more than its internal needs while the 
legitimate demands of other countries remain un- 
filled. It is believed that, in some instances, sup- 
plies received from this country by at least one 
other country were reexported to black market 
operators in other parts of the world. Export de- 
mands remain extremely heavy. Requirements in 
Latin America are being met, but, in general, 
European nations and some Far Eastern countries 
are not getting sufficient quantities of the drug to 
meet their needs. Export quotas have been grad- 
ually increased, but it will be some time before 
world supplies will be equal to all requirements. 

Production has risen to 2,000 billion units a 
month—a figure four times that of last year at the 
same time, and a substantial gain over the March 
production of 1,838 billion units. 


Fair Trade and Competition 


IN THE matter of drug stores against grocery 
stores and supermarkets in the distribution of 
drugs and cosmetics, it appears that when the 
grocers display Fair Trade priced items, the drug- 
gists in the vicinity refuse to display the same 
items with price tags showing that the prices are 
the same and that nothing is saved by buying 
through the grocer or supermarket. The druggists 
probably feel that this works both ways, and that 
when he displays his price in the drug store, the 
customer might remember the price when she is in 
the grocery and buy it there because of con- 
venience. However, it would seem that the main 
thing for the druggist to do is to impress the 
customer with the fact that she is not saving any- 
thing by buying through the grocer. It is natural a 
supposition on the part of customers that they will 
save money on these items when they are bought 
through the grocer, and it is up to the retail 
druggist to ger to her that this is not so. By not 
displaying the prices of these Fair Trade items, the 
druggists are really playing directly into the hands 
of the grocers because they allow the customers to 
believe that the grocers’ prices are cheaper. 
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Aromatic Chemical Research 





WE READ with interest in the handsome book 
produced in Switzerland to celebrate the 50th an- 
niversary of Firmenich & Co., of present research 
projects of their laboratories. This company, 
which is responsible for a great many of the widely 
used synthetic aromatic chemicals, gives the fol- 
lowing information through Max Stoll, D.Sc., di- 
rector of the Research Laboratories of the company. 

“The scientific labors at present in progress in 
our research department may of course not be 
divulged before they have borne their full fruit in 
the service of our manufacturers. I may, however, 
give the following brief indications concerning the 
problems under consideration on the majority of 
which nothing has as yet been published. I may 
mention that the results obtained to date are full 
of promise for the firm’s future progress. 

“First there is the problem of oakmoss concrete. 
Preliminary analyses of mosses from various 
sources long ago indicated that there were great 
variations in its composition according to the place 
or season of picking. 

“Then there is work on lavender oil, some of the 
results of which have already been published. This 
led to the synthesis of a new terpene alcohol, 
lavandulol, an isomere of nerol and geranol. 

“Ambergris has also been the object of intensive 
investigation. By the analysis of 10 kg. of best 
quality ambergris, we have been able to isolate 
odoriferous principles of this precious material. 
Important degradation and gradation operations 
have been carried out. 

“Although most of the constituents of rose oil 
have been determined, it contains other yet un- 
known compounds of the utmost importance for 
the accurate reproduction of the different varieties 
of the natural scent. Work is being pursued on 
this problem. 

“And finally, our researches have been extended 
into the field of flavors. We have determined 
the constitution of new natural substances whose 
great olfactive power is certainly important for the 
synthetic reproduction of the flavor of raspberries.” 


A.M.A. Council “Bows to Reality" 


THE Council on Pharmacy and Chemistry of the 
American Medical Association has revised its rules 
after 41 years of existence. The number of rules of 
the council for acceptance of products has been cut 
from 11 to 7. Most interesting of the changes is 
the permission to use brand names for pharma- 
ceutical products. The statement of the council re- 
grading this change reads: 

“One of these (rescinded rules) relates to the 
controversial subject of ‘protected’ names. The 
Council has accepted only one proprietary name 
for any article, with the hope of checking the con- 
fusion that arises when a drug masquerades under 
many ‘aliases.’ It must be acknowledged that this 
hope has not been fulfilled. Manufacturers have 
continued to multiply names, and the chief result 
has been to remove such articles from control by 
the Council. It has therefore been decided to 
withdraw this rule and to admit multiple names— 
with the important provision that the manufac- 
turer give equal prominence to the common ‘un- 
protected’ name that is or will be provided; for 
example, ‘atabrine’ would be promoted as ‘ata- 
brine, brand of quinacrine.’ If physicians will use 
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the common name (quinacrine, in this example) in 
prescribing, writing or talking of the substance, 
they will avoid multiplicity of names. In with- 
drawing this rule, the Council does not wish to en- 
courage multiplication; it bows to reality.” 

Quite naturally the Council “bowed to reality” 
in this instance and, from its own viewpoint as a 
matter of protection, is correct in accepting con- 
ditions as they exist rather than fail to list a very 
large number of important and widely prescribed 
products. In demanding that the manufacturers 
give “equal prominence to the common ‘unpro- 
tected’ name” the Council is simply requiring that 
manufacturers do what they are required to do by 
law if they want to protect their trade names. So 
the change in this rule of the Council simply means 
that the manufacturers have overcome the de- 
mands of the Council in this regard. 


Infected Talcum Powder 


ACCORDING to an Associated Press dispatch of 
June 1, all talcum powder was withdrawn from 
sale in New Zealand for laboratory tests after the 
New Zealand health department attributed the 
deaths of five babies to tetanus spores carried in 
the powder used to dust them. 


Research Fallacies 


CHARLES R. Hogan, of N. W. Ayer & Son, 
advertising agency, warned at the recent meeting 
of the Toilet Goods Association than the “real 
pitfall’ of present-day advertising is the unsound 
use of research, stating that “nothing is more 
essential to sound advertising planning than facts.” 
He said that he did not intend to “minimize” the 
value of research, but that “because decisions in- 
volving millions of dollars are based on research,”’ 
the advertiser must be sure that “it is done by the 
right people who know what they are doing and 
that it is interpreted by people who know how.” 
“Research is being used to sell advertising,”’ he 
continued, stating that he wished to “put all on 
guard” against this practice. “There is entirely 
too much research being conducted just for the 
sake of doing it.” 

All of this leads us to note that such practices 
are not only popular in advertising circles, although 
we have more experience with it in this classifica- 
tion that we have elsewhere. Advertising agencies 
and management counsels are probably the 
greatest writers of letters asking questions that 
would take months of intensive study—or research 
—to answer. And when such authentic information 
as one has available is given to them gratis for what 
it is worth to them, they generally become argu- 
mentative, having heard a different story some- 
where else and having believed it. This is supposed 
to be research for which the client is well billed 
and with which the people supplying the informa- 
tion just beome annoyed. Research in any line of 
endeavor demands that the person conducting the 
research know something about the subject which 
he is investigating. Also research means exploring 
all angles until the truth is learned. Mr. Hogan 
spoke the truth when he said that “There is en- 
tirely too much research being conducted just for 
the sake of doing it.’” This does not apply only to 
advertising, it applies to all lines of An. <a Re- 
search has become a catch about which 
many people paying for it and many people doing 
it know little or nothing. 
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Cosmetics in Britain 
BRITISH exports of cosmetics and perfumes are 
reported to be forging ahead. This exportation is 
being made at the expense of the home market, 
although there has been a relaxation within recent 
months whereby every increase in export business 
is accompanied by an equal increase in home trade. 
This arrangement encourages the manufacturers 
to go after export business, while at the same time 
increasing his abilities to sell in the home market. 

H. W. K. Pears, chairman of Dubarry Per- 
fumery Co., Ltd., recently addressed a meeting in 
London as follows: 

“The Board of Trade regards our products as 
luxuries and severely restricts supplies to the home 
market to a definite quota based on our prewar 
output, but in view of our success in greatly in- 
creasing export trade the Board has rewarded us 
for our efforts by granting a welcome permission to 
increase appreciably the amount that we are al- 
lowed to manufacture for home consumption. In 
the present year we shall benefit by the lowering of 
the Excess Profits Tax from 100 per cent to 60 per 
cent. Even this 40 per cent additional profit is very 
acceptable, but on December 31, 1946, this unjust 
tax will appear for the last time in our accounts. 
We are one of the few companies that has achieved 
the remarkable distinction of having handed to the 
Revenue a sum considerably more than the entire 
capital of our company. 

“Our efforts have not been entirely unrewarded, 
as we shall have refunded to us, to be plowed back 
into the business, the sum of more than £45,000 
subject to income tax the benefit of which should 
have a very marked effect on our balance sheet in 
subsequent years. The 40 per cent of Excess 
Profits Tax remitted this year is not subject to any 
conditions and this will form a very welcome addi- 
tion to the profits available for distribution in the 
form of dividends. Our export business, which is 
not subject to any of the limitations imposed on 
the production for the home trade, increases week 
by week and justifies us in predicting that the 
present year will establish a fresh record. It can- 
not, however, with the results which we shall ex- 

ct in 1947 as a result of the repeal of the Excess 
Profits Tax when we shall secure the full benefits 
of our supreme efforts. We have many new projects 
awaiting the favorable moment for successful 
launching.” 


Drug Store Business Rising 

DRUG stores are becoming an increasingly im- 
portant factor in retail trade, E. Allen Newcomb, 
executive secretary of the National Wholesale 
Druggists’ Association recently told a convention 
of drug wholesalers. From 1939 to 1945 drug store 
participation in the total retail trade increased 
+ from 3 to 4 per cent and the trend is still going up- 
wards. Mr. Newcomb went on to say to the whole- 
sale drug leaders representing Alabama, Tennessee, 
Arkansas, Mississippi and Louisiana, that drug 
store owners in the south should gain their full 
share of the $180,000,000, baby business ex- 
pected this year, the $800,000,000 spent by the 
public for packaged medicines including vitamins, 
and the $338,000,000 worth of prescriptions written 
annually by doctors for the pharmacists of the 

nation. 
From all indications there will be at least a 
twenty per cent increase in sales of drugs and health 
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supplies in retail stores of the southern states 
during the balance of this year, regardless of action 
S the Office of Price ey the — 

0 not anticipate any general rise in prices of drugs 
or health supplies sold in retail drug stores. All 
during the war, the drug industry was stable as 
men | prices and now despite rising operating ex- 
penses, increased production and new and effi- 
cient methods of wholesaling are expected to hold 
handling costs in check. 


The OPA and Retailers 


WHEN some department stores came out for 
the OPA, maybe you were just as surprised as he 
was, writes George E. Sokolsky, the columnist. 
“By all the logic of the situation,” he writes, “one 
would expect these purveyors of goods to be 
antagonistic to an agency that has forced them to 
merchandise wares of depreciated values for higher 
prices. 

So he imvestigated by getting the reports of 
Neiman-Marcus Company, Dallas, which he de- 
scribes as “one of the highest priced department 
stores of the country,” and the W. T. Grant Com- 
pany, which operates a number of low-priced 
stores. Grant, who sells worker, housewife and 
proletariat, has been opposed to OPA, while Nei- 
man-Marcus, selling principally to the luxury 
trade, has been in favor of it. 

The answer lies in the following figures: Neiman- 
Marcus: sales 1941, $4,891,449; 1945, $16,025,695; 
profit before taxes, 1941, $293,394; 1945, $1,915,- 
883; net profit 1941, $215,129; 1945, $565,883; 
sales increase, 228 per cent; profit increase before 
taxes, 554 per cent; net profit increase, 16314 per 
cent. W.'T. Grant: sales 1941, $130,555,907; 1945, 
$180,306,612; profit before taxes 1941, $9,217,393; 
1945, $12,568,092; net profit 1941, $4,446,393; 
1945, $4,210,092; sales increase 38 per cent; in- 
crease in profit before taxes, 36 per cent; net 
profit decrease 5.2 per cent. 

The reason for this condition is clear in that the 
low-priced goods in which Grant does its business 
have disappeared from the market, since manufac- 
turers will not produce them at the ceiling prices 
in effect. Because of this, Grant’s stock of men’s 
shirts in 500 stores on January 1, amounted to 
$22,000, against a normal inventory of $600,000. 
Shirt sales last Fall were not over 25 per cent of 
any prewar year. Sales of drapery material de- 
clined 80 per cent, but ready-made draperies in- 
creased 170 per cent. Sales of dresses for 1 to 6 
year old children decreased 50 per cent, and for 
schoolgirls 7 to 16, they declined 72 per cent. 
During the me total over-all retail sales 
and profits reached a new high, primarily because of 
extremely heavy sales of high-priced novelties and 
gifts and less essential apparel. Novelty jewelry 
increased 80 per cent, luggage 92 per cent, hand- 
bags 60 per cent, fountain pens several hundred 
per cent, novelty aprons 67 per cent, women’s 
coats 47 per cent, small leather goods 60 per cent, 
gloves 50 per cent, art goods 65 per cent, millinery 
novelties 170 per cent. “In other words,” says 
Sokolsky, “essential, reasonably priced goods were 
unavailable; luxury goods were plentiful and sold 
high.” A comparison of men’s shirts of 1942 and 
those now sold reveals a price increase of 64 per 
cent against a deteriorationin" quality of 15 per 
cent. 
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KEYSTONE 
It might be very worthwhile for a company with a troublesome returned goods problem to work oul a salesman’s 
“manifest”. This makes it possible to keep a check on individual salesmen and their returned goods performances. 


Should Returned Goods 
Be A Problem? 


By WILLIAM T. DOYLE 


om time to time iadividual pharmaceutical manu- jectives. Roughly speaking, the industry engages in 
facturers sit down to examine what they call their five kinds of product selling: (1) pharmaceutical spe- 
returned goods problem. Since the matter is of general cialties; (2) deals (vitamins, “specials,” etc.); (3) 
interest, it was thought worthwhile to survey policies special quantity tablet contracts (usually fast-selling, 
and practices of several companies with the view in quick turnover tablets); (4) private formulas (“name 
mind of throwing some light on a potentially perplex- goods”); (5) biologicals. 
ing subject. For convenience and clarity it is probably best to 


To put off arriving at a hasty conclusion, it is well take up these selling methods one by one. It is to be 
firat to examine current business practices and ob- understood beforehand, however, that some companies 
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practice all five, others less. Much depends on the size 
and the management of the company. 


Pharmaceutical Specialties 


The trend for at least the past fifteen years has been 
toward the development of pharmaceutical specialties. 
This trend has been emphasized more recently by sur- 
veys showing that as much as 78 per cent of the pre- 
scriptions filled iavolve nothing more than the trans- 
ferring of a drug from the manufacturer's container to 
the prescription bottle or box. There are several 
reasons why products manufactured by pharmaceutical 
companies, particularly the specialties, bave attained 
such importance. Probably the outstanding are: 
effectiveness, patient acceptance, uniformity, and 
uniqueness. As a result, this kind of selling is profitable 
and productive. 

Distribution—When a pharmaceutical specialty is 
introduced, the first step is to insure distribution. Some 
companies have a 7 to 14 day stocking policy before 
formally announcing the product to the profession. 
This gives them a chence to get the new item on the 
shelf of the retail and wholesale trade before the detail 
“push” is launched. This is souad because a product 
detailed and not stocked is a sale lost. In addition, it is 
demoralizing to the detail staff and a source of irritation 
to the physician. 

Detailing—On_ specialty items detailing, supple- 
mented by advertising, is the answer to moving a 
product from the druggist’s shelf. At the present time 
it is estimated that there are over 7,000 medical repre- 
sentatives in the United States contacting physicians. 
The principal purpose served by the pharmaceutical 
representative in his detail call is to give the physician 
information, to build confidence for his company and 
encourage the physician to write prescriptions for the 
representative's specialties. 

Follow-up—Most companies divide their detail efforts 
into the twelve calendar months. The specialties are 
then broken down so that detail effort is spread quickly 
over the line for the entire year. Usually three products 
are selected for detailing ia a given month. A single 
medical representative can usually cal] on approxi- 
mately 100 doctors a month. The experience of some 
companies indicates that there is a very definite rela- 
tionship between the ratio of the number of detail men 
to total volume of pharmaceutical specialties. 

It is clear that only concentrated, well-planned 
follow-up can move a pharmaceutical specialty off the 
druggist’s shelf. 

Returned Goods—When all the facts are examined 
end to end, the final picture illustrates that the medical 
representative is the answer to whether or not returned 
goods are to be a problem. If the man does not over- 
stock his accounts and if his detail work is well planned 
and effective, there should be no returned goods prob- 
lem associated with the marketing of pharmaceutical 
specialties. 
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Deals 


Deals accomplish two purposes: (1) They give the 
pharmaceutical representative a chance to stock his 
accounts with fast-moving, competitive items at an 
attractive price to the druggist; (2) They serve as a 
means of getting drug store cooperation in “‘pushing” 


a specific product or class of products. 


The suocess or failure of deals is pretty much de- 
pendent upon the ability and interest of the account to 
“push” a product or products at a fair return. A deal’s 
success is also dependent upon the understanding of 
the salesman and his ability to recognize the aeeds of 
the account so that the possibilities of overstocking are 


minimized. 


Special Quantity Tablet Contracts 


Some companies have made provisions for drug ac- 
counts to anticipate their tablet requirements for a 
year. The success of this type of contract rests pretty 
largely on the tablet business of the drug store and the 
price advantage which would accrue from buying at a 
special price made possible by a large quantity com- 
mitment. Returned goods in this classification are not 
usually a problem because the drug account splits his 
year’s needs into periods that he can plan for with 


only a minimum possibility of error. 


Private Formulas 


The trend has been away from the production of 


pharmaceutical products under private formulas. 


the past cough syrups, certain classes of tablets, and 
some ointments were made up for individual druggists 
and sometimes dispensing physicians, but as time has 
gone on the Food and Drug Administration’s rulings 
are more exacting and specialty products are increasing 
in popularity. The result has been a decline in private 


formula requirements. 


As with special quantity tablet contracts, private 
formulas should not constitute a returned goods prob- 
lem in those instances where companies contioue to 
manufacture this line of products. Usually the com- 
pany has an agreement whereby the drug account can 


not return what is not sold. 


Biologicals 


Biologicals present a very special kind of production 
and selling problem. Expiration dates are necessary if 
the desired therapeutic and immunization results are 
to be obtained. It is therefore of great importance that 
the drug company representative be very cognizant of 
the stocking needs of his biological accounts. As with 
the pharmaceutical specialties, the movement of bio- 
logicals depends pretty much upon detail support. It 
is therefore the function of the detail man to make cer- 
tain that his stocking takes into consideration the size 
and reputation of the account plus his own ability to 


(Continued on page 880) 
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sae its first general 
meeting since two 
years ago, the American 
Drug Manufacturers Asso- 
ciation scored a record at- 
tendance at the Cavalier, 
Virginia Beach, Va. De- 
mands of organized labor 
and the disruptions caused 
by them, together with un- 
certainty as to social and 
political reconversion were 
indicated as seriously up- 
setling factors. Dr. A. W. 
Lescohier, retiring president of the association, “pointed 
with pride” to the scientific accomplishments of the 
association : 

“The scientific side of our association has acquired a 
constantly increasing importance and has been a potent 
factor in raising the quality and dependability of 
medicinal products, improving all types of standardiza- 
tion, and developing scientific knowledge leading either 
directly or indirectly to new medicinal agents. The 
impact of our scientific groups has reached far beyond 
the interests of our association and has had a part in 
shaping scientific medicine throughout the world.” 

However, from the angle of general basic condition, 
Dr. Lescohier said: 

“The American people are inclined to take for granted 
that the future of America is assured, but to anyone 
possessed of even a reasonable degree of observation 
there is a distressing evidence of political-economic de- 
terioration which, if unchecked, may undermine the 
prosperity of the nation. If our people lose their zest 
for personal endeavor and become dedicated to the 
pernicious philosophy of using the extortionist’s means 
for obtaining unfair objectives, higher and higher wages 
as a reward for less and less personal effort, they will 
kill the goose that lays the golden egg. 

“Business must insure to the American people a high 
standard of living. This is a sine qua non of the per- 
manency of our present economic system. It also must 
stand firmly on the principle of an adequate profit in- 
centive to the investor so that productivity will be 
maintained and venture capital will flow inte the ex- 
pansion of industry. Only thus can we accomplish the 
best utilization of our industrial potentialities and 
brains to make the future secure for our people.” 

A similar view of conditions in this country was ex- 
pressed by Executive Vice-president Carson P. Frailey, 
who said: 

“Conditions encompassed by that period (the last 
two years) gave rise to many major problems. Some 
were industry-wide, others related mainly to the asso- 
ciation but indirectly affected the industry at large. In 
every instance the executive committee as the govern- 
ing body of the association exhibited genuine states- 
mansbip in its decisions touching these matters. So 
much for the past. 

“For the future—I envision even greater research 
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activities on the part of member firms with the public 
interest at all times transcendent, to the end that the 
achievements shall continue to provide an effective 
answer to that challenging question asked over nineteen 
hundred years ago:—‘What do ye more than others?’ ” 

Legislative problems were reported by the Committee 
Chairman Leslie D. Harrop who told of the desire of 
the Food and Drug Administration to require certifica- 
tion of selected drugs, such as are now required of in- 
sulin and penicillin. He also commented on the FDA 
desire to require warnings on prescribed drugs such 
as thiouracil. Disturbance was reported in the controls 
over habit-forming drugs, such as the barbiturates, be- 
cause of uniformity among federal, state, and local laws. 

Comment was made on the goverament attitude to- 
ward patent rights in inventions coming from private 
work on publicly arranged programs. The feeling was 
expressed that the government should be content with 
freedom of use and not restrict commercial applica- 
tions. There was a discussion of the trends reflected in 
the several bills before Congress directed to the estab- 
lishment of a national policy and practice in research 
and other branches of scientific e adeavor. 

Treasurer Donald S. Gilmore reported a cash balance 
of $47,000 and government securities of $37,400, to- 
gether with a balance of $28,300 in the special fund for 
cooperative research in the electronic testing of ampul 
medicaments. Contact Committee Chairman Frank O. 

(Continued on page 884) 
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HE statistical table on this page deserves the atten- 

tion of every manufacturer of cosmetics, sales man- 
ager, advertising man and, eventually, retailer because 
it supplies evidence of a fact that has been suspected by 
many cosmetic merchandisers for some time, namely, 
that over several years the growth-periods of cosmetic 
sales have not coincided with the so-called “seasons” 
but rather with the slow months that generally are ne- 
glected by advertisers and retailers alike. 

If this is correct the cosmetic industry may have to 
revise some of its merchandising practices and we may 
have discovered, also, at least one of the reasons why 
cosmetic sales have grown in recent years as rapidly as 
they have, in spite of the absence of such natural stimu- 
lants as fashions, popular trends and so on. 

Looking at the statistics, these show in the first row 
the habitual “per cent to total annual sales” of the 
month by month distribution plan of a leading depart- 
ment store in the northern section of the nation, which, 
as a whole, consumes the proportionally largest volume 
of cosmetics and exerts the heaviest influence upon the 
merchandising practices of the cosmetic market. Some 
adjustments of these figures will have to be made to 
meet the requirements of southern stores and care, of 
course, must be taken from year to year of the shifting 
Easter date during the March-April period. Per- 
centages are stated without fractions. 


Off-Season Sales Opportunities 


The charted part of the table shows that, broadly 
speaking, the cosmetic year starts off with a compara- 
tively high sales-per-month rate which declines slightly 
during late winter and early spring, rises (probably as 
the result of the conventional gift dates) from March to 
June, after which occurs a sharp drop in July and 
August. Recovery comes with September and October, 
leading up to the Christmas climax of the cosmetic 
year. 

This conventional pattern of the cosmetic sales year 
forms the basis of the promotional activities of the in- 
dustry. It influences the release dates of novelties, 
special promotions, the high spots of its advertising 
campaigns. 

Yet, there has always been some doubt whether it 
constitutes in reality the most suitable division of the 
year into seasonal sections. Little difficulty was met by 
manufacturers and advertisers during the years follow- 
ing the first world war, when there still existed a 
“social” winter season, followed by an equally univer- 
sally accepted summer season, with Labor Day thrown 
in as a convenient pivot. 

However, dress and cosmetic usages have undergone 
many changes since then. Cosmetics have acquired 
new uses and are differently applied and often for 
different purposes, which carry them far outside the 
limits of such a greatly simplified marketing picture as 
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that which cuts the year just into a cold and a warm 
season. The use of cosmetics has become more specific, 
more directly applicable to the needs of the day, rather 
than to a sequence of months. 

As the result major seasons are not only broken up 
into minor segments, but each of these segments has 
started to overlap, necessitating new seasonal sales 
arguments not only for groups of cosmetics but for the 
individual members of each group. 

This interplay of economic and social forces, un- 
fortunately, defies any attempt of demonstrating it 
pictorially, or making it part of a statistical chart. It 
can be felt more than seen. But there are certainly few 
cosmetic manufacturers who are not fully conscious of 
it, and manufacturers generally are preparing to deal 
with it in one manner or another. 

Retailers know only too well that the comparative 
similarity of the month by month cosmetic sales volume 
during the first six months of the year, as demonstrated 
in the chart, by no means reflects a similar tranquillity 
of the week by week, day by day, sales results of the 
store. Not only are stores dealing today with a definite 
pre-spring, spring, and post-spring season within the 
interval of a few weeks ranging around Easter, but there 
are noticeable and, as the records of some stores ap- 
pear to show, repeatable peak days and peak periods 
up to June, the to be expected Easter, Mother’s Day 
and Father’s Day dates. 

New sales forces are at work and they affect not 
only the prime sellers of the cosmetic list but their 
roots go right down to the foundations of the cosmetic 
market. 

To continue the example of the early part of the year, 
numerous established cosmetic articles of heretofore 
more general use have developed specific spring uses 
which make them good sellers during the first warm 
days when they often practically dominate the counter, 
singly or in a group. 

Similar situations have developed during other parts 
of the year, as when the start of the permanent waving 
season brings suddenly an increasing demand for 
brilliantines and other hair restoratives. This demand, 
ranging in the past generally from February to June, 
with a revival later in the year, has now acquired an 
up to the end of the year status. 

Novel consumer needs appear with the return of the 
cooler weather and create an entirely different counter 
picture from that of a few seasons earlier. It is, of 
course, only too obvious that, if cosmetics are bought 
for different purposes, or for a larger variety of pur- 
poses, this must exert an effect upon purchasing babits 
and even more so upon purchasing dates. 

Fashion enters to a lesser degree into this situation 
more than is generally suspected. 

Later in the year, after the coming home, school and 
college rush are ended, the weather and the gift season 
take a hand in making the last three months of the year 
a rather topheavy 38 per cent of the total annual sales 

~of the store. 
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However, with all these new forces supporting sales 
through 10 months of the year, there still remain those 
“sensitive” two months betweea the ending of the 
“spring” season and the start of the “fall”, July and 
August. Sales drop during these 9 weeks to their 
lowest with an approximate 11 per cent to the total of 
the whole year. 

Admittedly these are percentages. Summer sales 
percentages would rise if only the sales volume of the 
other months could be kept sufficiently low or, vice 
versa and preferably, a substantial rise in summer sales 
would automatically improve the percentual position of 
the two summer months by lowering the corresponding 
sales percentages of the remaining months. The second 
method finds increasing attention among retail sales 
executives. 

It is true that July and August are slow months for 
many other types of merchandise. However, the argu- 
ments which are generally advanced as reasons why 
July and August should not be as active as the re- 
mainder of the year somehow are not convincing as they 
apply to cosmetics. 

In fact, cosmetics have been running so persistently 
contrary to the behavior of other merchandise during 
the last years that their conformity, in this instance, 
should not be accepted as an unavoidable condition. 

Certainly the consumer does not look upon the situa- 
tion with the same eye. While cosmetic manufacturers 
and retailers seem to take their summer quietness un- 
complainingly, consumers have followed their own line 
of action, as they frequently have done in similar cases 
before. 

It may be that war conditions have contributed by 
making every cosmetic need more acute. The heat 
makes itself certainly more noticeable for a person at 
work than while she is luxuriating under the summer 
sun. In fact, almost every cosmetic necessity has be- 
come greatly accentuated during the last years and the 
effects of this are bound to show upon the counters. 

At any rate, a new note has come mto the cosmetic 
summer demand and so it has into other sections of the 
cosmetic year. It finds confirmation in a study of the 
month by month statistics, assembled by DruGc AND 
Cosmetic Inpustry, which form part of the statis- 
tical table already several times referred to. 

For the convenience of the reader the annual 12 
months sales of cosmetics for the years 1944 and 1945 
are charted below each monthly “per cent to total 
sales” section of the chart, together with a fourth bori- 
zontal line, showing the per cent rise of each 12 months 
column of 1945 over the corresponding figure of 1944. 

As will be noticed, real growth is most marked dur- 
ing the months that are most often neglected in sales 
planning. For example, sales rose 16 per cent over 
1944, as much as during the generally very active 
January during February of 1945 and, outstanding of 
all, there is a heavy rise of 19 per cent registered during 
July. In fact the July to September combination of 
months produces the highest sales rise, at an average, 
(Continued on page 881) 
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JOHN 8S. ZINSSER 


He Tripled His Company s Business 


TT year 1945 marked the one-hundredth birthday 
of Sharp & Dohme—“a century devoted to the con- 
servation of life.” It also provided an opportunity for 
the observer to examine the company’s progress during 
the last ten years under the guiding hand of President 
John S. Zinsser. 

Zinsser came to Sharp & Dohme in 1935 from Merck 
& Company. It was more or less generally known that 
S & D was in need of a management hypodermic. John 
Zinsser was chosen to do the job. 

When Zinsser went to work for Sharp & Dohme he 
was quick to see that a sound research program was 
needed, and that certain changes must be made in the 
sales policy. Once the first two steps were takea, care- 
ful consideration had to be given to setting up a strong 
management team. W. L. Dempsey, an expert in 
management and public relations was one of those 
chosen. The growth of Sharp & Dohme under the 
Zinsser regime has proved the wisdom of Zinsser’s 
judgment. 


One of the interesting early research programs ini- 
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tiated by John Zinsser was a study of promising chemo- 
therapeutic agents—especially the sulfonamide group. 
As a result of this foresight Sharp & Dohme introduced 
Sulfasuxidine in 1942, the well-known Sulfamerazine in 
1943, and sulfathalidine this year. 

Probably Sharp & Dohme’s best known contribution 
to the war effort was its development of a dehydration 
process to produce dried plasma. This process, a de- 
velopment of Sharp & Dohme’s Medical Research Di- 
vision, is known as the lyophile technique. It involves 
rapid freezing and dehydration of the frozen substance 
under high vacuum. 

Clinical studies carried on by the Division of Medical 
Sciences of the National Research Council revealed 
that dried plasma was by all odds the most completely 
satisfactory blood substitute for the treatment of burns, 
shock and other serious states where protein and fluid 
replacement are of prime consideration. Sharp & 
Dohme produced the first 15,000 units of dried plasma 
to be delivered to the Armed Services. Dried plasma 
proved to be one of the principal life-saving agents in 
World War II. 

Zinsser is noted for his honest effort to be direct and 
unaffected. Men like his lack of stuffiness . . . his color- 
ful language . . . and his confident leadership. 

Zinsser is a graduate of Harvard (A.B.) and Columbia 
(M.A.). During World War I John Zinsser was a 
captain in the chemical warfare service. After his war 
service, Mr. Zinsser went to work in his family’s chemi- 
cal business. He remained there thirteen years. Then 
he became associated with the Banker’s Trust Com- 
pany on special assignment regarding Securities and 
Exchange Act legislation. The Banker’s Trust job was 
followed by a one year period with Merck & Company 
as technical director. 

The Zinsser hobbies are the violin, horseback riding 
and a farm at Agricola, Virginia. Like every respon- 
sible business leader, Mr. Zinsser takes an active part 
in numerous community and association activities. 
Just last May, the popular Sharp & Dohme boss was 
elected to the presidency of the American Drug Manu- 
facturers’ Association. 

To better understand Mr. Zinsser’s business think- 
ing, it might be well to examine a recent stockholders’ 
report. Said the Sharp & Dohme President. 

“Our progress in sales, production, research and the , 
business functions, to the extent that conditions per- 
mit, has been steady and our attention has been di- 
rected both toward improving our comparative picture 
and in laying foundations for the future. 

(Continued on page 886) 
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Oa with a discussion of raw material and con- 
tainer shortages, the Toilet Goods Association 
held its annual meeting at the Waldorf-Astoria Hotel, 
New York, May 15 to 17 with an attendance that 
shattered all previous records. The first two days were 
given over to the general sessions, and the third day was 
given over to the scientific section of the association. 

At a round-table discussion of supplies of aromatic 
chemicals and essential oils, participated in by R. M. 
Stevenson, of Givaudan-Delawanna; A. L. van Amerin- 
gen, of van Ameringen-Haebler, Inc.; V. H. Fischer, of 
Dodge & Olcott Co.; and Joseph A. Huiskins, of 
Fritzsche Brothers, Inc., the part of the industry ia the 
war effort and the prospects for future supplies were 
discussed. Mr. Stevenson felt that production will con- 
tinue at high levels for some time, and that prices will 
trend upward due to anticipated higher costs for main- 
tenance and freight rates. New equipment is unob- 
tainable. 

Mr. van Ameringen spoke of technical improvements 
resulting from the war period. Geraniol is now being 
produced synthetically, although this process is still 
confined to the laboratory stage. The high prices of 
essential oils will foster synthetic production of isolates 
such as citronella compounds, citrol, and ionones. 
Mr. Fischer said that reports from the Far Eastern 
centers are conflicting and therefore the future of sup- 
plies from these places are a matter of conjecture. The 
Dutch East Indies and Formosa are still cut off, which 
sources normally accounted for approximately 2,000 
tons of essential oils including citronella oil from Java. 

With regard to the French floral oils situation, Mr. 
Huisking said that while acreage has not been plowed 
under to the extent generally reported, it is an accepted 
fact that in 1939 there was a number of old planta- 
tions yielding little jasmin, rose, and tuberose, and 
these plantations have not been replaced. Many of 
these have been entirely neglected and many were 
sown to vegetables. The heavy rains of last Summer 
were detrimental and the Grasse region has suffered 
from lack of fertilizer. 

Herman L. Brooks, retiring as president after occupy- 
ing that office continuously during the ten years of 
existence of the association and recently elected hono- 
rary chairman of the executive committee of the asso- 
ciation was further honored at lunch by tributes from 
representatives of all branches of the industry and by 
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presentation of a Capehart radio. In his presidential 
address, Mr. Brooks called for continual vigilence so as 
not to disturb the “enviable position which the indus- 
try now enjoys.” He suggested that when manufac- 
turers consider formulation of their plans and policies 
for the future that they keep in mind the effect of their 
planning on the industry as a whole. This is essential, 
he said in order to “keep our house in such good order 
that we shall have no trouble with severe regulations 
and legislation.” Mr. Brooks deplored the recklessness 
of manufacturers who “cut corners” in packaging, ad- 
vertising aad labeling. He called upon the association, 
the trade, and the consumer press to make every effort 
to curb such practices. 

Executive vice-president S. L. Mayham said that he 
did not favor revision of the by-laws of the association 
to permit action by the association on trade practices 
or on matters of deep controversy between members, 
since he felt that no aclion on trade practices by the 
association could be adopted without seriously inter- 
fering with the growing tendency on the part of all 
members to work together for the common good. 

Director of the association’s scientific research and 
standards committee H. D. Goulden stated that his 
group has under consideration standards for triethanol- 
amine, cetyl alcohol, and double and triple-pressed 
stearic acid. So as to broaden the activities of the com- 
mittee, there is under consideration the feasibility of de- 
veloping standard methods for determining physical 
phenomena of finished products. Seventeen standards 
have been issued by the committee, including mineral 
oil, glycerin, borax, boric acid, petrolatum, crystalline 
petroleum wax, amorphous petroleum wax, beeswax, 
tale, precipitated chalk, titanium dioxide, propylene 
glycol, zinc oxide, magnesium carbonate, zinc stearate, 
and magnesium stearate. 

Association counsel Hugo Mock said that he saw no 
reason why cosmetics should not be sold to grocers 
and outlets other than drug stores, department stores, 
and chain stores. Naturally, he said it is up to each 
firm to establish its policy in this regard, but so Jong as 
drug stores sell candies, toys, cigars, books and hundred® 
of other non-drug items, there are hardly able effective- 
ly to complain about grocers invading the field of retail- 
ing cosmetics. 

At the scientific section meeting John F. Mulvaney, 
of Evans Chemetics, Inc., reported that the impurities 
responsible for the previously unpredictable behavior 
of lotions whose active ingredient is thioglycolic acid 
have been determined and methods of eliminating them 
have been devised. 

A. Troy and A. C. Bell, of the research and develop- 
ment department of Colgate-Paimolive-Peet Company, 
described a method of estimating mono, di, and tri- 
glycerides in a mixture of all three. The method con- 
sists of splitting the esters with alkali and determining 
the glycerin so formed by oxidation with periodic acid. 
This figure, together with an estimation of the mono- 
glyceride content, makes it possible to calculate the 
percentages of all three. (Continued on page 883) 
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NEW PRODUCTS, 
AND HOW TO GET THEM 


A Plea for a Sound New Product Development Program 


During the war years many companies set up com- 
mittees to plan post-war activities. The hue and cry 
was for continued up-to-the-hilt production, followed, 
of course, by high income. It was fashionable to talk 
post-war plans in terms of anew products. Now with 
the war behind us, it might be well to evaluate new 
product development in the light of the harsh realities. 

The term “new product” has been so bandied about 
that it is desirable to start with a definition. “New 
product” means different things to different people. 
Some companies consider a new product as such only 
when it is a specialty. Others are prone to view even a 
competitive item with no special features as a new 
product. Thus when new product discussions occur it 
it well to begin by asking for a definition. We have 
found that it clarifies matters considerably if we con- 
sider a “new product” as—(1) A unique development— 
something which can be protected by patents. It is the 
result of your research and belongs solely to you. (2) 
An improved new or old product which has exclusive 
features. These advantages take it out of the “just 
competitive class.” 

Research is Needed—There is no short-cut or magic 
formula to achieve aew product success. It requires 
hard, intensive research. It is only when new product 
development rests on a firm research foundation that 
important sales benefits will be felt. 

Industrial research has been an important force in 
creating additional business through new or improved 
products, or finding new uses for old products. If 
properly directed and controlled it is looked upon as a 
sound business investment. During the past thirty-five 
years U. S. industry has become more and more re- 
search-minded. The number of industrial research 
laboratories has increased from a very few to more than 
3,000 in 1945. The War’s rapid ending has been dra- 
matic proof of research’s place in the world we live in. 
Neither nations nor companies can sit back to rest on 
their laurels of past accomplishments. Only those com- 
panies who are ready and willing to establish adequate 
research facilities, ably administered by top-flight per- 
sonnel, and supported by an alert management will 
succeed in the difficult years to come. The rewards, 
however, are well worth the “blood, sweat and tears.” 

Where Do YouGet New Product Ideas —New product 
ideas come from different sources. Ideas for new 
products should not be the exclusive function of any 
one person or department. Management should en- 
courage all those within the organization to be new 
product idea-minded. While it is doubtful if many 
new ideas will come from departments not concerned 
directly with the consuming public or research it is 
sound policy, nevertheless, to promote alertness and 
creative instinct among the organization as a whole. 

(Continued on page 885) 
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Physio-Chemical Aspects of the 
Cold Wave Process 





By I. R. HOLLENBERG, M.S.* 


§ boss cold wave came into being as a war-baby; but 
the ending of the war has increased rather than 
lessened its rate of growth and it has been accepted by 
the public as a new and welcome addition to the ever- 
growing line of beauty preparations. Due perhaps to its 
comparatively recent origin, there seems to be a dearth 
of general knowledge on the subject and a wealth of m‘s- 
information and half-truths, even within the industry 
itself. This paper was not written to champion the 
cause of the cold wave, but rather to throw some light 
into a badly beclouded field ard to substitute some facts 
for the misconceptions which seem to have grown up 
around the subject. 

All permanent wave processes, whether hot or cold, 
seek to change the structure of the hair so that it may 
be shaped to the desired form and remain in that con- 
dition for a reasonably long period. Both methods 
achieve this effect by subjecting the hair to chemicai 
action. The older method uses beat, which is applied 
by various types of machiaes in order to speed up the 
chemical action of the solutions used. The novelty of 
the cold wave lies not in the fact that it subjects the 
hair to chemical treatment, bul that it does away with 
the necessity of using heat and the somewhat elaborate 
and cumbersome machinery used in applying it. 

In any discussion dealing with the treatment of hair, 
it is necessary first -to consider at least briefly the 
nature and structure of the hair itself. All animal hair, 
including humaa hair, is composed of keratin, a typical 
protein consisting of elongated molecules of condensed 
amino acids. The exact chemical nature of human hair 
has long been in dispute. Mullin’ reported on early in- 
vestigations into the chemical structure of the hair. 
Stary’ was the first to postulate the theory of cystine 
cross linkages as the basis of the hair fibre. However, 
it was Speakman and his associates** who gave the 
first really clear structural picture of the chemical 
make-up of human hair. More recently, Ph llips and 
others” ° investigated the effect of various chemicals on 
the bair. As a result of the work of these and other in- 
vestigators, we have today a much clearer picture of the 
chemical reactions involved in the waving process. 


qpasiemmseinte 
*Van Dyk & Company, Ine. 
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The hair owes its shape to the distribution of cystine, 
which is estimated to vonstitute about 15 per cent of the 
hair protein. The cystine molecule consists of two 
amino acid groups linked together by two atoms of 
sulfur. These cross linkages persist in an endless chain 
throughout the hair structure and give the hair its 
form and characteristics. The action of the chemical 
reagents used in all waving methods, whether hot or 
cold, is aimed at these a!l-important -S-S- links. If the 
cystine bond can be broken, the hair may then be re- 
shaped to the desired form. 

Early heat wav'ng methods used solutions of alkalies, 
such as ammonia, borax, carbonates, etc., to hydrolize 
the cystine linkage. The heating period was rather long, 
and stronger alkalies were used in order to speed-up the 
process. Finally, various sulfites were introduced into 
the waving solutions, which were more effective. This 
is in brief the essential nature of the hot wave method 
at this date. 

The action of the reagents used in the cold wave is 
also directed at the cystine linkage. The waving prepa- 
ration is a dilute solution of ammonium thioglycollate 
which breaks the cystine bond by reducing the -S-S- 
link, forming SH groups and so splitting the two 
halves of the cystine molecule into two molecules of 
cysteine. With the breaking of the cystine linkage, the 
hair can be easily shaped to the desired degree of 
curliness. The next step involves the application of a 
solution of a mild oxidizing agent, commonly, but 
erroneously, termed a “neutralizing” solution, con- 
sisting usually, but not necessarily, of acidified hydro- 
gen peroxide. The effect of this treatment is to trans- 
form the cysteine to cystine by oxidizing the SH group 
and reconstituting the cystine molecule. Due to the 
reshaping of the hair, the location of the new cystine 
cross linkages is naturally different and consequently 
the hair retains its altered form and cannot revert to 
the original. Before the waving solution is applied, the 
hair is given a thorough shampooing in order to remove 
oils, sebum, etc., which might hinder the penetration 
of the solution. It is also common practice to shampoo 
the hair at the finish of the waving process ia order to 
remove all traces of reagents. 

Ammonium thioglycollate has been found to be the 
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safest and most effective reducing agent for use in cold 
wave solutions. Other salts were tried at first; but today 
the ammonia derivative is used in the great majority 
of cold wave formulations. Production of this material 
on a commercial scale presented considerable diffi- 
culties. A particularly vexing problem was the pre- 
vention of the formation of side reaction products 
which would tend to interfere with the waving process 
and affect the permanence and tightness of the curl. 
Conventional means for the purification of organic 
chemicals, such as vacuum distillation, proved in- 
effective. The latter method, for example, due to the 
peculiar nature of the product, caused the formation of 
additional side reaction compounds. After several 
years, a process was developed, employing highly 
specialized equipment, whereby a commercial product 
is obtained that is stable, uniform, and free from the 
offending impurities. 

Quality of the raw material therefore is an important 
factor in the production of cold wave solutions. But, 
equally important is the necessity of maintaining rigid 
and accurate control during the manufacturing process. 
Today the cold wave is no longer a novelty and has 
been adopted by leading manufacturers of hair prepa- 
rations. These firms have, through experience and re- 
search, developed methods of manufacture and con- 
trol which insure the quality and uniformity of the 
finished preparation. They maintain modern well- 


equipped laboratories and employ elaborate systems 


of control which are comparable to the best used in the 
drug and pharmaceutical industry. 

Other materials used in cold wavi.g solutions are 
wetting, clouding, and perfuming agents. These are 
highly specialized products, in most cases developed 
for this particular application. Not only do they have 
to be stable in the presence of the reagents used in the 
cold wave solutions, but they also should not interfere 
with their waving action. 

It can be seen from the foregoing that the develop- 
ment of the cold wave is an evolutionary rather than a 
revolutionary process. Like all new developments, from 
the two-wheeled bicycle to the horseless carriage, it has 
met with criticism—some reasonable, some ridiculous. 
Time has shown up this criticism in its true light. The 
cold wave is not the last word in wave preparations. 
But, it has found its place in the field. Some hair is best 
suited to hot waving, some to cold waving. The skilled 
operator knows which to recommend and apply. There 
is nothing innerently more irritating in the reagents 
used for the cold wave than in those used for the older 
method. There has not been a single case of dermatitis 
in the plant of the world’s largest producer of ammo- 
nium thioglycollate, which has manufactured and 
handled hundreds of tons of concentrated material. 
This is particularly noteworthy in view of the relatively 
wide incidence of complaints of this nature in the chemi- 
cal industry as a whole. The results of patch tests 

(Continued on page 884) 











The sole source of lanolin is wool fal. 








Secreted from the sebaceous 









glands situated on either side of each hair follicle, the wool fat forms 
a protective, water proofing coating on the delicate fleece fibers. It is 
generally removed by washing before the wool is spun into cloth. 





LANOLIN 


| P porns its long and well established place in prepa- 
rations for the skin, the last year or so has seea a 
notable renewal of interest in lanolin. Of course, some 
of this interest has been stimulated deliberately to call 
attention to products containing lanolin. This is all to 
the good, for lanolin is one of those materials which 
should not be taken for granted—a fact made painfully 
apparent during war-time shortages. Moreover, there 
are certain facts about lanolin, brought to light during 
recent years, which well warrant the attention of those 
who utilize this material. 

A rather versatile substance, lanolin finds use in 
about tweaty different industries. Large quantities 
are employed in making products for dermatological 
and cosmetic use, because, in addition to certain other 
valuable characteristics, lanolin combines excellent 
“emollient action with high emulsifying properties. 
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By M. A. LESSER 


For drug and cosmetic use, lanolin is provided in 
anhydrous and in hydrous forms. The former, adeps 
lanae U.S.P., may be described as a water-free, purified, 
fat-like substance obtained from the wool of sheep. 
Anhydrous lanolin, mixed with 25 to 30 per cent of 
water yields the almost white, semisolid product known 
as adeps lanae hydrous U.S.P., or lanolin. At this 
point, it should be mentioned that when these materials 
are specified in formulas or the like, the term “lanolin” 
refers to the hydrated product. When the water-free 
product is intended, the qualify‘ng word “anhydrous” 
should be used to avoid confusion. 

The sole source of lanolia is wool fat, often called 
wool grease, neutral degras, or “yolk.”’ Secreted from 
the sebaceous glands situated on either side of each 
hair follicle, the wool fat forms a protective, water 
proofing coating on the delicate fleece fibers. This wool 
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fat is generally removed by washing before the wool is 
spun into cloth; the fat or grease being recovered from 
the scouring liquors. However, other methods may also 
be used. According to Priest,’ the wool may be ex- 
tracted directly with solvents, or it may be subjected 
to very low temperatures, after which the grease may 
be dusted out as a powder. 

Although crude wool grease has been used in oint- 
ments and the like since ancient times, modern drug 
and cosmetic requirements call for highly purified 
products. Singularly enough, purified wool fat or 
lanolin does not appear to have been available until 
about 1882, when Braun and Lieberlich patented a 
method for refining the crude grease. These workers 
were also the first to use the word “lanolin” to describe 
their hydrated, refined product.’ Since then, quite a 
number of processes have been developed for treating 
the crude wool grease to yield the high-grade materials 
now available. Improved methods are still being worked 
out, as is evident in the recent patent and technical 
literature." ** ° 

Anhydrous lanolin is a brownish yellow material of 
rather tough texture. Since it can be mixed with about 
two or three times its own weight of water, one of the 
principal uses for anhydrous lanolin is for the prepara- 
tion of the hydrous varieties. The lanolin does not dis- 
solve in the water, but is miscible with it. It is sparingly 
soluble in alcohol, but is freely soluble in ether, chloro- 
form, acetone, and other solvents. Anhydrous lanolin is 
particularly well suited for mixture with other fats; 
such combinations being capable of absorbing con- 
siderable quantities of water or aqueous solutions. An- 
hydrous lanolin is too tenacious to be used alone and 
it is often softened for dermatologic use by mixture 
with petrolatum.° 

Hydrous lanolin is a nearly white ointment-like mass 
that can be mixed with up to about twice its weight of 
water without losing its desirable consistency. Purified 
grades of both water-free and hydrated lanolin have 
only a slight odor. This, of course, can be masked by 
the use of suitable perfuming compounds, but other 
methods have been devised to deodorize lanolin. Rather 
interesting is a patented method’ specifying the use of 
X-rays for this purpose. 

Worthy of mention is Lower’s’ observation that the 
properties of lanolin can be modified in different ways 
to meet special requirements such as melting point, 
water-absorbing capacity, color, length of “pull” or 
“string’’, or the like. 

In spite of its greasy feel, fatty appearance and the 
fact that it is often called wool fat, lanolin is not a fat 
in the chemical sense because it does not contain 
glycerides. Although softer than most such materials, 
lanolin is more properly classified as a wax since its 
fatty acids are esterified by higher alcohols and not by 
glycerine.* Being a rather complex natural product, 
the composition of lanolin is not fully known, but con- 
siderable work has been done to determine its various 
components. 
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It is known that lanolin contains sterols as well as 
triterpene and aliphatic alcohols. These alcohols may 
be free (up to about 7 per cent) or combined with higher 
fatty acids as esters. The acids, which also may be 
free, include lanoceric, lanopalmitic, carnaubic, my- 
ristic, oleic and perhaps cerotic and palmitic acids.’ 
However, interest is not centered about the fatty acids, 
but rather upon the alcohols to which are attributed 
many of the valuable properties of lanolin, such as its 
emulsifying action and emolliency. 

By saponifying the fatty acids it is possible to sepa- 
rate the alcohols as unsaponifiable matter. Consti- 
tuting nearly 50 per cent of the product, and generally 
known as wool wax alcohols, their approximate com- 
position has been given’ as follows: 


er 25-33 per cent 
Cholestanol (dihydrocholesterol) so 
Os osc <0 vc cccgccinuctusskenaee 
SEG 3 pa'o sao ve cdws sucanee oe = = 
ee 25-50 “* *# 


“Other alcohols” include lano-octadecyl alcohol, 
lanyl alcohol, and probably cetyl alcohol and ceryl 
alcohol. Of these wool wax alcohols, cholesterol is gen- 
erally considered the most important, but newer work 
indicates that other members of the combination also 
have valuable roles. 


A number of qualities or grades of lanolin are avail- 
able commercially. Standards of quality for pharma- 
ceutical use are provided in the U.S.P. and in other 
Pharmacopoeias. However, as pointed out by one 
writer,'® a lanolin may meet the requirements of the 
U.S.P. and still be a poor cosmetic product with regard 
to color and odor. A good cosmetic lanolin, he feels, 
should not turn dark when used in cosmetic prepara- 
tions. It should have a free cholesterol content of 1 per 
cent, a 13 per cent combined cholesterol content and a 
total cholesterol value of 14 per cent. 


Lanolin has long maintained its popularity because 
the purified product is practically inodorous, blends 
well with many drug and cosmetic ingredients and, un- 
like most other animal fats, does not readily become 
rancid.'' Especially important, however, is the fact 
that lanolin is one of the most efficient emollients 
available. It is outstanding for its ability to soften the 
skin, render it more pliable and supple, act as a lubri- 
cant, and combat harsh effects. A good part of this 
beneficial action may be attributed to the observation 
that lanolin is analogous in function and composition 
to human sebum. It has frequently been re- 
marked* **'*'* that lanolin is the only commercial 
fatty substance which approximates the natural fats 
excreted by the sebaceous glands of the skin. Because 
its chemical composition resembles sebum closely, 
Fantus'*® has said that it might ‘be considered the 
“ideal restorative for the sacrificed fat of the skin.” 

Lanolin is also noteworthy for its ability to pene- 
trate the skin and to promote absorption through the 

(Continued on page 876) 
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rn KENNETH A. BONHAM 


Cee of four committees to clean up advertising 
of proprietary medicines was proposed by Dr. 
Frederick J. Cullen, executive vice-president of the 
Proprietary Association at the annual meeting of the 
association held at New York’s Biltmore Hotel May 13 
to 15. Dr. Cullen, who delivered a sharply-worded at- 
tack on medical advertising copy as it appears at 
present, would create: three media committees: one 
representing newspapers, one representing magazines, 
and one composed of radio officials. A member of the 
Proprietary Association would serve with each group. 
The fourth—a top-level committee—would include 
representatives from each of the other three com- 
mittees as well as an association member, and would co- 
ordinate and adopt suggestions which had been ap- 
proved by the other groups and which would be ap- 
“plicable to the advertising of all groups. 
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Officers 


President 
Kenneth A. Bonham, Emerson Drug Company, 
Baltimore 
Honorary Vice-presidents 
James Hill Jr., Sterling Drug, Inc., New York 
W. W. White, Maywood, N. J. 
First Vice-president 
Lupton Patten, Chattanooga Medicine Co., 
Chattanooga, Tenn. 
Second Vice-president 
H. H. Hoyt, Carter Products, Inc., New York 
Third Vice-president 
Joseph D. Bohan, Centaur Division of Sterling Drug, 
Inc., New York 
Executive Vice-president 
Dr. Frederick J. Cullen, Washington, D. C. 
Secretary-Treasurer 
A. K. Barta, Washington, D. C. 
Chairman of Scientific Section 
Dr. W. L. Sampson, Merck Institute of Therapeutic 
Research, Rahway, N. J. 
Chairman of Veterinary Section 
Dr. H. W. Sawyer, Dr. L. D. LeGear Medicine Com- 
pany, St. Louis 





Such an undertaking, Dr. Cullen said, would]help 
to “build barriers against the activities of the ‘gyp,’ the 
‘fly-by-night,’ and the concocter of cure-alls whose 
products aot only endanger public health but also 
lessen confidence in packaged medicines and adver- 
tising in general.” 

James Hill, Jr., retiriag president, commented on the 
vast quantities of supplies the industry furnished the 
government for the war effort, indicating the pro- 
prietary medicine industry’s growing stature as an in- 
dustry. He said that there were virtually no rejections 
because of failure to meet government specifications. 
As to the national problems, Mr. Hill came to the con- 
clusion, reluctantly, that the return to normal prices 
based on full production, and the elimination of the 
black market require abolishment of the OPA except 
for rent control and for common sense control over 


June 46: 58, 6 


























items about which there can be no substantial disagree- 
ment. Mr. Hill commented on the strike situation with 
the observation that the public will not long coun- 
tenance action which, in the belief of the great ma- 
jority of people is prejudicial to the general welfare such 
as some of the major strikes of recent months. 

Dr. Paul B. Dunbar, Commissioner of Foods and 
Drugs. said that manufacturers are coming to realize 
that worthless nostrums have no place in modern med- 
icine. He cautioned that in preparing the labels of drug 
products sold to the laity the limited medical knowledge 
of the readers of these labels must be kept continually 
in mind, and he stressed that drug manufacturers are 
obligated to tell the truth and the whole truth about 
their products. 

James F. Hoge, general counsel for the association, 
stated that: “Never before has it been as vital as it is 
now to preserve the competitive system.” 

“Reactionary trends visible everywhere lead away 
from it. They are described by their partisans as 
liberal and progressive. But there is nothing liberal 
and progressive about concentration of power and ex- 
haltation of government. The real liberalism is toward 
enlarged range for the exercise of man’s competitive 
impulses.” 

Pointing out that the Reece Bill would permit 
federal courts to review FTC decisions according to the 
weight of evidence, and comparing FTC trials with “an 
inquisition,” Mr. Hoge said, “so-called administrative 
law has reached out to embrace judicial functions and 
to barricade itself against effective judicial review.” 
Mr. Hoge also supported the Lanham trade-mark bill 
and the McCarran bill on administrative procedure. 

Thomas W. Delahanty, associate chief, Chemicals 
and Drugs Division, U. S. Commerce Department’s 
Office of International Trade, said that “there is every 
indication that U. S. drug exports could soar to $200,- 
000,000 by 1947.” Exports are now running at about 
$116 million, almost a seven-fold increase over 1938 
exports, he said. Recalling prewar days when “in some 
countries our sales were less than would be made an- 
nually to the average drug store in this country,” Mr. 
Delahanty stated that foreign sales in American house- 
hold remedies rose from $8 million in 1938 to about 
$28 million in 1945, prescription pharmaceuticals mak- 
ing up the balance of last year’s total of $116 million 
total. The biggest handicap to expansion of these 
totals is a deplorable shortage of experienced foreign 
traders. While not questioning the superiority of our 
products, our plant capacity or our eagerness to assist, 
Mr. Delahanty stressed the need for capable sales or- 
ganizations and “investment confidence” in foreign 
markets. Warning that “only the soundly financed, 
qualified specialist can hope to succeed, Mr. Delahanty 
said, “‘I know of no business in which you can sell your- 
self into bankruptcy faster than in exporting.” Half 
of the drug exports in 1945 went to North and South 
America, while sales to Europe, Asia, Africa, and 
Oceania during the same year were on the average 25 
times as great as in 1938. 
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Francis Chilson, Industrial Consultant and Produc- 
tion Editor of the Druc anp Cosmetic INbustTRY, pro- 
posed that the industry award a yearly “Oscar” to pro- 
mote what he termed “impossibly high standards of 
plant sanitation in the industry.” “The drug manufac- 
turers must lead all others,’ he said, ““we must set im- 
possibly high standards and reach them. And while I 
feel that the industry is already anxious to do so, the 
establishment of an annual award would give further 
incentive and a means of public recognition. A Com- 
mittee of Inspection created by the industry could 
visit all plants at irregular intervals and report their 
findings to the association.” 

At least 5 to 10 per cent of the people in this country 
harbor amebiasis, a disease known in its acute form as 
amoebic dysentery, according to Louis M. Roeg, of 
Merck & Co., who said that the carriers are a genuine 
public health menace, especially among food handlers. 
While there are no new drugs for the disease, new uses 
for old drugs have developed. “The drugs used for 
treatment of amebiasis are emetine hydrochloride, sub- 
cutaneously or intramuscularly, and bismuth sub- 
canbonate or bismuth subnitrate orally. At the same 
time, there is administered one or more of the following: 
carbarsone USP, iodochlorohydroxyquinoline, and 
chiniofon USP. Acetarsone has also been used with 
emetine, the emetine to control the acute symptoms 
and the acetarsone to destroy the amoebae.” 

When penicillin is taken orally without being buffered 
against the stomach acids, it can be practically de- 
stroyéed in 20 to 30 minutes, according to I. W. Grote, 
of the Chattanooga Medicine Co. “A number of articles 
have recently appeared,” said Grote, “suggesting that 
buffering of orally administered penicillin is unneces- 
sary since the patients are instructed to take the 
penicillin on a fasting stomach when there would be 
little or no gastric juice present to endanager it. How- 
ever, it does seem likely that in a number of patients 
there would, on occasions, exist a pool of gastric juice, 
especially in those who are subjected to penicillin 
therapy over long periods without the immediate super- 
vision of food intake by a doctor.” 

Relief from the “light, unpleasant cases of food 
poisoning” which have been prevalent in recent years 
was forecast by Dr. E. C. Larsen of the J. T. Baker 
Chemical Co. Contamination of utensils, a frequent 
cause of poisoning, can now be controlled through the 
germicidal properties of the quaternary ammonium 
compounds which are “extremely poisonous to bacteria, 
but non-poisonous to human beings.” They are surface 
active materials of the cationic detergent type, and 
some of them possess outstanding germicidal properties. 
They are finding widespread use in surgery as wound 
disinfectants, and in industrial sanitation as applied in 
dairies, restaurants, canning factories, and other food 
establishments. 

Dr. G. F. Reddish, director of Bacteriological Re- 
search, Lambert Pharmacal Co., said that present 
methods of testing antiseptics have been worked out to 
(Continued on page 883) 
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Each type of high speed packaging machinery has a “personality” of its 
own ...a characteristic that demands the uniform precision of a “tailor 
made” carton... just the kind of distinctive ‘tailor made” cartons that 
embody the experience, the “know how” and the infinite care of the 
Robert Gair organization. 


Our technical staff is at your service when you contemplate an improve- 
ment in your packaging facilities or when you plan the ideal carton for 


your new product. 





Write for booklet on Precision Packaging 





ROBERT GAIR COMPANY, INC. « NEW YORK « TORONTO 
Paperboard + Folding Cartons + Shipping Containers 
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Milwaukee Consumer Analysis 

Some very interesting trends in pur- 
chasing habits for drugs and cosmetics 
can be found in the “1946 Consumer 
Analysis” of the greater Milwaukee 
market compiled by the Milwaukee 
Journal. 

This survey has been compiled for a 
number of years and has the advantage 
of offering comparative data on the 
same questions, is recognized as one of 
the authoritative surveys by consumer 
Nineteen Hundred and 
forty-six showed an increase of con- 


publications. 


sumer purchasing for drugs in inde- 
pendent drug stores. This trend has 
been taking place over several years and 
in the last year reached 69.8% drug 
purchases in the Milwaukee area in in- 
dependent drug stores. Chain drug 
stores on the other hand have been 
showing a declining ratio over the years 
and in 1946 had 20.3% family purchas- 
Department 
stores secured 9% of the purchases a 


ing for these products. 


slight annual increase over several 
years. 

For cosmetic and toilet preparations 
on the other hand, there has been an- 
nually increasing favor shown to de- 
partment stores with 1946 showing 
53.3% on purchases for these produets 


in department stores. Both chain and 
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SALES OF COSMETICS 
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independent drug stores have been 
losing ground in cosmetic sales, the in- 
dependent securing 19.8% and the 
chain 9.6% of purchasers for 1946. 
Other outlets for cosmetic purchases 
were, variety stores, 8.3%; house to 
house sales, 7%; grocery stores, .2%; 
miscellaneous, 1.8%. 

In cosmetics, income had some in- 
fluence on the place of purchase. For 
instance, the family paying $50 or more 
rent, 60.1% purchase in department 
17.8% in independent drug 
stores, 8.7% in chain stores, compared 


stores, 


to the lowest income group paying rent 
of less than $30, 44.1% purchase in de- 
partment stores, 21.3% in independent 
drug stores and 11.5% in chain drug 
stores. Housewives only were included 
in this survey which showed the follow- 
ing percentage of cosmetic users for 
various products: Nail Polish, 65.7, 85; 
Deodorants, 79, 152; Face Creams, 
78.7, 213: Face Powders, 97.3, 176; 
Lipsticks, 86.8, 160; Rouges, 82.8, 171; 
Hand Creams & Lotons, 85.1, 166; 
Liquid Shampoos, 74.1, 161; Home 
Permanent Wave Kits, 11.3, 23; Facial 
Tissues, 84.3, 57; Tooth Brushes, 99.2, 
102; Tooth Pastes, 73.3, 50; Tooth 
Powders, 48.1, 59. 

It is interesting to note a substantial 
increase in the purchase of tooth pastes 


1946 
A 





a, 
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Retail sales of cosmetics for the twelve months ended with March 1946 totaled $828,388,000. 
This compares with $829,454,000 for the twelve months ended with February 1946, and 
with $733,900,000 for the twelve months ended with March 1945. 
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accompanied by a decline in tooth pow- 
der sales. For tooth paste the figures 
for the five consecutive years of 1942- 
1946 inclusive are 65%, 58.2%, 59.2%, 
69.3%, 73.3% whereas, the percentages 
of these same five years beginning at 
1942 for tooth powder run 53.1%, 56.6% 
55.4%, 49.4%, 48.1%. 

Shaving cream buyers are divided as 
follows: Shaving Cream 37.5, 47; 
Brushless Shaving Cream 27.6, 44. 

These five years show an increasing 
percentage favoring brushless shaving 
creams. The increase during these years 
jumping from 22.1% to 27.6%. On the 
other hand regular shaving cream that 
is the soap base, there has been a de- 
cline in 1942 from 37.9 to 37.5. 


Newspaper Advertising in 1945 

A compilation of national advertising 
in newspapers in 1945 by Printers’ Ink 
indicates that cosmetic and drug ad- 
vertisers spent a total of $19,435,821 
in that medium. This was divided as 
follows: cosmetics $11,091,196 and 
drugs $8,344,625. 


In Five Largest 

Speaking of the relative sizes of cos- 
metic companies as we were only last 
month, Martin Revson, executive 
assistant to the president and sales di- 
rector of Revion Products Corp., is 
authority for the statement that his 
company is one of the five largest manu- 
facturers of cosmetics. He attributed 
this position to faithful adherence to 
the principle of new shades of matching 
lipstick, powder, and nail polish, backed 
by an aggressive advertising program. 


Add Cosmetic Surveys 

A summary of the recent survey con- 
ducted by Fawcett Publications in re- 
gard to the usage of cosmetics by its 
readers, shows that in the us€ of make- 
up base the most popular is Max Factor 
preferred by 23 per cent, with Jergens 
next 12 per cent, Ponds product third 
with 11 per cent, Woodbury’s fourth 
u ed by 8 per cent. Drug stores led in 
place of purchase being patronized by 
53 per cent, department stores doing 35 
per cent. 
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Two weeks’ driving through ten 
of our very best states has left me a 
little breathless. 

As you go through little towns 
whose names you forget as soon as 
you have passed them, out of old 
habit you slow up as you drive past 
the windows of stores—small depart- 
ment stores, chain stores, drug 
stores. You say to yourself, let’s see 
what their drug and cosmetic dis- 
plays are like and then, more often 
than not, you stop. For something 
has caught your eye which does not 
look like the old familiar clutter, the 
things piled high as though every 
inch must be full of merchandise, as 
though the store owner were des- 
perately afraid he might forget some 
small item perhaps wanted. Some- 
times you go inside, for a coke or 
cigarettes or a flashlight, or thread 
and needles, or just pretending there 
is something you want to buy, and 
every time you are again amazed 
and delighted. You arrive at the un- 
expected conclusion that five years 
of war and worry and shortages have 
in some indefinable but completely 
intelligible way, changed the taste 
of the great American public and its 
translators, the store keeper and dis- 
play man. There is much less clutter, 
in windows and on counters; the drug 
and cosmetic shelves look neat and 
clean and well organized; each item, 
or line of items seems to be treated 
with understanding and a certain new 
respect for its individuality; and 
somehow you can’t escape the feel- 
ing, here is a new kind of desire to do 
more than just sell a lot of merchan- 
dise. 

We know, no matter how well we 
clothe our ideas in the mantle of 
benevolence and generosity and 
whatever the lovely terms we use, 
we are in business to sell goods. Be- 





Packaging Forum 
By Josephine von Miklos 


yond that we can sell goods nicely, so 
it is fun to sell, and, more important, 
fun to buy, and come back and buy 
some more. The small stores in the 
small towns seem to know that, and 
they seem to know it better now than 
they ever knew it before. Perhaps 
in times when all of life is difficult and 
full of sadness and the big issues con- 
fused, the small things take on 
greater importance. Perhaps, they 
feel, half consciously, and half just 


because they themselves are so tired 
f Parfums Bizel “Symphony of Fragrance” is 
built around a musical background, both in 
tion, that a small lift in some small packaging and in the names of the fragrances 
offered. 


of the ugliness of war and despera- 


way, does our souls good. It doesn’t 
look, in these small towns, as though , : , : 

when it came to nail polish. Cutex was 
second with 25 per cent, Dura-gloss 
third with 14 per cent, and Chen Yu 
fourth with 12 per cent. The 5 & 10 


store was the place of purchase for 36 


there were just a new drive on for 
selling more goods. It does look as 
though even in the smallest hamlets, 
people knew that taste makes life 
easier to bear. They seem to take —— 
; ‘ per cent, department stores for 28 per 

beauty more seriously; they work at or 
7 , ’ : cent, drug stores 27 per cent. 
it harder; they have learned that sta- r . . 
: eT hie ‘ Those using hand lotion were found 
tion in life and size of pocketbook , 2 : 
to prefer Jergens, as 50 per cent used it. 

Hinds came next with 13 per cent and 
Trushay third with 10 per cent. Drug 
stores did 50 per cent of this business, 


5.& 10 stores 29 per cent. 


have no real and ultimate bearing on 
the desire to have and hold the charm- 
ing niceties which in a few tiny ways 
take the edge off the hardness of our 


days. Sutton led in the bubble bath depart- 
You no longer drive through the ment some 16, per cent preferring their 
small towns of America, and rush product. Foaming Bath was second 
through, glad to leave them behind, with a following of 10 per cent, while 
because most of their streets and Avon and Trejur vied for third each 
windows are so ugly. The small with 5 per cent. Gift shops were the 
towns of America are growing up. most popular places of purchase for these 
The small drug and chainstores are items with 33 per cent, drug stores next 
concerned with beauty just as much with 31 per cent. 
as the elegant places on Fifth Evening in Paris was well in the lead 
Avenue. They have something on as perfume choice as 34 per cent used 


Fifth Avenue too. They seem much 
more closely concerned with what 
their people like to see and have, 
promotion or not. Small towns in 
America may not be chic or very 
sophisticated. But they seem to 
know, at long last, that good taste is 
important. 








In face powder, Max Factor again led 
being used by 14 per cent, Coty second 
with 13 per cent, Woodbury also with 
13 per cent. Lady Esther was third 
with 8 per cent. Forty-two per cent of 
the purchases were made in drug stores 
as against 27 per cent in department 
stores. 

Lipstick found Revlon the favorite 
being used by 15 per cent, Max Factor 
second with 9 per cent, Tangee next 
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with 8 per cent. The drug store gets 
most of-the business, some 39 per cent. 
Of those using cream for cleansing, 20 
per cent, were found to prefer Ponds. 
Lady Esther is used by 15 per cent and 
Woodbury by 14 per cent. Here again 
the drug store was first with 46 per cent 
of the business, 5 & 10 stores second W. B. Associates, manufacturers of Softol 
getting 27 per cent of the business, de- cuticle sel, announce the presentation of 
oxtmeent, chases 21 - Softol nail conditioner, designed as an aid in 
Pes Ge Pe preventing brittle, breaking, splitting nail 
Revlon was preferred by 33 per cent conditions. 
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'———~_ of packages per year with... 


MEYERCORD DECALS 


These famous, prize winning Seaforth pack- can help sell your product too. They’re wash- 
ages achieve sparkling “eye-appeal’’ with able, durable, acid and moisture resistant. 

colorful Meyercord Decal decorations and 
identification. According to the Alfred D. 
McKelvy Co., makers of the famous Seaforth 
grooming essentials, production lines are 
easily set up to handle thousands of applica- bright for the life of the product! Free tech- 
tions of Meyercord Decals per hour. Decals nical service. Write for details to Dept. 14-6. 


Any design or colors can be reproduced for 
quick application on glass, crockery, wood, 
metal, plastic fabric, composition. They stay 








Send for new slide-rule type Meyercord Nameplate Selector to assist you in the selection of the right Decal 
for use as trademarks, instructions, patent data, etc., particularly on difficult surfaces. Write for one today! 


©1946, Meyercerd Co.. Chicage 


THE MEYERCORD CO. 


World's Largest Decalcomania Manufacturers 


ee ee | Se Se eee ell CHICAGO 44, ILLINOIS 
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An important development within 
the cosmetic industry and of con- 
siderable interest to many of its 
smaller manufacturers is the re- 
newed growth of the demand for cos- 
metics bought “for use’ by beauty 
shops and hair specialists. While this 
market falls behind, of course, the 
substantially larger volume of the 
department store, drug and other 
similar retail trades it is, neverthe- 
less considerable and supplies a large 
income to an increasing number of 
manufacturers who either distribute 
directly or sell with the aid of the 
many wholesale-houses serving the 
beauty shops. 

The number of beauty shops which 
had declined during the war, often 
because of the larger earnings offered 
in war-industries, is now expanding 
again and numerous new establish- 
ments are opened, especially in the 
smaller places where there has been 
a dearth of them during the war. 

The majority of beauty shops buy 
their cosmetic merchandise in bulk, 
filling both jars and bottles of creams 
and tonics from supplies in stock. 
However, some manufacturers sup- 
plying beauty shops have made con- 
tinued efforts to convince their cus- 
tomers of the advantages of selling 
beauty preparations, as well as em- 
ploying them professionally. 

This tends to lead the beauty shop 
from its 
special formula obsession and a larger 
number of brand manufacturers have 
been enabled to enter the field, sup- 


cosmetic business away 


plying cosmetics for use as well as 
sale. At the same time many manu- 
facturers who have sold and pro- 
duced for beauty shop use exclusively 
are branching out. This practice is 
growing and a number of quite am- 





The Cosmetic Trend 


bitious advertising campaigns of 
this type are planned. 

Wherever this or similar methods 
were adopted the step from a purely 
beauty shop distribution to the regu- 
lar cosmetic counters has generally 
followed not so long after. It was 
hastened during the war by the 
shortage of cosmetic merchandise 
which has given a more ready wel- 
come to this type of merchandise 
than might have been the case other- 
wise. One of the principal difficulties 
in bridging the gap generally is how 
to reconcile customary retail price 
levels and sales practices with the 
generally higher profit expectations 
of the beauty trades. Another ob- 
stacle, preventing cosmetic manufac- 
turers for the beauty trades to enter 
the wider market for cosmetics, is 
the disinclination of some of their 
very best customers to handle and 
use articles that are not fully con- 
trolled by them or, at least, not con- 
fined to beauty shops. 

The result of the entry of a manu- 
facturer of beauty-shop-sold prepa- 
rations into the regular cosmetic 
sales field, with its less limited oppor- 
tunities, is that sometimes he starts 
to lose interest in his old customers 
and concentrates more heavily upon 
his new market. This has made for 
a higher than usual turnover among 
the manufacturers serving the beauty 
trades which, in turn, makes them a 
rather promising market for bud- 
ding manufacturers with restricted 
capital. 

That the market is limited should 
not be a hindrance, it may be an ad- 
vantage. As a matter of fact, some 
of our biggest cosmetic sellers and 
top names of the cosmetic industry 
have grown along the beauty shop 
route. 








that brand. Coty was second with 16 
per cent. Tabu third with 10 per cent. 
Gift shops led in place of purchase, 44 
per cent buying in them. 
did 33 per cent of the business. Depart- 
ment stores 31 per cent. 


Drug stores 


Colognes showed Evening in Paris 
again the leader, some 15 per cent using 
it, Shulton was second with 11 per cent. 
Lentheric third with 9 per cent. Drug 
stores and gift shops each with 34 per 


cent. Department stores 31 per cent. 
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Shampoos, found Drene used by 26 
per cent, Halo second used by 11 per 
cent, Fitch by 10 per cent, Castile and 
Kreml] fourth with 7 per cent each. 
Drug stores led in place of purchase 
doing 59 per cent of the business. 

Leg make-up was used occasionally 
by 40 per cent of those questioned. 
Some 19 per cent preferred Arden. 
Miner’s was second being used by 15 
per cent, Max Factor and Rubinstein 
third with 6 per cent each. 
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Welch Award 

The Chen Yu Cloud Silk Cake Make- 
up was awarded the Charles S. Welch 
Memorial Award of the Toilet Goods 
Association for packaging. The Cloud 
Silk container is a square design of 
gleaming black plastic. The center sec- 
tion enclosing the make-up is Chinese 
scarlet, lettered in gold. The presenta- 
tion was made to Lewis J. Ruskin, presi- 
dent of Associated Products, Inc., by 
Paul Douglas, vice president of Bour- 
jois, Inc., at the annual convention of 
the Toilet Goods Association, May 15. 


Finishing Touch Kit 

Helena Rubinstein has created a 
“Finishing Touch” kit for business girl 
readers of Charm magazine which intro- 
duced the idea in its June issue. The 
kit was created especially for the needs 
of business girls at the suggestion of this 
publication. Sales appeal of the kit 
which holds eight Helena Rubinstein 
beauty essentials, is directed to business 
girls, June brides and summer vaca- 


tionists. 
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Do You Know? 


According to Monsanto Magazine 
the average woman consumes her height 
in lipstick every five years. 


Good Housekeeping 

A survey conducted by Good House- 
keeping, on the personal grooming 
habits of its readers brought forth some 
interesting sidelights on consumer reac- 
tion to cosmetic products. 

Face soap is used by 95 per cent, while 
5 per cent clean the face with cleansing 
cream only, and 73 per cent use cleans- 
ing cream. Large sizes of cleansing 
creams are purchased by 57 per cent. 

Some kind of make-up base or 
powder foundation is used by 70 per 
cent. Most of them use it all the time— 
Older 
women—over 35 and 45 are almost as 


not just for special occasions. 


likely to use the new make-ups as those 
under 25, with the exception of cake 
make-up. The readers in the survey 
were quick to use new types—the tinted, 
cover up cake, cream, and powder lo- 
tion—over 50 per cent are using them. 


It is interesting to note that 93 per 


To Our Friends at 





Our store door’s open 
The shoppers come 


They look a lot 


And... they buy some. 
Why not buy more? 
The answer's there 
Our stock's depleted 
Our shelves are bare. 


We rant, we rave 
We tear our hair 
Search order files 

In deep despair. 
Nothing to advertise 
Nothing to show 

To manage a store 
Is the worst life we know. 


Pe: Our resources we write 
LS We phone, we wire 
A big shipment today 


Is our desire. 





Won't you help us, please? 


Fill that order now 
Get any part of it 
To us somehow. 





AUSTIN, Texas 
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Seaforth 





cent of those interviewed use face pow- 
der, some 5.4 per cent do not use face 
powder. About 4 per cent used to use 
face powder, but have stopped, and less 
than half of these stopped because they 
now use cake make-up. It is evident 
that a good proportion of them may 
own two boxes of powder, because more 
than 8 per cent use a different shade in 
the evening, and 38 per cent use a 
different shade in the summer. The 
survey indicates that shade is now the 
most important factor in choosing face 
powder. Texture used to be. 

Lipstick was found to be used by 90 
per cent of the respondents, 66 per cent 
pay one dollar or more for a lipstick, 
with 79 per cent owning one or more 
lipsticks. Clear, true red is the favorite 
shade. 

Although more than 91 per cent use a 
deodorant, 45 per cent wear dress 
shields, because they either use a 
product that does not check perspira- 
tion or one that does not check com- 
pletely. Cream deodorant is the fa- 
vorite type. Most important feature is 
checks perspiration—56 per cent, but 
21 per cent find that the anti-perspirant 
they are now using keeps underarms 





ine: 


@ 





dry for less than a day. Chief com- 
plaint is ““does not keep underarms dry.” 

About 64 per cent of the respondents 
washed their hair always or usually. 
The higher the income, the less likely a 
woman is to do her own hair at home. 
Fifty-one per cent shampoo once a 
week, 65 per cent use a special shampoo 
only, and another 25 per cent sometimes 
use special shampoo rather than soap. 
Majority buy large size. In washing 
children’s hair, women are more likely 
to use soap, instead of special shampoo, 
than when they wash their own hair. 

A high percentage use perfume, 71 
per cent. Lower percentages use 
cologne and toilet water. Over 83 per 
cent don’t care whether perfume is im- 
ported or domestic so long as the fra- 
grance is good. 

There is a growing use of hand cream 
—35 per cent use it as opposed to 75 
per cent of hand lotion. About 14 per 
cent use both. Large size is most popu- 
lar, bought by 53 per cent, 31 per cent 
use it more often than three times a day, 
generally applying it after hands have 
been wet. Six per cent apply it before 
washing dishes, etc. Quite a number 
use it on face, elbows, legs, feet. 


From the Soff Folks 


To Our Friends at 
\ils/ 





We've never heard 

A tale more pathetic 

Than the one described 

In your plea so poetic. 
BUT!...bang those cymbals! 
Pound those drums! 

Dust off your shelves! 
Here Seaforth comes! 


3-8 
Our stock was low, too, ma a4 
But we buzzed like a hive, ¥ @ 
And we got off your shipment 2 ? 
On March twenty-five. a @., 
For whether it breaks us, “ a 


Or whether it wrecks us, 
We're getting that Seaforth 


\ To Austin, Texas! 
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Wie hope your troubles 


NGS: Are practically over 


And that Seaforth puts you 
Back in the clover. 

In the meantime we'll go on 
Straining our larynx 

In praise of our good 

Old pals at Yaring's! 


Alfred D. McKelvy Company 


Makers of Seaforth 
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Individually executed-by American craftsmen, these hand-blown erystal glass 


perfume vials by Glass Industries emphasize the impression of costliness by their 





We also feature a delicacy and small size, ranging from a few drops capacity to one ounce. Note 


complete line of 
ditiactine iiate decorative possibilities of stopper-applicators. Items shown are available now. 
ture Botties in a 


wide selection of 


shapes and sizes| ALL MINIATURES AND VIALS FEATURE G.I.I. PATENTED, 
— hand decorated ail 
+ cain | ~6EXCLUSIVE, LEAKPROOF, AIR- 

TIGHT STOPPER-APPLICATOR 
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DESIGNER 5S 
NEW YORK 1, NEW YORK 


MANUFACTURER S 
10 WEST 33RD STREET, 





















is just the moisture ay 
package yo 


IT'S MADE OF HYDROTITE...A TIME-PROVED, 
ECONOMICAL CARTON BOARD. AND IT'S AVAILABLE! 


7, white or colored 
printing surface 


2. Solid black asphalt 
center 


3. Protective inside 
layer 








HERE AT GARDNER-RICHARDSON we have a broad experi- 
ence in the manufacture of many types of impregnated 
and laminated carton boards which offer moisture-vapor 
protection. Of this line of boards, the oldest and most 
economical is Hydrotite. 


Hydrotite is a unique board. It has a three-layer 
construction . . . the center layer being asphalt which 
retards to a high degree both the entrance of moisture 
and the escape of moisture. Thus, it helps guard against 
weight loss . . . and moisture absorption, You'll also 


find: that Hydrotite keeps out harmful light rays and is 
resistant to the invasion of many types of bugs. 


If you have a product which requires an effective 
(but not the very highest degree of) moisture-vapor 
protection, Hydrotite may be the answer to your needs, 
or you may even find that a Hydrotite carton will elim- 
inate the needless expense of using an outer wrap. 
it will pay you to find out! Ask us to make up some sample 
Hydrotite cartons. Test them in your laboratory and in your machines. 


Then, you be the judge. Write today. Your request will not obligate 
you in any way. 


The GARDNER-RICHARDSON Co. 


Manufacturers of Folding Cartons and Boxboard « Middletown, Ohio 


Sales Representatives in Principal Cities: PHILADELPHIA . CLEVELAND . 


CHICAGO . ST. LOUIS » NEW YORK .«. BOSTON « PITTSBURGH + DETROIT 




















Twincole is a colorless liquid offered by 
Chen Yu which serves as a foundalion and 
also as a top coat 





Pond’s has added two new products to its 

line—Dreamflower tale and Dreamflower 

dusting powder—in newly-designed match- 
ing packages 





Le Cert Perfumes presents two perfumes 

“Secretly Yours” and “Dreams Come 

True,” handsomely packaged in plastic 
containers. 
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Twincote 
Chen Yu has introduced *“Twincote,” 
a colorless liquid which is said to have 
complete compatibility with nail lac- 
quer—makes it flow on smoother, last 
longer. Besides being a foundation, 
Twincote is suggested as a brilliantly 
lustrous, chip-resistant top coat that 
cuts drying time. For the manicure of 
the future, Chen Yu will offer just two 
products for nail lacquer loveliness- 
Twincote as a base, two applications of 
lacquer and Twincote for faster sealing. 
Twincote is priced at 40 cents in the 
familiar Chen Yu bottle with bright red 
cap and label. Chen Yu plans to back 
Twincote with an extensive magazine 


and newspaper advertising campaign. 


Pond's New Products 


Pond’s has introduced two new prod- 
ucts to its line.of beauty preparations 
Dreamflower Tale and Dreamflower 
Dusting Powder in  newly-designed 
matching packages. Both powders are 
Dreamflower scented, light, sweet and 
delicate. Equally attractive for boudoir 
or bath, the matching packages are 
patterned in a_pastel-flowered back- 
ground banded in pale blue-green and 
lettered in gold. As a special introduc 
tory offer to the drug trade, Pond’s 
combines both talc and dusting powder 
in a handy merchandising pack which 
includes attractive display price collars 
for each product. This combination 
offer, together wth free point-of-sales 
display material, makes possible a mini- 
mum assortment of merchandise suffi- 
cient for sales-promot'on purposes. 


Keyed to the Seasons 

The House for Men, Inc., has hit upon 
a new wrinkle in men’s after-shave lo- 
tions. This outfit has keyed its lotions 
for skin comfort during seasonal 
changes. This is the way The House 
for Men reasons: “Skin in summer is 
likely to be moist, the pores open and 
perspiring more freely, thus causing an 
oily condition and requiring a lotion 
with more astringent and cooling prop- 
erties. In winter, harsh skin-torturing 
winds leave the skin dry, taut and 
tender, demanding a soothing, lubri- 
cating type of lotion.” The House for 
Men meets these conditions with “His” 
Deluxe lotion for the warm weather 
months and “His” Special lotion for 
colder weather. The Special, being a 
milder lotion, is also suggested for the 
youthful shaver whose skin hasn't yet 
become toughened by repeated shaving. 
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Marcel Lewis offers Polonaise cologne pack- 
aged in silver with red, chartreuse and black. 


s 


Parfums D’Orsay presents ils Belle de Jour 
in a new version—Belle de Jour eau de 
loilette—packaged in sleek shining black. 








Primrose House has repackaged ils Chiffon 
face powder. The bor is in muted yellou 
with the Chiffon motif in a bolder yellow. 
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IS If A SURE STOPPER 
OR A DULL DISPLAY? 

















Every carton user wants his box designs to look their best. This 
means the smooth, bright uniformity that comes from a fine coated 
board like RIDGELO. Cartons with appeal develop easily from the 
combination of a good folding box maker and a clay coated finish. 


Many leaders in drugs, cosmetics, toilet goods, confections, and 
specialty foods standardize on RIDGELO. It may well belong in 
your packaging program. Ask to see proofs on this fine quality 
boxboard and compare! 


RIGgS9 


CLAY (COATED 
a on S MADE AT RIDGEFIELD, N. J., 
BY LOWE PAPER COMPANY 
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Glass Packages Enjoy 
Consumer Preference 


HE lady of the house is mighty selective about the 

drugs, medicinals and household chemicals she 
puts on her shelf, because they guard the health of her 
entire family. The Anchorglass package gives her the 
best opportunity to see what she’s buying. It invites 
product inspection, recognition and acceptance. It 
lends the appearance of quality to your products, and 
is a real aid in helping to put your products on her shelf. 


But that’s not all. Anchorglass Containers are not 
affected by the chemical action of most drugs and 
chemicals. They prevent evaporation or absorption 
of moisture and preserve all the original strength, 
curative or other qualities peculiar to your product. 
They provide easy accessibility to contents, can be 
resealed easily, and provide efficient protection until 
the contents are entirely used. And they show 
when the supply is low and tell the housewife it’s 








PRODUCTS OF 
ANCHOR HOCKING GLASS 
CORPORATION 
LANCASTER, OHIO 


























Ouality--- 


what does that mean? 


When we talk about the “quality” of SwinpDELL bottles, the word means 












different things to different people. To some, it means beauty of design 


that lends glamor and lustre to your product. 


To some, it means sturdiness and durability that insures you against undue 


shipping losses. 


To some, it means dependability in delivery of uniformly good looking 


products. 


But here’s the point — whatever “quality in bottles’ means to you, 
SWINDELL’s hundred year tradition of skill makes certain that you get it 


here—in stock or private mould bottles, machine or hand made. 


SWINDELL BROTHERS, Inc. 


200 FIFTH AVE., NEW YORK * BALTIMORE 30, MARYLAND * ROBERTO ORTIZ * HAVANA, CUBA 


) 
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The Anchor C.T. Cap 
Has a broadly rounded thread! 


HE Anchor C. T. Cap has a broadly 
; gn deeper thread which allows 
greater limits of tolerance and permits the cap 
to spin on and off easily. Improved methods 


of manufacture have made possible the use of 





this design. Gripping the underside of the glass 


PRODUCTS OF 


thread as it does, it eliminates friction and ANCHOR HOCKING GLASS 
CORPORATION 
makes the Anchor C. T. Cap really easy for the Weistiii my it 


housewife to open and securely reseal. 


The Anchor C. T. is a handsome cap, too. 
The closely rolled wire edge, the clean narrow 
band of positive knurling, the deep, smoothly 


rounded thread —all combine to give this cap a 


Anchor C.T. Caps 





graceful but sturdy and business-like appearance. 

















Sales-building 
design suggestions 
for your private mold caps 


PREPARE YOUR PACKAGE NOW for tomorrow’ s 
battle for customers. Give it the _ business- 


building style, distinction, and beauty of an 
Armstrong’s Artmold Cap. For design sugges- 
tions, send sample or drawing of your package 


to Armstrong Cork Co., Glass and Clo- 
sure Div., 3806 Prince St., Lancaster, Pa. 








DRAMATIZE your package, give it the 
extra style and distinction that sell ‘‘lux- 
ury trade"’ items, with a tall, graceful, 
monogrammed Artmold Cap. 


KNURLED EDGE speeds capping and un- 
capping, adds distinctive beauty, too. 
Use Artmold Caps to make your pack- 
age easier to handle, give it eye-appeal. 














SMART, MODERN Artmold Cap designs 
like this are being used in increasing 
numbers to lend a distinctive touch of 
style to packages designed for men. 





DECORATIVE STAR DESIGN is one of an 
unlimited number of eye-catching effects 
available in Artmold Caps and used to 
build product identification, boost sales. 











ARMSTRONG'S — Git {df CAPS 


PLASTIC 
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“PEACE OF MIND” 
Goes With 


; DROPPING 
Sob PARTS 


BECAUSE . 





Perfection Glass Goods 
Really Are 
Glass Goods cf the Better Kind 


— —> 


— xtr ae ner Da 











rth it ne “bbe r part: Saftee ball gla Double eel meted ep ae 
flange rubber part; special be oo 
— or acid resistir a stic cap colored beetle cap; midget rubbe: 
ubber par te var part; o.... straight glass. 
blu web 5 


Bottles can be supplied with the dropping 

parts if so desired. They come in Amber, Blue, 

: Green and Clear Glass in 2-cc, \%, 4, %, 1, 
and 2 ounce sizes. 


Single shell metal cap; thin flange, non 
swelling Amekine synthetic rubber part, with- 
out strong odor; blunt glass, 


4 
Perfection Glass Goods Really Are Glass Goods of the Better Kind 


PENNSYLVANIA GLASS PRODUCTS CO. 


‘“GLASS GOODS OF THE BETTER KIND’’ 
428-432 NORTH CRAIG STREET ° ° : PITTSBURGH, PA., U.S.A. 
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Write for Samples and Prices 
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CONTINENTAL SERVES 


BEHIND THE SCENES... 


$e ? $ <a 
Sa. Re ay 


“ie: ae 
Se 


- - - BEHIND THE LABELS OF 
AMERICA’S FINEST PRODUCTS 


EACH CONTAINER that 
comes off Continental’s pro- 
duction lines is a finished pack- 
age. It is the result of co-ordinated 
skill and production . . . all the way 

down the line. 
Continental research plays a vital role too. 
From the flat plate, enamels, compounds, and 
solders, to the handling of the completed con- 
tainer . . . every step is planned and pre-checked 
by expert technicians. Thus, we know in advance 
what to expect of each container. That’s the reason 
why so many manufacturers look to Continental 
for ‘‘the best in quality and the best in service.” 


. 


CONTINENTAL 
Can CoMPANY 


100 East 42nd Street, New York 17, N.Y. 
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THE SIMPLE VIRTUES 





OR over three centuries, superior watches have been produced in Switzer- 
land. The first Swiss watches were made by individuals in their homes. In 


later years they have been produced in factories by carefully controlled methods 


The exceptional quality of Swiss watches has always resulted from the simple 
virtues . . . honest work well done, with painstaking attention to detail . 


and refusal to compromise with quality. 


These same virtues are factors which have always played an important part in 
the manufacture of Carr-Lowrey glass containers. Our aim is not to make the 
most... but the very best glass containers available to modern packagers 
Strict adherence to this idea for more than half a century has won for us the 


4 
' 


confidence of a majority of 


ciscriminating Ouyers. 


CARR-LOWREY 
GLASS CO. 






Factory and Main Office: BALTIMORE, MD. * New York Office: 500 FIFTH AVE. * Chicago Office: 1502 MERCHANDISE MART 
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Take Yo Aniece! 


T’S THE best solution,” sighs Mr. Slowey 
as he tries to ease up the ‘demand-exceeds- 
supply’ situation. (Mr. S feels like the last 

man in the world, suggested by the 
fantasy of having himself torn in half.) 


Now fantasy yields 
to reality like this: 

AYS MR. SLOWEY: “A word to all 
you folks whose orders for con- 
tainers and caps are on my desk: 

rll do the wisest thing, since I owe 
you a great debt. I'll share my stock 
fairly, as fairly as possible, with you.” 


l 
I 
ERS 


& 
cap 


ee OW,” resumes Mr. Slowey, 
“You guys with useless piles of 


containers and caps: Lend a 
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outlet co. 
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illustration: On John C. Slowey’s left is Marion Colby, 
lovely singing star now appearing with Milton Berle at 
Nicky Blair's Carnival Club, Hotel Capitol, N. Y. 


hand — get some good cash while easing up 
the general ‘bottleneck’. Sell your useless 
(useless to you!) accumulations of bottles, con- 
tainers and caps, ANY quantity, size, 
shape, color or form ... sell it to 
me. Do it NOW. Then Ill be in a 
better position to supply those who 
most need your useless stockpiles 
right now! It doesn’t matter whether 
they’re drug, food, chemical, cos- 
metic or what-have-you containers 
and caps. Be a pal and contact me 
now. Ill quote you a good price!” 


o—-<c—>-- @ 8 


phone: Algonquin 4-6066 
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For years NUJOL has held a place of high esteem among thousands of families 
all over the country. @ Nujol, a product of Stanco, Inc., Bayway, Elizabeth, N. J., 
is another on the long list of products dependably sealed with Crown Screw 
Caps. The patented Deep Hook Thread —an exclusive feature of Crown 
Screw Caps—serves a double purpose. It provides greater sealing pressure 
with the same amount of application force —yet it is easy to remove. 


Crown Cork & Seal Company, Baltimore 3, Maryland. World’s Largest 
Makers of Metal Closures. 
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Acetyl Tributyl Citrate 
Acetyl Triethy! Citrate 
Ammonium Oxalate 
Ascorbic Acid 


Bi-Cap Flour E 
Mixtures potchenent 


Bismuth Preparations 

Calcium Gluconate 
oy Citric Acid 

Citrate Esters 

Cream Tartar 

Fumaric Acid 

Gluconic Acid 

Glucono Delta Lactone 


= Ammonium 


Iron and Ai 
Oualate mmonium 


Iron Giuconate 
iron Oxalate 

Itaconic Acid 

Niacin 

Niacinamide 

Oxalates 

Penicillin 

Potassium lodide 
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Luckman Named Lever President 
Charles Luckman, widely known in 
the drug field as president of Pepsodent 


since 1943, has been elected president of 


Lever Brothers Co. In addition to head- 
ing the company’s Pepsodent division, 





CHARLES LUCKMAN 


Mr. Luckman has since January been 
executive vice president of Lever 
Brothers. 

Mr. Luckman, who was 37 years of 
age on May 16, will succeed Francis A. 
Countway on July 1. Mr. Countway is 
retiring after forty-eight years with the 
company, including thirty-three years 
as its head. 





HENRY WOULFE 


Henry F. Woulfe will succeed him as 
president of the company’s Pepsodent 
Division, effective July 1. Previously 
Pepsodent’s vice president and general 
manager, Mr. Woulfe has been a key 
member of the executive team which 
aided Mr. Luckman in developing 
Pepsodent. 

A native of Chicago, Mr. Woulfe 
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joined Pepsodent in 1927 as purchasing 
agent. In 1938, he took over plant op- 
erations, production and planning, in 
addition to purchasing. 


Society of Cosmetic Chemists 

The Society of Cosmetics Chemists, 
a new organization which has been in a 
nebulus state for about three years, 
held its first open meeting at the Lexing- 
ton, Hotel, New York, May 15. The con- 
stitution and by-laws of the organiza- 
tion, establishing membership require- 
ments for the society, were adopted. 
The objects of the group are stated as:— 
“To establish a medium through which 
scientific knowledge of the toilet goods 
industry can be disseminated, and to 
improve cosmetic and perfumery tech- 
nicians professional standing. Its pur- 
pose shall be limited to such as are 
scientific, professional, educational, so- 
cial or charitable.” 

Masion G. 
cosmetic chemist, Detroit, is president 
of the society; Dr. Philip D. Adams, of 
the Andrew Jergens Company, is secre- 
tary; and Emery Emerson, of John H. 
Breck, Inc., is treasurer. 

Papers delivered at the meeting are: 
The Perfumer’s Art, Henri Robert, 
president of Henri Robert, Inc.; The 
Three Prime Successful 
Packaging, E. C. Fmanuel, chiefchemist, 
Glass and Closure Division, Armstrong 
Cork Company; Zinc Oxide in Face 
Powder, L. D. Grady, New Jersey Zinc 
Company; Color Matching in the Cos- 
metic Industry, E. I. Stearns, assistant 
director, Physics Section, Research De- 
Division, 


deNavarre, consulting 


Factors in 


partment, Calco Chemical 
American Cyanamid & Chemical Co.; 
Antiperspirants, Ruth Bein, 


Housekeeping Bureau Laboratory. 


Good 


Tainter Elected Sterling V.P. 

Maurice L. Tainter, M.D., director 
of the Sterling-Winthrop Research In- 
stitute at Rensselaer, N. Y., was elected 
a vice president of Sterling Drug Co., 
Inc. 

Coming to the Sterling organization 
in 1943 from the College of Physicians 
and Surgeons, San Franc’sco, where he 
had been head of the division of physio- 
logical sciences, Dr. Tainter served as 
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research director of the Winthrop Chem- 
ical Co., a Sterling subsidiary, before 
becoming director of its research insti- 


tute. 


Dr. Karas to Investigate Abroad 

Upon suggestion of leading persons in 
the industry, Dr. S. A. Karas formerly 
chief chemist of Helena Rubinstein has 
been appointed as scientific consultant 
by T.L1LB., (Technical Industry 
Intelligence Bureau) of the Department 
of Commerce to investigate flavors, 
aromatic chemicals and cosmetics and 





DR. S. A. KARAS 


the cosmetic industry in Germany. 
While on this investigating mission Dr. 
Karas will visit friends in Greece, Paris, 
London and Geneva. 


Kahle Joins Heyden 
George F. Kahle, joined Heyden 
Chemical Corp., as a representative in 





GEORGE F. KABLE 


the Chicago area. During the past three 
years he was associated with the office 
of the Chief of Ordnance, handling pro- 
duction safety in munitions manufac- 
turing plants. Earlier he was in the em- 
ploy of Lithgow Corp., as a member of 
its sales engineering and development 


staff. 
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If you are reaching for a distinctive fragrance that will add lasting 
individuality to your product and momentum to your sales, consider 
Monsanto Ethavan,* Coumarin and Methyl Salicylate. 





<@4 ETHAVAN is a Monsanto flavor principle with a vanilla-like 
\™m| odor and flavor, used as an aroma fixative in the formula- 


—& 


tion of delicate soaps and perfumes. 





COUMARIN Monsanto is a synthetic odor principle used to 
enhance the bouquet of soaps and perfumes—also to am- 
plify the delicate aroma of vanillin. 





METHYL SALICYLATE, U.S.P., Monsanto synthetic oil of win- 
tergreen, is used to impart a pleasant odor to soaps for pets. 





SAMPLES are available. However, they are in limited supply because 
of present economic disruptions beyond Monsanto's control. Contact 










\S 
MONSANTO 


CHEMICALS 


SOOVING CmOULTAT.. Werte SeOvEs Mancine® 














the nearest Monsanto Office, or write: 
MONSANTO CHEMICAL COMPANY, 
Organic Chemicals Division, 1700 South 
Second Street, St. Louis 4, Missouri. 
District Offices: New York, Chicago, 
Boston, Detroit, Charlotte, Cincinnati, 
Birmingham, Los Angeles, San Fran- 
cisco, Seattle, Montreal, Toronto. 
*Reg. U.S. Pat. Off. 
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Florasynth Plans on Coast 

Under the leadership of William 
Lakritz, president and general sales 
manager who has been actively associ- 
ated with Florasynth Laboratories dur- 
ing its growth, the corporation has 
announced augmentation of the Pacific 
Coast facilities by an enlarged manu- 
facturing plant, distribution center and 
warehouse in San Bernardino, Calif., 
and the appointment of new personnel 
to handle manufacturing and mer- 
chandising operations in that section of 
the country. 

Dennet Withington, president of the 
California Chemical Corp., has been 
named in supervisory charge of all 
activities on the Pacific coast. Morritt 
V. Eusey, who has been identified with 
the chemical industry for more than 
twenty-five years will be in charge of the 
Los Angeles offices now located 912 
East 3 St. Associated with him is former 
Captain Eliot Friberg and John Allen, 
recently returned from the Army Air 
Forces. 

The San Francisco office, now located 
at 268 Market, is being directed by 
Walter J. Morehead, who for the past 
fifteen years has been engaged in the 
distribution of chemicals and related 
products in the San Francisco territory. 

The Florasynth Laboratories an- 
nounced that the Katz family interests 





ROBERT C. SENIOR 


have retired from the corporation as of 
March 15, 1946, and from the manage- 
ment of the west coast offices. The 
organizational structure of Florasynth’s 
eastern and mid-western facilities will 
remain the same. The main plant at 
1513 Olmstead Ave., New York, and is 
under the direction of David Lakritz, 
who is also its chief chemist. Joseph 
Fein, the company’s treasurer, is head 
of the purchasing department. 

Robert C. Senior, son of the late C. L. 
Senior, one of the founders of the Flora- 
synth Laboratories, has returned to his 
position in the company’s sales organiza- 
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tion after a leave of absence of over 
five years, during which time he served 
with the Army Air Forces. Mr. Senior 
saw service in North Africa and also 
South America. 


Falck Joins Bristol L abs. 

Sylvan S. Falck, formerly an indus- 
trial specialist with the WPB, has 
joined Bristol 
assistant to the director of control of the 
pharmaceutical division. 


Laboratories, Inc., as 





SYLVAN S. FALCK 


A Baltimorean, Mr. Falck was 
graduated from Johns Hopkins Univer- 
sity in 1929. After working for a year 
with E. I. duPont de Nemours & Co., 
Wilmington, Del., as an analytical 
chemist, he returned to Johns Hopkins 
for a year of graduate study and in 1931 
joined the Food and Drug Administra- 
tion, spending 11 years with them. 


BIMS Golf Dates 

Martin Schultes, chairman of BIMS, 
has announced the dates for the summer 
golf tournaments. The first will be held 
at Baltusrol Golf Club, Short Hills, N. J., 
Thursday, June 27. Winged Foot Golf 
Club, Mamaroneck, N. Y., is the site of 
the second, to be held on Tuesday, 
August 13. Wheatley Hills Golf Club, 
East Williston, L. L, N. Y., Friday, 
September 13, has been chosen for the 
third tournament. All three clubs are 
well known for their excellent courses. 


Prince Matchabelli Expands 

Prince Matchabelli, Inc., has taken 
larger offices at 711 Fifth Ave. for 
executive offices and has acquired a new 
plant in Bloomfield, N. J. for manufac- 
turing and general offices as steps in the 
company’s post-war expansion program, 
Norman F. Dahl, president of the con- 
cern announced recently. 

The new offices will occupy the 
greater part of the second floor of 711 
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Fifth Ave. A two-story high show room 
to be called the Matchabelli Crown 
Room will occupy the Fifth Ave., side 
formerly tenanted by the Manufac- 
turer’s Trust Co. 

The new plant, acquired to permit 
Prince Matchabelli, Inc., to enlarge its 
manutacturing facilities, is located at 
West St., Bloomfield, N. J. and consists 
of a four story building for general 
offices and a one story factory building 
containing 100,000 square feet of floor 


space. 


Henriksen Joins Zimmerman 

W. F. Zimmerman, Inc., announce 
that Dr. Arthur Henriksen is now 
associated with them in the capacity of 
chief chemist. Affiliated for many years 
with the cosmetic industry, Dr. Henrik- 
sen was for the past two years with 
Wallace & Tiernan, Belleville, N. J., 


engaged on war work. 


Trump Heads Royal Manufacturing 

Frederic J. Trump has been elected 
president of the Royal Manufacturing 
Co., of Duquesne, a subsidiary of the 
Greater New York Industries, Inc. He 
succeeds to the vacancy caused by the 
death of Daniel Kovacs. 

Mr. Trump has long been associated 





FREDERIC J. TRUMP 


with the pharmaceutical and cosmetic 
industries in Los Angeles, St. Paul, 
Chicago and New York in buying and 
merchandising capacities. He served as 
president of Puritan Laboratories, Inc., 
St. Paul, and vice president and general 
manager of G. Barr & Co., Chicago. 
More recently he was merchandising 
executive for Affiliated Retailers, Inc., a 
huge purchasing combination of nation- 
al department stores. 

A resident of Shippan Point, Stam- 
ford Conn., Mr. Trump was graduated 
from the University of Minnesota in 
1932. 
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Fleuroma, Inc., Organized 

Fleuroma, Inc., has been organized 
by Dr. Walter Lengsfelder and Emanuel 
Poons to specialize in the manufacture 
of perfume oils and bases for the per- 





WALTER LENGSFELDER 


fume, cosmetic and soap industry, with 
office and laboratories at 73 Sullivan 
St., New York. 

Both Dr. Lengsfelder and Mr. Poons 
have had considerable experience in the 
essential oil, aromatic chemical and per- 
fume business. Dr. Lengsfelder, presi- 
dent, is chief chemist, he was graduated 
from the Technical College of Vienna, 





EMANUEL POONS 


and aftet4#orking in a number of lead- 
ing perfume laboratories in Europe he 
joined Polak & Schwarz in Holland in 
1933, he came to this country where he 
was in charge of the perfumery depart- 
ment of the American branch and was 
associated with them until this year 
when he established his own company. 
Emanuel Poons has been in the aro- 
matic business for 17 years following 
his graduation from Amsterdam College 
when he joined Polak & Schwarz. He 
came to this country in 1936, serving in 
an executive capacity for Polak & 
Schwarz, leaving that company to form 
Fleuroma, Inc., with Dr. Lengsfelder, 
‘to be general manager and director of 
sales. 
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Two Scientists Join Warner 

William R. Warner & Co., Inc., has 
announced the appointment of two new 
members to its expanding research de- 
partment. Dr. U. V. Solmssen as 
assistant to Dr. H. M. Wuest, scientific 
and technical director of the Warner 
Institute of Therapeutic Research, and 
Dr. Nicholas Ercoli as head of the de- 
partment of Pharmacology. 

Dr. Solmssen, a graduate of the Uni- 
Zurich, 


connected 


versity of Switzerland, was 
formerly with Hoffmann- 
LaRoche, Inc. in Nutley, New Jersey, 
where he conducted research in ribo- 
flavin, Vitamins E, K and the synthetic 
estrogens. 

Dr. Ercoli was assistant professor of 
pharmacology at the University of 
Padua, Italy, where he taught for three 
years. During the past six years he has 
been connected with biological research 
at the Roche Research Laboratories. 


Wolfe Joins United-Rexall 


Thomas Wolfe, who recently resigned 
after ten years as vice president of 
Western 
joined the United-Rexall Drug Co., as 
assistant to the president, it was an- 
nounced by Justin W. Dart, president. 

Since graduation from Northwestern 
University in 1934, Mr. Wolfe has been 
prominent in the field of aviation. In 
his capacity as vice president jointly of 
Western Air and Inland Air Lines he was 
in charge of traffic, advertising and 
publicity. Prior to joining Western he 
was district traffic manager for United 
Air Lines in Chicago from 1927 to 1936. 


Air Lines, Los Angeles, has 


Dingman Joins Primrose House 

Primrose House has just selected a 
new sales promotion manager, Ed 
Dingman, who previously was with 
Tussy Cosmetiques, a division of Lehn 
& Fink Products Corp. He will take 
over his new duties July 1, and will head 
new promotion, advertising and sales 
plans for Primrose House. 

Elva Brandt will also join Primrose 
House July 1 as sales representative in 
the northern mid-west area, the same 
territory she formerly covered for Tussy 
Cosmetiques. 

Breon Fellowship Continued 

The George A. Breon Co., fellowhip at 
the University of Missouri has been 
continued for another year. The Breon 
fellowship is in the Organic Chemistry 


Department where the synthesis of . 


hydrogenated diethylstilbestrol com- 


pounds will be studied further. 
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Merrell Names Sharp and Getman 
Dr. George O. Sharp, since 1942 a 
member of the American Medical Asso- 
ciation Chemical Laboratory, was ap- 
pointed assistant chief chemist of the 





GEORGE O. SHARP 


Wm. S. Merrell Co., Cincinnati. In this 
position, Dr. Sharp will be concerned 
with the control department, where his 
experience in analytical chemistry and 
his training in biochemistry will be of 
extreme value. 

Another appointment to theWm. S. 
Merrell Co., was that of Major Frank 
Getman, as a director and secretary. 





FRANK GETMAN 


“S 
Before he joined the army in 1942, 
Major Getman, had wide experience in 
the drug field, as a member of a New 
York law firm specializing in drug and 
cosmetic work. 


Oldest Squibb Employee Retires 
August Anderson, oldest employee of 
E. R. Squibb & Sons, retired recently 
from the chemical manufacturing de- 
partment of the company’s laboratories, 
after 56 years of continuous service. 
Mr. Anderson joined Squibb in 1890, 
three weeks after his arrival in this 
country from Sweden. He is the sole re- 
maining employee to work under Dr. 
Edward R. Squibb who founded’ the 


- company in 1858. 
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United-Rexall Buying Renfro Stores 

United-Rexall Drug Co., has con- 
tracted to purchase the Renfro Drug 
Stores, consisting of 19 retail units, a 
warehouse and commissary, all in Fort 
Worth, Texas. The names Renfro and 
Rexall have been closely associated for 
many years with all the Renfro stores 
holding franchise to distribute Rexall 
products. The late E T Renfro founder 
of the Texas chain was one of the first 
Rexall dealers and was a director of 
United-Rexall prior to his death in 1934. 

Frank F. Allen, president of E. T. 
Renfro Drug Co., will continue his 
association under the new ownership as 
consultant. 


Pitman-Moore Advances Valentine 

Kenneth F. Valentine has been ap- 
pointed executive vice-president of the 
Pitman-Moore Division of Allied Lab- 
oratories, Inc., Indianapolis. 

A little more than a year ago Mr. 
Valentine, upon returning from service 
as a Major in the Air Corps, was ap- 
pointed assistant to the president. Prior 
to that he served the company as 
assistant sales manager, having entered 
its employ as a salesman in 1932. 


R. J. Prentiss & Co. Represent 
Norwegian Firm 

Isdahl & Co., supplier of cod liver oil, 
operating in Bergen, Norway, since 
1859, has appointed R. J. Prentiss & 
Co., 110 William St., New York, as its 
representative in the United States. 
The account will be in the particular 
charge of Charles Hermann, vice presi- 
dent. 





Shanahan Rejoins Innis, Speiden 
Frank T. Shanahan has rejoined 


Innis, Speiden & Co., New York, as 





FRANK SHANAHAN 


manager of the Export Sales division. 
His office will be at the company’s 
headquarters at Liberty St. Mr. 
Shanahan spent four years with the 
Transportation Corps of the Army, 
holding the rank of Major upon his 


release. 


Medal of Merit to G. W. Merck 

Secretary of War Patterson presented 
a Medal of Merit, the nation’s highest 
civilian award, to George W. Merck of 
West Orange, N. J., for his direction of 
the War Research Service. 

Mr. Merck was a special consultant to 
the Secretary of War on biological war- 
fare from June 1944, until October 1945, 
and has been on the Chemical Advisory 
Committee of the Army and Navy 
Munitions Board since 1939. He is the 
president of Merck & Co., Inc., manu- 
facturing chemists, Rahway, N. J. 





Guest of honor and his associates, snapped Cating Se double-anniversary celebration in 


which J. B. Magnus, vice president of Magnus, 


bee & Reynard, Inc., celebrated his 


fiftieth birthday and thirtieth year with the company. In the usual order, R. B. Magnus, 
vice president of MMarR; A. W. Lewin; J. B. Magnus; P. C. Magnus, president, and 
Sidney Matthew Weiss, MMaR account executive and partner in the A. W. Lewin Co. 
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Zuni Co. Expands 


Moving into larger, more spacious 
quarters, Zuni Co., of Hollywood, is now 
established in their new building at 1227 
North Highland Ave., in Hollywood, 
Calif. 

The new building features the very 
latest in modern arthitectural design, 
embodying the use of glass walls, inset 
glass-panel show cases, and the color 
scheme throughout the offices and plant 
is carried out in soft pastels. 


Roca of Robertet Visits Here 

Max Roca of P. Robertet & Cie., 
Grasse, France, was in this country on 
his first visit recently to see Aromatic 
Products Inc., principals in the United 
States for his company. 


Richford to Distribute Blue River 

The Richford Corp., New York, has 
been appointed sole distributor for Blue 
River plastic containers, designed and 
made by Blue River Plastics Mfz., 
Corp., 329 Canal St., New York. 

J. George Kramer is named director 
of the package sales division of the Rich- 
ford Corp. All inquiries in reference to 
Blue River packages should be ad- 
dressed to this new Package Sales di- 
vision. 


Carbon & Carbide Moves in Buffalo 

The Buffalo district office of Carbide 
and Carbon Chemicals Corp., has been 
moved to the Liberty Bank Building at 
424 Main St., according to an announce- 
ment by company officials. 


Sterling Drug Buys Breon 

Purchase of George A. Breon & Co., 
of Kansas City, manufacturers of phar- 
maceutical specialties, by Sterling Drug 
Inc., is announced by James Hill, Jr., 
Sterling president. 

Mr. Hill said the operation of the 
Breon Company “will continue under 
the same general management.”’ The 
acquisition, he noted, “gives Sterling a 
broader base in the pharmaceutical 
field and permits us better to serve the 
physician with products not now in the 
Sterling line."’ These include bile salts 
and parenteral preparations. 


Keyes on Heyden Board 

Dr. Donald B. Keyes, vice president 
in charge of research for the Heyden 
Chemical Corp., New York, has been 
elected to the board of directors of Hey- 
den and the American Plastics Corp. 
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TALCS 


are back. 


INDIAN - FRENCH - ITALIAN 


Once again Whittaker can meet your 
requirements for any grade of imported tale. 


Yes, these are the same high quality tales you were 









getting before the war. They have excellent 
“slip”, good color, and are available 

for prompt importation. Place your order with Whittaker 
with full assurance of getting tales 


that are laboratory tested for uniform high quality. 


e Write or telephone today 
for full information 


\" ae Cn & Dp cnieis INC. 


260 West Broadway, New York 13, N. Y. * Plant: South Kearny, New Jersey 
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Opening in Colombia 

Alfonso Martinez, of the firm Mar- 
tinez & Rego Ltda., Cali, Colombia, 
S. A., spent six weeks in the United 





ALFONZO MARTINEZ 


States recently in an effort to obtain 
lines of pharmaceutical specialties, cos- 
metics, and anything connected with the 
wholesale drug line. Companies in- 
terested in distribution should write, 
Martinez & Rego Ltda., Apartado Pos- 
tal 88 Cali, Colombia, S. A. 


Sixty-one Rejoin Givaudan 

Sixty-one of the Givaudan-Dela- 
wanna, Inc., employees who served with 
the armed forces have returned to their 
jobs, leaving eighteen still in the ser- 
vices. Three members of the organiza- 
tion were killed in action during the war. 

Aside from the men who rejoined the 
company, an additional twenty-two 
veterans who were not employees of the 
firm before the war have been given 
jobs. 


Dr. Volwiler Awarded Degree 


The honorary degree of Doctor of 
Science was conferred on Dr. Ernest H. 
Volwiler, executive vice president of 
Abbott Laboratories, at Miami Uni- 
versity (Ohio) commencement exercises, 
June 2, 1946, Dr. Ernest H. Hohne, 
president of the university, announced 
the award was given in recognition of 
Dr. Volwiler’s contributions to chemis- 
try and medicine. 

A graduate of and a former teaching 
assistant at both Miami University and 
the University of Illinois, he began his 
career at Abbott Laboratories in 1918 as 
a research chemist. 

Chief chemist since 1920, he became a 
member of the board of directors and 
director of research in 1930. Elected 
vice president in charge of research and 
development in 1933, he was elevated to 
executive vice president last March. 
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American Home Advances 
O'Connor 

W. Boyd O'Connor, general manager 
of Ayerst, McKenna & Harrison Ltd., 
Division of American Home Products, 
Inc., has been elected president and 
general manager of the company. 

A graduate in pharmacy from To- 
ronto University, Mr. O’Connor joined 
Ayerst, McKenna & Harrison Ltd., in 
1931. In 1939 he became assistant sales 
manager, and three years later general 
sales manager for Canada. In 1944 he 
came to New York City as assistant 
general manager of the American com- 
pany and shortly thereafter, he was 
named general manager. 

Douglas Morrell was elected treasurer 
and comptroller, and Donald W. Lamb, 
formerly of Rare Chemicals, Inc., as 
assistant to N. S. Horton, advertising 
manager. 


Lentheric Buys New Plant 

Lentheric, Inc., announced recently 
the purchase of the Ford Building, 32-14 
Northern Boulevard, Long Island City. 
The building is presently occupied by 
the Navy, but Lentheric plans to take 
possession on June 30 and will remodel 
it as a permanent location in the United 
States. 

Built by the Ford Motor Co., in 1915, 
the building is eight stories high and of 
brick and concrete construction. It 
contains 480,000 square feet of floor 
space. 


Industrial Engineering Agency 

Irving Wilinkin and Thomas La 
Bounty, industrial engineers for Helene 
Curtis Industries, Chicago have opened 
up their own industrial engineering 
agency, specializing in the servicing of 
drug and cosmetic manufacturers. The 
offices are located at 20 West Jackson 
Blvd., Chicago. 


Rockwell Buys A. H. Ross Co. 

The A. H. Ross Co., Inc., manufac- 
turers of packaging machinery, has been 
purchased by the Rockwell Manufactur- 
ing Co., Pittsburgh, Col. Willard F. 
Rockwell, president of the latter concern 
announced recently. 

A. H. Ross, president of the concern, 
will become vice president and general 
manager of the packaging machinery 
division of Rockwell, and the company 
will continue to operate under the name 
of A. H. Ross Co., Inc., and maintain 
its plant at Ludlow, Kentucky. 
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Bilek Advanced by Lehn & Fink 
Edward Bilek, of Lehn & Fink Prod- 

ucts Corp., has recently been promoted 

to the position of sales supervision 





EDWARD BILEK 


manager for the entire country. Mr. 
Bilek joined the company twenty years 
ago, and previous to his latest promotion 
was assistant to the sales manager. 


Schimmel Appoints McGwier 

Schimmel & Co., Inc., have appointed 
Yates D. McGwicr as sales representa- 
tive throughout the southwestern states. 
Mr. McGwier was until recently a 
major in the Army Air Forces with 
which he served in the South Pacific for 
three years. 

A native Texan, Mr. McGwier at- 
tended the Southern Methodist College. 
Prior to his four years in the service he 
had some thirteen years selling ex- 
perience which brought him into close 
contact with the perfume, drug and 
allied industries. He intends to make 
his headquarters in Dallas. 


Frank Fanning Opens Offices 

Frank G. Fanning has opened offices 
in 50 East 42nd St., New York, as a 
sales agent for lanolin and wool grease, 
as well as a line of fine and industrial 
chemicals. Mr. Fanning recently re- 
signed as a junior partner and sales 
director of N. I. Malmstrom & Co.,lano- 
lin and wool grease refiner, Brooklyn, 
after an association of twenty-six years. 
Telephone number is Vanderbilt 6-3393. 





Felton Adds Three 


Felton Chemical Co., Inc., has an- 
nounced the addition of two ex-service 
men to its New York City sales force, 
Leonard Allen and John de Meo. 
Robert Burke has augmented Felton’s 
Chicago sales branch, and will call on 
the trade in that territory. 
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Burrell & Neidig—Consultants 


Harry Burrell, and C. P. Neidig have 
formed the firm of Burrell & Neidig, an 





HARRY BURRELL 


industrial chemical consulting company 
with offices at 115 Broadway, New York. 

Mr. Burrell was formerly director of 
research of the Heyden Chemical Corp., 





C. P. NEIDIG 


Carfield, N. J., laboratories, and Mr. 
Neidig was in charge of the market 
research and technical service group for 
the Heyden Chemical Corp. 


Copper Tan in New York 

Copper Tan Mfg. Co., have opened 
offices at 366 Madison Ave., for distribu- 
tion in the New York area. Brought 
east by four war veterans from Cali- 
fornia, the company is stepping up pro- 
duction for the eastern seaboard. The 
products are a sun tan cream and oil 
which are said to have had considerable 
success both in California and Florida. 


Hain Joins American Products 

After three years service as a Lieuten- 
ant in the Chemical Warfare Service of 
the U. S. Navy, Bernard E. Hain, has 
joined the American Products Co., 
Cincinnati, as chief chemist. Mr. Hain. 
was formerly research chemist with the 


~ Campana Corporation of Batavia, Iil. 
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Frailey Address DCAT 

The meeting of the Drug, Chemical 
and Allied Trades Section, New York 
Board of Trade, held May 22, at the 
Hotel Pennsylvania. Featured a speech 
on the “Unification of Food, Drug and 
Cosmetic Laws and Regulations” by 
Carson Gray Frailey, DCAT Washing- 
ton representative, and an authority in 
food, drug and cosmetic law. 


Five New Warner Appointments 

Five new appointments have been 
announced for William R. Warner & 
Co., Inc., with Roy S. Koch as assistant 
to the president, Elmer H. Bobst. Mr. 
Koch was chief of the Biological and 
Parenteral Solutions Unit, Drugs and 
Cosmetics Branch W.P.B. 

Karl B. Rosen has been appointed 
production manager in New York. He 
was formerly in charge of ampul pro- 
duction of E. R. Squibb and Sons and 
prior to that manager of Loeser Labora- 
tories, Inc. 

Dr. Francis J. Queally, recently 
separated from the U. S. Army Medical 
Corps as a major has joined the staff of 
the medical department of William R. 
Warner & Co., Inc. 

Dr. R. D. Shaner as medical director 
and Dr. H. M. Wuest as vice president, 
scientific and technical director and 
head of the Warner Institute for Thera- 
peutic research, complete the list of 
recent appointments. Both Drs. Wuest 
and Shaner were formerly associated 
with Hoffmann-LaRoche, Inc. 




















Sterling- Winthrop Research Labs. 


The formation of the Sterling-Win- 
throp Research Institute asa new divi- 
sion of Sterling Drug Inc., to expand its 
research and co-ordinate that of its 
divisions and subsidiaries, was an- 
nounced recently by James Hill, Jr., 
president. The Institute will be housed 
in new research laboratories to be 
erected at Rensselaer, N. Y. when build- 
ing materials are available. 

Dr. Maurice L. Tainter, presently 
research director of Winthrop Chemi- 
cal Co., Inc., a subsidiary, has been 
named director of the Institute. Its 
administrative board consists of Edward 
S. Rogers, chairman of the board of 
Sterling; Mr. Hill, Dr. Theodore G. 
Klumpp, Winthrop president; Dr. J. 
Mark Hiebert, Sterling vice president 
and general manager of the Frederick 
Stearns & Co. Division, and Dr. Tainter. 

Assisting Dr. Tainter as associate 
director is Dr. C. M. Suter, who also 
serves as director of chemical research. 
Dr. Lloyd Miller heads the biological 
division; Edward Davy, the pharmaceu- 
tical division; and Dr. Elmer Lawson, 
the patent division. 


Stanton Labs. Incorporates 

The partnership of Michael A. 
Stanton, Bettie Stanton and Mathilda 
Kline, known as Stanton Laboratories, 
has been dissolved, with Stanton Labo- 
ratories, Inc., 227 Krams Ave., Phila- 
delphia, taking all business assets and 
liabilities of the former company. 


Two representatives of the aromatic industry in France who recently paid a flying visit to 


America. M. Eugene 
by his secretary, Jean Mallavel. 


Mane, president of V. Mane Fils, of Grasse, France, accompanied 
Shown in the office of Albert Verley & Co., from 


left to right; M. Eugene Mane, Mr. Bennett, head of Verley and M. Jean Mallavel. 
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Pneumatic Scale Appoints Todt 

The Fred Todt Co., of Los Angeles, 
has become the west coast representa- 
tive for the full line of packaging and 
bottling equipment manufactured by 
Pneumatic Scale Corp., Ltd., at North 
Quincy, Mass. The territory also in- 
cludes the Canadian provinces of Al- 
berta and British Columbia. 

Assisting Mr. Todt as sales repre- 
sentatives for Pneumatic packaging and 
bottling machinery are, Bruce B. Wal- 
lace and George E. Libby. Mr. Wallace 
has been associated with the Todt Com- 
pany for the last two years, having 
spent several years with the Foxboro 





FRED TODT 


Co., Foxboro, Mass. Mr. Libby was a 
factory representative located in San 
Francisco, previously he served as sales- 
man attached to the Chicago branch 
office. 

Charles A. Twombly, who has been 
with Pneumatic for over forty years, is 
to serve in the capacity of technical ad- 


visor in packaging and will be connected 
with the San Francisco office. The staff 
will also be supported by Edward J. 
Bostwick, an installation engineer who 
has been servicing Pneumatic equipment 
for over twenty years. 


Evans Employees Reject Union 

An election was held on May 22, 1946, 
by the National Labor Relations Board 
to learn whether production and main- 
tenance employees at the plant of Evans 
Chemetics, Inc., Waterloo, N. Y., 
wished to have the International Chem 
ical Workers Union of the American 
Federation of Labor as their bargaining 
agent. Of the votes cast by those 
eligible, 70 per cent rejected the union. 


F actor Buys Sales Builders 


Continuance of the entire organiza- 
tion of Sales Builders, Inc., as the ex- 
clusive distributor of Max Factor 
Hollywood products in the United 
States has been assured by Factor’s 
acquisition of the shares of the Sales 
company. 

Officers of both companies, in a joint 
statement, advised that Sales Builders, 
Inc., will continue functioning intact as 
the exclusive selling agency for the Max 
Factor Hollywood cosmetic line. 

Present plans are for a continuance of 
Sales Builders, Inc., as an entirely sep- 
arate corporate and management unit. 
No changes in officers, personnel or sales 
policy are contemplated, except that 
plans are already under way for ex- 
pansion of advertising and selling 
activities. 





The Mennen Co., was host to a group of suppliers at the Robert Treat Hotel at Newark, 
N. J., at the eighth annual Mennen Peddler Party. Left to right: J. Manheimer, Man- 
heimer Essential Oil Co.; George Miller, American Can Co.; W. G. Mennen, Sr., presi- 
dent; William Mennen, Jr., treasurer; William Zimmer, retired plant superint endent. 
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Smith, Kline and French Add 
Personnel 

Harlan L. Tuthill, Ph.D., formerly 
with Rohm and Haas, has joined the re- 
search staff of Smith, Kline and French 
Laboratories, as head of the department 
of Physical Chemistry. 

James F. Kerwin, Ph.D., and James 
W. Wilson, Ph.D., have been added to 
the division of Organic Chemistry at 
Smith Kline and French Laboratories. 


Rader Joins Bombi 


Kenneth Rader recently resigned as 
an account executive of the A. W. Lewin 





KENNETH RADER 


Co., to join Bombi Inc., N. Y. where he 
will direct advertising and sales promo- 
tion for Black Magic. 


Louis K. Liggett 

Louis K. Liggett, seventy-one, founder 
of the United-Rexall Drug Co., and the 
Liggett chain of drug stores, died 
Wednesday, June 6. His home was in 
Brookline, Mass. 

Mr. Liggett was born in Detroit, and 
when twenty, entered the drug business, 
three years later he became general 
manager of the Chester Kent Co., in 
Boston. It was from this beginning that 
he founded the United-Rexall Drug Co. 

Traveling throughout the country, 
Mr. Liggett was struck by the lack of 
co-operation between independent drug- 
gists. He conceived the idea of knitting 
these stores together, by forming a man- 
ufacturing company which would dis- 
tribute its products through member 
druggists holding exclusive territorial 
privileges. 

Probably his largest deal concerned 
Boots Pure Drug Co., of England. Mr. 
Liggett met Sir Jesse Boot in England 
while buying horses in 1920. He had 
heard that Sir Jesse was willing to sell a 
large block of stock and bought for 
about $10,000,000 a controlling interest 
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Cut Water Bills up to 97% 
with a G-E Evaporative Cooler 


ROUGH recirculating cooling 

water in a closed system, a G-E 
Evaporative Cooler can often cut 
water bills up to 97%. 


To dissipate up to 240,000 BTU 
per hour a conventional shell and 
tube cooler might require an aver- 
age of forty-seven gallons per min- 
ute. A G-E Evaporative Cooler con- 
sumes only ONE gallon per minute 
to do the same job. 

Plus these other advantages 


Since its closed system permits eco- 
nomical use of treated water, a G-E 


GENERAL @ ELECTRIC 


Industrial Refrigeration 
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Evaporative Cooler can reduce 
maintenance costs due to impuri- 
ties. The danger of immediate shut- 
down through water failure is 
minimized, too, since so little make- 
up water is required. 


For G-E Evaporative Coolers 
available for your specific needs, 
consult your G-E distributor. He’s 
listed under “Refrigeration Equip- 
ment” in your Classified Telephone 
Directory. General Electric Co., 
Air Conditioning Dept., Section 
6046, Bloomfield, New Jersey. 
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in the company. In 1933 Mr. Liggett 
was willing to sell the stock back, and 
accepted an offer of $30,000,000, by the 
English company. The deal, however, 
was cancelled by the Exchequer, which 
feared the effect on sterling exchange of 
the transfer overseas of so large a sum. 
Mr. Liggett survived several financial 
reverses. He suffered major personal 
losses in the 1921 depression, but tided 
over by a fund subscribed by Rexall 
druggists was able to save his business. 
In 1928 he had merged United Drug 
with Sterling products to form Drug, 
Inc., but plagued by decreasing business 
and high rents, went into bankruptcy 
in April 1933. 
was dissolved by a vote of the share- 
holders. Mr. Liggett retained control of 
United 
personally until 1943, when he became 
honorary chairman of the board and the 


The merged company 
Drug, Inc., and managed it 


operation of the company was taken 
over by Justin W. Dart, then thirty- 
four years old 


Charles E. McManus 


Charles E. McManus, sixty-four, 
chairman of the Crown Cork & Seal 
Co., Inc., Baltimore, died recently at 
the New York Hospital. He lived at 
Green Gables, Spring Lake, N. J. 

Mr. McManus designed and de- 
veloped many of the processes which his 
company used in the manufacture of 
bottle caps and capping equipment. In 
1912 he organized the New Process Co., 
in Brooklyn. This firm merged in 1927 
with the old Crown Cork and Seal Co., 
and he was president of the new firm 


until he retired last winter to become 
chairman of the board. 

Surviving are his wife, and two sons, 
Charles E. Jr., executive vice president 
and Walter L. McManus, secretary of 
the company. 


Robert F. Joyce 

Robert F. Joyce, 52, manager of the 
newly formed Insecticide sales division 
of Orbis Products Corp., New York, 
died suddenly at his home, 74-22 
Seventh Ave., Brooklyn, April 3, af a 
heart attack. 

Mr. Joyce, a pioneer in the develop- 
ment of derris resinates and rotenone 
insecticidal products, was an executive 
of Derris, Inc., for the past eight years 
before joining Orbis in his new capacity 
on April 1. He leaves a widow and four 


sons. 


Clement Leath Speiden 

Clement Leath Speiden, fifty-two, 
director and former vice president of 
Innis, Speiden & Co., died June | at 
the University of Virginia Hospital. He 
lived in Somerset, Orange County, Va. 

Born in Hamilton, Ontario, Mr. 
Speiden was graduated from Cornell 
University in 1915. He served in the 
Army on the Mexican border, and during 
the first world war he was a captain in 
the 3rd Division in France. 

After World War I Mr. Speiden en- 
tered the Innis, Speiden Co., working 
in the company’s foreign department, 
later becoming secretary and vice presi- 
dent. He retired nine years ago from ac- 
tive participation in the company but 
retained his direction. 





A group of visiting Syrian medical and research scientists were guests of the Winthrop 

Chemical Co., recently studying American and English scientific practices. Shown above 

from left to right: Dr. Anis Maklouf, Lebanese surgeon; Dr. A. E. Sherndal, Winthrop 

vice president; Dr. R. Asha, Syrian consul general at New York; Dr. Tainter; chief research 
director; and F. A. Kettaneh, Winthrop’s middle east sales agent. 
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Horace William Bigelow 

Horace William Bigelow, general 
counsel for the American Drug Manu- 
facturers Association from 1922 to 1939, 
died in Detroit May 18, at the age of 
fifty-seven. years. He had been in ill 
health for several years. This compelled 
him to retire three years ago from the 
position of counsel for Parke, Davis 
& Co. 

Mr. Bigelow was born in Corunna, 
Mich., he was a graduate of the Univer- 
sity of Michigan, getting his LLB. in 
1912. He was a major in the sanitary 
service in the first world war, and had 
been connected with the Detroit law 
firms of Stevenson, Carpenter, Butzel 
& Barkus and Warren, Cody, Ladd & 
Hill. 

Mrs. Bigelow survives her husband, 
also two children, Mrs. John G. Ladue, 
St. Louis, and William Horace Bigelow, 
Detroit. 


S. Wylie Walker 


S. Wylie Walker, former assistant 
secretary and office manager of Merck 
& Co., Inc., Rahway, N. J., died at 
Chestnut Hill Hospital, Philadelphia, on 
April 27. Mr. Walker was born in 
Philadelphia in 1876 and attended 
Geneva College. He joined Powers- 
Weightman-Rosengarten Co., in 1907, 
and upon its merger in 1927 with Merck 
& Co., his activities were transferred to 
Rahway, New Jersey. He was the for- 
mer president of the Merck Quarter 
Century Club and though retired in 
1941 he continued to act in an advisory 
capacity because of his wide knowledge 
and experience in the business. 


John E. Van Vranken 


John E. Van Vranken, production 
executive for McNeil Laboratories, Inc. 
Philadelphia, died May 21, in the Penn- 
sylvania Hospital, after a heart attack. 

He was born in Auburn, New York, 
forty-six years ago and received his pre- 
liminary education in that city, later 
graduating from Syracuse University. 
During World War I he served in the 
Navy and for eight years thereafter. 
Following this, he was employed by the 
Norwich Pharmacal Co., for a year, then 
joined Walker-Corp., with whom he 
served for fifteen years, rising to become 
president and general manager. His 
association with McNeil Laboratories 
began in 1943. 

He is survived by his wife Ruth, one 
son Richard Thomas, a daughter Claire 
Emilie and a sister Mrs. Margarette 
Van Vranken Vose. 
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NEWEST THING 


..- IN FILLING MACHINERY 
HERE’S THE LATEST , 


Improved Model Universal 
FILLING MACHINE 


Continually endeavoring to improve our machines to maintain the high 
standards set by Stokes and Smith Filling, Packaging and Wrapping 
Equipment, we are proud to present the newest member of our line. 

We feel sure the new, improved $ & S Universal Filling Machine 
will prove to be a worthy successor of the old, reliable S & S$ Universal, 
recognized for so many years in such a great number of industries, 
as the Standard Filling Machine. 


F a 











4 ‘ 
A-— Front View. B— Rear View with 
guards removed. C — Close-up View: 
Built-in, “Non-Stop” Cam Control 
NOTE: SOME IMPORTANT . 
FEATURES : 


1 Heavier construction of critical 
parts 








Built-in non-stop” cam control. 


Hopper attached to frame with 

gasket, permitting easy removal. 

7 Grease retaining collars for auger 
shafts. 


ow 


Spur gear drive for auger and 
agitator shafts. 


2 
> odpm 
€ and vertica L 
4 Twin disc clutch (5 H.p,  & Side operating"rod—adjustable. 


capacity). 9 Double V-belt motor drive. 


Under present manufacturing conditions and with the accumulation of 
unfilled orders in our files, deliveries are uncertain; but—S & S ma- 
chines are “worth waiting for." 


STOKEQ@)MITH & 


4912 Summerdale Ave., Philadelphia 24, U. S. A. 
FILLING » PACKAGING - WRAPPING MACHINES 


Speeds to suit your needs — 15-30-60-120 per minute 


PE Better machines tor better packages” | 
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are stepping up the demand for 


ROSS «DRYERS 


Individually Designed To Meet 


Particular Processing Requirements 


Absolute uniformity of drying, regardless of season; 
protection against contamination in the processing; 


speed and safety;—these are the essential require- 


ments for modern drug drying. ROSS Dryers, of 


batch or conveyor type, embody exclusive design and 
operating features that make them first choice with 
leading manufacturers in the drug industry. 


Prominent Users of Ross Dryers include: 
The Bayer Co. Inc.; Burroughs Wellcome & Co.; 
Chattanooga Medicine Co.; 
Carroll, Dunham, Smith Pharmacal Co.; 
National Drug Co.; New York Quinine; 
G. D. Searle & Co.; Sharp & Dohme, Inc.; 
Stauffer Chemical Co.; United Drug Co.; 
and many others. 


J. O. ROSS ENGINEERING 
CORPORATION 
350 Madison Ave., New York 17, N. Y. 


Boston * Chicago * Detroit * Los Angeles 


ROSS ENGINEERING OF CANADA, LTD., MONTREAL 19, P. Q. 
CARRIER-ROSS ENGINEERING COMPANY, LTD., LONDON, ENGLAND 
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The NEW Model JK 


Fully Automatic Volume Filler 
Weigher or Packer 





U.S. details on 
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Manufacturers of the powders illustrated above economically solved their 
filling problems with US. Using the new fully automatic, twin station 
Model JK Packer, you too can achieve dollar saving results. And operators 
will praise its clean, efficient operation and its many new features. 

The Model JK fills with closest accuracy up to 60 containers per minute 
on all kinds of powdered and granular materials. Normally the operation of 
this automatic machine is to fill by packing under controlled pressure; for 
those materials that require settling rather than packing, the new vibrating 
filling platform is furnished. 

An efficient dust collector hood at the filling stations collects any escaping 
particles, keeps the machine and surrounding air clean and free of annoying 
dustiness. This, combined with the new shut-off gates which eliminate the 
drip at the augers, makes the filling operation absolutely clean. 

Combine the foregoing with other new features designed to provide 
efficiency in performance and convenience for the operator and you have 
a machine that is the last word in modern high-speed powder filling. 












Cost-saving SPEED 


in cellophane wrapping of small-size packages 


Wraps 250 
packages 
per minute 


With the Model CM-2 you can give your package the 
protection and the strong selling advantages of cello- 
phane at lowest cost. With only one operator in attend- 
ance, it will wrap up to 250 packages per minute. 

Combined with its high speed is its adjustability, 
enabling you to wrap several different sizes on a single 
machine. 

And you can also give your package the welcome con- 
venience of an easy-opening tape. 

Floor space presents no problem, for the CM-2 will fit 
nicely into an area of only 5’4” x 4’4”. It can be equipped 
with magazine feed or conveyor feed, permitting direct 
hook-ups to cartoning machines. 

With cellophane becoming more plentiful, numerous 
manufacturers are now planning their machine require- 
ments—and the CM-2 is an outstanding favorite for 
small-size packages. 





Consult our nearest office for particulars. 


PACKAGE MACHINERY COMPANY 


Springfield 7, Massachusetts Adjustable for various sizes 
30 Church Street, New York 7 © 111 W. Washington Street, Chicago 2 
101 W. Prospect Avenue, Cleveland 15 182% Spring Street, N.W., Atlanta 3 
443 8S. San Pedro Street, Los Angeles 13 + 18 Dickens Avenue, Toronto 8 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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Production Forum 





By Francis Chilson 


Industrial Consultant 


A War Record 

It is my recommendation that some special sort of in- 
dustry recognition be given to Lupton Patten, president 
of the Chattanooga Medicine Company, for what I 
believe is an unrivaled war record. Some of the firms in 
the industry had their volume increased by 25 per cent, 
as a result of war business, some had it increased 50 per 
cent, or even 100 per cent. But the business of the 
Chattanooga Medicine Company in drugs and in food 
products—K-ration—was multiplied more than a 
thousand per cent. Some indication of the volume 
handled by this company is indicated by the fact that 
its pre-war factory personnel amounted to about 125 
or 150’persons. This was increased to more than 1,500 
persons. An 8 hour day became a 24 hour day. Car- 
loadings which in peace time used to amount to 10 or 
12 a year, became 10 or 12 a day. 

Yet this enormous volume was handled with little 
addition to the factory management. Before the war 
that management consisted of Sam Noble, plant 
manager, Enoch Jennings, factory superintendent, 
Ward Hastings, plant engineer, Jim Grainger, chief 
chemist, Joe Persinger, purchasing agent. This top 
factory organization is still the same with one addition, 
Bill Pope. 
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Men who had been laborers and printers of various 
grades were suddenly converted into foremen. All the 
headaches and all the problems of sudden growth were 


present. Men who had never directed anybody's 
efforts before had to be trained in short order to 
shoulder this responsibility. Personnel troubles of all 
kinds developed in Chattanooga, as they did elsewhere. 
People were hired one day, and never showed up again. 
Some were trouble makers who came to work drunk. 
All of the alibis which I have heard all over the trade 
as an explanation for failure to maintaia sanitation 
standards, could also have been made in the case of the 
Chattanooga Medicine Company—but they weren't. 

The responsibility for this attitude, and the respon- 
sibility for the success of the company is due to Lupton 
Patten—a man who will not take alibis. Lupton 
Patten is a mild, unassuming guy who doesn’t regard 
himself as a high pressure operator, but who—take it 
from me—when he gets hold of an idea or decides to do 
something, can hang on like a cross between a snapping 
turtle and a bulldog. The velvet glove contains an iron 
haad. It was because of his implacable tenacity that 
the Chattanooga Medicine Company, during the time 
of its greatest growth also achieved the highest stand- 
ards of cleanhaess I have ever seen anywhere in any 
branch of the industry. Considering the green help and 
the fact that in the K-ration operation alone, something 
like two tons of waste paper had to be disposed of daily, 
it would have been excusable to relax the pressure some- 
what and condone some slight failures to maintain such 
exceptionally high sanitary standards. It would have 
been easy to tolerate some disorder and dirt on the 
ground that some of the new workers were green farm 
hands and hill-billies who had never worked in a factory 
before. To tell the truth, when the terrific production 
pressure was on, and the boys in the plant couldn't get 
enough labor, couldn’t get any equipment, and couldn’t 
get enough materials to keep their lines going, they did 
kick back a few times with some grumbling alibis. But 
not often nor for long. 

Whenever plant sanitation was concerned, Lupton 
Patten never for a moment relaxed the pressure, nor ac- 
cepted any alibi whatsoever. When the Quartermaster 
General of the United States Army visited the K-ration 
plant in Chattanooga, his remark was that the plant 
“looked like a ballroom.” It was clean, it was colorful, 
it was orderly; it was kept that way through all the 
strain and stress of war—and it is still thal way. 

At the outset of the war, Lupton Patten recognized 
that high standards and high production go together. 
In retrospect, I am convinced that everyone in the 
organization—even those who at times were irritated 
because of Lup’s implacable insistance on spit and 
polish neatness when labor was so damned hard to get— 
realizes now that the extraordinary production per- 
formance of the company was due primarily to that in- 
sistence. The performance of this company exemplifies 
what I have been preaching for so long: Order and 
efficiency are synonymous, and neither is attainable in a 
dirty environment. 
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Your Stokes D-3 Rotary Tablet Machines are 
ideal equipment for preparing granulations 
by the “slugging” method . . . often the best, 
in many cases the only satisfactory method, be- 
cause it eliminates wet mixing and drying, 
simplifies the problem of combining incom- 


patible materials and is successfully used in 


handling heat- and moisture-sensitive and 


other troublesome formulas. 


Your D-3 machines were developed especially 
for handling fine powders, are heavy and rug- 
ged, have a variable speed drive that makes 
quickly available the most efficient operating 
speeds for making both “slugs” and finished 
tablets. They are equipped with our patented 
Excess Pressure Release to prevent possible 


damage in precompressing operations. 


For further information on precompressing 
methods or other help on tabletting or prep- 
aration of materials or care of machines, write 
us. Ask for booklet “Tips”, to help prolong the 


life of punches and dies and tablet machines. 


F. J. STOKES MACHINE COMPANY 
5932 Tabor Road Olney P.O. Phila. 20, Pe. 
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Lupton Patten had a magnificent team working with 
him. They worked willingly for long hours. They were 
fertile in ideas and in abilities. Their esprit d’corps was 
magnificent. Many other organizations have top-notch 
men too, but few, indeed, have as directing heads men 
who can so clearly set standards and coordinate an 
organization to achieve those standards with such 
little apparent effort and with as little fan-fare as 
characterized the work of Lupton Patten, president of 
the Chattanooga Medicine Company. 

Yet in spite of a war job of titanic proportions, time 
was found to establish an ethical pharmaceutical busi- 
ness, a chemical business, and an entirely new food 
business. A remarkable job was done by a remarkable 
man, and in my judgment he is only now hitting his 
stride. ; 


Definitions 

Communism: Any belief with which you are in violent 
disagreement. 

Communist: Anybody who stubbornly refuses to accept 
your ideas. 


Proprietary Speech 

From various quarters I have heard some comments 
on my speech before the Proprietary Association at its 
recent convention. Some of the comments are lauda- 
tory, some are indifferent, and some of my auditors 
thought it was lousy. So do I. I was a fathead for ac- 
cepting a topic which really was three or four topics in 
one. Hence, I had to cover a vast amount of territory 
in catch-as-catch-can fashion. I was compelled per- 
force, to rehash a lot of the material that has appeared 
in this department from time to time in the past. After 
giving the Proprietary boys holy hell for not keeping 
their plants cleaned up, I completely forgot to soften 
the wallop by telling them that in any case, proprietary 
plants as a whole, while not as clean as they should be, 
are much cleaner than most ethical drug plants. I know 
this remark will rasp the boys in the ethical branch of 
the industry, and they will at once reply that the pro- 
prietary fellows should have little difficulty keeping 
clean because they make so few products and make 
them in such large volume that keeping clean should be 
no trick at ali. All I can say is, the quickest and easiest 
response to any statement is usually an alibi. You and 
I, and the rest of the human race are essentially lazy 
critters; we do what circumstances compel us to do, 
sometimes to the best of our abilities, but when some- 
body comes along and points out a fault, or a failure 
to do that little extra something which differentiates a 
good job from a damn good job, we resent it and im- 
mediately produce an alibi. 


The Ideal Foreman Should 
1. Be sincere in his work. 
2. Be energetic and alert. 
3. Love his job. 
4. Be respectful to his employers and fellow em- 
ployees. 
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5. Fight for his own and his men’s rights. 

6. Argue necessary points, but don’t carry the argu- 
ment to extremes. 

7. Be at all times an example to his own men, and 
study the character of all those in whom he comes 
in contact. 

8. Check production and character of work done 
each minute of the day. 

9. Schedule work carefully to see that machines and 
men are not idle. 

10. Insist upon obtaining the best from every one in 
his department. 

11. Tolerate no disobedience, and be not guilty of 
same. 

12. Insist upon cleanliness and a well-kept depart- 
ment at all times. 

13. Indulge in no idle conversation with fellow em- 
ployees; and above all, never with outsiders who 
come in the plant. 

14. Be modest, but confident, and never have a “big 
head.” 

15. Be pleased with his job, but be constantly at work 
to make it a better one. 

16. Read and study so that new processes may be 
developed to produce better goods and to lessen 
costs. 

17. Be on his feet at all times, offering advice and assis- 
tance to workers. 

18. Should study the time necessary to do each particu- 
lar piece of work, and be aware of when more time 
than requisite is used for a job. 

19. Catch instances of when too much time is used by 
a worker before hours are wasted. 

20. Set and adjust machines where extra care is neces- 
sary, and when it is required that more than one 
machine be set at the same time. 

21. Never be late at work or otherwise negligent in the 
job. 

22. Speak well of the firm at all times, and give no 
information to outsiders. 

23. Be proud of his department, and sincere in the 
wish to create a better one. 

24. Be careful that he and all employees take good 
care of machinery and equipment. 

25. Follow studies and try to make constructive sug- 
gestions for his own and other departments, so that 
work will be better routed and operations more 
completely synchronized. 

26. Give the best that he has at all times, and always 
be loyal to his company. 


The following information is supplied by manufacturers 
of the equipment described and claims made below by these 
manufacturers are passed along for what they are worth. 
Presentation of such notice in this department is not to be 
taken as endorsement of the claims or of the equipment. 


Ampoule Inspection Machine 
Reports continue to come in on the progress of the 
RCA electronic ampoule inspection machine. There is 
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TAKES THE WATER YOU HAVE 








CATION 
EXHAUSTION Sere 
Co(HCOs)2 +-H2X = CoX +2H:0 +2C02 

MgSO. +H2X = MgX +H2S04 

2 NoCl +H2X =Na2X +2HCL 

REGENERATION 

CaX +H2S0; =H2X +CoSO, 

No2X +H2SO,4 =HiX +Na2S04 


ANION : in 
EXHAUSTION seas at 
Saas. * WASTE 


2A +H2SO, = A2*HsSO,4 [e9 Se0%9 207 

A+HCL =A*HCL of 
REGENERATION CATION 
Az*H2$O.+No2CO; = 2A +Na2S0, +420 +CO2 EXCHANGER 
A*HCL +Ne:CO; =A +NoCL +H:0+CO:2 > 


H2X =REGENERATED CATION 
A =REGENERATED ANION 































































* e e : 
The equivalent of distilled water f | 
q WHAT D-I DOES 
- Removes simple hardness 
at a fraction of the cost Decreotes Bicarbonate Alkalinity 
Reduces total solids 
Performs two-stage de-ionization with 
7 If you're still paying high prices for your process water, it regeneration of exchangers 
will pay you to investigate the Dorrco De-lonization System. , a Be Ber 0 SOF ot 
It treats whatever water you have, makes it the equivalent 
of distilled water, for 2 to 20 cents per thousand gallons. ee 
Foods Chemicals 
Operating on the principle of ion exchange, the D-I System tity iat ete 
utilizes an improved multi-stage regeneration process. This Metal Pharmaceuticals 
process gives you close control over water properties—gives be oie oye 
aed 4 Ceramics Steam plants 
you prescription water to meet your most exacting plant a ” eres : = 
be: eae . 





requirements. The entire system comes to you in a single, 
compact, self-contained unit. Write Dorr today for par- 
ticulars on the D-I System. 


$43 
RS gt OF 
ane PL. 


ABORBESS ALL *INQUERIES TO OUR NEAREST OFFICE 
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THE DORR COMPANY, ENGINEERS 


NEW YORK 22,N.Y, . . 570 LEXINGTON AVE. 
ATLANTA 3,GA. . . WILLIAM-OLIVER BLDG. 
| TORONTO 1, ONT.. . . 80 RICHMOND ST. W. 
» CHICAGOL,Wll.. . . . 22) NO. LA SALLE ST. 
DENVER 2, COLO... . . . COOPER BUILDING 

LOS ANGELES 14, CAL. . . . 81] WEST 7TH ST. 
RESEARCH AND TESTING LABORATORIES 

WESTPORT, CONN. 
SUGAR PROCESSING 
PETREE & DORR DIVISION 

570 LEXINGTON AVE., NEW YORK 22, N.Y. 
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grave doubt among those who have closely followed the 
progress of the equipment, that it will be as good or any 
faster than hand inspection. Some time ago in this 
column, I expressed doubt that it would ever be 
mechanically practical or economically feasible. I still 
feel that way, but at the recent ADMA convention, one 
of the boys from the Wm. S. Merrell Co. offered an 
angle I hadn’t thought of before which is that if the ma- 
chine demonstrates an ability to cull out floaters and 
other foreign bodies, and if inspection by the machine 
is accepted as a standard by F. & D. A., then everybody 
will have a standard at which to shoot, whereas now 
they have none. I think that is a good angle and sound 
common sense. But just as there are a lot of firms whose 
standards of quality are very much higher than those 
set either by the USP or N.F., there are those whose 
standards will continue to be far beyond any standard 
which could conceivably be established by mechanical 
means. There are some firms whose standards are set 
at what is 'egally permissible or commercially accepta- 
ble; there are others who go very far beyond this. It is 
perhaps not without significance that the firms in both 
the proprietary and ethical branches of the trade, and 
in the cosmetic iadustry as well, whose standards are 
exceptionally bigh, are also the most successful. 


Hi-Vacuum 

From the Vacuum Engineering Division of National 
Research Corporation comes High Vacuum—a precise 
new tool for industry. For the first time, it provides 
commercial applications with pressures in the range of 
.000001 to 1 MM. Hg. Previously, such pressures were 
obtainable only by physicists in completely equipped 
scientific laboratories. 

Now, by developing entirely new and advanced tech- 
niques, industry uses them in the modern production of 
penicillin, blood plasma, optics, food, magnesium and 
many other things. The possibilities are practically un- 
limited. 

For your information, and by way of explanation, the 
Vacuum Engineering Division of National Research 
Corporation at 100 Brookline Avenue, Boston, Mass., 
offers a free 24 page book entitled “High Vacuum for 
Industry.” Send for it on your business letterhead. 


Experimental Dehydration Unit 

National Research Corporation offers a small de- 
hydration unit, Type 3501, for use in the laboratory or 
in pilot production. This unit is a complete “package” 
equipment for the desiccation or concentration of heat- 
sensitive biologicals, antiobiotics, food products and 
fine chemicals and is a development of equipment used 
in NRC’s own research department for experimentation 
and small-scale production. 

The pumping system consists of a 2” oil diffusion 
pump backed by a 12.5 C.F.M. mechanical pump which 
is also used for roughing. Time required to pump down 
to 200 microns of Hg. from atmospheric pressure is 4 
minutes and the blank-off is 1 micron or less. Water 
vapor is handled by a carbon dioxide and acetone (or 
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alcohol) cold trap with a capacity of 4 pounds of ice, 

Three thermocouple gauges, at the fore pump, 
diffusion pump and cabinet, indicate vacuum con- 
ditions. Provision for four thermocouples in the cabinet 
permits control of heat input. All controls and gauges 
are located on a central control panel. 

The drying cabinet measures 16’’x 16” x 24”, and it is 
possible to connect larger containers to the system by 
means of four outside nipples. The cabinet is equipped 
with 3 adjustable shelves electrically heated with a 
controllable in-put of 1 kw. 





All mechanism is enclosed in a housing finished inside 
and out with white baked enamel. Trim and table top 
are of s‘ainless steel. Removable panels are provided 
for easy servicing and sight ports permit observation of 
the illuminated interior at any time. 

The experience of National Research Corporation, 
pioneers in this type of vacuum engineering and builders 
of the equipment in which 90% of the world’s penicillin 
is dehydrated, is apparent in the refinement and con- 
venience of this small unit 


Vacuum Powder Filler 

A new Carter vacuum filling machine provides a 
dust-free method for packing finely powdered dry 
materials in all sizes of small containers as well as in 
large drums and barrels. 

Manufactured by the Carter Engineering Co., Dan- 
ville, Ill., the equipment operates speedily in packing 
materials solidly in the container without agitation and 
removing from the air the small amount of dust that 
passes through the screens before it is released. 

Airtight containers which withstand high vacuum, 
such as glass bottles and metal cans, are filled by evacu- 
ating the air in the containers and causing the material 
in the hopper to flow into the packages. The filling head 
is designed to make an airtight seal at the container 
mouth. Air is evacuated through two screens located at 

















opposite sides of the filling head. Air is removed 
through one screen and admitted through the other. 
This process, which in most cases is repeated four times, 
cleans the screens and helps pack the material. The 
vacuum can be adjusted to suit the product. 
Containers which are not airtight or cannot with- 
stand high vacuum are placed in a shroud for filling. 





In this case the outside and inside of the container are 
both under the same pressure. 

A single-head unit can fill 10 to 12 containers per 
minute. The model used by Johnson and Johnson is a 
16-head rotary filler with a production speed of 160 
to 200 cans per minute, depending on the size of con- 
tainer being filled. Other models have a speed ranging 
up to 300 per minute. 


Cartoning Machines 

I was delighted to see at the last Packaging Show, the 
new Ross automatic cartoning machine made by A. H. 
Ross Machine Company, Ludlow, Kentucky. This is a 
smooth, automatic job, very well designed, stream- 
lined and simple to operate. I liked particularly the way 
adjustments are made. The same company also ex- 
hibited their semi-automatic cartoning machine, mak- 
ing Ross the first cartoning machine manufacturer to 
have a complete line of cartoning equipment. 

I have long felt that there should be more com- 
petition in this branch of the packaging machinery 
industry, and with the advent of the two Ross machines, 
I am sure you will see the sparks flying in the not too 
distant future. 


The Electro-Cell 
The Electro-Cell, a unit type electronic air filter with 
~ removable collector plate assemblies, is one of the latest 
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type now being manufactured by the American Air 
Filter Co., Inc., Louisville. 

The positive and negative collector plates are assem- 
bled on cross rods to form horizontal groups which are 
easy to handle and may be readily removed from the 
filter casing. This makes possible a number of innova- 
tions in construction which simplify installation, im- 
prove performance, and assure better maintenance. 
_ Sliding into the filter casing in much the same manner 
as a desk drawer, plate assemblies can be removed for 
cleaning and reoiling at convenient water and sewer 
connections. By keeping a spare set of plates sufficient 
for one section for use as a replacement, the length of 
time the filter is out of service is reduced to a minimum 
and the dirty collector plate assemblies can be cleaned 
at a time that is most convenient for maintenance 
personnel. An automatic washing device has been 
developed permitting collector plate assemblies to be 
washed in place for installations where manual washing 
is not feasible. 

Standard sections of the Electro-Cell are 2 and 3’ in 
width with a capacity of 1,000 cfm per unit and range 
from this minimum to as many sections as are needed 
for the particular installation. The construction of the 
filter is such that it eliminates the duplication of top 
and bottom sections of box-like units when assembled 
one upon another. This is accomplished by the manu- 
facture of the filter in a variation of heigh's from a 
minimum of 27” to a maximum standard height of 15’ 
by 9” increments. 


| 
| j 
1 
i é 
5 Q 
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In the larger sizes of the Electro-Cell (6’ or higher), 
the ionizers are mounted on a bar hinge which swings 
clear of duct work or adjacent sections giving full access 
to collector plates. Extending the full height of the 
section, electrical losses are reduced to a minimum due 
to fewer wire ends. 
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Experimental Tablet Counter 

The working model of the Wilmotte High-speed 
Electronic Dispenser displayed at the Packaging 
Exposition in Atlantic City, April 2 to 5, received wide 
attention and interest by manufacturers of pharma- 
tical products such as tablets, pills and capsules. 

The device comprises the complete mechanical and 
electrical means of feeding, counting and dispensing the 
items to alternate packaging positions. Automatic 
packaging equipment can be syachronized to form an 





integraded counting and packaging system. Speed and 
accuracy characterize this development, which answers 
a long-standing need of manufacturers of large quanti- 
ties of small units. 

This dispensing equipment is a typical example of the 
application of electronics to industry through combined 
electronic and mechanical engineering design, as carned 
out by Raymond M. Wilmotte Inc. The unit which 
employs the RCA High-speed, Selective, Electronic 
Counter as a means of counting the products, was ex- 
hibited in the RCA booth at the Exposition. Speeds up 
to fifty per second, using a 3/8” diameter tablet, were 
demonstrated, but the Dispenser is capable of handling 
sizes from 3/16” to 5/8” at speeds up to 100 per second. 
Items of larger sizes can be handled with special adap- 
tations. 

Mr. Raymond M. Wilmotte is nationally known as a 
pioneer and consultant in radio and in the practical 
application of electronics to industry. The resources 
of his organization include a completely equipped labo- 
ratory at 236 West 55th St., New York; an electrical 
and mechanical drafting department, electronic and 
mechanical engineers and technicians, and a machine 
shop with skilled personnel. 

Associated with Raymond M. Wilmotte Inc. are 
Jackson and Moreland of Boston, Mass., widely known 
for mechanical and electrical engineering design ; and the 
Wilmotte Manufacturing Co. of Washington, D. C., 
which specializes in the construction of electronic and 
mechanical equipment. 


Rotary Vacuum Filtration 

The importance of the string discharge in economical 
continuous filtration, and in handling tough jobs, is one 
of the many interesting subjects covered in the new 
Bulletin 101 of Filtration Engineers, Inc., 858 Summer 
Ave., Newark 4, N. J. The FE compression mechanism, 
the FE washing mechanism, drum-dryer combinations, 
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repuddling of starches, construction details, and typical 
applications of FE rotary vacuum filters are also 
covered in this well illustrated, 16-page, 84% x 11-in. 
bulletin. 


Demineralizer 

To meet the needs of laboratories and industries 
where the amount of de-ionized water required is not 
great enough to justify lengthy regeneration processes, 
the Barnstead Still & Sterilizer Co. have just announced 
their new Bantam Demineralizer. It employs a single 
renewable cartridge which contains both cation and 
anion resins which convert the dissolved salts in the 
water to their corresponding acids, and then chemically 
absorb these acids. No heat, electricity, or chemicals 
are employed in the process. Flow-rate is from 5 to 15 
gallons per hour. 

The manufacturer stresses the extreme simplicity of 
operation and installation. Only electrical connectioa 
necessary is for indicator light which tells when new 
cartridge is needed. Plugs into any ordinary outlet and 
load is only a fraction of a watt. The Bantam can be 
connected to water supply by rubber tubing or 1/4” 
pipe. To use it is then only necessary to turn on water 
supply and collect demineralized water in continuous 
flow. 





It is claimed that one cartridge will remove 400 to 
600 grains of ionizable salts. Thus one cartridge will 
produce up to 300 gallons of demineralized water, 
depending upon the hardness of the raw water supply. 
When resistance of effluence drops to 50,000 ohms the 
indicator lamp goes out, showing that new cartridge is 
needed. To replace cartridge it is merely necessary to 
loosen thumb-screw which holds it in place and insert 
new cartridge. It is this disposable cartridge feature 
which makes the Apparatus practical for the small user 
of de-ionized water. 
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TWO NEW 













Here is the famous H-E 


5-Section |. S. Machine 







which produces more 






containers per mold per 


minute than any other 






forming machine in the 
















world. 








This H-E Stacker, for 
taking containers from 
conveyor and placing 
them in lehr, also typi- 
fies the engineering and 
construction skill now 
apporent in the Un- 
scrambler and Pocket 
Washer. 





Two booklets show more detail on the H-E Unscram- 
bler and H-E Pocket Washer. Both will be mailed 
immediately upon receipt of your request for them. 










TYPICAL H-E POCKET WASHER INSTALLATION 








FURNACE ENGINEERING e@ AUTOMATIC BATCH FEEDERS @ AUTOMATIC FEEDERS @ AUTOMATIC FORMING 
MACHINES e@ STACKERS e@ LEHRS e@ GLASS CONTAINER HANDLING EQUIPMENT e CONSULTING 
ENGINEERING AND OPERATING SERVICE FOR ALL PHASES OF GLASS MANUFACTURE AND HANDLING 





MACHINES FOR GLASS © 


NON-JAMMING UNSCRAMBLER 
PROVIDES FAST CONTAINER HANDLING 


The first unscrambler to com- 
pletely eliminate jamming, even of 
the final two converging containers 
... It prevents damaging impacts. 
It unscrambles shapes as difficult as 
an eight-paneled ketchup bottle at 
speed better than 240 per minute. 
Users report that the unique fea- 
tures of the H-E Universal Unscram- 
bler result in operating economies 
that completely pay for the equip- 
ment within a period of a few 
months. 

As shown at right, an oscillating 
guide, constantly pressing against 
the mass of containers movin, 
towards the exit throat, keeps the 
mass active and prevents arching of 
jars or bottles as the exit throat 
narrows. 





H-E POCKET WASHER SPEEDS 
GLASSWARE FILLING, PACKING 


Efficiently cleansing glassware at 
adjustable speeds exceeding any ex- 
isting requirement, the fully auto- 
matic H-E Pocket Washer handles 
containers so gently that crushing 
or bruising is avoided. A worm feed 
picks up containers and takes them 
to a star wheel which feeds them to 
chain pockets. Passing around a 
sprocket, containers are inverted, 
allowing entrapped debris to drop 
out. Containers can be preheated, 
Wide mouth jars can be blown out. 
No attendant is necessary. Only 
10’ x 214’ of floor space is required 


for equipment. 








Mm HARTFORD-EMPIRE COMPANY | 


HARTFORD 1, CONNECTICUT 





= 


Scale counting cap- 
sules for filling whole- 
sale drug orders in the 
First Texas Chemical 
Company, Dallas, 
Texas. 











EXACT WEIGHT "The Faets about Tablet 
and Capsule Packaging... 


Are you always several packages short 
of actual known bulk after packaging? 
You need not be if you package the 
EXACT WEIGHT way. Simply hand 
count the first package and place in the 
left scoop. For further packages add 
tablets, capsules, or powders in the right 
scoop until the indicator shows EXACT 
WEIGHT. The operation is strictly 
mechanical, fast, inexpensive 
and accurate to less than 1%. 
Packaging costs are cut 85% 
says one chief chemist. And 
further saving, you get more 
packages from bulk too. 


EXACT WEIGHT Scale 
equipped with two open 
scoops. Expressly de- 
signed for tablet and 
capsule counting by 
weight. Scoops come in 
three sizes and can be 
ordered to fit the opere- 
tion. Scale capacity is 
also subject to specifice- 
tions for the counting 
task involved. 








THE EXACT WEIGHT SCALE, COMPANY 


950 West Fifth Avenue, Columbus 8, Ohio 
Dept. AK, 783 Yonge St., Torento, Canada 
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PROCESSING MILLS 
IN ONE 


1. An Eppenbach High Speed Wet Grinding and 
Colloid Mill will reduce the size of solid particles to 
microscopic dimensions and effect their instantaneous 
dispersion in fluid or plastic materials as consecutive 
operations in the same cycle. 


2. Operation of the EPPENBACH COLLOID MILL 
requires neither training nor special skill—merely 
attention to simple directions. A calibrated dial reg- 
isters adjustment of clearance between milling surfaces 
thus assuring higher uniformity of treatment. 


EPPENBACH COLLOID MILLS are available in lab- 
oratory and production sizes. Capacities range from 
Yy to 3600 gallons per hour or higher. The principle 
of operation is the same for all sizes; therefore per- 
formance and capacity can be accurately predeter- 
mined by experiment with a laboratory unit. 


EPPENBACH COLLOID MILLS can be adapted for 
pressure feed of viscous and semi-plastic materials. 
They are easy to dismantle for cleaning and sterilizing. 


Write for Catalog No. 401 describing our equipment 
in detail. 
EPPENBACH, Inc., 44-10 11th Street 
Long Island City 1, N. Y. 


EPPENBACH .. 
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The Newly Enlarged Manufacturing Plant and Foundry owned by the Alsop Engineering Corporation, Milldale, Connecticut. 


PROGRESS ..... 
In Filtration and Agitation 


The constant development in Filtration and ufacturing better filters and mixing units. 
Agitation pioneered by The Alsop Engineer- There’s an Alsop “‘Sealed-Disc’’ Filter and 
ing Corporation, has not come as a result ‘‘Hy Speed’ Agitator for practically every 
of chance but rather, from the industrial need. May we suggest 
knowledge and skill accumulated that you consider the many 
over the past 25 years. The advantages of using Alsop Ag- 
ever-lasting experimenting, im- itators and Filters for your liq- 
proving and searching for new uid processing job. 

applications have naturally re- We invite you to use our Labora- 
sulted in progressive advance- tory facilities, send complete de- 
ment and refinement in the ap- tails of your filtration and agita- 
plication of Filtration and Agi- tion problems to us. We shall be 
tation. pleased to let you have our 
Alsop Engineers take pride in report and recommendation 
their ability to meet the demands | $0n patuunce mc Gus | promptly. Why not write today, 
of industry in designing and man- there’s no obligation. 




















——— 
ENGINEERING CORPORATION 
filters- Filter Discs #¢ Sheets-Mixers-Agitafors 


106 Cass Street, Milldale, Connecticut 
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THE ONLY ONE OF ES 
KIND IN THE WORLD... 


HUBBERT 





NLESS 
DUTY TODAY 
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PORTABLE 
AIR CLEANING UNIT 


Semi-Automatic 








The E-Z 
TWO-TUBE CLEANER 


Cleans 2 Containers 
Simultaneously. Ca- 
pacity Up To 30 Con- 
tainers Per Minute. 











FO ~ cleaning new containers made of glass, tin, 

china Resilient rubber container cups protect 
tops of fragile containers when inverted over cleaning 
tubes. Quickly removes all dirt, dust, carton lint from con- 
tainers by compressed air. Cleaning is fully automatic . . . 
only the handling of the containers is done manually. 


Furnished complete with Air Compressor, ’4 H.P. Motor 
and 10 ft. extension cord with toggle switch for plugging 
into any electrical outlet or supplied with Pressure Gauge, 
Pressure !Regulator, Air Filter and Vapor Trap with drain 
for connection to customer’s Air Supply. Floor space, only 
27 x 14 inches. Designed for quick, dependable use any- 
where, instantly, Write for Bulletin. 







U. S. BOTTLERS 


ef ms c 
ViGCHHUMElYy UG 
/ 


ANUFACTURERS GF coRKERS 
FILLERS 
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SAME 
COMPANY 
NEW 
MACHINE 


wba 223 East 106th Street designers and 
® New York 29, New York @ 


company LEhigh 4 - 0207-8 manufacturers 














THE NEW ERTEL 


Pucumo-Vae™ 
VACUUM BOTTLE FILLER 


FILLING SPEED MEASURED IN QUARTS— 
50 BOTTLES PER MINUTE 


The new Ertel “Pneumo-Vac” Vacuum Bottle Filler 
is designed to reduce physical effort. It is oper- 
ated by a balanced foot valve which allows the 
operator full use of both hands. Drippage is pos- a 
itively prevented while unit is in operation. Liquid filling 

height can be accurately and quickly regulated. Full 
illustrated bulletin giving floor area, bottle heigh 
etc., is available without obligation. Write for copy, 


< 


a 


ret 









ERTEL ENGINEERING 


, ae see CORPORATION 
: KINGSTON 3 NEW YORK 


mY SALES MEE ANO SHOWEOOM: 40 WiST cn sn MEW YORK IM ns ae 
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Regardless of what your ‘chemical storage or mixing problem is, a San-l-Tank can sim- 

plify it for you—economically and safely. All San-l-Tanks are built by tank specialists. 

Constructed throughout of 18-8 Stainless with all welds ground smooth and polished 

Completely self-draining, sanitary and rust proof. Many extras available such as covers, 

— agitators, etc. Let our engineers give you recommendations on your tank 
ems. 


MANY TANKS IN STOCK FOR IMMEDIATE 
SHIPMENT — Tell Us Your Requirements. 


We carry a complete line of stock sizes in San-i-Tanks. If we do not have 
a Standard tank to fill your need our Engineering staff is at your disposal 
tofdesign and build a tank best suited to your requirements. If it’s a tank 
problem, get in touch with Metal-Glass today,—we can solve it for you. 
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COCHRANE 


EMINER- 





WATE 





ALiZED 









WATER 


For Commercial Purposes they are Identical in Purity 


Here is a new process by Cochrane that 
is of vital importance to the manu- 
facturer of pharmaceuticals, chemicals, 
beverages, food and other process-manu- 
factured products. When the cost of 
pure water, commercially equivalent to 
distilled water, can be reduced to as low 
as one-twentieth of its present cost, the 
result is bound to show up favorably in 


by ion exchange and acid adsorption. 
The water is first passed through a car- 
bonaceous or resinous ion exchange 
(zeolite) which has the ability to ex- 
change metallic ions for equivalent quan- 
tities of hydrogen. The effluent is then 
passed through a resinous material 
which adsorbs the mineral acids. The 
carbonic acid which has been unchanged 





removed by passing through a Decar- 
bonator. 

The quality of water produced by the 
Cochrane system is equivalent to most 
distilled water supplies and superior to 
many. Industries in which Cochrane 
Demineralizers are now used or to which 
they may be applied are: 


terms of profits—and it is high time by the process, if objectionable, can be Agricultural — ete 

something should be done along these Chemicals ctrical ood 

lines. Metals Mining 
Pharmaceuticals 


The process is the relatively new one 
of removing minerals or salts from water 










Process 
Water Conditioning 


COCHRANE CORPORATION 


3102 North 17th Street 
Philadelphia 32, Pa. 


CocHRANE CORPORATION 
3102 N. 17th St., Philadelphia 32, Pa. 
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Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 








e Durable e Simple to operate 

¥ oe e Convenient sizes 

e Eliminates e Light construction 
spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 
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“UNIFORM ’ 
Consistently . Dependable 


Proper filtration is essential in your operations. If you 
require a uniform filtrate, FILCO FILTER PAPERS can 
solve your needs. 
Working samples furnished upon request. 

We also manufacture: 

* filter cloth and asbestos pads 

* filter presses 

* stainless steel tanks, for mixing and storing 

* easy-ride, gravity wheel conveyors 

* disc filters 

Write for illustrated literature. 
THE FILTER PAPER CO. 
Chicago 16, Illinois 


NOTE: NEW ADDRESS 
2428 South Michigan Avenue 


We have recently moved into new and much larger quarters 
at the above address. Our larger facilities, increased per- 
sonnel and modernization of manufacturing equipment will 
enable us to better serve industry with superior products and 
faster delivery. 
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yOUR BUSINESS 


Open the doors to additional business by morket- 
your product in individual size pocken. 
product and we will pocket it for 
toils 
and 








BROWN BAG FILLING MACHINE CO., FITCHBURG, MASS. 
lest Coast Reps., Peter D. Bowley & Assoc., 369 Fifth St., San Francisco, C 





- fry THE FILTER PAPER CO. 
<A ve) Chicago 16, Ill. 
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CONSOLIDATED OFFERS 


1—World automatic Straightaway Labeler. 
1—No. 5 Sweetiand Filter, 20 co leaves. 
1—Stokes Auger type Powder Filler. 
1—Semi-automatic Labeling Machine. 
5—Dry Powder Mixers, up to 2000 Ibs. 
a ~~ a Copper, Glass Lined, jacketed and agitated 
etties. 
1—Abbe Blutergess Sifter No. 2. 
2—Colton No. 3 T le Presses. 
3—Stokes Steam Water Stills, 5, 10, 25 . per hour. 
2—60 gal. Aluminum Steam Jacketed Kettles. 
1—80 . Aluminum Steam Jacketed Kettle. 
5—Stokes ‘‘R’”’ single punch Tablet machines, maximum 2}4” 


dia. tablet. 
4—Colton No. 5% single punch Tablet machines. 
Only a partial listing. Send us your inquiries. 





- s to o Complete 


We buy 


CONSOLIDATED PRODUCTS CO., 


ee remus Ave. New ‘ 








THE ORIGINAL ABSORPTION BASE 


Write for suggested formulae 


Péaltz & Bauer, Inc. 


EMPIRE STATE BLDGC., NEW YORK I, N.Y 



























A NEW COLTON ROTARY TABLET PRESS 
SERIES 200-25 ROTARY TABLET PRESS 


The design of the Series 200-25 Tablet Machine is 
an outstanding engineering achievement, the cul- 
mination of years of experience in building tablet 
machines. This ona machine incorporates 
refinements that provide an entirely new standard 
of performance for this type of equipment. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Established 1884 Detroit, 7, Mich. 
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A ....LAST WORD IN “ON THE PACKAGE” 
—: PRINTING SENDS HELENA RUBINSTEIN’S 
“HEAVEN SENT” OUT INTO THE WORLD 
SELF-ASSURED AND LOVELY IN ITS 
PERFECTION. 





SILK SCREEN PRINTERS TO THE COSMETIC FIELD 


CREATIVE PRINTMAKERS, INC. 


4+-WALKER 5-630( 








VARICK STREET, NEW YORK 








































2. When container reaches 
filling position, filling starts 
automatically. Operator 
takes another empty con- 
tainer with right hand. 


3. Filling stops auto- 
matically at 
termined amount. Op- 
erator replaces filled 
container with empty 
one and filling opera- 


tion is repeated. 


The new Triangle 
Model U-1 Auger 
Packer is 


than previous models 


powdered materials into 
cans, cartons, bags, jars 
at 20 to 30 per minute. 
Range is 1 oz. to 5 Ibs. 
Operation is easier, re- 
ducing operator fatigue. 
A NEW BULLETIN de- 
scribes this cost-cutting 
unit. Write for a copy. 
Other models handle 
to 50 Ibs. 


aT 
TRIANGLE PACKAGE MACHINERY CQ. 
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HOW T0 PACKAGE 
Powders at Less Cost 


1. Operator places empty con- 
tainer on packing platform 
which rises to filling position. 





prede- 


25% faster 


. will package all 


929 NO. SPAU VENUE, CHICAGO 
BRANCHES IN W PRINCIPAL CITIES 














PRODUCTS 
CORPORATION 
? 


215 PEARL STREET, NEW YORK 
CORT AN® LABORATORY: mEwaRE. NH. 2. 
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Industry’s Books 


New Drugs, by Arthur D. Herrick, 
author of “Drug Products: Labeling, 
Packaging, Regulation” and “Food 
Regulation and Compliance,” 303 
pp., Revere Publishing Co., New 
York, $4. 

The purpose of this book is to provide 
the information which will enable those 
concerned in any way with drug therapy 
to become acquainted with the respon- 
sibilities involved in the release of new 
drugs to the public. Here the important 
facts are properly collected and pre- 
sented in logical explanation; the result 
is a work that should be a “must” in 
the libraries serving drug manufactur- 
ing personnel, advertising counsel, the 
pharmacist, and the physician. Here is 
an adequate source of information con- 
cerning the laws and other procedures 
and devices set up to govern the proper 
use of drugs. 


The Electron Microscope, An Introduc- 
tion To Its Fundamental Principles 
and Applications, by E. F. Burton, 
Head of the Department of Physics, 
and Director of the McLennan Labo- 
ratory, University of Toronto, and 
W. H. Kohl, Formerly Chief En- 
gineer Rogers Electronic Tubes Ltd., 
Toronto, Second Ed., 325 pp., Illus., 
Reinhold Publishing Corp., New 
York, $4. 

This book addresses itself essentially 
to the non-technical reader who is 
nevertheless interested in modern tech- 
niques. It aims at presenting the 
physical principles upon which the op- 
eration of the electron microscope is 
based, without any assumptions in re- 
gard to the technical knowledge of the 
reader. This book should appeal not 
only to laymen and advanced high- 
school students, but also to members of 
various professions, in particular those 
in which the electron microscope has 
made, or promises to make, a considera- 
ble contribution in specialized research. 


Organic Preparations, by Conrad Wey- 
gand, Professor at the University of 
Leipzig, Translated and Revised from 
the German Text, 534 pp., Inter- 
science Publishers, New York, $6. 
This volume is a translation of Part 

IT, “Reaktionen,” of Conrad Weygand’s 

Organisch-chemische Experimentier- 

kunst, published in Leipzig in 1938, 
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Laboratory procedure in organic chem- 
istry can be presented from various 
viewpoints. In this book it is treated as 
an experimental art, which, in view of 
the wide scope of the material to be in- 
cluded, is the only way or organize all 
the pertinent facts in a restricted space. 
The arrangement follows the natural 
course of laboratory work in organic 
chemistry, which usually begins with 
construction of apparatus and, after a 
variety of reactions have been investi- 
gated, concludes with analysis and 
physical identification. Contents: Chap- 
ters 1—Formation of Carbon-Hydrogen 
Bonds; II—Formation of Carbon-Halo- 
gen Bonds; II1I—Formation of Carbon- 
Oxygen Bonds; IV—Cleavage of Car- 
bon-Oxygen Bonds; V—Formation of 
Organic Derivatives of Trivalent Nitro- 
gen; VI—Cleavage of Carbon-Nitrogen 
Bonds; VII—Formation of Carbon- 
Pentavalent Nitrogen Linkages; VIII— 
Carbon-Divalent Sulfur Bonds; IX— 
Carbon-Hexavalent Sulfur Bonds; X— 
Unsaturated Carbon Bonds; XI— 
Formation of Carbon-Carbon Bonds— 
Part One: By Addition, Part Two: By 
Replacement; XII—Fisson of Carbon- 
Carbon Bonds; XIII—Rearrangements 
of Carbon Compotinds with the Excep- 
tion of Stearic Rearrangements. 


Studies In Biophysics, The Critical 
Temperature of Serum (56°), by P. 
Lecomte du Nouy, Director of the 
Laboratory of Molecular Serology, 
University of Paris, 185 pp., Illus., 
Reinhold Publishing Corp., New 
York, $3.50. ; 

All biological and medical problems 
involve phenomena of a physico-chemi- 
cal nature which, until now, have often 
been neglected. The author attempts to 
interpret some of the new facts brought 
to light by means of a hypothesis con- 
cerning the structure and the behavior 
of the complex lipido-proteinic “mole- 
cule” of serum. This hypothesis proved 
to be useful in planning further experi- 
ments which resulted in the discovery 
of more unknown phenomena. The ex- 
perimental researches condensed in this 
book constitute a systematic effort to 
pave the way so that it will eventually 
be possible to tackle the still mysterious 
problems of immunity by means of 
physico-chemical and physical methods. 
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A certain number of new facts are de- 
scribed which throw some light on the 
fundamental problems relating to the 
mechanism of immunological reactions, 
The author succeeds in demonstrating 
that, by refining old techniques, or 
creating new ones, and by confronting 
the results critically, it is possible to 
open up unsuspected fields of research. 


Chemical Crystallography, by C. W. 
Bunn, 422 pp., Oxford University 
Press, New York, $7.50. 
Crystallography is playing an in- 

creasingly important part in the chemi- 
cal laboratory and in the development 
of chemical theory. The applications 
range from the identification of solid 
substances by microscopic or X-ray 
methods, through the determination of 
molecular weight, size, shape, and 
symmetry, to the detailed study of 
stereochemistry by the determination 
of precise atomic positions in crystals. 
This book describes the methods which 
have been developed for these purposes, 
and is written by one who has been con- 
cerned with these applications in a large 
industrial chemical laboratory for many 
years. No previous knowledge of crystal- 
lography on the part of the reader is 
assumed. The book includes an ac- 
count of the elements of crystal mor- 
phology and optics, the interpretation 
of various types of X-ray diffraction 
photographs, and the location of atoms 
both by the method of trial and error 
and by Fourier series methods. 


Technique des Produits de Beaule, by 
R. M. Gattefosse, and Dr. H. Jon- 
quieres, 229 pp., Paper Cover, Libra- 
rie des Sciences, Girardot & Cie, 
Paris. 

The authors of this work are well- 
known to the trade in this country 
through their previous published books 
on perfume and cosmetic formulation 
and manufacture. This new 1946 edi- 
tion of Produits de Beaute brings the 
subject up-to-date since the previous 
edition was published in 1936. Many 
additional and new formulas are in- 
cluded. It should prove very valuable 
at this time since most of the literature 
on cosmetic formulation and production 
is temporarily out of print. Available 
in French only. 
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ANNOUNCING 


To the Pharmaceutical, Drug and Cosmetic Industries A NEW SERVICE in supplying and assemblying 
all types and sizes of Dropper Fitments. 

















The Quality is the best. 
The Workmanship is perfect. 
The Service is prompt. 


The Price is right. 
Your MEDICINE DROPPER problems quickly and courteously solved by us. 


Send us your samples. Write us your needs and problems. Whether metal or plastic caps, rubber bulbs, 
or glass, we can duplicate your particular dropper. 


Our customers, among the largest Pharmaceutical Houses in the Country, are delighted with our service. 


Inquire now to Totus Manufacturing Co. Inc. 


Pharmaceutical Laboratories 
70 E Coulter Street, Philadelphia, 
44, Penna. 
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AMYL ACETATE AMYL BUTYRATE 
AMYL CAPROATE AMYL FORMATE 
AMYL VALERATE 
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Five NORTHWESTERN Flavoring esters which have given 
satisfaction for more than half a century. 
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THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 
WAUWATOSA, WIS. 
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EXCLUSIVE witn 


FACTOLAC 


For Perfect Emulsions of Fixed 
and Volatile Oils 
plete. homogeneous mixtures 
ration oF special apparatus. 
1 . 
' al d 


Produces PERMANENT, creamy-smooth 
i DISTRIBUTE 
2 . t entirely om 
r. 


emulsions. Saves money. time and trouble = 
. Write for formulas. | ae Ae ’ 
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Assures com 
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For Dependab 
White Pine Compoun 
Therapeutically Uniform in color. ~ 
da Se hi concentrated, * + ‘ 
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product. 
“OQ li . 
vality is remembered 
Properties. 


long ofter price is forgotten” 


BASIC INGREDIENTS OF TOP QUALITY 


FOR TOIL ° 
ETRIES COSMETICS * PROPRIETARIES 


I ull infor mation samples an quotations on request. 
. d 
Please indicate uses intended 50 that we may offer our best suggestions 


J. L. HOPK 
INS & CO. - 220 BROADWAY, NEW YORK 7, N. Y 
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Low-Sodium Diet in Congestive 
Heart Failure 

Despite the assembly of clear-cut 
evidence that the restriction of common 
salt and of sodium in any form is much 
more important than is the restriction of 
water in cases of dropsy, the practical 
application of this idea has been ex- 
tremely slow. In a preliminary report 
covering five cases, W. C. Bridges, E. O. 
Wheeler and P. D. White (New Eng- 
land J. Med. 234:573,1946) show that a 
low-sodium diet and free fluid intake can 
be of definite value in treating patients 
with congestive heart failure. They 
found that restriction of sodium to 
levels of 700 to 1000 mg. (equivalent to 
1.75 to 2.63 Gm. of sodium chloride) 
every twenty-four hours is helpful in the 
control of certain cases of congestive 
heart failure in which digitalis and 
mercurial diuretics are ineffective or not 
entirely satisfactory. Water may be 
given freely, provided that the sodium 
intake is held to a minimum. Large 
water intakes may be of advantage in 
the elimination of edema, but this is 
probably a temporary phenomenon. 
This regimen does not replace rest, digi- 
‘talis and diuretic therapy but is a valu- 
able adjunct to the treatment of ob- 
stinate congestive failure. 


Sodium Caprylate for Dermatomy- 
cosis 
Sodium caprylate offers a new 
and effective treatment for derma- 
tomycosis of the feet, according to 
the report of E. L. Keeney and his 
associates (Bull. Johns Hopkins Hosp. 
77:411,1945). They found that 10 per 
cent sodium caprylate ointment in 
vitrocompletely inhibited thegrowth 
of Trichophyton mentagrophytes. 
It was significantly superior to pro- 
pionate-propionic acid, 5 and 10 per 
cent undecylenate-undecylenic acid 
and one-half and full strength 
Whitefield’s, 10 per cent ammoni- 
ated mercury, 5 per cent sulfa- 
thiazole and 0.5 per cent tyrothricin 
ointments. The clinical results 
obtained with 10 per cent sodium 
caprylate ointment in the treat- 
ment of dermatomycosis of the feet 
were significantly superior to re- 
“sults previously obtained by em- 
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ploying either propionate-propionic 
acid or undecylenate-undecylenic 
acid ointments. The new ointment 
allays itching and does not sting or 
burn those areas of the skin where 
the epithelium has been deneeded. 
No irritation or sensitization from 
the daily and protracted use of the 
sodium caprylate ointment has 
been noted. 


Thiamine Deficiency and Uterine 

ncer 

The concurrence of thiamine defici- 
ency and high estrogenic activity in a 
number of patients with menorrhagia 
and uterine cancer suggests to J. E. 
Ayre and W. A. G. Bould (Science 103: 
441,1946) that some causal relationship 
may exist between the vitamin lock, the 
high hormone level and the pathologi- 
cal condition. On the basis of ex- 
perimental evidence, as well as their 
own clinical observations, they reason 
that the chain of events leading to can- 
cer may start with the thiamine de- 
ficiency. Such a deficiency may damage 
the lever so that this organ cannot in- 
activate the femal hormone. Accumu- 
lation of estrogenic substance might be 
responsible for the changes causing 
menorrhagia and, if allowed to persist 
might, through its growth-stimulating 
action, Jead to an actual cancer. If this 
hypothetical mechanism proves to be 
correct, the finding of a combination of 
low thiamine value and high estrogen 
level could be recognized as a dangerous 
precancerous linkage. Thus there would 
be available a means for correcting the 
responsible factors and possibly prevent 
the formation of a uterine cancer. 


Vitamin D Intoxication 

It has long been known that ir- 
radiated ergosterol in sufficient 
doses may produce toxic effects. It 
has been demonstrated repeatedly 
that experimental animals can be 
killed by sufficiently large doses of 
this product and that the out- 
standing pathologic finding in these 
animals is diffuse metastatic calci- 
fication involving chiefly the arterial 
vascular system and the kidneys. 
That these advanced changes can 
also occur in the human being and 
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lead to death is not as well known. 
Because of the increasing tendency 
for the use of large doses of vitamin 
D in the treatment of a variety of 
conditions, J. M. Bauer and R. H. 
Freyberg (J.A.M.A. 130:1208, 1946) 
felt it worth while to report a fatal 
case resulting from the use of this 
drug and to review 5 previously re- 
ported cases of metastatic calci- 
fication in man resulting from its 
use. : 

On the basis of their own experi- 
ence and that of others, these in- 
vestigators conclude that concen- 
trated vitamin D preparations, es- 
pecially when administered in large 
doses, should be considered as 
potentially toxic drugs. Their ad- 
ministration should be carefully 
supervised and the recipient should 
be kept under close observation in 
order to detect symptoms of toxic- 
ity. When given in excess of toler- 
ance, characteristic symptoms re- 
sult which should be recognized in 
order to forestall more serious con- 
sequences. In the human being 
death may occur, even in the adult, 
as a result of vitamin D intoxication 
causing calcification of organs and 
arteries. The intoxicating dose de- 
pends on many factors and varies 
greatly in different persons and at 
different times in the same person. 


Caffeine and Gastric Ulcers 

In an experimental study of the 
alleged role of caffeine as a factor in the 
causation of gastric ulcer, G. Giddings, 
W. Wynn and J. Haldi (Gastroenterology 
5:210, 1945) found that administration 
of 75 mg. of caffeine per kilogram of 
body weight by stomach tube to 26 
cats daily for twenty-one days did not 
produce erosions or ulcers in the 
stomach. Injection of the same amount 
of caffeine daily intramuscularly in a 
mixture of beeswax and oil for the same 
length of time likewise failed to produce 
erosions or ulcers. Ulcers were pro- 
duced in cats by caffeine only when the 
dose was large enough to kill the animal. 
Thirty-four albino rats were given 75 
mg. of caffeine per kilogram of body 
weight by stomach tube over a period of 
eight to twenty weeks. In only 3 ani- 
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mals were there any alterations in the 
stomach that might be regarded as 
erosins or ulcers. The structural changes 
in these instances were microscopic. 
These experimental data do not offer 
valid reason for the conclusion that 
caffeine-containing beverages such as 
coffee or tea play a part in the patho- 
genesis of gastric ulcer in man. 


Penicillin vs Agranulocytosis 

Probably the most serious im- 
plication of administering certain 
drugs, like thiouracil, is the possi- 
bility of inducing agranulocytosis. 
Patients with agranulocytosis do 
not die from the suppression of 
their bone marrow but from the 
bacterial invasion which commonly 
develops in the absence of granu- 
locytes. In a body robbed of its 
leukocytic defenses an overwhelm- 
ing sepsis may occur. In such cases 
minor lesions of the skin and mu- 
cous membrane quickly spread and 
bacteria invade the blood stream. 
The toxemia from this resulting 
sepsis depresses still more the 
function of the bone marrow and 
may prevent spontaneous recovery. 
Pneumonia and other terminal in- 
tectious lesions precede death. Prior 
to 1942 physicians attempted chiefly 
to stimulate the activity of bone 
marrow by such leukopoietic agents 
as pentose nucleotide, yellow bone 
marrow, liver extract and blood 
transfusions. But these remedies 
too frequently proved inadequate 
and the mortality rate in cases of 
agranulocytosis was high. 

In the new approach to the prob- 
lem, say E. W. Boland, N. E. Head- 
ley and P. S. Hench (J.A.M.A. 130: 
556, 1946) treatment should be di- 
rected toward the prevention and 
control of secondary infection 
rather than toward the stimulation 
of bone marrow activity. If in- 
fection and toxemia can be con- 
trolled, the bone marrow may take 
care of itself and recover spon- 
taneously. Hence, the recent em- 
ployment of sulfa drugs and espe- 
ically penicillin has greatly im- 
proved the treatment and prog- 
nosis of agranulocytosis. 

The literature records 7 cases of 
agranulocytosis successfully treated 
with sulfonamides, but because 
these drugs may themselves cause 
the disease, penicillin would seem 
to be the remedy of choice.So far, 11 
cases of agranulocytosis, including 
the one presented in great detail 
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by Boland and his associates, have 
been treated with penicillin.Prompt 
recovery has occurred in every case. 
This represents a notable improve- 
ment in the treatment of the con- 
dition and allows for much greater 
optimism in prognosis than has 
heretofore been possible. In some 
of these cases leukopoietic agents 
were used in conjunction with peni- 
cillin, but the current trend is to 
rely on penicillin alone. Experiences 
to date indicate that penicillin con- 
stitutes the most potent remedy at 
hand for the prevention or control 
of the serious, potentially fatal 
complication of agranulocytosis. 


Trilactic Treatment for Amebiasis 

In the Review of Gastroenterology (12:- 
425, 1945), B. Sokoloff notes that even 
very dilute solutions of lactic acid im- 
pede the multiplication of protozoa, in- 
cluding amebas. Because ingested 
lactic acid is actively absorbed in the 
small intestine and therefore is of little 
use in the treatment of infections of the 
large intestine, a special anhydrous 
form of lactic acid, trilactic, was de- 
veloped. Trilactic dissolves in water 
slowly and for this reason reaches the 
colon and cecum without being affected 
greatly by the gastric juice. During the 
last five years trilactic has been tested 
on a number of patients with amebic in- 
fection. In.,many instances they re- 
ceived the trilactic treatment after 
emetine had failed to eliminate com- 
pletely the pathogenic ameba, or when 
the patient had experienced a toxic re- 
action from this drug. In a few in- 
stances trilactic was administered after 
protracted iodine therapy when stools 
still showed presence of the cysts. Such 
combined therapy showed the most 
satisfactory results not only in the com- 
plete elimination of the ameba but also 
in the prompt restoration of the 
normal bowel movement. Sixty-two 
patients affected with acute and chronic 
amebic infections have been treated 
with trilactic. Complete recovery was 
obtained in 36, improvement in 15 and 
negative results in 11 patients. 


Fluorescent Drugs Traced Through 
Body 

By tracing drugs through the 
body it is possible to obtain con 
siderable information regarding 
their distribution, concentration 
and excretion. As a new phase of 
pharmacological investigation, such 
tracer methods have already yielded 
valuable data. To the few methods 
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already in use may be added the 
technic developed by C. H. Taft and 
reported in Sci nce (103:340, 1946). 
He has shown that it is possible to 
trace the passage of a fluorescent 
drug through the body with the use 
of ultraviolet light. In his work, he 
used quitinine, a highly fluorescent 
quinine derivative that responded 
very efficiently to ultraviolet light. 
He injected it under the skin of a 
considerable number of toadfish, 
and each day killed and dissected a 
fish, exposing its internal organs to 
ultraviolet radiation. He found 
that the drug, at first rather gen- 
erally distributed throughout the 
body, presently concentrated most 
strongly in the liver and to some ex- 
tent also in the kidneys. 


Present Status of Fluorine and Dental 
Caries 


Because of the toxic nature of 
fluorine, most investigators have been 
very cautious in their approach to the 
use of this chemical to prevent dental 
caries. However, others have been 
less conservative so that the prospect of 
the fantastic exploitation of fluorine in 
dental caries control is a menacing pos- 
sibility. It is for this last reason that 
P. Jay has undertaken the job of bring- 
ing this rapidly expanding subject up 
to date. In his report in the Journal of 
the American Dental Association (33: 
489, 1946), Jay presents a very com- 
prehensive review of the subject and 
arrives at the following conclusions: It 
is definitely established that fewer 
carious dental cavities occur in persons 
continuously resident in fluoride areas 
during the first eight years of life than 
in persons residing in fluoride-free areas. 
Their teeth contain more fluorine than 
the teeth of persons in fluoride-free 
areas and Lactobacilli do not flourish in 
their mouths. There is some indication 
that fluoride topically applied, may re- 
duce the incidence of dental caries in 
children. From a public health stand- 
point, the treatment of domestic water 
with fluoride appears hopeful. Studies 
now underway should determine the 
efficacy of this type of treatment. Should 
the treatment of public water supply 
prove beneficial, children in rural areas 
might be benefited by internal medica- 
tion with doses of sodium fluoride com-— 
parable to the amounts ingested in 
fluoride areas, or about 2 mg. daily. On 
the basis of information now available, 
the use of fluorides in dentifrices or 
mouthwashes is not justified. 
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Insect Repellents from Europe 

Among the formulas unearthed by 
British technical groups investigating 
German pharmaceutical developments were 
several insect repellents prepared al the 
I.G. factories. According to the report in 
the Pharmeceutical Journal 156:172, 
1946 among the substances examined 
was the mosquito repellent ‘Presinol’’ 


or ““Mipaz” made according to the 
following formula: 
Cinnamylalcohol........ 100.0 Gm. 
Ethyl alcohol (96%)... . . . 894.0 Gm. 
Calcium chloride(90-93%) 60.0 Gm. 
Magnesium chloride..... 40.0 Gm. 
Melissa oil. 1.0 Gm. 
Geraniol.......... 0.5 Gm 
ANd lence Ky 2.0 aaee 1106.0 Gm 


The addition of calcium chloride was 
thought to extend the repellent time of 
such substances as cinnamyl alcohol, 
coumarin, esters of phthalic acid, etc. 
It was found for example, that while a 10 
per cent solution of cinnamyl alcohol in 
ethyl alcohol was repellent for three hours, 
the addition of 10 per cent calcium chloride 
extended the time to nine hours, A simpli- 
fied formula cor.tained: 


Cinnamyl alcohol....... 100.0 Gm. 
Calcium chloride........ 60.0 Gm. 
Ethyl alcohol ... 900.0 Gm. 
ie REET BET Sey ep 100.0 Gm. 


Another mosquito repellent preparation 
considered to be more effective than diethyl 
phthalate had trichloracetylchlorethyla- 
mide as the active ingredient, as follows: 


Trichloracetylehlorethylamide 7.50 


Cale'um chloride........... 1.25 
Magnesium chloride... ee ~ 
Absolute alcohol............. 60.00 
IRS gris Sep ee 30.00 


A later issue of the Pharmaceut'cal 
Journal (156:219,1946) carries a idescrip- 
lion of the midge repellent developed by the 
Scientific Advisory Committee of the 
Department of Heal'h for Scotland. It 
is made from: 


Lanette wax SX........... 5.0 Gm 
Triethanolamine.......... 9.0 cc. 
ERE tee 27.0 ce. 
Dimethylphthalate ..... 100.0 ce. 
GRRE SSE eee ex 100.0 cc 


The emulsion, smeared on the exposed 
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parts, will ward off midges for al least 
two hours. It is not injurious to the skin; 
there may be some slight tingling when 
it is first applied and afterwards when 
washing the face. The emulsion should 
not be allowed to get into the eyes nor 
should it come in contact with lortise- 
shell or plastic spectacle frames. 


Liquid Lip Preparations 

In the second part of his discussion on 
lipsticks, S. P. Jannaway (Perfumery ¢ 
Essent. Oil Rec. 37:40, Feb. 1946) takes 
into consideration preparations which 
he calls liquid lip stains. Such liquid 
make-up is usually one of three main 
types: (a) a modified liquid version of 
lipstick, being an emulsion that deposits 
a colored waxy or fatty film on the lips; 
(b) a fundamentally hydro-alcoholic lo- 
tion that gives practically no film but 
dyes the lips direct; and (c) the more 
modern modified nail lacquer which 
leaves a plasticized cellluose or similar 
type of tinted film on the lips. 

A basic formula to illustrate group A 
is as follows: 


Triethanolamine oleate...... 15.0 
EN So fu sc call heave habs 10.0 
| AS a eee Se 10.0 
EP Ee Pe ee Oe eee 10.0 
Mineral oil, white............ 40.0 
Scarlet, oil-soluble........ ‘<, <a 
Perfume compound........... q-s- 


The two chief objections to such prep- 
arations are their failure to do a really 
good coloring job and the fact that they 
do not leave a_ lustrous, uniform, 
homogeneous and adherent film. More- 
over, like all liquid lip make-up items, 
they are considerably more difficult to 
apply than the conventional lipstick. 


Group B may be illustrated by a 
formula that contains: 


Erythrosine..:......... 5.0 Gm. 
Rose water............. 400.0 cc. 
Alcohol (95%).......... 100.0 ce. 
Glycerine.............. 300.0 ce. 


This is actually ‘an old-style liquid 
rouge. The chief fault with this type of 
preparation as a lip make-up item is that 
it lacks body and leayes no protective, 
emollient film on the lips. 

Undoubtedly Group C is the must im- 
portant, both actually and potentially. 
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Members of this group rely upon a 
suitable film-forming agent and solvent, 
together with dyestuff, plasticizer and 
other auxiliary materials. The chief ob- 
jective when compounding is to ensure 
the formation of a film of the desired 
consistency, thickness, adhesiveness, 
plasticity and water-tesistance. Such 
a film should dry out rapidly on the lips 
and should not readily peel or crack. It 
must also be uniformly tinted. 

Film-forming agents include nitro- 
cellulose, ethyl and propyl! celluloses. 
Methy] cellulose and polyvinyl alcohol 
have also been suggested. Alcohol is the 
chief solvent, with other solvents some- 
times added to improve solubility or cut 
down the drying rate. Added water 
causes precipitation and cannot be in- 
cluded in standard formulas of this type. 
However, one published polyvinyl! alco- 
hol formula does contain a high propor- 
tion of water, and it is suggested that 
other water-soluble agents and resins 
may be suitable for experimentation. 
Plasticizers may include castor oil, 
glycerine, butyl stearate, dibutyl phtha- 
late, etc. Colophony or rosin improves 
the texture and adhesiveness of the film 
as also does a good quality bleached, de- 
waxed shellac. The soluble dyes used 
include rhodamine, fuchsine, saframine 
and bromo acid. 

Two illustrative formulas are in- 
cluded as a basis for experiments in pre- 
paring such products: 


Ethyl cellulose... . 3.0 
Rosin, W.W. grade 2.5 
Shellac, bleached de-waxed 1.0 
Castor oil, deodorized 4.5 
Petroleum ether 15.0 
Aleohol.. .. ; 72.0 
Rhodamine B..... 1.0 
Saframine , ae 0.5 
Saccharin.... ~¥ 0.05 
Perfume /flavor.... 0.5 
Nitrocellulose . at 2.5 
Ethyl acetate. .... 3.0 
SFE Crt e 5.0 
Rosin, W.W. grade....... 3.0 
Castor oil, deodorized... 6.0 
Diethylene glycol... = 1.5 
Tincture benzoin..... 1.0 
I ds oe eae 
Rhodamine B (with other soluble 
dyes to shade)........... 1.5 
Perfume /flavor............. 0.5 
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Behind the Glycerine 
Shortage 
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AS everybody knows, the war and the widespread dis- 
ruptions following it have caused a serious world-wide 
shortage of fats and oils, from which glycerine is derived. 

This is the reason why enough glycerine cannot be 
produced at present to supply immediately all the heavy 
demands of the reconversion period. 


Just as bread is short because of the world-wide short- 
age of wheat so, temporarily, the full demand for glycerine 
cannot be supplied because of the shortage of fats and oils. 


As this situation gradually corrects itself, glycerine 
will be in good supply again and fully at your service. 


GLYCERINE PRODUCERS’ ASSOCIATION 
295 Madison Ave., New York 17, N. Y. Research Headquarters, Chicago, Ill. 
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BELGIUM 

























Active Belgian agencies company, specializing in all household, polish, 
wash, sanitary and toilet products wants offers, samples and literature 
from American first rate factories interested in selling, distribution and 
advertising in Belgium, Grand-Duchy of Luxemburg and eventually 
Netherland. 





Our company is ready to import raw materials or packed half finished 
products as well as act as buying agent, distributor or grantee with 
royalties. 


Please Answer To 


PUBLIPHARMA 


40 Rue Docteur Jacobs Brussels 




















“The Choice of Careful Bottlers Siatehew - 
Standardized + Vitamin{Tested %. Oils of All Potencies 








CAMPHOR U.S.P. Du Pont, Powder — Tablets ’ SEER ae bee cas, ae 
MENTHOL CRYSTALS U.S.P. VITAMINE BRAND OILS, natural and fortified 

HYOSCINE (Scopolamine) HYDROBROMIDE U.S.P. DEVOLD VITAMIN A'S D FEEDING OILS 
ARECOLINE HYDROBROMIDE, N.F. erran ee ee renee 

SULFA DRUGS IRRADIATED ERGOSTEROL 


CAROTENE CRYSTALS and in OIL 
SULFUR PRECIP., U.S.P., Syleania Brand 


OIL CAMPHOR WHITE SYNTHETIC 
LYCOPODIUM U.S.P. 








BEESWAX U.S.P. 
PAPAIN low —_ 
SPERMACETI U.S.P. LANOLIN U.S.P. 
HAARLEM OIL Hydrous & Anhydrous 
QUINCE SEED PREPARED CALAMINE, NF. 
IRRADIATED ERGOSTEROL CHLOROPHYLL 


MEETING REQUIREMENTS OF INTERNATIONAL PHARMACOPOEIAS 
ALKALOIDS of AMERICAN MANUFACTURE 
SANTONINE COMPANY OF AMERICA, INC. 

















, NEW YORK 13, NM. ¥. — Address SANTONICUS, N.Y 
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New Glyco Cosmetic Manual 

A new cosmetic manual has been 
issued by Glyco Products Co. Inc., 26 
Court St., Brooklyn 2, N. Y. With its 
contents divided into seventeen sections, 
the manual provides a chapter on cos- 
metic formulation and one on emulsions, 
followed by chaplers devoted to the manu- 


facture of a variely of cosmetic creams. 


Shampoos 

In considering shampoos, says E. G. 
Thomssen in his very comprehensive 
review of such preparations in the 
March and April 1946 issues of Soap 
and Sanitary Chemicals, it is customary 
to classify them in two categories, 
soapless and soap types. The shampoo 
soaps come in cake, powder, jelly and 
liquid form. Soapless shampoos are 
most generally liquid, although pow- 
dered and jelly types are found on the 
market in limited number. All the soap 
shampoos lather whereas the soapless 
type may or may not form a lather. 
While the soapless type of shampoo is 
slowly gaining popularity in certain 
directions, the soap type is still ap- 
parently preferred by most consumers. 

Commanding 90 per cent of the soap 
shampoo market are the products 
based on ordinary liquid coconut oil 
soap, containing around 20 per cent 
anhydrous potash coconut or high 
lauric acid soap. This type of shampoo 
lathers readily and profusely in all 
types of water, even sea water. It 
stimulates the scalp, cleanses well and 
rinses easily. Then too, the slight 
alkalinity found in this type of soap is 
held to be of value in combating dand- 
ruff and seborrhea. The lather is 
heavier than that produced by wetting 
agents, which is a property preferred by 
most users. A recent survey of users of 
shampoos, both male and female, indi- 
cates that liquid coconut oil soap is the 
most generally preferred of all hair 
cleansing preparations. Besides coco- 
nut oil liquid shampoos, soapy sham- 
poos are made from olive oil, sesame oil, 
soy bean oil and other vegetable oils, 
either alone or most generally in com- 
bination with some high lauric acid 
oil. Those usually form a heavier, but 
not as easily rinsing lather as the coco- 
nut oil types. 


Gomes Gas, a. civtes «<5. 130 lbs 
Potash Lye 28° B.......... 135 Ibs. 
ete = c44 cons vend eas 2 ibs. 
a 220 Ibs. 


Glycerine, Alcohol (S.D. 
3A) or Propylene Glycol. 50 Ibs. 
NL ee 3 Ibs. 
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Adding 6 drams of oil of pine tar and 1 
dram of oil of tar to each gallon of this 
preparation yields a tar shampoo. 
Where a high proportion of alcohol 
is desired, the following rather simple 


formula is suggested: 

| RE ee 45 sibs. 
Potash Lye 34° B.......... 3034 Ibs. 
Alcohol (S.D. 3A)......... 44 sibs. 
D.C os Ss akbeaatess 10 = oz. 


A heavy shampoo, made without 
coconut oil, consists of: 


Se SE 0) vane xeCaene 88 Ibs. 
| “er SAS ree ra. F 22 Ibs. 
ES ie 92 Ibs. 
Ghyeewhes 0.0 nc cscceses 18 Ibs. 
Potash Lye 39° B.......... 33 Ibs. 


To make these shampoos, first saponi- 
fy the oils with the potash lye and add 
the borax dissolved in the water. Con- 
tinue mixing, while hot, until the soap 
is in solution. If alcohol or sugar are 
added do not make the addition until 
the temperature drops to around 115°F. 
The perfume should also be added at 
this point as well as any color. When 
the solution is complete and the charge 
is cool, it is pumped to storage tanks for 
clarification. 

With the observation that shampoo 
jellies or pastes are not as popular as 
they were in the past, several typical 
formulas are presented; including the 
following transparent shampoo jelly: 


Coconut Oil (Low free 


errr 256 Ibs. 
Potash Lye 28° B.......... 274 Ibs. 
CRF O MEE fe st 25 Ibs. 
Alcohol S.D.3A........... 15 lbs. 
| Ere Aer 3 Ibs. 


Soap in powder form is not too popu- 
lar. Perhaps the most widely used 
shampoo powder is henna shampoo, 
usually packaged in envelopes suf- 
ficient. for one shampoo. Two popu- 
lar shades are the golden and the sil- 
ver. One gives a reddish cast to the 
hair, the other whitens it. Formulas 
for these are: 


Golden Shampoo 


Toilet Soap Powder....... 25 Ibs. 
DONE ii tte dda Bae bh ape os 22 Ibs. 
Henna Powdered......... 3 Ibs. 
Aubepine Powder......... 1 oz. 
Silver Shampoo 
Toilet Soap Powder....... 28 Ibs. 
BREE on cnssecabnsre oes 22 Ibs. 
Aubepine Powder......... 1 oz. 


A typical soapless shampoo liquid has 
this composition :— 


Drug and Cosmetic Industry 


Sulfonated Castor Oil 


CED Swiinckce ten Pandt 60 Ibs. 
Sulfonated Olive Oil (75%) 20 Ibs. 
Mineral Oil (Light)... .... 3 Ibs. 
Distilled Water........... 14 Ibs. 
SN 0 5s a ditecke vod 3% Ibs. 
RE a eee % bb. 


This product can be put together very 
simply as the ingredients mix readily. 
It is advisable to mix the perfume with 
the glycerine and add the mixture to the 
rest of the ingredients which have al- 
ready been blended together. 

In recent years the foaming types of 
soapless shampoos has outdistanced the 
soapless -latherless- sulfonated - oil - type. 
The foaming type possess an eye appeal 
in forming copious lather, which many 
consumers prefer for hair washing. The 
new foaming shampoos consist of sur- 
face active or wetting agents. They 
have the further advantages of lathering 
in hard water and rinsing easily, as well 
as not leaving lime soap deposits on the 
hair if hard water is used. They are 
increasing in popularity because they 
find ready consumer acceptance. Al- 
though such shampoos are most popu~ 
lar in liquid form, it is possible to pre- 
pare them as jellies or powders. 

Because of the variation in composi- 
tion and physical properties of the many 
surface active or wetting agents used in 
making this kind of shampoo, Thomssen 
feels that specific formulas are rather 
difficult to present. In general, it may 
be stated that the percentage of wetting 
agent in this type of liquid shampoo 
may vary from 10% to 75%. The 
amount of water present, may be 
from 25% to 90%. Since these sham- 
poos are freezable, it is advisable to 
add a freezing point depressant like 
alcohol, glycerine or propylene glycol. 
This may vary from 10% to 20%. 
When a sulfonated oil is combined 
with the surface active agent this may 
comprise from 25% to 75% of the 
total percentage of wetting agent and 
sulfonated oil present in formula. Per- 
fume is added in the proportion of 
about 8 oz. per 100 lbs. of finished 
shampoo. When it is desirable to make 
the solution heavier or more viscous, 
other ingredients are added. These 
consist of mucilages made from gums, 
the alginates or methyl cellulose, 
glycerine, fatty alcohols like cetyl al- 
cohol, lecithin and mineral oil. Care is 
necessary in making such additions as 
the gum solutions particularly are apt to 
be thrown out of solution. The quan- 
tity used is usually 5% or below. 
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KACHURIN DRUG COMPANY 


DRUGS - CHEMICALS - OILS - BOTANICALS 


Wi | isrd Street Nev York 
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TRY THIS SERVICE! 


Let Us Mix 
Tall Oil—Refined and Crude Your Private Formulas Petrolatum 


LAMEPON K—A soapless and limestable detergent LAMEPON 4C—A foaming and wetting agent of 
for bering ~ % Soaps, Insecticides, Sanitary Cleaners, slightly acid reaction for cosmetics. 
Laundry Products. 
QUADRAFOS—A stable polyphosphate for water conditioning and effective detergency. 


For samples and information write to 


4 Gs ee Ole CLARK —o., Inc. 


563 GREENWICH STREET ESTABLISHED 1838 NEW YORK CITY 














Toi eh, Inc. 


@ Private Label Cosmetics Exclusively. 


@ Consult us in connection with your 


cosmetic manufacturing problems. 


@ Our 25 years of experience in the cosmetic 
and allied fields qualifies us to advise you. 


Inquiries solicited and held confidential 
7 / ‘ a modern factory for tomorrow's production 
oiletries, Inc. 1036 W. Van Buren Street, Chicago, 7, Illinois 
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KACHURIN DRUG COMPANY 


DRUGS CHEMICALS OILS BOTANICALS 


5 West ord Street. Wist' York. \ \ 
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Vegetable and Anima! Fatty Acids 








Castor Oil Fatty Acids 
Conon Rea ON 
Otive Oil White 
ive Oil Foots 
— —.. Caustic Soda 
Rapeseed Oi! Soda 
Sesame Oil Caustic Potash 
Carbonate Potash 
Soya Bean Ont 
Lard Oils Seton Gade 
rn Modified Soda 
Sal Soda 





— Tri Sodium Phosphate 
CepemEnG Agee TRY THIS SERVICE! Borie Acid 
Let Us Mix 
Tall Oil—Refined and Crude Your Private Formulas eee a el ou 
LAMEPON K—A soapless and limestable detergent LAMEPON 4C—A foaming and wetting agent of 
for Textiles, Soaps, Insecticides, Sanitary Cleaners, slightly acid reaction for cosmetics. 


Laundry Products. 
QUADRAF OS—A stable polyphosphate for water conditioning and effective detergency. 


For samples and information write to 


A = GS ©) | ee: SO 


563 GREENWICH STREET ESTABLISHED 1838 NEW YORK CITY 























Teiletries, Inc. 


Private Label Cosmetics Exclusively. 


Consult us in connection with your 
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and allied fields qualifies us to advise you. 


Inquiries solicited and held confidential 
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Oil Ocimum Gratissimum 

According to a note in Soap, Per- 
fumes and Cosmetics for April 1946, 
Ocimum gralissimum Roxb. or Ram 
Tulsi or Ban Tulsi, as it is known in 
Bengali and Hindi respectively, is a 
strongly scented perennial shrub be- 
longing to the natural order of Labiatae. 
It is indigenous to Persia, Sind, Punjab, 
East Bengal, Nepal and Deccan Penin- 
sula and has been found to grow wild 
and in profusion. The plant is said to be 
highly medicinal and aromatic with an 
odor resembling a mixture of lemon and 
rose with the lemon note predominating. 
Medicinally it is regarded in India as 
carminative and stimulant. 

A sample of the greenish yellow oil, 
obtained in 0.1 percent yield by steam 
distillation, has been examined by S. 
Nigam and S. Dutt and their findings 
published in the December, 1944 issue 
of the Indian Soap Journal. The oil 
was found to have the following physi- 
cal and chemical properties: 


Specific Gravity at 26° C. = 0.8890 
Refractive Index at 26° C. = 1.4965 


Optical Rotation =+0 
Acid value = 12.2 
Saponification value = 37.5 
Saponification value after 
acetylation = 175.3 


Further examination of the oil showed 
that it contained the following constit- 
uents: 


Citral . . . . 66.6percent. 
.2' ssa 
Citronellol. . . 28 “ “ 
Gerany! acetate ~~. 
Sesquiterpenes . | ae 


Residues (unidentified) 6.6 “ “ 


Pinene from Juniper Oil as Insect 
Repellent 

Because repellent pastes, ointments 
and emulsions which are applied to the 
skin are effective for only a short period 
and do not provide adequate deterrent 
action, Russian workers studied the 
possibilities of using suitably treated 
repellent nets. The nets devised by 
Pavlovsky proved to be extremely re- 
liable in the protection of humans from 
attacks of mosquitoes and other blood- 
sucking insects. During the war, how- 
ever, it became necessary to find new 
repellents which could pe produced from 
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local materials and used for impreg- 
nating. Tests made by D. Blagoves- 
chensky, N. Bregotava and A. Mon- 
chadsky (Trans. Rus. Soc. Trop. Med. 
¢& Hyg. 39:147,1945, through Quart. 
J. Pharm. § Pharmacol. 18:411,1945) 
resulted in the selection of the d-alpha- 
pinene fraction of juniper oil, obtained 
from the young branches of Juniperus 
seravschanica Kom. Extensive tests have 
demonstrated that the pinene is a very 
effective repellent. It can be used either 
in its pure form or as a substitute for the 
turpentine employed in the original net- 
impregnating formulas developed by 
Pavlovsky; as in the following example: 


I ee ea 15 parts 
NR a od) a Tae er ot” > 
RS nob aos cat Vins Me > 


Volatile Oil of Coulter Pine 

In a report published in Industrial 
and Engineering Chemistry (38:405, 
1946), N. T. Mirov states that the 
volatile oil obtained from Coulter pine 
oleoresin has a rather unusval com- 
position. The volatile oil from this rare 
pine growing in California showed the 
following physical characteristics: 


Specific gravity ..... 0.8505 
Index of refraction .... 1.4767 
Specific rotation ..... -15.21 


It was noted that the oil tended to 
polymerize much more readily than 
commercial turpentine. 

Identification of the oil’s components 
showed that it consists mostly of two 
terpenes: Jalpha-pinene and /-beta- 
phellandrene with an admixture of two 
aliphatic hydrocarbons, n-heptane and 
n-undecane. While alpha-pinene is the 
most common terpene of pines, the 
presence of phellandrene in pine oleo- 
resin is not very common. Heptane has 
been found in the oleoresins of other 
pines, but Coulter pine is the only non- 
hybrid pine species so far known in 
whose oleoresin heptane is found as an 
admixture to the terpenes. 

The presence of normal undecane in 
Coulter pine turpentine is considered to 
be of extraordinary interest. Originally 
this hydrocarbon was isolated from 
Pennsylvania petroleum. So far, n- 
undecane has been found in four pine 
species, including Coulter pine; n-hep- 
tane, in two species. Thus, the presence 
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of yaraffins in Coulter -pine turpentine 
shows once more that turpentine as 
obtained from pine oleoresins is not 
always a mixtuce of terpenes alone. 
Probably an admixture of paraffin 
hydcocarbons to the terpenes is more 
common than earlier investigations had 


Higher Yields of Camphene from 
Pinene 

A new catalytic process said to yield 
higher proportions of camphene from 
pinene forms the basis of U. S. Patent 
2,382,397, granted to W. F. Carson, Jr. 
He has found that the specific group of 
silicates known as the chlorites will 
effect the production of comparatively 
high yields of pure camphene in a rela- 
tively short period of time. In a typical 
example, a quantity of the mineral 
catalyst, prochlorite, was dried for one 
hour at 100° C. and then pulverized to a 
grain size of about 28 mesh. One part 
of this mineral catalyst was slowly added 
to 43 parts of alpha-pinene having a 
specific gravity of .8646 which was held 
at the reflux temperature until addition 
of the catalyst was complete. The mix- 
ture was refluxed gently for two hours, 
during which time the temperature of 
the reaction mixture had risen from 
156° C.-165° C. The mixture was cooled, 
filtered to remove the catalyst, and the 
filtrate fractionated. A yield of 60% 
of solid camphene was obtained, the re- 
mainder of the material being chiefly 
monocyclic terpenes. 


Carnation Perfumes 

Carnation compounds, says F. V. 
Wells (S.P.C. 19:139, 1946) are ad- 
mirably suited for use in toiletries for 
men. Carnation-perfumed talc is par- 
ticularly popular. Specially compounded 
carnation complexes are used in toilet 
soaps, wave sets, cinema sprays, de- 
odorant blocks, and other products. If 
carefully compounded, carnation-co- 
lognes offer considerable possibilities. 
However, this odor, unless considerably 
modified, is not suitable for employ- 
ment in face creams and the like because 
of the skin-irritant character of the 
eugenols pressed in this perfume. 

In discussing formulation, Wells re- 
marks that carnation absolute is an 
article of commerce, but is not com- 
monly employed. It has a waxy, at- 
tenuated but rather peppery odor, and 
is sometimes marketed in diluted form 
with benzyl] isoeugenol as Fleur d’(Eillet, 
CEillet liquide, etc. For most practical 
purposes, says Wells, it is best to start 
off with a good carnation compound as‘a 
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base, or with a blend of isoeugenol (20 to 
50 per cent), eugenol (10 to 40 per cent); 
acetyl-isoeugenol (4 to 8 per cent), amyl 
salicylate (2 to 15 per cent), phenyl- 
ethyl alcohol (10 to 20 per cent), rho- 
dinol (5 to 15 per cent), otto of rose or 
rose de Mai (up to 2 per cent), and a 
trace of phenylacetaldehyde. Other use- 
ful basic constituents are close oil, Am- 
boyna clove oil, cinnamon leaf and huon 
pine oils; also methyl eugenol (more 
flowery but weaker than eugenol) and 
methyl isoeugenol, which mildly assists 
in a trefle shading. The “bouquetting” 
of carnation can easily be overdone, but 
to improve the floral character, care- 
fully regulated proportions of jasmin, 
tuberose and orange-flower absolutes 
are to be considered; also ylang-ylang, 
paychouli and geranium oils. Other 
floral base modifiers are: linalol, ter- 
pineol, ionone and methy] ionone, nerol- 
heptyl alcohol, hydroxycitronellal, ben- 
zyl and geranyl acetates, cinnamic alco- 
hol and heliotropin. 

To improve the quality of freshness, 
terpeneless petitgrain, coriander and 
bergamot oils can be extremely useful. 
To assist in rounding-off the main clove 
odor, the following essential oils may be 
considered: pimento, carrot seed, tarra- 
gon, nutmeg and mace, bay, carda- 
mom, black pepper, massoia bark and 
cascarilla. Some of these, used in regu- 
lated quantities, also serve to add the 
typical carnation zest to the finished 
composition. 

Two of the best fixatives are benzyl 
salicylate (5 to 15 per cent) and benzyl 
isoeugenol (5 to 20 per cent). Acetyl 
isoeugenol and isoeugenol phenylacetate 
are also useful fixatives. Civet, amber- 
gris and musk ketone are sometimes 
used. Vanillin and ethyl vanillin are of 
definite interest, but excessive doses of 
these and of benzoin, labdanum, orris 
and musks should be carefully guarded 
against, in view of the general tendency 
of carnation perfumes to turn sour and 
musty on evaporation. 


Patchouli Camphor 

In a brief discussion on patchouli 
camphor appearing in the Perfumery 
and Essential Oil Record (36:317, 1945), 
C. E. Sage points out that the word 
camphor does not suggest that patchouli 
is derived from the camphor tree Cin- 
namomum camphora but only that the 
solid crystals which can be separated 
from patchouli oil resemble camphor in 
appearance. The camphor is an alcohol 
which crystallizes readily from genuine 
patchouli oils, in well defined hexagonal 
prisms, with a melting point 56° C., and 
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boiling point 206° C., and for its 
odorous properties it is inferior to the oil 
distilled from the fresh plant. Besides 
the patchouli alcohol, the oil contains 
coerulein, the blue-colored compound 
found in wormwood and camomile oils, 
and the terpene cadinene. 

Attempts to make an ester from the 
alcohol yielded results which were not of 
especial value from a perfumery stand- 
point, and were not pursued, for the 
genuine oil has fixative properties which 
are the chief value of patchouli. 


Du Pont Booklet on Synthetics 


An interesting but not too complex 
explanation of the role of synthetics in 
modern perfume formulation is given 
in a booklet published by the Fine 
Chemicals Division, Organic Chemicals 
Department, E. I. Du Pont de Nemours 
& Co., Inc., Wilmington, Delaware. 
Titled “Synthetics Bring New Era in 
Perfumes,” the booklet includes a dis- 
cussion of the use of synthetics in the 
making of perfumes, as illustrated by a 
popular French-type perfume. Also in- 
cluded is a review of synthetic perfumes 
in soaps and cosmetics and a considera- 
tion of perfume usage in industrial 
products and processes. 


Constituents of Expressed West Indian 
Lime Oil ° 

According to A. G. Caldwell and E. R. 
H. Jones (J. Chem. Soc., 1945, p. 540, 
through Quart. J. Pharm. & Pharma- 
col. 18:400, 1945) in addition to limettin 
(5:7-dimethoxycoumarin)the solid which 
separates on standing from expressed 
West Indian Lime oil (from Citrus 
aurantifolia) has been shown to contain 
also the furocoumarin, isopimpinellin. 
These two constituents have also been 
isolated from the oil together with 7- 
methoxy-5-geranoxycoumarin (2 to 2.5 
per cent) and traces of bergaptol, pre- 
viously obtained from bergamot oil. 


Notes on Analysis of Natural 
Perfumes 

Following a consideration of the im- 
portance of definite standards, Y. R. 
Naves (S.P.C. 19:38, 1946) remarks that 
perhaps in the past too high a value was 
set on the physical and chemical 
analysis of crude natural perfumes or 
fractions of natural perfumes soluble 
in alcohol, generally. known as absolutes. 
In his opinion, the analysis of these prod- 
ucts is only of general interest as a proof 
of the uniformity of their manufacture. 
Generally speaking, the only way of 
obtaining really useful information on 
the value and application of natural 


Drug and Cosmetic Industry 








perfumes is to determine their essential 
oil content and the properties of this 
distillate. 

The erratic methods of the first re- 
search workers, who treated the natural 
perfume or the absolutes derived by a 
stream of water vapor, have been re- 
placed by distillation under standardized 
conditions in accordance with the tech- 
nic developed by Walbaum and Rosen- 
thal in 1929. Nevertheless, notes 
Naves, distillation at atmospheric pres- 
sure is lengthy and incomplete, and it 
is frequently slowed up or impaired by 
froth formation. That is why, since 
1936, the has used superheated steam 
distillation at reduced pressure. How- 
ever, it is well known in industry that 
the extraction of the essences contained 
in natural perfumes by steam distilla- 
tion has a rival in extraction by co-dis- 
tillation with glycerine, .glycol, etc. 

Co-distillation with glycerine or glycol 
has a number of drawbacks, which are 
the more marked if its efficiency is com- 
pared with the use of superheated 
steam rather than with that of saturated 
steam. They are due, on the one hand, 
to the fact that recourse is thus had to 
phenomena of simple distillation rather 
than to steam distillation, and on the 
other hand to the high solubility of a 
large number of essential products in 
glycerine or glycol. Quite often with 
co-distillation with glycerine or glycol, 
less essence is obtained than by the 
steam method, and often the composi- 
tion of the distillates differs. 

The isolation of certain essences from 
their distillates, especially glycol dis- 
tillates, is difficult and has long been a 
source of serious errors. This is partic- 
ularly the case with essences certain con- 
stituents of which are relatively soluble 
in water or glycol-water. The solution 
of this problem has been achieved by a 
very thorough study published in 
Helvetica chimica Acta (27:1103, 1944). 
Naves realized the need for saturating 
the distillate with sodium chloride and 
for using for extraction either ether- 
or a mixture of pentane and ether, di- 
vided into five equal fractions. 

Naves is of the opinion that today the 
method of distillation by superheated 
steam takes a form which is undeniably 
satisfactory, even for technicians of 
average ability, and it is likely to give 
most valuable service. It is possible that 
further methods of equal value will be 
obtained, after suitable and objective 
study, with glycerine or glycol. The 
way is now open for catching up on the 
great delay in the progress of analytical 
knowledge of natural perfumes. 
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SHAMPOOS: Isopropyl Alcohol aids in 
cleaning hair and scalp thoroughly and 
in leaving hair soft and lustrous. 


HAIR AND SCALP PREPARATIONS: 
lsopropy! Alcohol as a vehicle for hair 
and scalp preparations aids the cleans- 
ing and antiseptic value of the tonics. 


STERILIZING SOLUTIONS: 40% lsopro- 
py! Alcohol will kill dried Bacillus Coli 
in %4 minute. 50% lsopropy! Alcohol 
is equivalent to 70% ethyl alcohol 
for killing Bacillus streptococcus and 
staphlococcus. 


26 BROADWAY 





ISOPROPYL ALCOHOL AVAILABLE FOR: 


STANDARD ALCOHOL COMPANY 


“The ORIGINAL Synthetic Solvent Manufacturers” 





BODY RUBS: lsopropy! Alcohol evaporates 
slowly, thereby prolonging the cooling 
effect when used in body rubs. 
lsopropy! Alcohol hes no denaturants. 


FACE AND HAND LOTIONS: |sopropy! 
Alcohol evaporates slowly; has little 
tendency to dry the skin, and aids in 
keeping the skin soft. 


AFTER SHAVE LOTION: Isopropyl Alco- 
hol is excellent for this product because 
it aids the after-cooling and skin-fresh- 
ening qualities of the lotion. 


NEW YORK 4, N. Y. 














GUMS 


ARABIC-Sorts, Granular, Powder 
KARA YA-Powder 
LOCUST BEAN-Powder 


TRAGACANTH-AII Grades, Whole, 
Granular, Powder 


GELLOID 


(Pure Calcium Carragheen Sulfate) 
Binder in Tablet Making 
Moisture Retention in Dentifrices 


JACQUES WOLF & CO. 


Manufacturing Chemists and Importers 
PASSAIC, N. J. 


California Branch--339 East 2nd Street 
LOS ANGELES, CALIF. 
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R. GESELL 


INCORPORATED 


Manufacturing 
Chemists 


* 


Specializing In Private 
Formula Work 


* 


200 HOUSTON ST. 
NEW YORK 14, N. Y. 
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SYNTHETIC ORGANIC DETERGENTS 
BY MIRANOL 


(REG. U. S. PAT. OFF.) 


ARE STANDARD FOR ALL INDUSTRIES 


Write today for technical literature, 
samples, prices 


THE MIRANOL CHEMICAL COMPANY, INC. 


16 MELVILLE PLACE, IRVINGTON, N. J. 


In Canada 


CHARLES ALBERT SMITH LIMITED 


123 Liberty Street, Toronto 1, Ontario 
635 St. Paul Street W., Montreal, Quebec 














KOSTER KEUNEN 
BEESWAX 


U.S.P. Pure Sunbleached 
U.S.P. Pure Yellow Refined 


MICRO-CRYSTALLINE PETROLEUM WAXES CERESINE 


OZOKERITE SPECIAL WAX BLENDS 


Ask for samples, prices and technical data 





Office and Refinery: Sayville, N. Y. 
Phone: Sayville 400 
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HEMA DRUG CO., inc. 
Manufacturers of rare chemicals 


, 66-38 CLINTON AVE MASPETH, NEW YORK. 
Tel. NEWTOWN 9.2110 








Put your perfumes 
on Dress Parade! 


Your product snaps to quick, lively customer 
attention when it is displayed on the latest Rich- 








ford Tester Stand. 
HIGHEST 
Nussbaum-Designed Stands QUALITY 
Note the simple, graceful lines of the Blue River 
Stands, designed in sparkling clear plexiglass by 
F, J. Nussbaum. Notice how brilliantly they set 
off the distinctive Richford Testers, fashioned of IN 
finest 400 grit, fire-polished glass with elongated ORIGINAL 
glass stoppers! HORNS 
Immediate Delivery Promised 
Richford Stands, attractively imprinted with 
your name in any color, if you wish, are supplied me 
in four sizes, to accommodate two, three, four or 
six Richford Testers in either one or two-dram Samples 
and quotations 
on reques! 


capacity. Both stands and testers are available 
for immediate delivery through the Richford 


Corporation. 








J. C. Andresen 


8 East 36th Street, New York 16, N. Y. 
Phone: MUrray Hill 3-2393 . 


RICHFORD CORPORATION 


Cable ''Richford, N. Y.'’ 














221 Fourth Ave.. New York 3, N. Y. 


Represented in: ST.LOUIS KANSAS CITY CHICAGO LOS ANGELES PITTSBURGH CINCINNATI 
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ESSENTIAL OILS -- 


Lyon 


Jasmix 
Jasmin de Provence 
Fleurs d’'Oranger de Provence 


SINCE 1914 — AGENTS FOR: — 
DESCOLLONGES FRERES 


Lilac Isoflor B. 
Lilac No. 58 
Orris D. F. 





160 Fifth Avenue 


BENJ. FRENCH, INC. 


AROMATIC CHEMICALS 


France 


New York 10, N. Y. 














FRENCH 
TALC 


Shipments to Arrive 


Warehouse Stocks 


CHARLES B. CHRYSTAL CO. INC. 


Importers 
53 Park Place New York 7 


Warehouse: Jersey City, N. J. 
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ABBory 


Dyylily 


ANESTHETICS 





Procaine Hydrochloride ...Procaine Base ...Benzocaine ... 
Procaine Borate ...Butyl p-aminobenzoate 


ANTISEPTICS 


Acrifiavine Hydrochloride ...Acrifiavine Neutral... 
Profiavine Sulfate 


HYPNOTICS 


Phenoborbital ... Phenobarbital Sodium 


ALKALOIDS AND DRUG EXTRACTIVES 


Ephedrine ...Lobeline Sulfate ...Podophyitlin 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT 


LABORATORIES 















HOFFMANN-LA ROCHE, INC., NUTLEY 10, NEW JERSEY 


VITAMINS by the TONS 





CALCIUM - 
PANTOTHENATE 
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Menthol Production Declines in Brazil...Spot Position 
Firm at Current Levels. Alcohol Uses Restricted. 


Interest in the production of menthol 
in Brazil has declined as a result of the 
fall in prices, according to information 
received from that source. Estimates 
place the 1945-46 mint crop for obtain- 
ing menthol at only 25 to 30 per cent of 
the preceding season’s crop in the Sao 
Paulo area. Production for 1945-46 will 
include the remaining part of the 
abandoned 1944-45 crop, which was not 
harvested because of low prices. This 
combined production is estimated at 300 
tons of oil, but its average yield of men- 
thol will be 30 to 40 per cent, compared 
with 60 per cent for the two preceding 
crops. (This is explained by the fact 
that the mint content in the old plants 
of the 1944-45 crops will be very small, 
thus bringing down the average. 

Product’‘on in Sao Paulo in 1944-45 
reached 1,200 to 1,500 tons of oil, or 
800 to 900 tons of menthol, according to 
some sources. Officials in the Depart- 
ment of Agriculture report exports up 
to the middle of November 1945 at 
about 400 tons of crystals. Plantings in 
1945 in northern Parana (the only other 
menthol-producing state in Brazel) were 
insignificant. 

Stocks of menthol in Sao Paulo, as re- 
ported in February, amounted to about 
400 tons. This quantity, added to the 
estimated production of 150 tons in 
1945-46, indicates available exports in 
1946 of about 550 tons of crystals. 


Vanilla Bean Exports 


Exports of vanilla beans from Tahiti 
(Society Islands, French Oceania) in the 
calendar year 1945 totaled 224,294 
pounds, valued at $472,390, according 
to the Tahiti Customs authorities. Of 
that amount the United States obtained 
156,864 pounds, valued at $327,776, or 
about two-thirds of the total exports. 

During 1945 about 946 pounds of 
vanilla beans, valued at $2.059 were sent 
to France. This was the first shipment 
since 1940. The beans were sent by 
parcel post inasmuch as no vessel of the 
French merchant marine has called at 
Papeete since 1940. 

It is expected that when normal com- 
mercial relations are restored the greater 
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part of the vanilla beans exported from 
the colony will be sent to France, as was 
done before the war, unless there is 
found to be a higher market in the 
United States. 

The trade in Tahiti estimates that the 
carry-over at the end of December 1945 





MAY 
PRICE CHANGES 


UP 
Almond oil bitter 15c 
Apricot kernel oil 4c 
Arabic gum sorts 4c 
Arnica flowers 85c 
Asafetida 15c 
Balsam Tolu 25c 
Candelilla wax lc 
Caraway oil 50c 
Coriander oil 50c 
Geranium oil African $1 
Bourbon 50c 
Guaiac gum 4c 
Heliotropin 20c 
Lemon Grass oil 20c 
Menthol Nat. 45c 
Peppermint oil Nat. 50c 
Redist. 35c 
Petit grain oil 50c 
Pimento leaf oil 10c 
Safrol 20c 
Senega root 25c 
Spruce oil 10c 
Tragacanth No. 1 50c 
No. 2 55¢ 


DOWN 

Anise oil 65c 
Bergamot oil 85c 
Cardamom oil $1 
Cassia oil $3 

Gentian root 6c 
Grapefruit oi] 5c 
Mercury metal $2 
Oleoresin ginger $1.35 
Saffron Spanish $1.25 
Sage oil Spanish 10c 
Vetivert oil Java 50c 








@ Prices quoted in this section 
were current on the first of this 
month. 
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was about 60 tons. It is understood that 
large contracts have been made for the 
shipment of vanilla beans to France. 


Alcohol Use Cut 


Severe restrictions on the consump- 
tion of industrial alcohol, together with 
an allocation of products from which al- 
cohol is produced, has been ordered by 
the Office of War Mobilization and Re- 
conversion in a letter sent to the Civilian 
Production Administration and Depart- 
ment of Agriculture, it was learned. 

Under the terms of the OWMR letter, 
consumption of ethyl alcohol during 
1946 is to be limited to 150,000,000 gal- 
lons, including anti-freeze, Buty! alcohol 
consumption is to be held to 150,000,000 
pounds, while the synthetic rubber in- 
dustry is to get 20,000,000 gallons of 
ethyl alcohol. 

On the supply side of the alcohol pic- 
ture, blackstrap molasses from Cuba is 
to be divided as follows: ethyl alcohol 
production is to get 37,000,000 gallons 
of blackstrap, butyl alcohol is to get 
18,000,000 gallons of blackstrap, export, 
principally to Great Britain, is to get 
85,000,000 gallons of blackstrap, and 
the feed industry is to be allocated 10,- 
000,000 gallons of blackstrap. 

In addition, the feed industry is to ob- 
tain an additional 10,000,000 gallons of 
molasses from domestic stocks in the 
form of invert molasses. 

The total of blackstrap molasses allo- 
cated between the foregoing uses is 150,- 
000,000 gallons, which is the full amount 
expected to be made available by Cuba. 

The consumption program is condi- 
tioned on the delivery by the Depart- 
ment of Agriculture of 11,700,000 
bushels of corn to the production of 
butyl. 

The gap between permitted consump- 
tion of 150,000,000 gallons of ethyl and 
the allocation of 37,000,000 gallons of 
blackstrap molasses to the industry is to 
be filled in part from the Government 
stockpile, which ran around 70,000,000 
gallons at the beginning of the year, and 
from synthetic production of ethyl, 
principally from petroleum, of around 
60,000,000 gallons annually. 

In addition, between 20,000,000 and 
30,000,000 gallons of Cuban alcohol 
will be imported into the United States. 

(Continued on page 861) 
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The price index of fifty commodities for May declined from 155.9 to 154.8. 


Oil of Peppermint Shows Strength. Opinions Revised 
Regarding Production. Demand Proves Bullish 


Of outstanding interest in the essen- 
tial oil market is the strength in oil of 
peppermint. The current trading level 
for natural oil ranges from $6.75 to $7.00 
at this writing with redistilled material 
being quoted at from $7.00 to $7.50 per 
pound. These prices compare with a 
range of from $6.25 to $7.00 for natural 
oil, and from $6.65 to $7.50 for redis- 
tilled oil in the previous trading period. 

It was generally believed that, since 
crop prospects were good and a yield of 
approximately 1,250,000 pounds of oil 
anticipated, a favorable buyers market 
was in prospect. The current sugar 
shortage also provided grounds for this 
belief. However, this opinion has had 
to be revised and factors in the pepper- 
mint oil trade are now of the belief that 
present prices are well established and, 
if anything, are likely to go higher. 

Because of the generally higher prices 
obtained on other crops, farmers be- 
lieve they should obtain a greater return 
for their peppermint. Should the loan 
to Britain be granted it is also generally 
believed that there is likely to develop 
an unusually heavy export demand for 
the oil. Normally Great Britain uses 
well over 50 per cent of our total annual 
mint production. 

It is also reported that the early crop 

estimates may be cut somewhat because 
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of damaging frosts in some of the pro- 
ducing areas. 


Production of Rose Oil and “Concrete,” 
Bulgaria 

Production of rose oil and rose “‘con- 
crete” in Bulgaria was seriously cur- 
tailed by the war. Only 351,016 kilo- 
grams of rose oil were processed in 1945, 
compared with the high level of 3,778,- 
957 kilograms in 1939. “Concrete” was 
not produced during 1944 and 1945. 

Preliminary estimates of rose-garden 
acreage in 1945 place the total at 2,300 
hectares, compared with the 1939 plant- 
ing of 6,338 hectares. 

The accompanying table lists produc- 
tion of rose oil and “concrete” in Bul- 
garia in recent years: 


(In kilograms) 


Year Rose oil Rose concrete 
1938. . 1,720,320 2,312,698 
1939.. 3,778,957 86,445 
See 1,847,715 2,104,220 
Se 835,767 1,205,050 
1942.. 271,018 1,267,720 
1943. . 1,133,316 2,015,619 
1944. > Sa 
1945. ESS oe 


Cultivation of roses for their essence 
in France, centered in Grasse, has been 
reduced until the current area planted 
is about 250 hectares, yielding an 
average of 3,000 kilograms per hectare. 
The crop of roses in 1945 dropped to 
390,000 kilograms from 446,000 kilo- 
grams in the preceding season, when 900 
kilograms of essence were also produced. 
The May Rose, a hybrid of the French 
Rose (Rosa gallica) and of the Hundred- 
Leaved Rose (Rosa centifolia) is the 
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The medicinal chemicals index advanced from 130.0 to 133.2. Menthol 
and mineral oil were higher; mercury declined. 
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chief variety cultivated for the perfume 
industry. 


Orange Oil Production, France 


The 1945 yield of orange flowers as a 
source of oil in Grasse, France, approxi- 
mated 900,000 kilograms. An estimated 
area of 500 hectares is currently planted 
to 450,000 orange trees, and the average 
yield per tree usually is from 5 to 7 kilo- 
grams of flowers. The flowers are steam- 
distilled or treated by the volatile- 
solvent process. 


Essential Oils, Sicily 


The 1945 Sicilian production of essen- 
tial oils, principally lemon oil, was esti- 
mated unofficially at 200,000 kilo- 
grams. Producers were able to obtain 
supplies of first-grade fruit at reasonable 
prices, as there were few export outlets 
for the fresh fruit. The resumption of 
communications with northern Italy 
was of great assistance to this industry. 


Paraguay’s Export of Oils 

Petitgrain oil was second in im- 
portance among Paraguayan exports to 
the United States for the first 2 months 
of 1946. During that time, 15,636 kilo- 
grams, valued at $73,891, were shipped. 
The 1945 shipments of 20,422 kilograms 
valued at $55,407 for the correspond- 
ing period indicate a drop of 23 per cent 
in quantity, but a 27 per cent increase 
in value. 


Miscellaneous 


Prices on oil bergamot continue to 
move in favor of buyers. Seed and spice 
oils are generally firm although carda- 
mom continues to be offered on spot 
at the recently reduced level of from $19 
to $21 per pound. Orange oil is featured 
by a generally firm tone. Offerings of 
geranium are generally limited. Bour- 
bon oil is higher on spot. Petitgrain oil 
was higher here while cassia and anise 
were easier. Wormwood oil is quoted at 
as high as $9 a pound in the country. 
Florida grapefruit oil advanced to the 
basis of from $2.30 to $2.75 per pound. 
The market position for lemon oil was 
more favorable because of offerings of 
government surplus oil and the resump- 
tion of direct shipments from Italy. 
Spot prices for U.S.P. rosemary oil 
were higher at $1.50 to $1.75 per pound. 
The position of the eucalyptus market 
was improved by the arrival of material 
but more supplies are{needed]to take 
care of all inquiries. 
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The botanicals index declined from 297.4 to 296.0. Aloes was lower at 47 cents; 
Balsam Tolu rose to $2.50; gentian root was lower at 30 cents. 


FINE CHEMICALS 
(Continued from page 859) 


Antibiotics Production Up 


Penicillin output at the present time 
is averaging about 200 per cent more 
than the December 1945 rate, according 
to CPA. Penicillin estimated to be 
available in April is approximately 
2 178 billion units as compared with pro- 
duction of 738 billion units in December 
1945. 

Actual production of the drug during 
February totaled 1,523 billion units. 

In accordance with the large produc- 
tion increases and the fact that the 
heaviest seasonal demand for the drug 
for respiratory diseases has passed, CPA 
has increased allocations for export to a 
new high level to help satisfy the press- 
ing world-wide penicillin need. 

Production of streptomycin, a com- 
panion drug to penicillin, is still too low 
to meet even military needs but 32 per 
cent of the supply has been allocated in 
April for civilian use and for research, 
CPA reported, Streptomycin avail- 
ability for April is estimated at about 
29,900 grams as compared with about 
27,260 grams in March. 

Distribution of streptomycin in grams 
for April is as follows: Military 15,935, 
other Government agencies—4,500, and 
research and civilian—9,465. 


Bismuth Tight 


Principal manufacturers of bismuth 
preparations are reported limiting de- 
liveries of subnitrate and subcarbonate 
to regular customers on the basis of 
previous withdrawals made and there 
appears little hope of any immediate 
relief in the tight supply position because 
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of conditions existing in the metal. 
Work stoppages have brought about a 
90 per cent drop in domestic bismuth 
production. The Government stock- 
pile was recently frozen by the CPA. 


Glycerin Scarce 


The glycerin trade is running out of 
foreign sources of supply and it is be- 
lieved there will be a decided drop in ar- 
rivals in the months ahead. The re- 
ceipts noted during the early part of the 
year which ran into a reasonably good 
tonnage represented stocks which had 
been accumulated, it is explained, thus 
future arrivals coming from current pro- 
duction of this year’s output are likely 
to be well under those noted in the first 
quarter of the year. 


Cod Liver Oil Firm 


Despite huge arrivals of cod liver oil 
prices continued very firm and strictly 
in line with controlled prices in foreign 
countries shipping to the United States. 
Arrivals in this market duririg the trad- 
ing period under review totaled several 
thousand drums, shipments being re- 
ceived from both Iceland and Norway. 
The factor behind foreign market price 
strength is the large industrial require- 
ments especially for making margarine 
for consumption where butter and its 
substitutes are scarce. 


Cadmium Short 


Work stoppages at production points 
threaten a loss of 45 per cent of domestic 
production of cadmium metal, according 
to the Civilian Production Administra- 
tion, which agency, on May 3rd, froze 
the government stockpile at current 
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MORE PROFITS 


FOR YOUR COMPANY 


LESS WORRY AND EXPENSE 
FOR YOU 


sell your business for cash toa reputable 
and experienced operating concern 
with substantial capital may be the best 
thing for both the company and you. 


are principals (not brokers) with a 
record of successful operating experi- 
ence. Present company personnel re- 
tained wherever possible. 


e ALL discussions and negotiations 
strictly confidential. 


BOX 1244; 1474 BROADWAY 
NEW YORK 18, N. Y. 


TIPTON 


ALKALOIDS 


GLUCOSIDES---DRUG EXTRACTIVES 


The Recognized Domestic 
Source of Supply Since 1917 


ACONITINE HYDRASTINE 
AGARICIN HYOSCINE 
ARECOLINE HYOSCYAMINE 
ASPIDOSPERMINE opeLINE 
BERBERINE 

PICROTOXIN 
CHRYSAROBIN 

PILOCARPINE 
COLCHICINE 
DIGITALIN SANGUINARINE 
EPHEDRINE SPARTEINE 
ESERINE STROPHANTHIN 
HOMATROPINE YOHIMBINE 


INLAND ALKALOID CO. 


MANUFACTURING CHEMISTS 
INDIANA U.S.A. 
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QUALITY 
RAW MATERIALS 


Our complete stocks guarantee that you can obtain 
the exact grade and quality for your requirements 
without delay. 


BEESWAX, sunbleached and yellow 
Refined U.S.P. 


TRAGACANTH GUM, all grades 
KARAYA GUM, all grades 
STEARIC ACID, fancy triple pressed 
QUINCE SEED, Persian, recleaned 


also 


SPERMACETI WAX CERESIN WAX 
CAMPHOR 


and all other cosmetic raw materials. Samples on request. 
Write for latest stock list 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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ASEPTOFOR 


| Para Hydroxy Benzoates 
1 (Methyl, Butyl and Propyl) 


Effective preservatives 
for creams and lotions 
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‘R.W.GREEFF &CO. 


IN C+ ——— 
TRIBUNE TOWER 
CHICAGO, ILL. 


10 ROCKEFELLER PLAZA 
NEW YORK CITY 
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levels. CPA also called on producers 
and distributors to adopt voluntary 
rationing measures to spread the avail- 
able supply over the greatest number of 
immediate needs. Strikes in the smelt- 
ing industries have reduced monthly 
production to 350,000 pounds from the 
recent production rate of 662,000 pounds 
per month. Government stockpiles on 
March 31st totaled 685,472 pounds and 
releases from this pile will be made for 
emergency needs only. 


Miscellaneous 


Silver salts remain scarce with quota- 
tions on nitrate nominal. Amonipyrine, 
antipyrine salicylates, caffein, theobro- 
mine and various other articles that are 
dependent upon an even supply of basic 
coal tar chemicals remain tight. Mercury 


showed a further decline to $101 per | 


flask. Shortages of metal, glass and 
wooden containers are expected to con- 
tinue for the balance of the year and 
into 1947. Many manufacturers of 
paper containers are optimistic about 
increased supplies of paper by fall, but 
admit that at present they are unable to 
operate at capacity because of inability 
to obtain raw materials. Manufac- 
turers of glass containers stated demand 
has continued so high they do not ex- 
pect to get caught up before another 
year and in collapsible aluminum con- 
tainers a six to seven month backlog of 
orders was reported. 


CRUDE DRUGS 


Gums Tight 

Prices for gum tragacanth have risen 
at the source and on spot. No. 1 ribbon 
gum now stands at $4.25 to $4.30 a 
pound and other gradings are almost 
proportionately higher. The undertone 
of the spot market was one of much 
strength. 

A further addition to spot stocks was 
noted as gum karaya shipments arrived 
from Bombay, India. However, the 
market position was such that no weak- 
ness developed in prices prevailing 
either here or in India. 

The spot arabic market continued 
very firm. Little price competition was 
possible because of what had been paid 
for gum recently arrived from the pri- 
mary market. Demand was also a full 
support to prevailing quotations. 

Turmoil in the Far East has prevented 
resumption of exports of gum benzoin 
from either Sumatra or Siam. This 
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15 Essential Oils—Weighted Price Index. 1926 =100 
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1945 


The essential oils index declined from 160.4 to 151.9. Anise dropped to $2.35; ber- 
gamot was lower at $7; cassia declined sharply to $5.50; Geranium was up to $19. 


market has only synthetic gum avail- 
able. However, regular dealers in the 
natural gum expect goods to start from 
the Far East in the not too distant 
future. 

Stocks of camphor held by distribu- 
tors were none too large, and a surpris- 
ing amount of demand for USP quality 
material prevailed through the past 
week. 

Gum aloe was still exceptionally firm 
in price. However, the situation was 
somewhat relieved by the arrival of some 
material from South Africa during the 
current trading period. 


Rhubarb on Way 


A lot of Chinese rhubarb is believed 
nearby. It is the first shipment con- 
signed to the United States since the 
war. The prices quoted for this material 
are above those prevailing on Indian 
rhubarb but future replacements of the 
latter have been made highly uncertain 


by the limited amounts offered by 
shippers and reports to the effect that 
tighter restrictions have been imposed 
on exports out of the primary center. 


Miscellaneous 


Virtually all vegetable waxes con- 
tinue firm and active. Demand for 
colombo and gentian roots remains in- 
active and quotations are on the easy 
side. Spot price of goldenseal root is up. 
Actual turnover is restricted by short 
supplies. All the balsams are featured 
by a generally strong tone because of 
limited offerings. Spot supply of cascara 
bark is badly depleted. Slightly better 
prices are quoted on some grades of 
Irish moss. Recent detentions of arnica 
flowers from abroad have left the spot 
market virtually bare of goods. Hungar- 
ian chamomile flowers are again arriving 
in this market. Juniper berries from Italy 
also arrived here during the past month. 
Domestic collection of botanicals on the 
whole is still quite inadequate. 


25 Cosmetic Raw Materials—Unweighted Price Index. 1926—100. 





1939 1940 1941 1942 1943 1944 


SFMAMILASONOSEFMAMISZAS ORD 


The cosmetic raw materials index advanced from 105.3 to 108.6. Balsam Tolu, can- 
delilla wax, menthol, mineral oil and gum tragacanth all moved to higher levels. 
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CALCIUM LEVULINATE 


Calcium lodobehenate, U.S.P. 
ACETYLTANNIC ACID, U.S.P. 
Tannalbin U.S.P. 

Calcium Camphosulphonate and other salts 
Antipyrine Salicylate ( pure ) 
Methenamine—Anhydro methylene citrate 
Octyl Resorcinol (a powerful germicide) 















ALSO: Special products manufactured 
with your confidential process or with 
processes developed by us for you. 


Write for comprehensive list of organic chemicals of our 
manufacture. Consult us on your special requirements. 


FINE ORGANICS, INC. 


Manufacturing Chemists 


Executive Office: 211 East 19th St., New York 3, N. Y. 
Gramercy 5-1030 












ANETHOL N. F. 


} PURE, ODOR AND FLAVOR OF OIL OF ANISE | 
z 


“GUM SYNTHOBENZOIN” 
(SYNTHETIC GUM BENZOIN) 

FIXATIVE PROPERTIES, CONSTITUENTS, ODOR, TASTE 

AND PURITY CLOSELY CORRESPOND TO THOSE OF 

THE NATURAL GUM BENZOIN OF THE SAME TYPE. 


“PUROMINT” 


SELECTED, GRADE NATURAL PEPPERMINT EXTRACT (OIL) 


“SYNTHOMENTHOL” 


SYNTHETIC MENTHOL CRYSTALS HAVING COOLING EFFECT 
AND ODOR SIMILAR TO NATURAL MENTHOL 


= 

ESSENTIAL OILS — FLAVORING OILS 
SPECIAL COMPOUNDS 

VITAMINS e HORMONES 


FINE CHEMICALS - PHARMACEUTICALS 


BENDIX CHEMICAL CORPORATION 


420 Lexington Ave. MUrray Hill 3-5821 New York 17, N. Y. 
Cable Address: BENDIX CHEM 









































PRIVATE LABEL 


— 





SUPERIOR LABORATORIES, 


tT JUMEL PEACE 
NEW YORK 3 2 N.Y 














The Symbol of 
Standardization 





TRAGACANTH 
KARAYA 


WHOLE GUM—Cleaned and repacked 
before shipment. 


POWDERED GRADES—Standardized by 
milling under strict laboratory control. 


GRAIN GUMS—Graded to uniformity 
and standardized. 


T & B STANDARDIZED GUMS are your 
best protection against production diffi- 
culties. 


All Powdered Gums Standardized by Laboratory Control 


THURSTON & BRAIDICH 
oa — a by A. CG Psy Py vonging 

































MULTIFLOR 


B. L. NO. 4265 


ROSENOL 


OmMOnrn msecnwmyv 














NEUMANN BUSLEE & WOLFE 


INC. 
226 W. Huron St. Chicago 10, Hl. 



































ACID 
PARA-AMINOBENZOIC 


SODIUM 
PARA-AMINOBENZOATE 


CALCIUM 
PARA-AMINOBENZOATE 


Spot or Contract Delivery 


ee e228 2 2 22 


B. L. Lemke & ComPANY, INC. 


Manufacturing Chemists 
250 West Broadway New York 13, N. Y. 
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Get this new 
Free Ever hea) 


Page after page 
of practical ideas 
for the smoother, 
safer, simpler 
functioning of all 
departments from 
office-to-factory. 


Have a copy on 
the desk of all 
your key men! 


Write today for 
a FREE COPY. 


EVER READY Label — 


149 EAST 25th STREET NEW YORK 10, N. Y. 
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IRISH MOSS 


IMPORTED 
SELECT --- BLEACHED 
CRUDE --- POWDERED 
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CAROB FLOUR 


(LOCUST BEAN GUM) 
ALL MESHES AND GRADES 





T. M. DUCHE and SONS, INC. 


117-119 HUDSON ST., NEW YORK 13 


BOSTON CHICAGO CLEVELAND _ ST. LOUIS 
177 State 61 W. Kinzie 16304 LaVerne Ave. 2115 Pine 

















MYSORE GOVERNMENT 


Sandalwood 
Oil -~ 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils 
New York 
Chicago National City, Calif. Montreal 


























Fine (hemicals_Q 


PHARMACEUTICAL 
CHEMICALS 
AMINOACETIC ACID OXYQUINOLIN 
AMINOPHYLLINE SULPHATE 
BENZOCAINE POTASSIUM OXYQUIN- 
CHINIOFON (YATREN) OLIN SULPHATE 
CHLORBUTANOL PHENOBARBITAL 
CINCHOPHEN PHENOBARBITAL 
8-HYDROXYQUINOLIN nl 
1\ODOXYQUINOLIN aah 
wnayareen oe tape TETRA-IODO-PHENOL 
pre tcp -” PHTHALEIN SODIUM 
BENZOATE THEOPHYLLINE 
INTERMEDIATES 
BENZYL CYANIDE ETHYL CYANOACETATE 


DIETHYL MALONATE PHENYL ACETIC ACID 
8-HYDROXYQUINOLIN-5-SULPHONIC ACID 


AROMATIC and 
FLAVORING CHEMICALS 
DIACETYL 


BENZOL PRODUCTS CO. 


237 SOUTH STREET NEWARK, N. J. 
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Have You Tested 


VORAC’S 
NEW NAIL POLISH 


Vorac, first again to incorporate into nail polish 
formulation remarkable new materials developed 
by famous research laboratories, gives you a | 
Nail Polish greatly improved in wearing quality, 
application and appearance. 


atom 


Make a consumers comparative test with Vorac. 
It will be revealing. 


Write for your samples. 


Nail Polish Specialists 
Exclusively for the trade 


THE VORAC COMPANY 


147 Meadow Road Rutherford, N. J. 
Tel: Rutherford 2-0934-5 


St. Louis, Mo. - 1338 So. Kingshighway 











RESEARCH + ANALYSES + CONSULTATION 


} FOOD RESEARCH LABORATORIE: 


Jia) VEL De el, Me aeleleh ee?) tice ee Seb S 





48-14 33rd STREET, LONG ISLAND CITY 1, N. Y. 


Our approach to your research problems. 
is based on the premise that scientific fact-find- 
ing should make or save money and reduce 
the uncertainties of operation. 


FR L, for the past quarter century, has 
developed new and improved products, applied 
biological, chemical and bacteriological controls 
to a wide variety of well known products, and 
conducted profitable research—for a clientele 
that reads like a “Who's Who” of the food, drug, 
cosmetic and allied industries. Major fields of 
FRL specialization include vitamins and amino 
acids, nutrition, toxicology, microbiology, spec- 
trophotometry, production technology, quality 
control, and technicolegal aspects of labeling 
and advertising. 


Research assignments are undertaken on 
an annual, monthly or specific problem basis; 
analyses or assays on a unit basis. 


PLEASE FEEL FREE TO WRITE US 
ABOUT YOUR PROBLEMS 











VANDERBILT 
LABORATORY 
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THE 


VEEGUM 


MAGNESIUM ALUMINUM SILICATE GEL 


for 
LEG MAKE-UP 
TOOTH PASTES 
SHAVING CREAMS 
CREAM SHAMPOOS 
HAND CREAMS 
LOTIONS 
EMULSIONS 


for 
IMPROVED SUSPENSION, STABILIZATION, 
THICKENING and DISPERSION 


Samples and Booklet on Request 

























ALL GRADES OF REFINED 


GLYCERINE 


Distributors and Stocks in 
All Principal Cities 


Factories at 


Cambridge, Mass., Baltimore, Md., 
Hammond, Ind. and St. Louis, Mo. : 
mee 


LEVER BROTHERS 
COMPANY 


Producers and Kefiners 
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READERS’ QUESTIONS 


ROLLING CREAM: We are anzious to get 

a formula for a good roll-away hand cream. The 

action of the cream is similar to that of the 

usual vanishing cream products bul small rolls 

we of the cream are formed when the hands are 

7 rubbed together. Nashville. 

KG To my way of thinking a cream of this sort 

WGA is little more than a modified emollient mas- 

sage cream. A rolling effect can be achieved 

by taking a standard formula for such a cream and incorpo- 

rating a small proportion of casein or rubber latex. Another 

method would be to use a mineral oil-containing formula and 
substitute part of the mineral oil with paraffin wax. 





TEXTS ON DRUG DETAILING: In your article “De- 
velopment and Marketing of Pharmaceutical Specialties” 
Part III as appeared in Drug and Cosmetic Industry March 
1946; 58, 3 you say, “Much has been wrilien on how to detail 
effectively.” You go on to say thal there are papers and texts on 
the subject. I should consider it a great favor if you could supply 
me with the names of the publications and texts dealing with 
detailing. I have personally found little in the literature per- 
taining to this subject. Richmond Hill. 

Mr. Doyle, one of the co-authors of this series of articles, 
has given the following list of references regarding the in- 
formation requested: 

1. “Detailing the Physician” by Tom Jones, published by 
Romaine-Pierson, New York City. 

2. Series of Articles on Training of Detail Men—‘‘Medical 
Marketing,” 1944-1945, published by ‘Medical Eco- 
nomics,’ Rutherford, New Jersey. 

3. “Speech Fundamentals for Representatives of Ortho 
Pharmaceutical Corporation. Write to: Mr. B. J. Todd, 
Vice President, Ortho Products, Linden, New Jersey. 

4. “Ethical Marketing,” series of articles by Tom Jones on 
the selection, training and supervision of representatives, 
by Paul Klemtuer & Co. Inc., 24 Commerce St., Newark 
2, N. J. 

5. “Sales Training of Professional Service Representatives 
in the Pharmaceutical Industry,” read June 1944 at con- 
vention of the American Pharmaceutical Manufacturers 
Association, Hot Springs, Virginia. 

6. “Neglected Areas of Sales Training’’ by Thomas H. 
Nelson. Prepared for 1945 Eastern meeting of the 
American Pharmaceutical Manufacturers Association 
sales and advertising meeting, “Conference by Mail.” 

You may write to the American Pharmaceutical Manufac- 
turers Association, 608 Fifth Avenue, New York City. 


AFTER SHAVE LOTION AND 
NON-OILY HAIR DRESSING: Will 
you please send me the formula of an 
after shave lotion which gives a prompt, 
refreshing feeling on the skin? Also 
please give me a hair dressing made with- 
out any fal or grease. Boston. 

A typical after shave lotion which should meet your require- 
ments can be made as follows: 
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ENE eee See, ee aa ee 2.30 
Ns is wrk Set n4enGs ues bcd chook ibeowar 0.05 
NL. AcaiGis ct bwikkd adn ova eees een cate toeae Tens 2.00 
RSs va: t 45 oeaca hw Ruled obs Dock beeen wren 8.00 
I an Sita eee ee redial Beis skh alii 87.15 
oe ce See win cet ee ant Lwereieeaade’s o4 0.50 


A standard non-oily liquid brilliantine or hair dressing may 
consist of a mixture of water, alcohol and glycerine which 
serves to keep the hair in place without imparting excessive 
greasiness. A typical formula is as follows: 


ID iat he Si Cand autre wwikes ao aeucame de en wh 40.0 
sls ix ae, Sa edad tle oa ae teat a an ee 40.0 
EET RE APT ee Feel EP eee Sree 20.0 


This may be perfumed and colored as desired by the use of 
alcohol- or water-soluble agents. 


COLOR FADING: Eight months ago we formulated a hand 
lotion using a sunscreen as an added protective measure to the 
skin. Due to the color of the sunscreen we felt it necessary to 
cover this color and market a shell pink lotion. After a thirty 
day shelf test and no fading was apparent the merchandise was 
placed on the market. The dye we are using is F.D. §& C. Red 
No. 3. 

At this time I find great quantities of merchandise fading back 
to the color of the sunscreen which is a sickening brown. It has 
been called to my attention that other lotions using shell pink are 
more staple and very seldom fade even when placed in the bright 
sun. That brings up the question of whether or not I am using the 
proper dye, or has the sunscreen properties of dissolving the dye 
now being used. Denver. 

It may be that the color change is due to a delayed chemical 
reaction, but we are more inclined to believe that the color 
fading is due to the effect of light on the dye. In checking 
characteristics of F.D. & C. Red No. 3, we find that it has a 
light fastness rating of only 3, or fair. It seems to us that 
F.D. & C. Red No. 1 which has a light fastness rating of 6, 
or very good, would be more appropriate and probably stand 
up better in your product. It has a somewhat deeper color 
than F.D. & C. Red No. 3, hence less would probably be 
needed to provide a comparable tint. If at all possible we 
would suggest that you submit your product to a light fading 
test (Fade-O-Meter) in addition to your shelf tests. 


DEPILATORY: We would ap- 
preciate very much if you would lel 
us know a formula for making a de- 
pilatory cream with calcium thio- 
glycolale. New York. 

It is our impression that prac- 
tically all depilatories containing 
this salt are controlled by patent, 
and we would suggest that you ob- 
tain copies of British Patent 484, 
467, and United States Patent 1,973,130. However, man- 
ufacturers do supply to depilatory producers prepared 
materials containing calcium thioglycolate in a suitable 
base to yield a preparation of the requisite alkalinity 
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CREAMS FOR DRY SKIN: I shall 
be very grateful to you for a good formula 
for a night tissue cream that can be used 
on dry, sensitive skin. Could you also 
give me a powder foundation cream, also 
for dry skins? Grand Rapids. 

Creams for use on dry skins generally 
contain a higher proportion of fatty in- 
gredients and in a sense might be 
termed “super-fatted” cosmetics. A tissue or lubricating 
cream containing a higher proportion of fatty ingredients can 





be made along the following lines: 

en 650s inekutbives ed tae eaeebh 35.0 
SESE TE AE RE Rp ae apy 10.0 
Spermaceti......... Ni oaewe ond oes uns Saaeial oe ok4 5.0 
> oie Wh aban nena obi bedexideda ae and 5.0 
na grtd dene Padds onc ooh eee a ken’ aumewen 0.5 
White mineral oil (65-75)... ..... 2.2... 0... ee eee 33.0 
ors ELS 5 du acatecb'ope.cauedeacken 10.9 
Sensei tht ei nn oa lien dma nd a Gieaivns 0.5 
Methyl parahydroxybenzoate................... 0.1 


Melt the fats and wax, add the oils and bring the temperature 
to about 145° F. Dissolve the borax in hot water and bring 
the temperature to 145° F. Strain the melted fats and oils 
into the mixing kettle, start the agitator and add the borax 
solution. Continue mixing until temperature drops to 115° F. 
and add the perfume. Dissolve the methyl parahydroxy- 
benzoate in a little alcohol and mix into the batch. 

Although not so commonly used, an oily cream may serve 
as a foundation base cream. If rubbed out on the skin in a 
sufficiently thin layer, the residual oiliness of the cream is just 
enough to assure proper adhesion of the powder and other 
make-up. A product of this type can be made along the fol- 
lowing lines: 


NG ong cach dou se8ebvaeed se ae on aoeeeeaen 8.0 
IG ot Tatts i. ace dyes eS sabe cal aentdeu 10.0 
et ia rasa le cldiee a dew an aes ab ioe 30.0 
INT oot dne WSs SEs wad new Pa ne Geh seetanns wana 8.0 
INS ccc ic rs Gate eae ekwek o> en aed able 0.5 
RG EES pee RP RR, Ore - 1 a ek peer ys 0.6 
Nc Sosa <avciee cee ald dan Shak dads chews aan 42.9 


Melt the oil, petrolatum and beeswax together, dissolve the 
borax in the water and heat to the same temperature as the 
melted wax, mix thoroughly and stir until cold. The perfume 
is added to the cream at a reduced temperature and the pig- 
ment is preferably ground into the finished cream. 


HAIR MILK: I am in the early stages of altempling to pul 
up a hair milk for use as a men’s hairdressing. Can you help 
me? Birmingham. 

Why not try something along the following lines, remember- 
ing to use a perfume which will have a masculine appeal: 








CREAMY NAIL POLISH RE- 
MOVER: Can you suggest a formula for 
a cream nail polish remover, naming spe- 
cific ingredients, thal can be mized with 
ordinary equipment? The purpose of 
course, is a preparation thal will not dry 
the nails. Chicago. 

The following formula is quite typical and is readily pre- 
pared by standard procedures in standard equipment: 


GR GIN. 0.5 scvcccscctcctovbedaaewieeeneed 46.0 
BE NN 5 x5 dog's 0006 0040s0kpuedh ee aneabene 15.0 
NL 6.5 404.40 000000n0senessceateckianasatubeaiede 5.5 
Rada ves auaesstanends stegegeabeleckiudegudeds 6.5 
oc. oso cubesnekuktdninebodinabeatens 20.0 
iinacénéca 0cddwaetcnn bntchnsbeasiedl 6.0 
SN du nich atid cst onlades 0 4.ncetind ab taeel eae 1.0 


Any drying action which may be present can be overcome by 
the incorporation of a small proportion of castor oil or other 
suitable vegetable oil. 


COAL TAR CREAM: We would like some information on 
synthetic coal tar as used in ointments or creams. Can you give 
us any reference to published literature on the subject? It seems 
to me that I saw mention of this in your magazine a year or so 
ago, but I have not been able to locate the ilem. Perhaps you can 
suggest a simple, vanishing cream base to incorporate this medi- 
cation. Minneapolis. 

I think you will find the detailed information you want in 
an article prepared by Ballinger in the “Journal of the Medical 
Society of New Jersey,” Vol. 41, page 98, 1944. This article 
was abstracted on page 220 in the August 1944 issue of Daua 
anp Cosmetic INpusTRY. 

A clean, useful vanishing type base for the application of 
tar has been given as follows: 


I, So inc wd T3% ea dondetencnk Suacesaeus 12.5 
SE nntnd chepde undahis busndvedandchaunewen 6.5 
I, 2 ok 5 ou dual am bin len Genes Blea oes 75.0 
ee 1.2 


SUNTAN PREPARATIONS: I am 
interested in information on suntan prepara- 
tions. Can you give me a base formula for an 
oil and a cream? Miami Beach. 

Considerable information on the formula- 

| tion of suntan products has been published in 
Druc anp Cosmetic Inpustry, and I would 
| suggest that you refer to these articles for 
basic information on these products. A typical 
base formula for a suntan oil is as follows: 


It soso cdc ne aavede > ua ba 52.3 
I i aise pvacaspstaaddnas 4.0 

I « nindnci Wedges ateetaeuns 3.0 

: edd cen amcdensy Cinnoednddiedawteh banned 0.5 
enw Gd chine bd dcebee «cus Cee eeeetibaetas > aon 0.1 
0.1 


SEE A Nm ey AES ieee 6.0 parts To make a cream you might use the following: 

RARE PERPERNOIM, «<2 ><> +++ 200 v0 dso one _ EN ET TOT EOS Neate aE ee 25.0 

po EE ee Orr rr 2.0 

Ww ak 100.0 “ Ridin dom ocd ogeeves on chcanscvadhe si seabedia 4.0 
es at tno a ee Maks ' DNA os ao. <; cashes casas soesqarde Le 

Heat the stearic acid and liquid petrolatum to 60° C. Heat Gi cwcgde cues cecnss dépescéavubvarecsace 8.0 

triethanolamine and water to same temperature. Mix and DEEL, cnc ocbphdalestenndcngs Heed gubtenagties 0.5 

stir. Wise voce cain dcctas o0ddsntanbese debsccootan 61.5 
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THE FINEST LIPSTICK FOR 
YOUR OWN LABEL 
NOW OBTAINABLE 


Our research laboratories have developed 
a Lipstick of chemical stability, utilizing our 
Hydrolytic Process, possessing the following 
characteristics: 

@ Superlatively smooth 

@ Creamy satiny texture 

© 34% increased indelibility 

@ Applies easily under varied climactic conditions 

@ Will not sweat or crumble 

@ Non-greasy—will not cake—does not feel heavy 

@ Perfect color dispersion with superb brilliance 


@ Texture and undertone remain constant in day- 
light as well as artificial light 


Field tests have substantiated this Lipstick to 
be the finest modern science has created. 


WRITE FOR SAMPLES TODAY 


FLEETWOOD LABORATORIES, INC. 


8 East Prospect Ave., Mount Vernon, N. Y. 


We sfacture a ne of scientifically created cosmetics, under 
private label. Chante presseten with Products Liability Insurance. 

















FATTY ALCOHOLS 


Cetyl - Stearyl - Oley! 
WILL SOON BE AVAILABLE 


Again —— 


We solicit Your Inquirie- 


MicHEL Export Co., INC. 


90 Broad Street © NewYork 4,N.Y. 


SPECIALTIES FOR THE MANUFACTURING CHEMICAL INDUSTRIES 

















GUMS 


TRAGACANTH 


QUINCE SEED ARABIC KARAYA 
GALL NUTS 


D. S. DALLAL & CO. 


261 Fifth Ave., New York 16 


IMPORT MUrray Hill 3-8646 EXPORT 

















CHEMOSOL 


IS A UNIQUE 


SOLUBLE 


AND APPROVED 


PRESERVATIVE 


FOR DRUGS AND 


COSMETICS 


SAMPLES AVAILABLE 


CHEMO PURO 


~48th Ave. & 5th St. * Long Island City » New York 
870 




















EXCLUSIVE 
PRIVATE BRAND 
METI 
6 


COSMIA LABORATORIES 
95 MADISON AVENUE 
NEW YORK 16, N. Y. 

















CERTIFIED 
COSMETIC COLORS 


COSMETIC 
Inorganic Pigments 


_ SUBMIT YOUR INQUIRIES 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New Yerk City 
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ENHANCE 
The Beauty of 


YOUR | DRAM AND 2 DRAM 


PERFUME 
BOTTLES 


Lend crowning distinction to your bottles with the last 
word in exquisite Cap Designs by RICHFORD Crafts- 
men. The beauty of this modern line of sleek, gleam- 
“oh ge ing Capstyles is indeed outstanding. Each Cap is 
made of solid brass, polished to a permanent gold- 

TULIP like lustrous finish that cannot be matched by any- 
LL D— thing on the market today. 


—BA 
po mm. Samples furnished upon request. Immediate deliv- 
ery of all Capstyles illustrated. 









=pILTMORE 19 


B 
= usHn0ow Cap Sizes? 8 ™ 


221 FOURTH AVE. TELEPHONE 
NEW YORK 3, N.Y. ALGONQUIN 4-631] 


. @ @ f @- i aa 


Represented in: CHICAGO, ILL. —— ST. LOUIS, MO. —— KANSAS CITY, MO. —— CLEVELAND, OHIO —— LOS ANGELES, CAL. 


.+-A UNIVERSAL COLLOID AGENT 














WE SPECIALIZE IN SUPPLYING 


HORMONES 


in bulk to the ethical, 
pharmaceutical and 
cosmetic trades. 






IT THICKENS... 

iT GELS... 

IT EMULSIFIES... 
IT STABILIZES... 


IT SUSPENDS... 


We are now producing from Cosmnginen two new improved 
types of gelose. One of them should be the answer to your 
emulsifying, suspending, thickening or stabilizing problems. 


KRIM-KO GEL is an all-purpose colloid-assistant. Properly 


QUOTATIONS my a 
UPON REQUEST CARRAGAR is an agar-type gelatin which forms tender, 


fruit-like gels over a wide pH range. It does not require 
acidulation to produce desired results. 
Send for free liberal working samples for experimental use. 


—— 4 __ A > 
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INTRAMED Co., Inc.| | Sarah | 
1860 BROADWAY, NEW YORK 93, N. Y. PE KRIM KO ie ; 
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PLYMOUTH ANHYDROUS 
LANOLIN U.S. P. 


Refined by a special process . . . 
which prevents darkening or dis- 
coloration in your product . . . this 
full U.S. P. grade Lanolin actually 
turns lighter with age. 

Made especially for the drug and 
cosmetic industry. Particularly light 
-of firm body... pleasant 


in color... 


odor . . . and very uniform quality. 


imports & PLYMOUTH ORGANIC LABORATORIES, Inc. 
GENERAL OFFICES: SO BEEKMAN STREET, NEW YORK, LV. 
DISTRIBUTION POINTS AND AGENTS IM ALL PRINCIPAL CENTERS 
FACTORY: BUSH TERMINAL BUILOINGS, BROOKLYR, B. Y. 
Distributors: Thompson Hayward Chemical Co. 
Kansas City, Me., and Branches 









nn fF MacKals a 


PRIVATE LaBeL cosmeT!CS 





y MERIT Success 


~¢ Ann J. MacHale is proud of having cS) 
“A maintained highest standards and quality- \"4 


« control of private label cosmetics for , 
NK three decades, no matter how large or ‘i 
K@) ~— small the order. © 
y), Expert Advice Without Cost or Obligation ‘ 
7) . 


W) 15 Wesr 17m Smet, New Yone 11, N. ¥. So 
GEDLS<SOSHIOFOMOS 


yw EXCELLENT PRODUCTS . 
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GLYCERINE SUBSTITUTES 


Manufactured by 
APEX CHEMICAL CO., Inc. 
ELIZABETH, N. J. 
Sales Office: 225 West 34th St., New York 1,N. Y. 




















POLAK & SCHWARZ, INC. 


667 Washington St. New York, N. Y. 


Perfume Bases 
| Compositions and Specialties 
Essential Oils Flower Oils 
Terpeneless Oils Aromatic Chemicals 
Ethers and Esters 
Flavors and Extracts 
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BASIC MATERIALS 





INDIVIDUAL 
FRAGRANCES 


FOR 
THE PERFUMER 


BUSH 


AROMATICS 


INCORPORATED 


136 LIBERTY STREET 
NEW YORK 6, N. Y. 


Cable address: ARROBUSH 
Telephone: WOrth 2-6557 









Powco Brand Powdered Neutral Soap is 
preferred by leading Dentifrice and Toilet 
Requisite manufacturers because its chemi- 
cal and physical characteristics are depen- 
dably uniform. So the next time you're in 
the market for Powdered Neutral Soap, say 
Powco Brand and you'll get the highest 
quality neutral soap of air floated fineness 
at an actual saving to you. 


We don't stop with the sale of Powco 
Brand Powdered Neutral Soap, but furnish 
expert consultation on formules as well. 
Why not check with us on the latest de- 


velopments in cost economies with 


POWCO Neutral Soap. 


JOHN POWELL & Co. 


One Park Avenue 
New York 16, N. Y. 
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COSMETRIES 


A name that means every- 
thing you would want in a 
cosmetic plant of your own. 





Skilled Factory Employees 
Progressive Management 
Personalized Service 


- Perfected Details 


ow 


Private Label Manufacturers 
Exclusively 


ow 


COSMETRIES 


INCORPORATED 


30 East Tenth Street 
New York 3, N. Y. 








REPLACEMENTS 

For 

AROMATIC CHEMICALS 

ESSENTIAL SPICE 

and 

FLOWER OILS 
® 


SOAP PERFUMES 
ODOR MASKS 


SEELEY « CO. 


136 LIBERTY STREET NEW YORK6,N.Y. 
FACTORIES 





FARMINGDALE, L. |, N. Y. NYACK, N. Y. 




















Just Published 


DRUG & COSMETIC REVIEW 
1946-47 Edition 


Cloth bound, 450 pages. 


1. 36 articles on formulat'on and manufacturing. 

2. Over 500 formulas. 

3. 186 supply manufacturers catalogs, covering recog- 
nized suppliers of packages, equipment, chemicals, 
raw materials and perfume materials. 


4. Comprehensive directory of all supplies for this 
industry. 

5. Current prices 1934-44, 

6. Associations. 


The most comprehensive reference books of the ind ’ 
Now available. immediate shipment. $3.00 in U.S. 
$4.00 foreign. 


DRUG & COSMETIC REVIEW 
101 West 31st Street New York 1, N. Y. 
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WHAT’S THE 


IDEA? 





The idea is to sell more merchandise and get the maximum 


advertising value through smarter, traffic-stopper 


WINDOW DISPLAY INSTALLATIONS 


WE INSTALL THEM « WE PLAN THEM + WE SUPPLY THE IDEAS, 
MATERIALS, MANPOWER AND THE WINDOWS ANYWHERE — 
NATIONALLY OR LOCALLY. Coronette window installations 
achieve distinction through new dramatic lighting, unique use 
of paper, ribbon, silk and original novelty materials. 


Phone for ovr representative today. 
WoOrth 4-5954 


ele} fe), 1388; WINDOW DISPLAY SERVICE 
149 SPRING STREET . NEW YORK, N.Y 
HORM FILTERS 


HORM ASBESTOS FILTER PADS 















Send for 
test 
samples 


CLARIFLOW 
= 





~-POROSITY OF WIDE RANGE 
-QUALITY UNSURPASS=D 
-OPERATING ECONOMY 


-—CONTROLLED 
MANUFACTURE 
Prompt Delivery 


*Trade Marks 
Registered _ 





STERILFLO 


Or ir-DMAwW 


F. R. HORMANN G&G CO., Inc. 





186 Joralemon St., Brooklyn 2, N. Y. 
Plant—30 Sea Cliff Ave., Glen Cove, L. I. 
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THAT BEAUTIFUL 
COMPLEXION 


ABSORPTION 
BASES 








There’s probably a bit of ISCO in those beautiful spring 
complexions you see today. For cosmetic manufacturers know 
the value of ISCO cholesterol Absorption Bases as important 
ingredients of cosmetic creams ...and as better color diffusing 


agents in lipstick. 


ISCO Absorption Bases are designed to meet specific drug 
and cosmetic requirements. Each base is a neutral emulsifier, 
each adjusted to give cosmetics different characteristics. 


Study these advantages and be sold on another ISCO 
product born of extensive experience—serving industry for 


130 years—since 1816. 


* Absorb up to five times the weight in water and hold 
it in an emulsion. 


Made entirely of chemically pure substances. 


Will not oxidize nor turn rancid. 


Melt at body temperature. 


Stable to acids or alkalies. 


® Act as soothing cream, lubricant and emollient when 
used in combination with other ingredients. 


These specific oxycholesterol preparations are ideally 


designed for special creams, lotions, ointments and salves. 


INNIS, SPEIDEN & CO. 


117 LIBERTY STREET ~NEW YORK 6 N.Y 
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Mokes THE WORLD BEE-LINE 
A HONEY OF A LABELER 


Here are some of the recent improvements in BEE- 
LINE design and construction that make it the ideal 
Labeler for smooth, firm, precise application of front 
or front and back labels to round, square, flat, oval 
or panel containers. 


1. The smooth, gentle, efficient bee-line handling of 
the containers is made even more effective by a new 
drive for the overhead grip on each container which 
now pulls the containers through the bee-line instead 
of pushing them. 

2. The Model 65 Single Station BEE-LINE and 
the Model 120 Twin Station BEE-LINE for double 
production at the same efficient labeling speed 
handle the same range of container sizes and have 
interchangeable parts and attachments. 


3. When labels must be accurately located at a 
fixed position on the container, a new mechanical 
spotting device assures precise control. 


4. Each container receives three controlled pressure 
wiping applications instead of the usual two. Smooth, 
firm, clean labeling is assured. 


5. Starting and stopping the BEE-LINE is under 
finger tip control. Four starting levers mean maxi- 
mum operation convenience. 


Write for new Bulletin containing complete informa- 
tion on these and other new features of the WORLD 
BEE-LINE Labeler. 














Lanolin 
(Continued from page 787) 


dermal layers. While there has been a good deal of 
disagreement regarding these properties, newer work 
given evidence that lanolin does possess them to a 
marked degree. The experimental work of Eller and 
Wolff,**® for example, showed that hydrous lanolin does 
penetrate the skin. Optimal effects were noted four 
hours after application. On the basis of their carefully 
controlled work, it was concluded that such materials 
permeate the skin and that penetration takes place in 
large measure along the hair shafts and into the oil 
glands of the skin. Pertinent in this connection is 
Goodman’s"’ observation that wool fat and hydrous 
wool fat enjoy the reputation of being valuable as 
bases for endodermic ointments, which permit pene- 
tration of included medicaments into the depth of the 
skin. 

It is well recognized that medicaments applied to the 
unbroken skin may be absorbed into the blood stream 
and that the rate of absorption may be influenced by 
the vehicle as well as by the drug it contains. About 
eight years ago Macht** tested a number of emol- 
lients and reported that, while none were especially 
effective in promoting drug absorption, of those studied 
lanolin was the most efficient. Other studies, however, 
indicate that lanolin is quite effective for promoting 
the percutaneous absorption of drugs. Lower’ cites 
work in which a lanolin base containing only one- 
thousandth of one-per cent of mercuric chloride pro- 
duced a metallic taste on the tongue within a few 
minutes after application to any part of the body. 

Particularly significant are the studies made by 
Johnston and Lee.'* Pointing to the many disagreeing 
reports on absorbability they devised a radioactive 
method for testing absorption from ointment bases. 
Sodium chloride, made radioactive by treatment in a 
cyclatron, was selected as the tracer substance, and its 
course after absorption was followed by means of a 
Geiger counter. Very indicative was the finding that 
of all the bases tested, anhydrous lanolin gave the best 
and most consistent results. While the quantities ab- 
sorbed varied considerably with the subjects, in all 
cases there was a sharp rise in counts, followed by a 
gradual decrease in activity; the results being very 
consistent. Lard appeared to give the next best results, 
but there was not the consistency in readings as were 
obtained with the lanolin, nor were the counts as high— 
indicating poorer and less efficient absorption. 

A point that rates more than passing mention is the 
erroneous belief that lanolin promotes hair growth. 
When lanolin first came into use as an ingredient for 
face creams, many women got the idea that it would 
cause hair to grow and that it was therefore inadvisable 
to use creams containing it. No one seems to know just 
how this opinion was formed or why it has gained such 
wide circulation. If this were trie, very little lanolin 
would find its way into face creams, because most of it 
would be used to treat the bald spots on the heads of 
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millions of men. As noted in the Journal of the Ameri- 
can Medical Association,'' there is no proved tendency 
in lanolin toward the promotion of hair growth. Simi- 
larly, Lee-Charlton'* remarks that all cosmetic ex- 
perts are unanimous in their agreement that this ma- 
terial will not grow hair. 

Lanolin can benefit the hair, but it acts indirectly 
through its effects on the scalp. In hair preparations, 
lanolin serves a very useful purpose by supplying a 
natural fatty material that helps to combat drying, 
scaling, dandruff and other local factors conducive to 
the loss of hair or to a dull appearance. 

As already indicated, one of the most important 
properties of lanolin is its excellent emulsifying power. 
A self-emulsifying agent capable of stable emulsions 
with water, the value of the material is further em- 
phasized by the fact that the water-in-oil emulsions 
made with it are extremely stable, show good com- 
patibility with many drug and cosmetic materials, 
resist the action of mild acids and alkalies, and permit 
the incorporation of substances within a rather wide 
pH range.’ 

Lanolin is a valuable stabilizer for water-in-oil emul- 
sions even when present in comparatively small pro- 
portions. Thus if 5 to 10 per cent of lanolin is added to 
non-emulsifying oils, such combinations become capa- 
ble of absorbing large quantities of water to form water- 
in-oil emulsions. For example, 5 per cent lanolin in a 
mixture of 25 per cent mineral oil and 75 petrolatum 
will absorb 100 per cent of its weight of water.? Ac- 
cording to Fantus,'? a mixture of 1 part of anhydrous 
lanolin and 3 parts of petrolatum will absorb at least 
twice its weight of aqueous fluid with the formation of 
a stable emulsion. 

Considerable practical information on the proper- 
ties of such mixtures and the behavior of lanolin as an 
emulsifying agent have been provided by Kalish.*° As 
a result of his quite detailed studies, the conclusion was 
reached that “There is apparently no reason why the 
proper combination of lanolin, water, and/or mineral 
oil, with other ingredients as desired, cannot give a 
completely satisfactory cosmetic mixture. The known 
value of lanolin in improving dry skins makes it abso- 
lutely indispensable in corrective cosmetics; its water 
absorbing power is or can be made adequate for any 
normal purpose; its stickiness can be reduced or 
eliminated.” 

It is well kaown that mixtures of lanolin with petro- 
latum or other paraffin products constituted the first 
“absorption bases,” so called because of their ability 
to take up considerable quantities of water. In de- 
parting from the use of lanolin as such, most of the 
modern absorption bases make use of certain purified 
fractions of wool fat, such as cholesterol, oxycholesterol 
and their esters and other purified lanolin fractions. 
When combined with petrolatum and related com- 
pounds, these materials yield odorless, stable ointment 
bases that are compatible with most drugs and capable 
of emulsifying considerable quantities of water or 
aqueous medications.*" ** Quite a number of such bases 
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KELTON 


PRIVATE LABEL 


MANUFACTURERS 
EXCLUSIVELY 


QUALITY PRODUCTS 


PARTICULARLY EQUIPPED TO 
SUPPLY QUANTITY OUTLETS 


LIPSTICKS e ROUGES 
FACE POWDER ¢ MASCARA 


EYESHADOW e BATH POWDER 
ETC. 


SPECIAL FORMULAE FOR 

EXPORT, EACH ADAPTED 

TO INDIVIDUAL CLIMATIC 
CONDITIONS 


KELTON 


Cosmetic Company 


230 West 17th Screet 763 So. Los Angeles Street 
New York 11, N. Y. Los Angeles 14, Calif. 














Drug and Cosmetic Industry 

















ESSENTIAL OILS 
AROMATIC PRODUCTS 

















Our Selection 
of the Month 


FLEUR D’ORIENT 


An exquisite and delicate fragrance 
which embodies the alluring beauty 
and exotic charm of the Orient. 


Cosmetic and soap manufacturers will 
find this unique creation the answer to 
theirlong-sought problem for “some- 
thing different”. 


Samples gladly sent on request. 
® 


Your attention is also directed to four 
other exquisite aromaticfproducts. .. 


Carnation 
Wild Flower 
Persian 
Bouquet B 


@ Wire, ‘phone or write ... 


Try us for quality, price, delivery, service. 
Let us work with you on your aromatic problems. 


EDWARD REMUS &.(o.,Inc. 


11 WEST 42nd STREET © NEW YORK 18, N. Y. 


Cable Address: EDSUMER, NEW YORK 
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are available commercially under various trade names. 

One result of the search for newer absorption bases 
has been a more comprehensive knowledge of the com- 
pounds in lanolin responsible for its emulsifying action. 
In Europe, Janistyn’* found that while cholesterol is 
the active principle of the wool alcohol mixtures, its 
action is enhanced by the presence of other fatty 
alcohols in the unsaponified portion of the wool fat. In 
a different approach to the problem, Powers, Leask 
and Warner** showed that a mixture of aliphatic alco- 
hols from lanolin in pe’rolatum gave better emulsi- 
fying properties than a like proportion of cholesterol 
alone. They also found that the emulsifying efficiency 
of cholesterol is much less than that of mixtures of 
cholesterol and cholesterol esters. 

Anyone at all familiar with modern formulation 
cannot help but know that lanolin is a really im- 
portant raw material of cosmetic manufacture. One 
writer’ has estimated that lanolin is a component of at 
least half of all types of cosmetics, either as a major 
ingredient or as a valuable and useful adjunct. A great 
deal of lanolin goes into the production of a large 
variety of skin creams such as “all purpose” creams, 
cleansing creams, night creams, lubricating, “tissue”’ 
creams, eye creams, bleaching creams, cream rouges and 
many others. As indicated by Malisoff,** Janolin is also 
a valuable inclusion in hormone creams. Hand creams 
made with lanolin are noted for their softening effects 
and for their efficiency in combating the adverse 
effects of weather, work, chemicals and skin fat- 
robbing solvents. Very recently, one rather widely 
consulted consumer publication*® gave its highest 
recommendation to toilet lanolin as a hand cream. Such 
a product, it was suggested, cou'd be made from a 
suitably perfumed combination of equal parts of hy- 
drous wool fat and soft yellow petrolatum. 

Liquid creams, represented by hand lotions, sun tan 
lotions and the like, are frequently benefited by the 
stabilizing and emollient action of lanolin. Its soothing 
and anti-drying action also makes lanolin a useful 
component of shaving creams, including both the 
lathering and brushless types. Lanolin is, of course, a 
most valuable superfatting agent for toilet soaps.*’ 

With a history of utility in hair pomades, recent 
years have seen its more extensive use in newer types 
of hair dressings, particularly those designed for men. 
For those who may wish to experiment with such 
products, the following has been suggested as a work- 
ing basis for making a lanolin-containing hair dressing: 


RSE ASS EGS OE ee 10.0 
i ee a a PRS 4.0 
SN oink ord 8 oe wits weewes ee 2.5 
Tee Tee 0.5 
A gas le oe win ewe 100.0 


Small proportions of lanolin are often added to per- 
manent waving solutions to combat the tendency of the 
process to dry the hair andmake it dull and brittle.* *° 

Jannaway,”* in his recent review on lipsticks, con- 
siders lanolin as an almost indispensable constituent of 
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a good product. Not only does it serve to improve 
plasticity and bind together the castor oil, mineral oil 
and other constituents, but it also improves the ad- 
herence of the lipstick film to the lips, counteracts any 
tendency to dryness and irritation, enhances the in- 
delibility and promotes retention of the color lakes and 
toners. Lanolin also helps the danger of cracking and 
sweating. Because of their variable composition, this 
authority does not favor the use of absorption bases as 
lanolin replacements in lipsticks. 

It has been found that inclusion of a small propor- 
tion of lanolin in nail polish removers serves to over- 
come the tendency of the solvents to dry the nails and 
make them brittle.? Where the nails are excessively 
brittle, whether from the action of solvents or from 
other causes, lanolin-containing preparations have been 
recommended as useful for treating this condition.”° 

Somehwere intermediate between the fields of cos- 
metics and dermatology lie the new extensive group of 
industrial skin protective creams and ointments.*° 
Lanolin was used in some of the first products de- 
veloped for such purposes and it has maintained its 
place in many of the more specific skin protectives de- 
veloped during recent years. For example, lanolin is a 
specified ingredient in four of the seven type formulas 
for protective ointments given by Schwartz*' of the 
U.S. Public Health Service. It was also included in the 
industrial skin cleanser developed by this worker, as 
well as in the special cleaner prepared for use by soap- 
sensitive workers. 

It is said’ that the use of crude wool fat as a base for 
ointments can be traced back to the days of Pliny 
(23 to 79 A.D.), but that it was probably used by the 
ancient Persians and Chinese long before that time. 
Today the purified products stand among the most im- 
portant materials used in making preparations for 
treating many dermatological conditions. Lanolin 
emulsions have a decided field of application in derma- 
tology’’ and, as noted by Fantus,** wool fat is particu- 
larly valuable as an ointment for incorporating aqueous 
solutions of drugs and for making cooling salves. 
Simple Ointments, U.S.P., containing 5 per cent of 
lanolin, is still considered one of the most important 
vehicles for carrying medication to the skin. Valued as 
a component of ointment bases for carrying many 
standard drugs, the advent of new therapeutic agents 
has further enhanced the status of lanolin as a vehicle. 
For example, it was frequently found advantageous to 
incorporate sulfonamides into lanolin-containing bases, 
especially those of the water-in-oil emulsion types.*? In- 
deed, lanolin-utilizing bases containing sulfas were 
recommended for treating more resistant skin in- 
fections.** 

When penicillin entered the chemo-therapeutic pic- 
ture, it was noted that lanolin-containing ointments 
often provided superior local effects, not only in skin 
diseases, but also in aphthalmic infections.** Simple 
anhydrous lanolin-mineral oil mixtures have been em- 
ployed as vehicles for penicillin.** Recently, Myers*® 
stated that the following ointment proved very suc- 
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YOUR PRODUCT WILL 
GO PLACES IN 


LUSTEROID 
VIALS AND TUBES 


They buy your product when it’s pack- 
aged so they can see it. That's why 
products go places in LUSTEROID, the 


crystal-clear plastic vials and tubes. 


For all their light weight, these con- 
teiners are strong, rigid, unbreakable— 
ideal for product protection and perfect 
display. LUSTEROID saves you money, 





too, by cutting handling and shipping costs. Their print- 
ability eliminates labeling expense. 
All colors to choose from—clear or opaque. Sizes from 


4" to 1144” in diameter—lengths up to 6”. Cork, slip-on 
or screw-cap closures. Write for details. 


Li. 
ROID CONTAINER CO., Inc. 







M r 
7. melhs 


LUSTE 


For y iv 


Office and Factory 
10 W. PARKER AVENUE, MAPLEWOOD, N. J. 
MAILING ADDRESS: SOUTH ORANGE, N. J. 
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Ros i, 
& % PUROCAINE 
” BRAND 
PRODUCTS 


Procaine Hydrochloride 
USP: XII 


Procaine Base 


Butyl-p-aminobenzoate 
USP XII 


Isobutyl-p-aminobenzoate 


Ethyl Aminobenzoate 
USP XII 


Sodium Methylarsonate 
Epinephrine UsP xi 


Sodium Pentobarbital 
USP XII 


Dl-desoxyephedrine 
D.Desoxyephedrine 


We invile your inquiries for prices and any 
desired additional information. 


PUROCAINE, wc. 


Sales Division 


90 West Street 
New York 6, N. Y. 


Main Office 


Packard Building 
Philadelphia 2, Pa. 
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cessful as a vehicle for penicillin in the treatment of 
skin diseases and certain tropical ulcers: 


rk cawintadkrdves mes 5.0 per cent 
 Sccnak Gat dd apeb eu dees 4sh oo 

’ White soft paraffin............... —_— 
Freshly distilled water............ i Ai 


Of interest in connection with antibacterial prepara- 
tions is the report that lanolin itself is decidedly bac- 
tericidal. In 1938, Nelis*’ observed that certain bac- 
teria, when suspended in a mixture of equal parts of 
lanolin and mineral oil, were all killed in a few hours. 
In later work, similar results were obtained when lano- 
lin was used alone, but liquid petrolatum by itself had 
little or no bactericidal action. Also pertinent is work 
which indicates that lanolin might be useful to de- 
toxicate or attenuate various toxins, like those of 
diphtheria and tetanus.**** Indeed a patent*® has 
been granted for a therapeutic lanolin sol for adsorb- 
ing toxins from the human blood stream. 


On occasion, lanolia is used in special enteric coat- 
ings. It is reported’ that pills coated with lanolin will 
dissociate in the intestine after six to seven hours. 
Sometimes lanolin is employed as a plasticizer in the 
preparation of adhesive plasters and tapes. 
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Should Returned Goods Be A Problem? 
(Continued from page 775) 

create biological business. On occasion it is possible 

for the accounts stocking biologicals to suggest a 


specific manufacturer's products. Ordinarily the dollar 
success is directly related to the detail effort. 
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The Solution Is Field Control 


An examination of the catalogs of several pharma- 
ceutical companies reveals a much more hard-headed 
return goods policy than is actually practiced. For 
example: (a) Some companies state that returns can 
be made only after receiving permission from the 
branch or main office. (b) Others point out that no 
returns are permitted on merchandise sold under 
special offers. (c) Some place a time limit on the ex- 
change privilege. (d) Several require that returned 
merchandise be sent prepaid back to the manufacturer. 
(e) Out-dated products can be exchanged only for items 
of equal value or in the same class. (f) Many accept 
damaged goods for salvage credit only. 

In actual practice manufacturers recognize that com- 
petition and accepted business methods make it neces- 
sary to have a flexible return goods policy. The amount 
of returned goods a compaay has in a year is closely re- 
lated to the calibre of its field management. Overstock- 
ing, weak detailing, poor planning, pressure to meet 
quotas and sloppy field supervision all play a part in 
building up a volume of returned goods. 

Control in the field is the answer to whether or not a 
manufacturer does or does not have a returned goods 
problem. It is helpful to establish steps to keep re- 
turned goods ia hand. The accounting department 
should set up a procedure for analyzing the flow of re- 
turned goods. Division and territory comparisons can 
be made to advantage. Individual performances can be 
studied in the reflection of the national average at say 
six month intervals. Divisions or territories exceeding 
the national average should be closely checked and a 
course of action taken to cut down the returns. It 
might be very worthwhile for a company with a 
troublesome returned goods problem to work out a 
salesman’s “manifest” (record form). This makes it 
possible to keep a careful check on individual salesmen 
and their returned goods performances. Where neces- 
sary this method of control has a decided red light 
effect. In addition it provides an easy source for re- 
cording and reviewing data taken from the manifest. 
It is generally agreed that while there may be many 
paper regulations which can be set up to help reduce 
the rate of returned goods, the true and fiaal answer 
is control in the field. Efficient field management 
usually means a low rate of returned goods. 





Off-Season Sales Opportunities 
(Continued from page 780) 


of any other three months period for the year. 

What do these figures imply? Their most important 
message to any cosmetic manufacturer is that they 
carry evidence of a growing market which, quite 
naturally, makes its most spectacular advances at the 
spots where it was weakest before. 

New marketing openings are in the making in the 
early spring and move specially during the heighth of 
the summer. These may be of the consumers’ making 
or the result of the sales activities of one or several 
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ILLCO-WAY de-ionized water 


replaces distilled water 








is —PURE WATER...NO HEAT 


\ OR FUEL REQUIRED! 


In a pharmaceutical plant, pure water is 
obtained from the above unit (250 gph) ... the 
second installation of 11Lco-way De-ionizing 
equipment for this particular company. 

Cost of the water is 1% to 10% of the cost of 
steam distillation. Hundreds of chemical, cos- 
metic and industrial plants are obtaining pure 
process water from specially built 1LLco-way 
equipment of this type. 

No fuel, no cooling water required, no periodic 
dismantling for cleaning. Purity meter shows 
quality of water at all times. Flow rates from 12 
up to 500,000 gallons per hour. 

Write for literature today! 


ILLINOIS WATER TREATMENT COMPANY 
847-6 Cedar St., Rockford, Ilinois 
7310-6 Empire State Bidg., New York City 
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STANTON’S 


Ammonium Thioglycolate 


is manufactured by a special 
process to eliminate harmful 
impurities, and is supplied to 
leading manufacturers all over 


the world. 


Shipped in concentrated form 
only, it has the hard-to-beat 
combination of high quality 
and low cost. 


Specifications and details sent on request. 


Stanton Laboratories 


227 Krams Avenue Philadelphia 27, Pa. 
(Main Office) 
Sele Foreign Distributor 


Ernst Seidelmann 
Woolworth Building New York 7, N. Y. 
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manufacturers which have not “ripened” sufficiently 
yet to become a seasonal tendency. 

Contributing factors are doubtless the currently fre- 
quent changes of the publication dates of the national 
magazines, the greatest use of radio and newspaper 
advertising, and their facilities for spot publicity. Dur- 
ing the summer months the arrival of the man customer 
may play an important part. Of merely temporary in- 
fluence, but pointing the way to useful opportunities 
for better market building may be the practice, forced 
upon stores by present conditions of placing their sea- 
sonal fashion goods upon the counters as they arrive; 
substantially earlier than normally. This distorts the 
seasonal structure of the year. 

Whatever the cause, there seems to be no doubt that 
cosmetic sales are growing during parts of the year 
when they formerly did not. This is something the 
industry must act upon to make its current expansion- 
ary tendencies still more secure. 

Because this is a matter that concerns the individual 
manufacturer and any steps to be taken must be de- 
termined by each manufacturer himself, no advice can 
be given as to the best method of dealing with this 
situation. 

However, it appears that promotional “dating,” 
especialiy the selection of the respective monthly 
issues of the national magazines for advertising pur- 
poses will need a re-study and that it may pay to bring 
copy into closer relation to the subseasonal needs of the 
consumer. Advertising should be spread more evenly 
over the year, giving greater attention to off-season 
periods and encouraging retailers to make additional 
efforts during weeks which, heretofore, have been 
neglected. 

It certainly will be a good idea for almost any cos- 
metic manufacturer to discover which of his products 
have contributed to the sales increases in late winter 
and mid-summer and establish, if possible, the 
reasons why. Retailers’ records seem to indicate 
that it is the utility rather than the luxury items that 
have been benefited by these newer sales trends. How- 
ever, there is a possibility that the large size promotions 
of many stores during February and the tendency of 
duplicating articles for vacation purposes play a part 
in this development. 

Only a clos2 investigation of the facts will determine 
the cause and will enable manufacturers to make right 
use of their opportunities. 

In the meantime, it will be very worthwhile to re- 
check this year’s results. With July and August still 
ahead it will certainly pay to make some tests of the 
consumers’ reaction. 

According to the Department of Commerce, retail 
sales have been moving at the rate of an annual ninety 
billion dollars since the beginning of the year. This is 
20 per cent above last year and non-durables, foods, 
apparel, drugs (cosmetics?) and department stores are 
making the principal contribution. Sales of cosmetics 
should have grown therefore at least 20 per cent this 
spring. Manufacturers will ask themselves, whether 











their own business grew beyond this high expectation 
during the early part of spring and whether they can 
repeat this performance during July and August? 

The chances for doing so appear extremely good. A 
last minute advertising and sales effort may turn out 
more profitable than expected. 





T.G.A. Convention 


(Continued from page 783) 


Florence E. Wall, of Ralph L. Evans Associates, de- 
scribed how cosmetics should be clinically investigated 
and how they should be tested for intelligent promotion. 
Actual tests on living skin and hair were recommended 
as the most reliable tests. 

Earle R. Caley, of Wallace Laboratories, presented 
two new methods of determining the specific gravity 
of cosmetic creams, the methods being applicable to 
creams of medium or stiff consistency. 

In a paper entitled “Cosmetic Use-Tests,” Erwin 
di Cyan defined as a use-test one “intended to denote a 
test, which has as its aim the duplication of conditions, 
by mechanical means, which a cosmetic product meets 
when put into actual use by the consumer.” He warned 
against misapplication and misinterpretation of these 
use-tests, and suggested deliberation before application. 

Dr. B. Thurber Guild, associate medical director for 
Winthrop Chemical Company, discussed the scientific 
aspects of skin cleansing, listing what he considered 
should be the properties, actions, and reactions of a 
superior skin detergent. 





Proprietary Meeting 
(Continued from page 789) 


the point where it is possible to predict from a product’s 
behavior in a test tube how it will perform against bac- 
teria on objects or on living tissue. A phenol coefficient 
has been determined to be used as an absolute guide for 
the dilution of disinfectants chemically related to 
phenol. Dr. Reddish considers the FDA test for liquid 
antiseptics—which requires the killing of 300,000,000 
staphylococcus within five minutes—‘‘a severe test.” 
While there is no official method of testing fungicides, 
several methods have been proposed, said Dr. Reddish. 
One method requires the killing of five of the most 
resistant fungi within five minutes in matted culture on 
agar plates. Another requires the killing of from 5 
million to 12.5 million conidi of one of the most re- 
sistant pathogenic fungi within ten minutes. 

Lawrence Flett, director, new products division, Na- 
tional Aniline Division, Allied Chemical & Dye Corp., 
spoke of the new detergents which can be used freely by 
“the very large portion of the population” allergic to 
soap. In particular, Mr. Flett spoke of his company’s 
product of this type, called Naccono!, pointing out uses 
such as for bubble baths relief of diaper rash, chafing, 
control of perspiration and body odors, as an insecti- 
cide, and as an antiseptic and fungicide for control of 
athlete’s foot. 
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kil, All 


: Botany ” BRAND Products 


“BOTANY 


BRAND 


LANOLIN 


(ANHYDROUS OR HYDROUS) 
U. S. P. 


is WK ecogniged 


Highest Duality 


Clear light amber in shade and 
almost odorless, “Botany” Brand 
Lanolin (anhydrous or hydrous) is 
the best start toward a most de- 
manded finished product. Com- 
pletely converted in our own 
modern fully equipped refining 
plant. Use “Botany” Brand an- 
hydrous or hydrous Lanolin for per- 
fect satisfaction. Botany’s highly 
trained technical staff will be 
pleased to help solve any of your 
Lanolin problems. 





Write to 
BOTANY WORSTED MILLS 
PASSAIC, N. J. 


oie bo ie nak te Oe ee 


Patent Office. Copyright 1946 by Botany Worsted Mills 
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Emcots CA and RH (Seft-emutsitying Glycery! Monestearates ) 
Emcol MS (Glyceryl Monostearate) 

Emcol MS-16 (Acid Stable Glyceryl Ester Lotion Emutsifier) 
Secal (Acid Stable Glycery! Ester Cream E mutsifier ) 
Emcol 1P (isopropyl! Palmitate) 

Emcol PL 50-3 (Propylene Glycol Monolaurate) 

Emcol DL 50 (Diethyiene Glycol Laurate) 
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Physio-Chemical Aspects of the 
Cold Wave Process 


(Continued from page 785) 


reported by a well-known women’s publication are not 
borne out by actual experience over a period of years. 
The fallability of such patch tests was recently pointed 
out by Goodman’, who showed that, regardless of the 
strength of the solution tested, the concentration of the 
material in contact with the subject’s skin under the 
patch would soon reach 100 per cent upon the dissipa- 
tion of the vehicle and that almost any chemical under 
these circumstances would show irritation. 

It is apparent, therefore, that the same general rules 
apply to the manufacture of cold waving preparations 
as apply to other products used to treat or beautify the 
human body. The raw materials must be of the highest 
purity and uniformity and the finished preparation 
must be made under carefully controlled conditions. In 
this respect, the industry as a whole has taken great 
forward strides during the past few years and it may be 
safely said that the amount of time and money devoted 
to research and control is greater than ever before. 
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ADMA Convention 
(Continued from page 778) 


Taylor reported that this project has reached a promis- 
ing stage in the RCA laboratories. 

Chairman E. A. Ravenscroft of the section on produc- 
tion and engineering (a new section), reported on dis- 
cussions of plant maintenance, layout methods, air- 
conditioning, control problems, and job simplification. 
At a meeting of the section to be held in the Fall, pro- 
duction planning and scheduling and handling and 
warehousing of materials are to be discussed. Also a 
visit will be made to a plant, preferably one other than 
that of a drug manufacturer. Other subjects to be 
studied by this section are dust collection, ventilation, 
centralization, personnel problems, plant design, ex- 
pansion, appraisal charges, cost-control unit processes, 
packaging, and other matters. 

The subcommittee on replacements of the Scientific 
Section reported that imported drug supplies are im- 
proving, while many chemicals produced in this country 
are still difficult to obtain, sugar, glycerin, and alcohol 
presenting serious problems. Packaging supplies are far 
from satisfactory and the situation is generally con- 
sidered to be worse than during the war. 

Dr. Wallace E. Herrell, assistant professor of medi- 
cine, Mayo Foundation, and head of Section in Medi- 
cine, Mayo Clinic, spoke on the experimental and 
clinical evaluation of stryptomycin. From observation 
in 150 out of 200 cases of tuberculosis he concluded 
that the drug was of promise in suppressive effect in 
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this disease, but he is not ready to say that it provides 
a cure. It has definite therapeutic value in infections 
of the urinary tract caused by proteus and similar or- 
ganisms. Effects in syphilis are not permanent. It is 
useful in blood poisoning and is a cure for tularemia. It 
has good effects in some cases of undalant fever in the 
acute early stages. Sometimes it gives good results in 
Friedlaader’s infections. Its value in typhoid is still 
doubtful. It has shown promise in the plague. Studies 
on its use in whooping cough are still in the early stages. 
Pathologic organisms rapidly develop resistance to 
streptomycin, sometimes within the first 48 hours of 
treatment. This requires that development of the or- 
ganisms be constantly checked. Streptomycin is much 
like penicillin in its toxic effects on the skin, but it is 
more toxic on the nerves in prolonged administration. 
It occupies a place in therapeutic value somewhere be- 
tween that of tyrothrysin and that of penicillin. 

Dr. Perrin H. Long, of the Johns Hopkins School of 
Medicine, spoke on the Medical Problems in the North 
African and Mediterranean Theatres of Operation, 
covering mainly typhus, malaria, dysentery, combat 
neuroses, and jaundice. The excellence of medical,sup- 
plies, in both quantity and quality, of the U. S. Army 
contributed in a very large way to the lightness of the 
typhus problem and cut the mortality of malaria to a 
very low mark. Unfortunate physical consequences of 
toxicity resulted from the first method of giving ata- 
brive in relatively large doses twice weekly instead of 
daily. Sulfa drugs, especially sulfadiazin, gave excel- 
lent results in bacillary dysentery. Some tim? passed 
before there was developed a satisfactory method for 
handling battle fatigue and its attending neuroses, but 
when appropriate psychiatric treatment was applied, 
the men returning to combat ran around 70 per cent. 
Jaundice caused much trouble, blocking one of the most 
important pushes in the Italian theatre. Chlorination 
of the water did not kill the causative bacteria, and 
only rest aad a high-protein diet cured the attacks 
permanently. 





New Products and How To Get Them 


(Continued from page 783) 


The sales department comes in contact with the dis- 
tribution outlets, and in many companies with the con- 
suming public, so it should be in a favorable position to 
gauge reaction at the point of application. Sales man- 
agement should encourage the salesmen to send in new 
product ideas. Each suggestion, no matter how silly it 
seems, should be evaluated by a competent new prod- 
ucts suggestion committee and a prompt reply made to 
the salesman explaining what happened to his idea. 
Prizes should be awarded to those salesmen who send 
in new product ideas that seem to have merit. If man- 
agement shows that it is serious about new product 
ideas, the men in the field will be stimulated to send 
them in. 

The research department is, of course, the logical place 
for new product development. Working in close con- 

















Have you tried The New Jersey Zinc 
Company's ZINC BORATE-—3170? 











Specify U.S.P. Zinc Oxide made by— 
THE NEW JERSEY ZINC COMPANY 


Products distributed by 


The New Jersey Zinc Sales Company 


New York - Boston - Chicage 
Cleveland - Son Francisco 
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uniform in texture, and white in color. § 
from the finest grades of crude beeswax, it 
carefully tested for purity and uniformity be- 
fore it is accepted and refined. After thorough 
processing and clarifying, it is sun-bleached to 
a high degree of whiteness. 


@ Uniformity of Beehive Brand Beeswax will 
keep your product always up to the high 
standard you set for it. The quality and uni- 
formity never change. It is free from adulter- 
ants and imperfections of any kind. 

And back of every tablet of Beehive 
Brand Beeswax stands the repu- 

tation of the manufacturer. 







Write Dept. D-6 today for com- 
plete information. 


WILL G BAUMER CANDLE CO., INC 


j 55 
Buckley Road, Syracuse, New York 
ERESINE REL 1 YELLOW BEESWAX 


HYDISTEAR 











tact with sales, market research and outside contacts, 
this department should be in the proper position to de- 
velop new ideas. 

A carefully organized and equipped research depart. 
ment, supported by progressive management, should be 
able to function in a productive manner. A research 
administrator who has his finger on the pulse of new 
developments and knows how to apply them to his own 
company’s needs, is an invaluable asset. Such a man 
cao, with proper cooperation, lead his company to new 
and fertile markets. 

As Doyle and Savina pointed out in a recent article 
(Druc anp Cosmetic INpustry, April 1946) “there is no 
short cut to new product success. An enlightened man- 
agement working in unison with research, production, 
sales and advertising provides a team that is hard to 
beat.’” We echo these sound sentiments and add that 
unless the drug industry develops a careful long-range 
product development program the road ahead will lead 
to a dead end street. 


John S. Zinsser 


(Continued from page 781) 

“To maintain and improve the Company’s relative 
position in the industry, it is necessary to spend large 
sums on research and on greater selling effectiveness. 

“Our progress, fairly steady except for the year 1938, 
was undoubtedly accelerated by the war. However, 
it can be said with relative certainty that the policies 
pursued were responsible, in the main, for this history. 
We feel safe, therefore, in our post-war planning to 
continue with our basic policies of the past.” 

It seems to be a generally accepted fact that the 
Zinsser administration has been just what the doctor 
ordered for Sharp & Dohme. Distinctive advertising, 
improved merchandising, and better sales control com- 
bined with sound management and original research 
have altogether added up to a sound profit picture. 
John Zinsser can well be proud of his stewardship as he 
took a somewhat anemic company and tripled the 
business within a ten year period. 


VON-ALCOHOLIC MOUTH WASH: We have been con- 
sidering the marketing of an antiseplic mouth wash, and after 
looking over some of the products on the market, we have been 
wondering how you can compete with some of these, considering 
the price of ethyl alcohol. 

In view of these difficullies, 1 wonder if you could help me by 
providing a formula which does not call for the use of large quan- 
tities of alcohol or which perhaps would contain none of this 
ingredient al all? Leechburg. 

A quite effective mouth wash can be made without the use 
of alcohol, as is illustrated in the following formula for a 
“Orange Mouth Wash,” as given by Chilson: 


Boric acid... aay 2.5 
Chlorthymol 0.1 
Methy! salicylate . 0.6 
Glycerine...... eh ah 10.0 
Distilled water....... 86.8 


Dark orange color, as desired 
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READERS’ QUESTIONS 


PERFUMING BATH SALTS: We 
are interested in learning the most 
efficient method of perfuming sodium 
sesquicarbonate for bath salts. We would 
appreciate any information you could 
give us. Litchfield. 


A number of mechanical methods may 








be employed to perfume sesquicarbonate crystals. Essen- 
tially, most of these processes consist of dissolving the per- 
fume in alcohol and spraying the solution on the crystals, 
which are then thoroughly mixed until the perfume is homo- 
geneously distributed. 


LANOLIN INFORMATION: We are very much interested 
in the use of lanolin in cosmetics. We would be most appre 
cialive if you would send us generous references to the literature 
on the subject. Salt Lake City. 

I think that you will find that the following offers a rather 
comprehensive bibliography on the uses of lanolin in cosmetics. 
J. Kalish: “Drug & Cosmetic Industry” 43:168, Aug. 1938. 
J. Augustine: “Soap, Perfumery & Cosmetics,” Apr. 1935, 
pg. 28. 

H. Lee-Charltin: “Soap, Perfumery & Cosmetics,” Jan. 
1938, pg. 61. 

E. S. Lower: “Manuf. Chem. & Manuf. Perfumer” 15:13, 
Jan. 1944; and, 15:68, Feb. 1944. 

H. Wontner Smith and 8S. G. Campbell: 
Manuf. Perfumer,” 13:135, 1942. 


“Manuf. Chem. & 


EFFERVESCENT BATH TABLETS: 
Have you any available data bearing on 
the formulation of bath tablets for water- 


a / softening which effervesce upon immer- 
sion. We are somewhal slumped in 

4 é finding an ingredient which would cause 

é é effervescence, but which does not neutralize 

the necessary alkalinity. Any help you 


can give us will be appreciated. Cleveland. 

Effervescent bath tablets are usually composed of mixtures 
of tartaric acid, sodium bicarbonate and sodium sesqui- 
carbonate; the reaction between the acid and part of the 
carbonate being responsible for the effervescent effect which 
hastens the disintegration of the tablet and more rapid solu- 
tion of the softening ingredients. Following the initial 
effervescent reaction, sufficient alkali remains to be dissolved 
in the water to react with the substance normally present in 
hard water. Because of the extreme hygroscopicity of the in- 
gredients which causes them to absorb moisture from the air 
and form hard sticky masses in the container, it is essential 
that the materials be thoroughly dried before use. Where pos- 
sible, manufacture of the tablets should be done in a de- 
humidified atmosphere. A typical formula for an effervescent 
bath tablet is as follows: 


Sodium sesquicarbonate . 41.0 
Sodium bicarbonate 31.0 
Tartaric acid... odes 12.0 
ae ae eer te 11.0 
Perfume. . 5.0 


Dry all the ingredients thoroughly. Mix and add perfume. 
Compress and spray the color on_the finished tablets. 


June ’46: 58, 6 








A typical No. 6 MIKRO-ATOMIZER in- 
Stallation. For large production operation. 


Grinding your product finer than you have ever 
pulverized it before, may bring you amazing results in 
terms of a smoother, greatly improved product. It may 
also open the way to the development of new products. 


The MIKRO-ATOMIZER represents the very latest 
successful development in a mechanical screenless 
pulverizer capable of producing microscopically fine 
powders as low as | to 25 microns (under 325 mesh) 
in size. Revolutionary and new in design, this mill 
provides results not previously obtainable in any 
mechanical pulverizer. 


Compact and highly efficient, the MIKRO-ATOM- 
IZER is engineered to operate on an entirely new 
ea grinding principle. This permits 
guaranteed performance as to 
minimum particle size control, 


capacity and power. 


The purchase of a MIKRO- 
ATOMIZER may be the means 
of greatly improving your 
product. Write today for new 
Advance Bulletin and a free 
test of your material in one of 





“Ne. 5 MIKRO-ATOMIZER : 
these new mills. 


for small quantity produc- 
tion, pilot plant and 
laboratory work. 


PULVERIZING MACHINERY COMPANY 
22 CHATHAM ROAD + SUMMIT, N. J. 
NO . 2 TYPES TO MEET MOST PULVERIZING NEEDS 


MIKRO- ULYorrZER 


Reg. U. S. Pat. Off 


Te tS ER 
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HAIR LACQUERS: Can you supply 
formulas for hair lacquers? Philadelphia. 

The simplest of hair lacquers consist of tinc- 
ture of benzoin, styrax or rosin, sometimes with 
a little gum sandarac, diluted to the requisite 
consistency with a little alcohol. A _ typical 
formula of this sort may consist of: 









Ahcniitas a Neacnaie mcirisicdl i, ine ielia oe Bibs inca a bw ela Wie ah eine's 1.0 
Gum benzoin......... oar ACA aan Ae 2.0 
SE ns cer et AS cl ee 5 5g 
SS ce cere ca Mtast ade aeaee Sufficient 
If a spraying lacquer is desired the following is a typical 
formula: 
O R EMBER Water soluble shellac resin............. —. 
> . J 5 ESS See eae 80.0 
Ba ~ Bee gee CCid|:CCWatter..... eee eee eee eee, if 
hen you\re in\gne, m vy for Preservative... Bie dan Spire emscial alle uel anveria .... Sufficient 
Perfume. . ee a ties ee a iN - 









_ > 
O If desired, a little alcohol may be added to speed up drying 
time but this is not really necessary. 
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LIQUID STYPTIC: In the August 
1945 edition of DruG aNp Cosmetic IN- 
pusTRY, we nole on page 267 a formula 
for styptic pencils. We were wondering 
if you had a formula for liquid styplic. 
We would appreciate it if you could send 
us such a formula. Ottawa. 

A 20 per cent solution of ferric 
chloride makes an efficient, widely used 
styptic. However, we assume that you 
have in mind a colorless preparation such"as can be used on 
cuts made during shaving or the like. Probably the styptic 
water described in the Pharmaceutical Recipe Book is more in 
line with what you have in mind. This is made from: 


ESSENTIAL 0 
AROM TIC MATERIALS 
SPEGIAL PERFUME CR 

















NT Se re Sse Ee PN cians age 30 Gm. 
a akan 30 Gm. 
ey CII, WII Sins oe ecdie view antes .. 1000 ce. 


Triturate the salts together and dissolve in the rose water, 
allow to stand for two days and filter. 





HAIR STRAIGHTENER: We package 
a hair straightening petrolatum to sell to 
colored women for dressing the hair with a 
hot comb. We find that it does not produce 
enough sheen or gloss. Is there anything that 
we can combine with the petrolatum that will 
give a sheen. Hollywood. 

Frankly, I am not at all familiar with 
this so-called hot comb method. However, a rather nice 
product for straightening the hair, which should produce the 
desired gloss, can be made as follows: 





NR ned eke alsae veeh eines oni 6 parts 
NN a on at tion dura. eek puieaan 1 part 

I IN 5 da u.0 sania nie o's win ede ¥ 5a 2 parts 
ESR ee ere eee re rere Sufficient 


Melt the petrolatum in double boiler and add the other in- 
gredients. The perfume should not be added until the mix- 
eg " acid ture begins to solidify around the edges. This is an amber 
12 EAST 22nd 1 STREET, NEW YORK 10 product. If a water white product is desired use white petro- 
CHICAGO—a. C. DRURY & CO., INC. latum and white beeswax and substitute equal parts of 

219 EAST NORTH WATER STREET deodorized castor oil and mineral oil for the peanut oil. By 
adding more wax and less of the oils product can be obtained 
that will straighten the most unruly hair. 
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FACE CREAM PROBLEM: I am very 
desirous of oblaining some information and 
would appreciate very much indeed any help 
you can give me. I have a very excellent 
formula for a skin cream, using as one of 
its main ingredients animal fat (suet). I 
want to substitute a fat nol of animal origin, a vegetable fal or 
even a synthetic fat will serve my purpose. I have tried hydro- 
genated peanut oil but it does not seem to be satisfactory. Wash- 
ington, D. C. 

Why not try petrolatum. Its consistency can be controlled 
by adding mineral oil to the melted petrolatum. If a stiffer 
paste is desired a little paraffin wax may be added to the 
petrolatum. As an alternative, you might try a vegetable oil 
made more firm by the use of beeswax or paraffin wax. 





DOG ECZEMA: A good many of my patrons who have dog ken- 
nels have asked me to make them a good lotion for dog eczema 
because their dogs scratch out all of their hair. Pittsburgh. 

Before suggesting formulas for treating eczema of dogs, I 
should like to point out that the type of preparation to be 
used will vary according to the condition of the skin or type 
of eczema. For example, an ointment should not be used on 
an oozing skin surface, an evaporating lotion being much 
more suitable. A lotion of this sort may consist of 18% of 
tannic acid in glycerine diluted with equal or double its 
volume of water. Another useful lotion is: 


Colloidal calamine.. . . 20.0 
Glycerine..... 5.0 
Para-chlor-metac weoal 0.1 
Water to make......... al 100.0 


If an ointment is desired, try the following: 


Petrolatum... , ato 100.0 
Paradichlorbenzol 10.0 
SD enevesess 10.0 
Kerosene. . a — Bes 
Sulfur.... ; .... 20.0 


NICOTINE STAIN REMOVER: 
As a faithful reader of *‘Compounder’s 
Corner,” I would appreciale your giving 
me a formula for removing nicotine stains 
caused by cigaretle smoking from fingers 


¥ > ' and nails. Santiago. 
ry 





I think a product made along the fol- 
lowing lines will serve your purpose: 


Beeswax. . 10.0 
Paraffin... 5.0 
Mineral Oil 46.0 
Pumice... + 8.0 
Borax. ... 0.5 
Water... 30.0 
RY SEE Ca ; ; . 


ALCOHOL PROBLEM: I intend to open a perfume depart- 
ment shortly. Please advise me what grades of alcohol are to be 
employed in the manufacture of perfumes and cologne waters. 
San Francisco. 

There are special grades of alcohol used in the manufacture 
of such products and I am sure that if you will get in touch 
with your alcohol supplier he can give you full information 
on which grade of alcohol is most suitable for the several per- 
fumes and colognes you intend to manufacture. 
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~GUNNING 


SINCE 1922 


For the Cosmetic, Soap, Perfume, 
Food, Flavor, Drug, Pharmaceutical 
and Insecticide Trades. 


A few of the products of our 
own manufacture 


7 





Amyl Cinnamic Aldehyde 
Anethol, N. F. 


Benzyl Benzoate F. F. C. 
Eugenol — Linalool 


Linalyl Acetate 


Game Gnponnte 


for Cosmetics, Soaps 
and Perfumes 


* 
Flavors — Spice Oils 
Deodorants 











GUNNING & GUNNING, INC. 


601 WEST 26TH ST., NEW YORK 1. 
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Professional 
Service 








THE 
COLUMBUS LABORATORIES 
Analytical ad Consulting Chemists 
Bacteriologists 
ed me ty 


33 N. STATE ST. CHICAGO, ILL. 











H. A. Sam, Ph.D. E. B. Purt, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Pormerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Investigations Conducted 


Specialists in the Analysis i. 
Essential 
Toilet en 





rugs 
Special 
Pyvethrum, Re Roten: and oth 
Organic Insecticides — 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone MUrray Hill 3-6368 


























GEORGE W. PEGG, PH. C 


NSULTANT 


Deugs — Cosmetucs — Industrial Alcohol 
Flavoring Extracts 
Labeling — Formulas _ Processes 


152 West 42nd St., New York 18, N. Y. 
Telephone Wisconsin 7-3066 
Washington Address: 2121 Virgima Ave.. N.W 
Washington 7, D. C. c/o Dr. George W. Hoover 











Machinery for Sale 


Situations Wanted 





Complete line of rebuilt, guaranteed machinery. See 
on Page 838 of Consolidated 
Products Co., 20-21 Park Row, New York City. 


FOR SALE: 2—Rotary BB Tablet Machines; 3— 
Single Punch Tablet Machines, Stokes and Colton; 
10—12” Belt Conveyors, 20’ to 80’ centers, built 
to your specifications; National 2 Station Powder 
Filler; Glass Lined Tanks, from 50 to 500 gal.; 

Mass and Powder Mixers; 5—Brand New 1000 lb. 
Powder Mixers, motor driven; Pulverizers; Powder 
and Liquid Filling Machines; Labelers; Copper, 
Aluminum, Stainless Steel and Mone! Kettles, from 
5 to 300 gal.; Filters, ete. Your inquiries solicited. 
Brill Equipment Company, 225 West 34th Street, 
New York 1, N. Y. 


AYERS No. 3 counting and filling machine, two 
en! count at 75 each. Extra fixtures for No. 

6, 7, 8, 9 tablets. Practically new. Box No. J-7, 
DRUG & COSMETIC INDUSTRY. 


MIXER, 3 speed, DC Readco, Stainless 12 quart 
bowl, batter beater, splash guard. Dr. Feldman, 
2 Rector Street, New York City, WH 4-5339. 


FOR IMMEDIATE delivery: Pfaudler Jacketed 
Glass Lined Reactor 500 gal.; Devine No. 11 
Vacuum Shelf Dryer 40” x 43”: Devine Surface 
Condenser and Receiver 50 Sq Ft.; Devine Vac- 
uum Pump 52 CFM with 3 HP AG Motor; Five 
Stokes and Colton Rotary and Single Punch 
Tablet Machines 4%” to 1”; Rotex Sifter 20” x 48” 
MD.; Devine No. 0 Vacuum Shelf Dryer—3 
Shelves. What have you for sale? Machinery & 
Equipment Corporation (of New York) 533West 
Broadway, New York 12, N.Y., GRamercy 5-6680. 


FOR SALE—30 Gallon Mixer with Motor, dump 
style, face powder, etc., Dey. 100 pound capacity 

wder mixer, Copper kettles, Barrel dough 
fixer, Bale and bag stacker, Pasteurizer, Filling 
machines, Candy racks, Powder screwers, several 
style cans. One Homogenizer. Also a small soap 
and chemical manufacturing business inventory 
Ae. Box J-3. DRUG & COSMETIC INDUS- 























FOR SALE—N: ew Stainless Steel Tanks, 100, 150, 
350, 600, 1000, 2000 & 3000 gals.; National Acme 
Model C20 Stainless Steel Centrifuge; 500 ft. Ball 
Beari Roller Conveyor, 12” & 15” widths; 
Portable Electric Agitators 4 to 2 H.P.; New 
Water Stills Gas & Electric; 50 gal agitated Steel 
Tanks with Nettco Drives; 15 & 40 gal. Pony 
Mixers; Copper Jack. Kettles; Steel Mixers 2000 
lbs. capacity; 20 to 150 gal. single & double arm, 
heavy vy duty horiz. Mixers; Paste, Powder & Liquid 
Mixers; Kettles & Tanks, Grinders, Crushers & 
Pulverizers, Sifters & Screens, Stills & Columns; 
Filters & Filter Presses; Dryers; Centrifuges; 
Pumps; Blowers. We buy your Surplus equipment. 
Stein Equipment Company, 426 Broome St., New 
York 13, N.Y. 
1—U. 8. Colloid Mill with two 3 HP Motors. 7— 
F. J. ea Rotary Presses, Model RD4, 3 Yrs. 
Old. 6—J. H. Day 2000 lb. Powder Mixer with 7% 
HP Motor. 8—Glass Lined Tanks 65 to 350 gals., 
Plain & Agitated. 6—Syphon Fillers from 4 oz. to 
allon fills, 4—Copper Vacuum Stills, Complete 
Jnits. 2—Auto. and 5—Semi-Auto. Labelers for 
bottles & jars. Also New 8.8. Tanks all sizes; New 
8.8. Jacketed Kettles 20 to 500 gals. Portable Agi- 
tators 4 to 1 HP. Write for latest Stock List. 
Perry -quipment «& curly Company, 1515 W. 
Thompson St., Phila., 21, Penna. 


Machinery Wanted 











*ARLINCO RESEARCH LABORATORY, INC, 
Research, Formulation and 
Application to the Industry. 
Ethical Pharmaceuticals 
Drugs, Cosmetics and 
‘erfumery. 


333 W. 52nd St, New York 19, N.Y. 
Circle 6-7924 


# A-R-L-ince means: Applied Research Laboratory, Incorp. 














RESEARCH 


For Profit on Contract Basis 
PR SJORKSTEN, Ph. D. 


Chem 
BJORKSTEN LABORATORIES 
185 North Wabash Avenue 
Chicago 1, Illinois 








HIGHEST rao PAID FOR GOOD EQUIP- 
MENT RST MACHINERY 9 2 a 
TION, 919-837 East 9th St., New York 9, N. Y 


Help Wanted 





SALESMAN, aggressive, experienced ethical 
py products ready to introduce, promote, 

es in Peru. Box J-12, DRUG & COS- 
METIC INDUSTRY. 


YOUNG MAN, with initiative, attending evening 
college, course in chemical engineering, now en- 
gaged in large scale cosmetic production. Thorough- 
ly familiar with the formulation of cosmetics and 
also with raw materials. Desires position in similar 
line in capacity of assistant to production manager. 
Box J-1, DRUG & COSMETIC INDUSTRY. 


RESEARCH and Development Chemist—Ph.D. 
33, 10 years experience in ail phases of product and 
process development, chemical engineering, equip- 
ment, pilot plant and factory layout and operation, 
in responsible positions with leading pharma- 
ceutical, drug and biological manufacturers. Former 
University professor. Degrees in organic, biological, 
physical chemistry, physics, physiology. Many 
publications, languages, executive ability, connec- 
tions. Desire permanent position, incres ased respon- 
sibility. Foreign assignment eventuaily considered, 
Box J-4, DRUG & COSMETIC INDUSTRY. 











Business Opportunities 


PERU, EXCLUSIVE REPRESENTATION, dis- 
tribution ethical medicinal, dietetic products for 








Peru wanted by active firm. Box J-11, DRUG 
& COSMETIC INDUSTRY. 
MANUFACTURING ADVICE—Hair Prepara- 


tions. New Sy aeete Detergent Creme Shampoos, 
Liquid and Solid. Cold Waving, Machine and 
Machineless Permanent Waving...Dandruff Sham- 
poo, Hair Lacquer...Tint Rinses, etc. What is your 
problem? 8S. G. Collins, 5368 Cabanne Ave., 
St. Louis 12, Mo. 


FILLING-LABELING-PACKAGING service for 
liquids, powders and pastes with complete manufac- 
turing plant and warehouse. Send for quotations 
and prices. We buy and sell surplus chemicals of 
every description. Interested in bottles, jars and 
caps in all shapes and styles large or small. Van Pell 
Chemical an Supply Corp., 48 East Ist Street, 
New York C ity, Gramercy 5-3670. 








5000 Gross 44 oz. Amber Square Bottles, 22 mm; 
10,000 Gross 44 oz. Amber Round Bottles, 24 mm; 
Glass Container & Cap Outlet Co., 876 Broadway, 
N.Y.C. ALgonquin 4-6066. 





MANUFACTURERS of ‘equipment for Drug, 
Chemical, Food, ete., line interested in responsible 
sales representation in Chicago area. Box J-10, 
DRUG & COSMETIC INDUSTRY. 


MANUFACTURERS ATTENTION. 


late package and assemble your products. 





We formu- 
liquid 


and Dry. Labeling and Shipping, Raiiroad siding 
available. Barich Manufacturing Co., Oak St. & 
Erie R.R., East Rutherford, N.J.,| Rutherford 
2-87 30. 





FOR SALE: Following caps and bottles: 60,000 89 
mm rubber lined, 100,000 83 mm, 200,000 48 mm 
P & V gold. 300,000 58 mm steel aluminum finish, 
134,000 58 mm rubber lined, 35,000 43 mm black 
unishell. 200 gr. 625 cc. amber 53 c.t. jars. 1500 gr. 
\% oz. amber squares, 4,500 gr. 14% oz., 2,300 gr. 
134 oz., 300 gr. 5 oz., amber blakes CT finish. Also 
lot of small vaccine botties and vials. I. Baskowitz 
Bottle Co., 1301 Grand St., Brooklyn 6, N.Y., 
(Consult us before selling your surplus stocks of 
caps and bottles.) 





CONSULTING LABORATORY for the Manufac- 
ture of Cosmetics, Pharmaceuticals etc. Dr. H. 
Salfield; 19 Valley Road, White Plains, N.Y. 





WANTED: Pharmaceutical Chemist; Man with 
B.S. Degree in Pharmacy and graduate work in 
Organic or Bio-Chemistry for position in Research 
Division of an aggressive Eastern Drug Firm. Man 
familiar with the manufacture and standardization 
of plant extracts preferred. Salary commences 
br revious experience and qualifications. Box 
9, DRUG & COSMETIC INDUSTRY. 
PRR 'ME CONSULTANT—Nationally known 
manufacturer of toilet goods desires capable and 
Tay = creative perfumer on a retainer basis. 
rite full particulars. Box J-8, DRUG & COS- 
METIC INDUSTRY. 
FOREMAN for Rouge Department. Opportunity 
in old established cosmetic firm. Give experience 
and rate-expected. Box J-4, DRUG & COSMETIC 
INDUSTR 











MERZ-MIH 





eee IRE SALES REPRESENTATION 
Ca 


pable, thorough and frequent coverage of toilet goods outlets 
in every state in the Union. Warehousing Service. 


38 W. 32nd St., New York 1, N. Y. 
567 E. Illinois St., Chicago 11, Ill. 
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SALES REPRESENTATIVE wanted. By Leading 
Manufacturers of Aromatic Chemicals, Perfume 
and Flavor Bases, for Territories of Chicago, 
St. Louis and Kansas City. An unusual oppor- 
tunity for an experienced man with a following. 
Write to Box J-5, DRUG & COSMETIC IN- 
DUSTRY. 





EASTERN pharmaceutical specialty manufacturer 
selling dispensing and prescribing physicians, de- 
sires sales representation in California, Oregon, and 
Washington. If your sales organization is calling 
on this trade, write for further details. Box J-2, 
DRUG & COSMETIC INDUSTRY. 


LARGE VARIETY of small sized corrugated 
cartons and shipboard boxes; special prices in quan- 
tity lots. Glass Container & Cap Outlet Company, 

876 Broadway, N.Y.C., ALgonquin 4-6066. 








SOCIEDAD Sotelo De Representaciones 
Ltda., 8. U. , Ciudadela 1424.—Montevideo, 
Uruguay, South America wishes to represent ex- 
clusively laboratories manufacturing medicinal 
specialties and factories of rubber articles, sponges, 
tooth brushes, and brushes in general. Full refer- 
ences available. 





MEXICO: Well known cosmetic beauty line for 
sale. An excellent opportunity for investment and 
expansion. Write: Apartado postal 8756, Mexico 
D. F. 
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COLORS FOR EXPORT 


Foop - Druc - CosMETIC - TECHNICAL 
Samples Matched 


Certified Colors - Saponine 
EARTH PIGMENTS 
LEEBEN CHEMICAL CO., Inc. 


389 Washington St., New York 13, N. Y. WA 5-0210 


IS YOUR PLANT EXPANDABLE? 


Are your facilities for manufacturing, shipping 
and receiving satisfactory? If not, a New 
Jersey location will help solve your problem. 
Your requirements for expansion can be met 
—in a location immediately adjacent the 
world’s largest market. 

The many advantages deserve your serious 
consideration. 


NORMAN ANDERSON 


126 South l4th Street Newark, N. J. 


Humbolt 2-5041 
Plant Design Special Machinery 
Production Layouts 


Methods Improvement 














ARGENTINA 


Manufacturer seeks Manager for old estab- 
lished branch factory in Buenos Aires. Initial 
liberal compensation in relation to experience. 
Excellent opportunity for great expansion of 
business and increasing personal earnings in 
proportion. Managerial and sales experience 
in Latin America are essential, preferably in 
consumer goods, packaged foods, toiletries, or 
drugs. Applications must give full details of 
experience and will be treated in strict con- 
fidence. 
Address Box DC 941 
West Side Advertising Agency 

2689 Broadway N.Y. 25, N.Y. 








BENZOIC ACID U. S. P. and Tech. 
BENZYL ALCOHOL F. F. C. 
BENZYL BENZOATE 98-100°, 
ETHYL AMINO BENZOATE U.S.P. 
SODIUM BENZOATE U.S.P. 


TERPIN HYDRATE U.S.P. 
Booklet describing ‘‘Seydel”’ fine chemicals 
available on request. 


SEYDEL CHEMICAL COMPANY 


Established 19094 JERSEY CITY 2, N.J. Cabie Address “SIZOL” 

















For Butter Type Flavors 
Acetyl Methyl Carbinol (Acetoin) 
Acetyl Propionyl 
Diacetyl 
| For Pineapple Imitations 
| Allyl Caproate Allyl Heptylate 


FAIRMOUNT CHEMICAL CO., Inc. 


Manufacturers of Flavor and Perfume Chemicals 
| 600 Ferry Street NEWARK 5, N. J. 


























JEAN NIEL, INC. 


established in 1824 in Grasse, France 
importers of floral essences and essential oils 


basic perfume and flavor materials 


305 EAST FORTY-SEVENTH STREET NEW YORK 17, N. ¥, PLAZA 3-5974 











@PURE WHITE 
@ EXTRA QUALITY 
@ ABSOLUTELY PURE 


@ABOVEU.S.P. 
STANDARDS 


Samples will gladly be sent 
on request —at no obligation. 


(Pour 


THEODOR LEONHARD WAX CO., INC. 


Serving The Trade For 94 Years 





HALEDON, PATERSON NEW JERSEY 
Western Distributor: A.C. Drury & Co., 219 E. North Water St., Chicago, 11, Ill. 
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Extract the GUESS WORK 


from your coloring job 





These days when the color—the appeorance 
—the eye appeal of the products you pro- 
duce is so important to get sales and to keep 
them, it's more essential than ever to use 
Peacock Brand Certified Food Colors for the 
extra brillionce, uniformity and purity they 


give you. 


Wm. J. Stange Co. 


2538 W. Monroe St. Chicago 12, Hl. 
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Franks 
STEARATES 





ua [ ity 
MAGNESIUM « ZINC 


PROMPT SHIPMENTS IN ANY QUANTITY + WRITE FOR SAMPLES AND PRICES 
Franks Stearate 
Division of 


Witrco CHEMICAL CoMPANY 
295 Madison Avenue, New York 17, N. Y. 































ADVERTISING INDEX Felton Chemical Co., Inc... Insert between at-708 New Jersey ptoshine Corp....... Insert facing oH 
cn dines cesdnennsaousemeens New Jersey Zinc Ba Wie: 85 
ae A EEE TTT Tee 857 ns ce cenkaeakikenebe ean ee So N. Y. Quinine & Chemical WUE. . ccc axeas ta 758 
EE DE eiecdenséseescneses ...749 EN rrr Cover 4 DE, Ms DOMME. orngnsgonecesoscece ST 
Alsop Engineering eee 833 Fleetwood Laboratories, Inc...............+: 870 Norda Essential Oil & Chemical Co...........762 
Aluminum Company of America Ins. fac. 861 Florasynth Labs., Inc . Insert facing 2 Porgewesonn ON Oa, 
Aluminum Seal Co... .. ..... Insert facing 828 Food Research Laboratories, Inc............. 867 Old Dominion Box Co..........- Insert facing 8206 
American Coating Mills. . Insert facing 821 Si. PE cccacecekseveqbasees eas Orbis Products Corp........- aaah PE 
American Cyanamid & Chem map Ins. bet. 748-749 RE NE os cc euewancnawawaies 857 Oxzyn Company........ bibecebnndaeues .752 
American Druggist ataeees 745 Fritzsche Bros........ .Insert between 852- 4 Package Machinery Co.. .822 
Anchortocking Glass C ‘orp. vec eeses e799; 801 SPE Bit MAREE. ..5c cuvcsacecdpapaes Parento Co., Com gnie. “Insert between 764-765 
ES cc cocccedeteucece 2. 891 Gardner-Richardson Co...... “Insert facing oo Parsons Imports, JERS Spe 872 
Es be nce twuee oath .. 856 General Drug Co........... . Insert facing 761 Penick & Co., S. B.... . PPS SOR 763 
Apex C) Yhemical GC o., Inc.. , ‘ . 872 General Electric iA dent ocak baeaee bebe eo 818 Pennsylvania Glass Products Co... 803 
Jegentina—paanager wanted. . 891 CE tice deen tcctaaatcncntnienins ‘854 Pennsylvania Refining Co. . Insert between 744-745 
Armstrong Cork Co... .. _ Insert facing 804; 802 Givaudan Delaw anna, " Inc.. Insert between 748-749 Pfaltz & Bauer Co., Inc.. : 838 
Aromatic Prades, Mise veered Insert facing 748 Glass Container & Cap Outlet Co............. 806 eer MiG ie. Bee CEE... wv ccacesccesecece 808 
ET ois cebna bab apmeane’ .756 Glass Industries, Inc............Insert facing = Plaskon Division (Libby- Owens-Ford) . oesecoenae 
Baker & Adamson. . Insert between 764-765 Glycerine Producers’ BRIN: ice nal gt ramadan Polak & Schwarz, Inc....... ee 
Baker Chemical Co., J. T........ Insert facing 812 Goldschmidt Chemical Corp...... Insert facing 505 Powell & Co., Inc ym PE Se . 873 
Bendix Chemical Corp PS ea er: 864 STEGER ML, Wise ccctccdsvvecseaentesees 862 I oon cawceve scence ee 
Benzol Product Co. iuvedtedahenneunnae 866 Gunning & Gunning Lobdbuadiwadowusdmakuien 889 ERE IEEE siacdens wae 
Bernardin Bottle C ‘ap *  Reaaegee Insert facing 805 EN eee 838 Pxdvateine } Machinery Pia cnddtendsentcans . 887 
Botany qrosened D Ie alee eo in ood ce tae 883 Hartford-Empire Company nana .. 830-831 Purocaine, Inc............- ae 
Broder, H any we SR RRL® SudGdaehcs datas vad 792 Helfrich Labs., Inc... . .Insert between 760-761 Remus & Co., Inc., Edward. ee 
Brown Bag Filling Machine Co............... 838 Hema Drug Co., Inc..........-.2ee0e: 856 Ns cso nece aie net ones ...--856, 871 
Buffalo-Electro-Chemical Co., Inc....... inal Heyden Chemical Corp........ . Insert facing ss Robinson Wagner Co..... a use ee 
fsomnatics, is leak eddie nie Wave onde a . 873 Hoffmann-LaRoche, Inc... ........++0+: Ross Engineering Corp., -— isc aeseutcas cece 
ee ean cnecsnecseet 2 aa Hooker Electrochemical ¢ ides uksatebsuunns 353 Salomon & Bro., L. A.. PETE 
Calco Chemical Co., Inc..........+-....00205 761 Hopkins & Co., J. L.... nals situsene ae Sanitary Soap Co.. EEE 
Calif. Fruit Growers Exchange. . .Ins. fac. 756; 866 Hormann & Co., F.R........-.0-000% bie wale te Santonine Company ‘of America, Inc..........848 
Carbide & Carbon Chemicals Corp.. Ins. facing 845 Hubbert & Son, Inc., B. H........... once Schimmel & ~ ee Ss 
caer ae el os Salk tb Sai 805 Huisking & Co., Inc., Chas — aRpeets ee Seeley & Co., Inc........ ea 
Chemo-Puro Mfg. Corp... . os . .870 Illinois Water Treatment Co......... nes 881 Seydel La 1 Co. sesees ee 
Chiris Company, Inc., Antoine. . .744 Industrial Chemical Sales................Cover 2 ye ee Alcohol Company. . nsieea oe | 
Chrystal & Co., Charles B.. . .857 Ns a oc bake tnne dtu see bbe eee 862 Standard Oil Co (Patians) nebees osvesceunne 
rane Corporation aac . 837 i ot on onl cendunennvaetend 875 Stange Co., Wm. J...... ‘ ES 
Colton Co., Arthur........ . .839 Leassetate my | ee Sa See Stanton Laboratories _ as i eh ears ORI 882 
Commercial Solvents Cos... ici anh ig paraaanes aidtd 748 oo 00nd rand menenneecenel 871 Stokes Machine Co., ¥.J Cy rere. 824 
Consolidated Products = | REESE SE. 838 Si ES Den. gi ccccaccctcecescned 862 Stokes & Smith Co.. Se een 820 
Continental Can Company................-. 804 DGNEIINEE . . .ccccevensnacccncesates 850 Sturge Ltd., John a cinsert between 768-769 
Coronette Window Display I cnc cebawas 875 EEE SE .877 Summit Chem. Products, Corp... Insert facing = 
iit ehncéi ccd pahwnsetnkansee 874 Kessler Chemical Co ‘Insert between 764-765 Superior Laboratories, Inc.......-..-.--+++++ 
Cosmia Laboratories........................ 870 Diets Came Ce........0cccccecs . Insert facing 744 Swindell Bros., Inc... . Pea dda “B00 
Creative Printmakers Group............. . 839 Kohnstamm & Co.. H... . . Insert between 764-765 Synfleur Scientific Labs., Inc... -764 
oo NR ln 6 wands einen arch 807 Kolmar Laboratories. .....Insert between 744-745 Syntomatic Corp.........2se+0-> “Insert facing 752 
wn Cork ialty Corp...... Ins. bet. 748.949 Koster Keunen Mfg. Co., Inc... .........-+-- 855 urston & Braidich.. iis oceretiude aaa . 864 
Balle & Co REE pce gy a Piet 870 Krim-Ko Company ctawhukeckkeendss «cwebee 871 ," 9 Se vauukae 
Danco, Inc., Gerard Didescapoakecbas dnt <eaes 850 Leeben Chemical Co., sntcteaugibavseeut 891 Tombarel Products Corp. . et eeee ewes + B88 
Dodge & Olcott, I Insert between 756-757 i. “et O% RR RS aaa ranma eae ee Totus Manufacturing Co., Inc.............-+-+ 842 
Dorr Company, Ws 0scseeSanantesl catia 826 Leonhard Wax Co., Theodor.............00++ 891 Triangle Package iy sacl yn. ‘ 839 
a ae . Insert facing 813 Lever Brothers Company..............+-. .. 867 Ungerer & Co., Inc .. .Cover 3 
Devold Oil Co., CMR nc accranes tian 848 oS Rear Rie ee Se Union Carbide & Carbon Corp. -Insert facing 845 
jreves, a Insert between eet eee eS eee 768 U. S. Automatic Box Machy. Cc ‘ .821 
Drug & Cosmetic das <cnhmamni bene kad 874 Lusteroid Container Co.. seepiesanteesees 879 U. S. Bottlers Machinery Co....... .834 
oS) Se aa Insert facing 745 Be. TR, A. COmaeay ... oc cc ccccccccccccececs 835 U. S. Industrial Chemicals, Inc... . Ins. bet. 816-817 
Duche & ney inc., » | ERS fe elie e 5. 866 yey, i Ms os anduie site eel aimee 872 van-Ameringen-Haebler, Inc... . “Ins. bet. 752-753 
du Pont de Nenours & Co., E. i... Insert facing 760 us, Mabee & Reynard, Inc... Ins. bet. 764-765 Ventas Coe., C. Tic. co sccccccccesccese .867 
ape At between 756-757 Mafline krodt wR Wks. . Insert facing 769 We BE Gain ccecceces _Insert facing 768 
Duval, Compagnie Seanad aise Insert between 744-745 MC MR conc cesccucses Insert facing 749 Verley & Co., Albert... .. Insert between 
Economic b nery Co......... .876 Metal-Glass "328 “2 RRP EERAGL REY ER 4. 836 Vorac Company, The..........-----++++es0: 86/7 
me A TUNEL» «.n.sncxn cnidde 00nee Ns satin een tvesdaaghvcet eae eebe 794 Warner Brothers Co....... Insert between 760-761 
i Miche ane. dnbs00ccet o-< ———— DEE EO ER. DER cc ccescedcecsnsenees 870 Warwick Chemical Co......... . Insert facing 757 
Ertel Engineering sk Ses diane tect odes 836 Miranol Chemical Co., Inc......... 855 Welch, Holme & Clark, Inc.. oe ahaa 
peovention Aromatics Corp. rates sudan eee Monsanto Chemical Co...... Insert facing '844; 810 Whittaker, Clark & Daniels, tc, .ccunnecsae 
Evans Chemetics, Inc...... Er EE SS 9 Re 746, 747 Will & Baumer Candle Co. ........ TE 88. 
Ever et Ready enn aig sc ce enh’ 865 jNousetwen NR a oduct tassdecneceee "706 Witeo Chamical Co... . 2. ccccccccccccccccces 89. 
SOS WUNENO COMED OO. ccc ccc ccccccccseess 832 ieumann, Buslee & Woile ian ekade eae 865 Wolf & Co., —— a all 85+ 
Palsmoumnt Chemical Co.......cccccccccccess ae. New ow Engiend Collapsible et idiaccnsnas 741 Zimmerman Incorporated, W. F..........++++- 754 
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